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lllfl! LEXINGTON COUNTY

� Public Librar�iii•MIM·#M•IMll·Wil◄ 

Main Library 
5440 Augusta Rd 
Lexington, SC 29072 
(803) 785-2600

Batesburg-Leesville 
Branch 
203 Armory SI. 
Batesburg, SC 29006 
(803) 532-9223

Cayce-West Columbia 
Branch 
1500 Augusta Rd. 
West Columbia, 
SC 29169 
(803) 794-6791

Chapin Branch 
129 NW Columbia Ave. 
Chapin, SC 29036 
(803) 345-5479

Gaston Branch 
214 S. Main St. 
Gaston, SC 29053 
(803) 791-3208

Gilbert-Summit Branch 
405 Broad St. 
Gilbert, SC 29054 
(803) 785-5387

Irmo Branch 
6251 SI. Andrews Rd. 
Columbia, SC 29212 
(803) 798-7880

Pelion Branch 
206 Pine Street 
Pellon, SC 29123 
(803) 785-3272 

South Congaree-Pine 
Ridge Branch 
200 Sunset Dr. 
West Columbia, SC 29172 
(803) 785-3050 

Swansea Branch 
199 N. Lawrence Ave. 
Swansea, SC 29160 
(803) 785-3519 

Bookmobile 
(803) 785-2649 

www.lex.lib.sc.us 

February 12, 2022 

Dear Mr. Sturkie, 

The Finance Committee of the Lexington County Library Board met on January 26, 2022, to review and 
recommend the Library's Requested Budget for FY 2022-23. The Budget Request was recommended for 
approval to the full Library Board during their regular meeting on January 3 l. During this meeting, the 
Requested Budget was approved by the Library Board. According to SC Code of Laws Section 4-9-37, it is 
the Library Board's responsibility after approving the public library system's budget to recommend it to 
County Council. 

The Library Board has a very clear understanding of the mission of the Library and the direction and 
focus that is essential to quality public library services. Library Administration returned several accounts to 
pre-pandemic levels. This includes, contracted literacy programs, library materials and subscription costs. 
We evaluated and updated our mileage reimbursement, advertising and other operating costs to reflect 
changes due to inflation. 

This year there are personnel requests to continue to provide optimal library services. It is the goal of the 
Library's staffing plan to prioritize patron needs. As an involved Board, they supported the following New 
Program requests: 

(1) PC/LAN Specialist II - Library Administration
( 1) Administrative & Marketing Coordinator - Library Administration
(!) Library Assistant II - Chapin (Re-class pa1t time to full time)

The total cost of the New Programs is J�At the time of this request, it is not possible to fully 
predict revenue. Therefore, the request is prioritized based on need. As you know the needs of each depart
ment continue to grow. The Library's current library operations staffing level is 122.5 FTEs. This is of great 
concern as it should be at least 147 FTEs (South Carolina Public Librarv Standards). 

At the time of this request, it is not possible to fully predict revenue. Therefore, the request is prioritized 
based on need. If necessary, I request to use the Library's Contingency Funds for the following one-time 
capital items: 

$17,300 Contingency Account Server Room Renovation - Lexington 
$54,300 Contingency Account Carpet & Tile Replacement - Pelion Branch 
$33,400 Contingency Account YS Workroom Renovation & Cabinet Installation - Lexington 
$48,500 Contingency Account Carpet Replacement - Lexington 

$153,500 

This budget request will allow the Library to offer the best service for the current needs of citizens and 
businesses of Lexington County and prevent us from falling further behind in staffing and service levels. 

Thank you for your continued support of library services. 

Sincerely, 

Kelly R. Poole 
Library Director 

5440 Augusta Road Lexington, South Carolina 29072 Telephone (803) 785-2600 FAX (803) 785-2600 
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Object 
Code Revenue Account Title 

*County Library Operations 2300: 

Revenues: 

41 0000 Current Property Taxes 
410500 Homestead Exemption 
410520 Manufacturer's Tax Exemption 
4 I 0521 Manufacturer Partial Prop Tx Exempt 
410530 State Sales and Use Tax Credit 
411000 Current Vehicle Taxes 
412000 Current Tax Penalties 
413000 Deiinquent Tax 
414000 Delinquent Tax Penalties 
417100 Fee in Lieu of Taxes 
417120 Fee in Lieu of Taxes- Prior Year 
417 I 30 Fee in Lieu of Taxes -Manuf. Tax Exemption 
417150 Fee in Lieu of Taxes - Fee for Services 
41 8000 Motor Carrier Payments 
4 I 8100 Heavy Equip. Rental Surcharge 
419000 Merchants Exemptions 

Total Property Tax Revenue 

Other Revenues: 

43 7609 Copy Sales - Library 
43 7620 Fax Sales - Library 
438300 Vending Machine Sales 
449000 Library Book Fines 
461000 investment lr.terest 
469200 Donated Capital Items 
469900 Miscellaneous Revenues 

Total Other Revenue 

** Total Revenue 

** Total Appropriations 

FUND BALANCE 
Beginning of Year 

FUND BALANCE - Projected 
End of Year 

(2.)Ntw Pr,�rrt,nS 
lt1Yositiovi fltl\a�s 

COUNTY OF LEXINGTON 

LIBRARY 

Actual 
2020-21 

6.l80Mills
6,572,471 

292,214 
47,431 
9,198 

30,634 
945,329 
10,227 

187,617 
31,226 

402,234 
272 

30,634 
2,650 

25,567 
4,730 

28,550 

8,620,984 

(8,151) 
5,773 

381 
41,034 
40,567 

0 
0 

79,604 

8,700,588 

Annual Budget 

Fiscal Year 2022-23 

Estimated Revenue 

Received 
Thru Nov 
2021-22 

628,078 
0 
0 
0 

6,474 
417,531 

(9) 
53,141 
7,971 

0 
0 
0 
0 

9,812 
2,589 
7,138 

I, !32,725 

3,172 
4,635 

29 
27,116 
11,210 

0 
0 

46,162 

I, 178,887 

Amended 
Budget 

Thru Nov 
2021-22 

5 .919 Mills 
6,905,094 

280,000 
40,000 

0 
66,607 

929,506 
9,000 

200,000 
27,000 

400,000 
0 

20,000 
2,500 

15,000 
4,000 

28,550 

8,927,257 

6,000 
11,000 

250 
56,000 
21,291 

500 
1,000 

96,041 

9,023,298 

Sev\/tl' )'l.ob\'Yl l2,t\'\OVtl1\0� .... La

Car�t � 1"\\t lttf'·., f.e\�oV\
4' 

.
W 

� � WoY\C.Vt> 0� \ttY'OV�'t\o� c,�\rtt--

C4rftt \ttf\. .. \,,tX,

Projected 
Revenues 
Thru Jun 
2021-22 

5.919 Mills 
6,905,094 

280,000 
40,000 

0 
66,607 

929,506 
9,000 

200,000 
27,000 

400,000 
0 

20,000 
2,500 

15,000 
4,000 

28,550 

8,927,257 

6,000 
11,000 

250 
56,000 
21,291 

500 
1,000 

96,041 

9,023,298 

11,295,391 

7,989,925 

5,717,832 

Requested 
2022-23 

7,127,620 
280,000 
40,000 

0 
35,000 

1,024,988 
9,000 

190,000 
30,000 

400,000 
0 

25,000 
2,500 

20,000 
4.000 

28,550 

9,216,658 

9,033 
12,034 

250 
52,258 
21,291 

500 
!00

95,466 

9,312,124 

9,164,499 

Recommend 
2022-23 

l 10,,,1�
1,'I,, $1 \

\1,�00 
,;t.t-, ,ov

-;1,, 4 00

l..ft,� 

5/;<,,,11 \ 

Approved 
2022-23 

5.919 Mills 
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SECTION ll 

Fund#: _2
-'-

3
-'-

00
"--------

Organ. #: _2_30_0_9_9 ____ _ 

Revenue Actual Fees 
Code Fee Title FY 2019-20 

437609 Cop, Sales 8,695 

437620 Fax Sales 10,256 

449000 Library Book Fines 153,377 

COUNTY OF LEXINGTON 

Proposed Revenues 

Fines, Fees, and Other 

Budget FY - 2022-23 

Fund Name: ----'--L1_·b_ra_r1 __ 

Organ. Name: Non-department 

Anticipated 
12/31/2021 Fiscal Year 

Actual Fees Year-to-Date Total 
FY 2020-21 FY 2021-22 FY 2021-22 

4,015 4,455 

5,798 6,497 

42,40 I 40,452 

B udget 
Current Total 
Total Proposed Proposed 

Units of Current Estimated Fees Fee Estimated Fees 
Service Fee FY 2022-23 Chanee FY 2022-23 

6,000 9,033 

11,000 12,034 

52,258 52,258 
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COUNTY OF LEXINGTON 

LIBRARY 

Annual Budget 

Fiscal Vear - 2022-23 

Fund 2300 

Division: Library 

Organization: 2300xx - Departmental Library Recap (Existing) 

BUDGET 

Object Expenditure 2020-21 2021-22 2021-22 2022-23 2022-23 2022-23 
Code Classification Expenditure Expend Amended Requested Recommend Approved 

(Dec) (Dec) 

Personnel 

510100 Salaries & Wages 3,664,318 1,861,251 3,994,416 3,994,416 0 0 

510200 Overtime 83 663 1,000 1,000 0 0 
510300 Part Time 760.828 391,740 855,356 855,356 0 0 

511112 FICA - Employer's Portion 318,045 163,979 371,009 371,009 0 0 

511113 State Retirement - Employer's Portion 649.043 331. 930 803.706 803.706 0 0 

511120 [nsurance Fund Contribution 709,800 362,700 725.400 725.400 0 0 

511130 Workers Compensation 21,814 11,211 37,085 37,085 0 0 
511131 S.C. Unemployment 638 0 0 0 0 0 
519999 Personnel Contingency 0 0 94,908 212,155 0 0 

511213 SCRS - Emplr. Port. (Retiree) 976 2,288 0 0 0 0 

* Total Personnel 6,125,545 3,125,762 6,882,880 7,000,127 0 0 

Operating Expenses 

520100 Contracted Maintenance 17,606 3.208 19,246 20,511 0 0 

520103 Landscape/Grounds Maintenance 55,849 21,668 52.089 54,536 0 0 

520200 Contracted Services 60.150 24,975 73.066 73.114 0 0 

520209 Drivers History 0 0 0 0 0 0 

520213 Contracted Literacy Programs 12,505 500 15.000 22,000 0 0 

520220 Book Binding 1,960 0 2,000 2,000 0 0 

520231 Garbage Pickup Charges 4,940 2,470 5,230 5,478 0 0 

520233 Towing Service 0 0 65 65 0 0 

520242 Hazardous Materials Disposal 0 0 75 75 0 0 

520300 Professional Services 5,000 0 0 

520303 Accounting/ Auditing Services 5,000 5,000 5,000 5,000 0 0 

520400 Advertising & Publicity 4,322 2,596 7,588 20,700 0 0 

520500 Legal Services 0 0 250 250 0 0 

520702 Technical Currency & Support 147,760 140,187 150,364 159,215 0 0 

520703 Computer Hardware Maintenance 25.140 30,355 30.773 40,965 0 0 

521000 Office Supplies 19.289 9,392 29,000 26,780 0 0 

521100 Duplicating 2,343 1,530 3,590 3,381 0 0 

521200 Operating Supplies 50,740 I 1.612 55,650 63,530 0 0 

522000 Building Repairs & Maintenance 55,944 15,269 50.000 50,000 0 0 

522001 Carpet/Floor Cleaning 0 6,300 7,500 7,500 0 0 

522200 Small Equipment Repairs & Maintenance 0 125 1,500 1,500 0 0 

522300 Vehicle Repairs & Maintenance 1,834 431 2,560 2,560 0 0 

524000 Building Insurance 37,727 37,727 38,865 40,030 0 0 

524100 Vehicle Insurance 4,203 5,624 3,690 4,305 0 0 

524101 Comprehensive Vehicle Insurance 1,307 4,889 420 420 0 0 

524201 General Tort Liability Insurance 4.887 4,887 5,137 5,396 0 0 

524202 Surety Bonds 758 0 0 0 0 0 

524900 Data Processing Equip. Insurance 1,843 1,843 1,936 1,936 0 0 

525000 Telephone 39,090 24,767 38,445 40,726 0 0 

525006 OPS Monitoring Charges 814 407 1,018 1,018 0 0 

525020 Pagers and Cell Phones 659 220 700 350 0 0 

525021 Smart Phones Charges 2,376 1,015 3,255 6,216 0 0 

525041 E-mail Service Charges 17,803 7,611 18,834 19,479 0 0 

525100 Postage 2,842 1,544 4,400 3,793 0 0 

525210 Conference, Meeting & Training Expenses 2,791 0 5,000 7,500 0 0 

525211 Library Board Expenses 617 12 2,000 2,000 0 0 

525230 Subscriptions, Dues, & Books 186,561 190,793 211,771 207,356 0 0 

525240 Personal Mileage Reimbursement 3,107 2,083 6,000 8,000 0 0 

6



Fund 2300 

Division: Library 

Organization: 2300xx - Departmental Library Recap 

Object Expenditure 

Code Classification 

Cont'd Operating Expenditures 

525250 Motor Pool Reimbursement 

525377 Utilities - County Branch Library 

525400 Gas, Fuel, & Oil 

525600 Uniforms & Clothing 

525700 Employee Service A wards 

526500 License & Permits 

529903 Contingency 

537699 Cost of Copy Sales 

538300 Retainage Payable Expense 

* Total Operating

**Total Personnel & Operating 

Capital 
540000 Small Tools & Minor Equipment 

540002 Microforms 

540006 Library Materials (Book, Audio Visual) 

540010 Minor Software 

549902 R22 Unit A/C Contingency 

549904 Capital Contingency 

549914 Infrastructure Contingency 

All Other Equipment 

**Total Capital 

Other Financing Uses 
812340 Op Trn to Library Federal Funds 

**Total Other Financing Uses 

*** Total Budget Appropriation 

COUNTY OF LEXINGTON 
LIBRARY 

Annual Budget 
Fiscal Year - 2022-23 

2020-21 2021-22 2021-22 2022-23 

Expenditure Expend Amended Requested 

(Dec) (Dec) 

0 120 50 50 

264,394 119,880 334,257 300,045 

5,265 3,592 7,616 11,400 

445 0 975 1,000 

84 25 950 950 

5,030 4,980 5,230 5,230 

0 0 1,294,395 8,702 

0 6,308 11,520 12,059 

0 0 0 0 

1,047,985 693,945 2,507,010 1,252,121 

7,173,530 3,819,707 9,389,890 8,252,248 

11,221 2,285 14,000 14,000 

5,553 13,136 13,136 13,530 

798,705 203,469 1,098,241 750,000 

1,874 0 2,000 6,300 

0 0 4,810 0 

0 0 0 0 

0 0 154,074 0 

543,232 50,398 298337 128,421 

1,360,585 269,288 1,584,598 912,251 

0 0 0 0 

0 0 0 0 

8,534,115 4,088,995 10,974,488 9,164,499 

BUDGET 

2022-23 2022-23 

Recommend Approved 

0 0 

0 0 

0 0 

0 0 

0 0 

0 0 

0 0 

0 0 

0 0 

0 0 

0 0 

0 0 

0 0 

0 0 

0 0 

0 0 

0 0 

0 0 

0 0 

0 0 

0 0 

0 0 

0 0 
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COUNTY OF LEXINGTON
LIBRARY 

Annual Budget 
Fiscal Year - 2022-23

Fund 2300 
Division: Library 
Organization: 230005 - Administration 

BUDGET 

Object Expenditure 2020-21 2021-22 2021-22 2022-23 2022-23 2022-23 
Code Classification Expenditure Expend Amended Requested Recommend Approved 

(Dec) (Dec) 
Personnel

510100 Salaries & Wages - 30 1,307,704 692,544 1,454,508 1,454,508 
510200 Overtime 83 587 0 0 
510300 Part Time - 4 (2 - FTE) 43,714 23,616 57,888 57,888 
SI 1112 FICA - Employer's Portion 95,811 51,3 I 5 115,699 115,699 
511113 State Retirement - Employer's Portion 199,795 107.105 250,873 250,873 
511120 Insurance Fund Contribution - 30 226,200 I 17,000 234,000 234,000 
511130 Workers Compensation 9,882 5,586 22,523 22,523 
519999 Personnel Contingency 0 0 0 0 

* Total Personnel 1,883,189 997,753 2,135,491 2,135,491

Operating Expenses
520209 Drivers History 0 0 0 
521000 Office Supplies 5,764 2,714 6,800 6,520 
521100 Duplicating 776 316 800 995 
521200 Operating Supplies 20,035 3,572 26,000 24,900 
524201 General Tort Liability Insurance 1,705 1.705 1,791 1,881 
524202 Surety Bonds 195 0 0 0 
525000 Telephone 10,529 5,272 8,693 8,693 
525021 Smart Phone Charges 0 0 0 
525041 E-mail Service Charges - 34 4,633 1,946 4,128 4,386 
525100 Postage I, 181 615 1,800 1,560 
525240 Personal Mileage Reimbursement 0 0 0 0 

* Total Operating 44,818 16,140 50,012 48,935

**Total Personnel & Operating 1,928,007 1,013,893 2,185,503 2,184,426

Capital
All Other Equipment 0 0 306,668 3� 

**Total Capital 0 0 306,668 3�

*** Total Budget Appropriation 1,928,007 1,013,893 2,492,171 ----
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COUNTY OF LEXINGTON 
LIBRARY 

Annual Budget 
Fiscal Year - 2022-23 

Fund 2300 

Division: Library 

Organization: 2300 IO - Batesburg/Leesvi lie Branch 

BUDGET 

Object Expenditure 2020-21 2021-22 2021-22 2022-23 2022-23 2022-23 

Code Classification Expenditure Expend Amended Requested Recommend Approved 

(Dec) (Dec) 

Personnel 
510100 Salaries & Wages - 5 144,608 71,174 180,373 180,373 

510200 Overtime 124 76 0 0 

510300 Part Time - 2 (! - FTE) 42,186 12,033 28,747 28,747 

S 11112 FICA - Employer's Portion 13,621 6,199 15,997 15,997 

511113 State Retirement - Employer's Pot1ion 27,534 12,046 34,793 34,793 
511120 Insurance Fund Contribution - 5 31,200 19,500 39,000 39,000 

511130 Workers Compensation 585 258 l.104 1,104 

* Total Personnel 259,858 121,286 300,014 300,014 

Operating Expenses 
520103 Landscape/Grounds Maintenance 5,846 2,400 5,771 6,042 

520200 Contracted Services 3,610 80 282 240 

520231 Garbage Pickup Service 540 270 547 573 

S21000 Office Supplies 523 232 1,700 1,420 

521100 Duplicating 137 116 120 150 

521200 Operating Supplies 605 396 1,000 875 

524000 Building Insurance 3,003 3,003 3.094 3,185 

524201 General Tort Liability Insurance 208 208 219 230 

524202 Surety Bonds 3S 0 0 0 

52S000 Telephone 1.977 1,168 3,162 3,162 

S25041 E-mail Service Charges - 7 849 355 903 903 

525100 Postage 48 10 80 70 

525377 Utilities - County Branch Library 9,213 4,737 14.300 11,235 

537699 Cost of Copy Sales 0 59 0 0 

* Total Operating 26,594 13,034 31,178 28,085 

**Total Personnel & Operating 286,452 134,320 331,192 328,099 

Capital 

**Total Capital 0 0 0 0 

*** Total Budget Appropriation 286,452 134,320 331,192 ___ _ 
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COUNTY OF LEXINGTON 
LIBRARY 

Annual Budget 
Fiscal Year - 2022-23 

Fund 2300 

Division: Library 

Organization: 230020 - Lexington Branch 

BUDGET 

Object Expenditure 2020-21 2021-22 2021-22 2022-23 2022-23 2022-23 

Code Classification Expenditure Expend Amended Requested Recommend Approved 

(Dec) (Dec) 

Personnel 
510100 Salaries & Wages - 16 623,153 322,795 654,900 654,900 

510300 Part Time - 15 (6.75 - FTE) 161,663 91,700 195,177 195,177 

511112 FICA - Employer's Portion 56,018 29.992 65.031 65,031 

511113 State Retirement - Employer's Portion 112,728 61. 907 140,773 140,773 

511120 Insurance Fund Contribution - 16 124,800 62,400 124,800 124,800 

511130 Workers Compensation 2,435 1,287 2.636 2,636 

511131 S.C. Unemployment 638 0 0 0 

511213 SCRS - Emplr. Port. (Retiree) 2,273 0 0 0 

* Total Personnel 1,083,708 570,081 1,183,317 I, 183,317 

Operating Expenses 
520103 Landscape/Grounds Maintenance 7,012 2.740 6,580 6.889 

520200 Contracted Services 635 135 5.625 5,665 

520231 Garbage Pickup Service 790 395 800 838 

521000 Office Supplies 3,054 3,377 5.700 5,170 

521100 Duplicating 496 589 850 865 

521200 Operating Supplies 2,167 131 1,500 l,590 

524000 Building Insurance 6,470 6,470 6,665 6,865 

524201 General Tort Liability Insurance 814 814 855 899 

524202 Surety Bonds 143 0 0 0 

525000 Telephone 6,231 7,481 6,290 6,465 

525041 E-mail Service Charges - 31 3,343 1,559 3,870 3,999 

525100 Postage 244 182 800 600 

525377 Utilities - County Branch Library 97,835 40,574 142.982 I 19,820 

537699 Cost of Copy Sales 0 167 0 0 

* Total Operating 129,234 64,614 182,517 159,665 

**Total Personnel & Operating 1,212,942 634,695 1,365,834 1,342,982 

Capital 

**Total Capital 0 0 0 0 

*** Total Budget Appropriation 1,212,942 634,695 1,365,834 ___ _ 
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COUNTY OF LEXINGTON 
LIBRARY 

Annual Budget 
Fiscal Year - 2022-23 

Fund 2300 

Division: Library 

Organization: 230030 - Cayce/West Columbia Branch 

BUDGET 

Object Expenditure 2020-21 2021-22 2021-22 2022-23 2022-23 2022-23 

Code Classification Expenditure Expend Amended Requested Recommend Approved 

(Dec) (Dec) 

Personnel 
510100 Salaries & Wages - 14 503,028 261,253 551,036 551,036 

510200 Overtime 0 0 0 

510300 Part Time - 10 (5.0 - FTE) 130,388 61,042 133,646 133,646 

511112 FICA - Employer's Portion 46,547 23,803 52,378 52,378 

511113 State Retirement - Employer's Portion 92,338 46,729 I 13,383 I 13,383 

511120 Insurance Fund Contribution - I 4 109,200 54,600 109,200 109,200 

511 I 30 Workers Compensation 2,851 1,435 3,337 3,337 

511213 SCRS - Emplr. Port. (Retiree) 976 980 0 0 

� Total Personnel 885,328 449,842 962,980 962,980 

Operating Expenses 
520103 Landscape/Grounds Maintenance 5,276 2,008 4,829 5,056 

520200 Contracted Services 35,731 14,751 41,129 41,217 

520231 Garbage Pickup Service 790 395 800 838 

521000 Office Supplies 3,037 692 4_,600 4,250 

521100 Duplicating 250 153 550 231 

521200 Operating Supplies 4,198 2,437 3,600 3,720 

524000 Building Insurance 10,612 10,612 10,931 11,259 

524201 General Tort Liability Insurance 701 701 737 774 

524202 Surety Bonds 120 0 0 0 

525000 Telephone 4,858 2,063 4,113 4,123 

525041 E-mail Service Charges - 24 2,634 1,150 2,967 3.096 

525100 Postage 731 343 700 682 

525377 Utilities - County Branch Library 39,564 22,314 48,945 44,118 

537699 Cost of Copy Sales 0 IOI 0 0 

* Total Operating 108,502 57,720 123,901 119,364 

**Total Personnel & Operating 993,830 507,562 1,086,881 1,082,344 

Capital 

**Total Capital 0 0 0 0 

*** Total Budget Appropriation 993,830 507,562 1,086,881 ___ _ 
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AT T ACH MENT  A  

I t em  # 10  –  Ad v e r t i s em en t s

Please provide the information below for Ads used in Magazines, Newspapers, the 

Radio, and Billboards and Websites. Please include targeted audience. 

Magazine Ads 

Ad Listing Distribution Range Targeted Audience 
Ads for 22/23 to be determined and 

will update once determined which 

magazine, we will update. 

+/- 52 Miles Areas of Greensboro, Atlanta, 

Raleigh, Charlotte. 

Newspaper Ads 

Ad Listing Distribution Range Targeted Audience 

Television Ads 

Ad Listing Distribution Range Targeted Audience 
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Radio Ads 

Ad Listing Distribution Range Targeted Audience 

Billboard Ads 

Ad Listing Distribution Range Targeted Audience 

Website Ads (other than primary website) 

Ad Listing Distribution Range Targeted Audience 

Other Ads 

Ad Listing Distribution Range Targeted Audience 
Facebook +/- 52 Miles Residents of Greensboro, Atlanta, 

Raleigh, Charlotte. 

Instagram +/- 52 Miles Residents of Greensboro, Atlanta, 

Raleigh, Charlotte. 
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AT T ACH MENT  B  

I t em  # 15  –  Pr o j e ct  /  E ven t  Bu d g et

Provide a detailed list of what the funds will be used for and the estimated amount for 

each item (i.e. brochures - $1,500, etc.) 

Item Estimated Amount 
RENT (VISITORS CENTER PORTION) $2,600.00 

SOCIAL MEDIA COSTS, STAFF $4,400.00 

TARGETED OUT OF STATE ADS (Facebook, IG) $6,000.00 

WEB HOSTING/SEARCH ENGINE (Visitors) $260.00 

CENTER DIRECTOR & ASSIST PAY (Visitors Portion) $40,000.00 

PRINT/MAGAZINE ADVERTISING $15,000.00 

PRINTING (RACK CARDS TO BE PLACED OUT OF STATE) $1,000.00 

WEBSITE ADVERTISING ONLINE INCL. STREAMING $8,200.00 

PRINTER EQUIPMENT $240.00 

OFFICE SUPPLIES $3,600.00 

INSURANCE FOR VISITORS CENTER $1,200.00 

Total 

$82,500.00 
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AT T ACH MENT  C  

I t em  # 1 7  –  Pr o j e ct  /  E ven t  D e scr i pt ion

Please complete the following information that is required by the Tourism 

Expenditure Review Committee to be sure that the Project/Event is in accordance to 

Section 6-4-10 of the S.C. Code of Laws.  

a. General Project/Event Description:

The Greater Cayce West Columbia Visitors Center (GCWCVS) is a full time Visitors Center providing information to 
travelers about the Cities of Cayce and West Columbia, and Lexington County.  We also promote the attractions in 
our area regionally and nationally. We promote activities and festivities that draw tourists to promote overnight 
stays form visitors outside our area.   We work with the municipalities on their events to create additional days to 
again promote longer stays. We try to package our attractions with our central location for a great place to stay as a 
destination or a stop through. 

The Social Media and Web programs are reaching a great deal of followers who are recognized as inquiring visitors; 
through our Social Posts we encourage Enjoy Local and Stay Local, and specifically encourage all that are attending 
concerts/events to lodge local and enjoy local the many hotels our community offers. 

Additionally, during the Holiday Season our Webpage and Social Media highlighted the many Christmas activities 
that are available in the Lexington County area, - and encourage visitors from other cities and states to see the 
Christmas decorations and events; all encouraging visitation and tourism. 

b. Benefits that the Project/Event will serve toward promoting tourism and the benefits to the

Community of Lexington County.

The GCWCVS works in many ways to promote tourism in our County.  We act as an on the ground service office 
close to the airport and downtown.  We provide maps, information, and brochures to newly arriving visitors with 
our central location. 

We continue to act as an advertising wing for the areas we serve by reaching out through our web, newspaper, and 
magazine advertising telling the benefits of a stay in our area.  We promote pooling the attractions and our natural 
resources as well as specific festival and event ads to sell a broader environment for their stay.  We attempt to 
create a destination by pooling our attractions and create a picture the traveler may not know is available. 

We work routinely outside the 50-mile radius to draw in visitors for overnight stays stating a wide variety of 
activities available within minutes of our Center.  We provide full information about hotels, dining, and shopping as 
well as our attractions. 
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c. Total attendance to the Project/Event versus the number of total tourists in attendance.

While COVID has certainly negatively impacted the local events and tourism during 2021, we are continuing to 
provide advertising for events such as the local Christmas event and other events that have been able to occur 
during the pandemic. We will also provide national marketing for our regularly planned events, such as, Tartan Day, 
Kinetic Derby Day, Riverwalk activities and Soiree on State Street.   We are proud to note that in previous years, 
events such as Tartan Day have drawn 17,000 attendees from 35 states, and another 4,000 visitors coming from 35 
cities and towns throughout North and South Carolina (outside of 50 miles of Lexington County).  We have also 
partnered with Palmetto Outdoor to ensure to recruit visitors to stay in Lexington County when visiting the park. 
Promotion of hotels for visitors to Congaree National Park (we partner with them to tag and promote this deal)  
ATTACHMENT: example ad. 

Social Media improvements have gained exposure for events and programs; currently there are more than 13,600 
Followers and reaching over 2,800 persons for specific Posts.  The Gender and Age of those interested in our Social 
Media reflecting women in the age bracket of 55-64 Years of Age, which is reflective of the inquiring tourist.  In 
state followers include Charleston, SC. 

d. Economic impact generated by tourism towards the Project/Event.

As noted above, there are several events that track Zip Codes of those patronizing their programs; and in as much 
we recognize the events and program’s we promote certainly impact our economy by the number of visitors from 
areas that are from outside the State of South Carolina. 

Our goal for the Visitor Program is to promote tourism.  It is very difficult to gather the numbers to measure our 
impact.  With over 2,500 plus unique visitors to our web site each month, we know we have upped our visibility 
through our efforts.  

We work with Tartan Day South through data collection and advertising.   Even though it was cancelled for 2021, we 
are getting calls for the dates for 2022 and hopefully we will be able to host this event. 

Through our growth over the past few years, we are currently executing our largest project to date in 2022-2023. 

We recruited visitors to stay in the unincorporated areas of Lexington County's hotels during the University of South 

Carolina Founders Park baseball games and tournaments in the spring. We do this by tagging the visiting teams on 

Twitter and Facebook. Attached is sample that was shared in Florida. We use a similar process for Williams Brice 

Stadium football games, ensuring that the visiting teams understand that Lexington County is closer and has easy 

access to the stadium. We promote the area as friendly to the visiting teams with clean hotels, in safe areas, with lots 

of restaurants nearby and with family-friendly hotels to stay overnight. ATTACHMENT: example ad. 
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e. Overall description of how the Project/Event attracts and promotes tourists to the area and

specifically how the Accommodations Tax Funds were used to accomplish this.

Accommodations Tax Funds are the basis of our funding to provide the services and advertising that we create.  The 
funds we receive from the county and the municipalities are all of our operating funds which are all are used to 
accomplish the task of promoting tourism in our area through hands on servicing and placing advertisements in 
areas that would promote distance travel.  We attempt to promote enough activities to require a visitor to stay 
multiple days. 

We accomplish this with several tools and advertising opportunities.  We believe our web tools and presence lead 
the way in our efforts to educate outsiders of the benefits of a visit to our area.  Our advertising reaches a wide 
variety of travelers outside 50 miles 

f. Additional Comments.

Attached you will find example of a Twitter and Facebook tags to promote visiting teams to stay/visit our 

area during football and baseball seasons. 

Sample of our rack card that was distributed and the locations that they were sent too. 

Sample of Facebook reach and engagement for the Holiday Parade of Lights 
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C O U N T Y  O F  L E X I N G T O N
A C C O M M O D A T I O N S  T A X  F U N D  

E X P E N D I T U R E S  
F Y  2 0 2 2 / 2 3  

Organization Name: Greater Cayce-West Columbia Visitor Programs 

List of Expenditures 
Actual 

FY 2020/21 

Current 

FY 2021/22 

Estimated 

FY 2022/23 

Internet Advertising $282.00 $900.00 $8,200.00 

Print Ads $1,877.00 $1,464.00 $15,000.00 

Web Hosting $6,120.44 $847.00 $260.00 

TV/Radio Advertising $2,000.00 

Rent $2,800.00 $560.00 $2,600.00 

Payroll Director & Admin Asst Fees and Tax $37,299.15 $33,385.22 $40,000.00 

Postage Office Supplies and Misc $2,206.52 $1,147.13 $3,600.00 

Dues and Subscription $3,266.28 $2,648.83 $1,200.00 

Repairs and Maintenance $1,420.20 

Operating Expenses $5,261.05 $1,619.85 $240.00 

Printing $1,000.00 

Social Media/Targeted Promotions $10,400.00 

Carryover 

New Signage 

Continuing Education 

Web Update 

Video Production 

Total $62,532.64 $42,572.03 $82,500.00 
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C O U N T Y  O F  L E X I N G T O N
A C C O M M O D A T I O N S  T A X  F U N D  

F U N D I N G  S O U R C E S  
F Y  2 0 2 2 / 2 3  

Organization Name: Greater Cayce-West Columbia Visitor Programs 

List of Funding Sources 
Actual 

FY 2020/21 

Current 

FY 2021/22 

Estimated 

FY 2022/23 

Lexington County $8,750.00 $7,500.00 $10,000.00 

City of Cayce $19,155.00 $24,253.00 $25,000.00 

City of West Columbia $53,579.00 $48,994.67 $40,000.00 

Carry over from previous year $0 $0 $0 

Total $81,484.00 $80,747.67 $75,000.00 
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COUNTY OF LEXINGTON 
ACCOMMODATIONS TAX FUND 

APPLICATION 
FY 2022/23 

1. Name of Project/Event:

The Greater Chapin Chamber of Commerce and Visitor’s Center 

2. Type of Organization (please select one):

County 

Municipal 

* Non-Profit Organization 

Community Service Club, Church, etc. 

501(c) 3 

Other 

3. Sponsoring Organization

Name of Organization: The Greater Chapin Chamber of Commerce and Visitors Center 

Mailing Address 302 Columbia Avenue, Chapin SC 29036 

4. Director of Project/Event

Name & Title: Paul Sadler 

Contact Number(s):         803.345.1100 & 803.429.8456 

Email: paul@chapinchamber.com 

5. Project/Event Website Address:

WWW.CHAPINCHAMBER.COM 
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6. Project/Event Category (check one):

* Tourism – Advertising / Promotion (see #10 for advertising/promotion sources)
Tourism Related Expenditures 

7. Project/Event Timeline

Beginning Date: 7/01/2022 

End Date: 6/31/2023 

8. Location of Project/Event:

CHAPIN, SC 

9. Number of Employees

Full-time: 1 

Part-time: 1 

10. Do you advertise outside of a 50-mile radius?

* Yes No 

If you answered yes, please check all that apply for advertising sources outside of Lexington 
County, and include the total number of each distributed. 

Type of Ad Total # Distributed Range of Ad For Ad Listings 

x Rack Cards 3000 Complete 

Attachment A for 

Listing Details for Ads 

used in Magazines, 
Newspapers, the Radio, 

and Billboards and 
Websites. Please

include targeted 

audience. 

x Brochures 4000 

x Posters 200 

x Magazine Ads 10000 

Newspaper Ads 
x Radio Ads 60 

x Billboard Ads 3 

Websites (other than primary) 
Other 

11. Number of Project/Event Attendance:

Expected Number: 50,000 

Of this number, how many are tourists? 25,000 

Tourists - “People taking trips outside of their home communities for any purpose, except daily 
commuting to and from work.” [SC Code of Laws, Chapter 6, Section 6-4-5 (4)] 
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12. List the methods used to track tourists:

Select Methods Used: Provide the Estimated Numbers: 

x Webpage Inquiries Inquiries per month: 1100 
x Phone Call Inquiries Phone calls per month: 400 
x Brochure Mailings Brochures mailed per month: 50 
x Event Ticket Sales Tickets sold per event: 200 

Event Registration Registrants per event: 

Hotel Sales Sales per event / per month: 

License Plates Count per event: 

Surveys Responses per survey: 

Other 

13. Must Complete - County accommodations funds are generated from the hotels in the

unincorporated areas of the County.  Please list the hotels and number of rooms and nights

you have used or plan to use for your Project/Event located in the unincorporated areas of

Lexington County only:

Hotel Name & Location Number of Rooms Number of Nights 

DoubleTree - Bush River 

100 10 

Hyatt Place - Irmo 

100 10 

Hampton Inn - Harbison 

100 10 

14. Please indicate that you have read: Chapter 6, Sections 6-4-5 (4) and 6-4-10, SC Code of

Laws, 1976?

X Yes No 
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15. Project/Event Budget:  Request for funds must meet the requirements of Chapter 6, Section

6-4-10, SC Code of Laws, 1976, as amended.

a. Estimated Total Cost of Project/Event: $25,000 

b. Amount of Accommodations Funds Requested for this Project/Event: $12,500 

c. This Request Equals What Percent of the Total Project/Event Budget: 50  % 

d. Use Attachment B and provide a detailed list of what the funds will be

used for and the estimated amount for each item (i.e. brochures - $1,500, etc.)

Use Attachment B

to complete. 

16. Has your Project/Event or Organization previously received Accommodations Tax Funds?

X Yes No 

If you answered yes, please answer items a-e below. 
a. Year(s): 21/22 

b. Amount(s): $6500 

c. Source(s): ATAX 

d. Purpose(s) Tourism Awareness - Website, Billboards, Radio Ads 

e. For each award

year, did you

expend 100% of

the ATAX

funds you

received?

x Yes No 

   If you answered no, please explain: 

.

17. Project Description – Please use Attachment C to complete the following information that is

required by the Tourism Expenditure Review Committee to be sure that the Project/Event is in

accordance to Section 6-4-10 of the S.C. Code of Laws.

a. General Project/Event Description

Please use 
Attachment C

to complete 
answers a-f. 

b. Benefits that the Project/Event will serve toward promoting tourism and the

benefits to the Community of Lexington County.

c. Total attendance to the Project/Event versus the number of total tourists in

attendance.

d. Economic impact generated by tourism towards the Project/Event.

e. Overall description of how the Project/Event attracts and promotes tourists to the

area and specifically how the Accommodations Tax Funds were used to accomplish

this.

f. Additional Comments.

PLEASE NOTE:  APPLICANT AND/OR REPRESENTATIVES MUST BE PRESENT DURING REVIEW PROCESS BY THE 

ACCOMMODATIONS TAX ADVISORY BOARD IN ORDER TO BE CONSIDERED FOR FUNDING. 

Signature of Project/Event Director: 
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________________________________ ________________________________ 

Print Name Title 

________________________________ ________________________________ 

Signature Date 
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ATTACHMENT A 

Item #10 – Advertisements 

Please provide the information below for Ads used in Magazines, Newspapers, the 

Radio, and Billboards and Websites. Please include targeted audience. 

Magazine Ads 

Ad Listing Distribution Range Targeted Audience 

Newspaper Ads 

Ad Listing Distribution Range Targeted Audience 

Television Ads 

Ad Listing Distribution Range Targeted Audience 
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Radio Ads 

Ad Listing Distribution Range Targeted Audience 
93.1 The Lake Irmo, Chapin, Ballentine, White 

Rock 

Visitors, Tourists 

Billboard Ads 

Ad Listing Distribution Range Targeted Audience 
Taste of Chapin - GRACE 

OUTDOOR 

25,000 views per day Residents, Visitors, and Tourists 

Holiday Open House - GRACE 

OUTDOOR 

10,000 views Residents, Visitors, and Tourists 

Website Ads (other than primary website) 

Ad Listing Distribution Range Targeted Audience 
Facebook Boosted Ads - Holiday 

Open House, Golf Tournament, 

Taste of Chapin 

100,000 + Residents, Members, Visitors, 

Tourists, Golfers, Foodies 
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Other Ads 

Ad Listing Distribution Range Targeted Audience 
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ATTACHMENT B 

Item #15 – Project / Event Budget 

Provide a detailed list of what the funds will be used for and the estimated amount for 

each item (i.e. brochures - $1,500, etc.) 

Item Estimated Amount 
Advertising: Billboards, Promotion, Radio Ads for: 

Taste of Chapin 

Holiday Open House 

Spring Golf Tournament 

Fall Golf Tournament 

Labor Day Festival 

$20,000 

Directory/Mailings $5,000 
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Total 
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ATTACHMENT C 

Item #17 – Project / Event Description 

Please complete the following information that is required by the Tourism 

Expenditure Review Committee to be sure that the Project/Event is in accordance to 

Section 6-4-10 of the S.C. Code of Laws.  

a. General Project/Event Description:

Advertising and Promotion for: 

Taste of Chapin 

Labor Day Festival 

Holiday Open House 

Spring Golf Tournament 

Fall Golf Tournament 

b. Benefits that the Project/Event will serve toward promoting tourism and the benefits to the

Community of Lexington County.

The benefits of advertising and promotion of these events in our community will attract guests from outside 

of the Greater Chapin area.  When they show up for the Taste of Chapin, our hope is that they will shop at 

our boutiques and specialty shops.  The same goes for the promotion of the Holiday Open House.  When 

visitors come to shop at our stores, they are more likely to stay in Chapin/Lexington Co. to eat.  Our goal is 

to make them come back to Chapin/Lexington Co. when there isn’t an event, and to come back and eat and 

shop local with us.  
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c. Total attendance to the Project/Event versus the number of total tourists in attendance.

125,000 vs 100,000 

d. Economic impact generated by tourism towards the Project/Event.

$750,000 - $1M 

e. Overall description of how the Project/Event attracts and promotes tourists to the area and

specifically how the Accommodations Tax Funds were used to accomplish this.

The advertising through billboards, radio ads, brochures, and digital marketing will attract tourists to our 

area.  The ATAX funds we receive will greatly help us reach those people and bring them to Lexington Co.  
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f. Additional Comments.
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COUNTY OF LEXINGTON 
ACCOMMODATIONS TAX FUND 

EXPENDITURES 
FY 2022/23 

Organization Name: The Greater Chapin Chamber of Commerce and Visitors Center 

List of Expenditures 
Actual 

FY 2020/21 

Current 

FY 2021/22 

Estimated 

FY 2022/23 

Accountant 449.40 815.45 1000 

Advertising/Marketing 787.03 1567.12 2500 

Scholarship 500.00 1000.00 2000 

Conferences/Meetings 1084.25 0 4000 

Dues and Subscriptions 3815.76 4689.11 5000 

Events: Golf, Taste of Chapin, Labor Day, Silent Auction, 

Gala 

6000 25000 

Insurance 968.25 2542.75 3000 

Member Service Expenses 599.92 2425.06 2500 

Office Supplies 2946.44 3545.23 3500 

Payroll Expenses 60301.14 58980.55 80000 

Repairs 6094.02 9148.37 4000 

Staff Expenses 1768.68 3340.01 3500 

Utilities 6338.50 7168.06 7250 

Board Meetings 1389.29 0 1000 
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Total 93042.68 95221.71 142250 
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COUNTY OF LEXINGTON 
ACCOMMODATIONS TAX FUND 

FUNDING SOURCES 
FY 2022/23 

Organization Name: The Greater Chapin Chamber of Commerce and Visitors Center 

List of Funding Sources 
Actual 

FY 2020/21 

Current 

FY 2021/22 

Estimated 

FY 2022/23 

Events 19975.62 42066.90 50000 

Visitors Center Rental 275.00 250.00 250.00 

ATAX Grant - Lexington Co. 10000 6500 12500 

Membership Dues & Sponsorships 87595.42 125863.41 130000 

Member Meetings 3051.01 500.00 1000 

LED Sign Rental 5500 3975 5500 

Total 117397.05 179155.31 199,250 
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AT T ACH MENT  A  
I t em  # 10  –  Ad v e r t i s em en t s  

Please provide the information below for Ads used in Magazines, Newspapers, the 
Radio, and Billboards and Websites. Please include targeted audience. 

Magazine Ads 
Ad Listing Distribution Range Targeted Audience 

1x Jasper Magazine 3,000 Adults 25+ 

Newspaper Ads 
Ad Listing Distribution Range Targeted Audience 

1x Free Times 50,000 Adults 18-49 
1x The State Newspaper 65,000 Adults 18-49 

Television Ads 
Ad Listing Distribution Range Targeted Audience 
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Radio Ads 
Ad Listing Distribution Range Targeted Audience 

WARQ - 30 spots - see coverage 
map 

43,200 Adults 18-49 in Columbia SC and 
surrounding areas 

WLXC - 30 spots - see coverage 
map 

48,000 Adults 18-49 in Columbia SC and 
surrounding areas 

Billboard Ads 
Ad Listing Distribution Range Targeted Audience 

See document with locations and 
map 

1,925,519 Columbia, SC and surrounding 
areas 

Website Ads (other than primary website) 
Ad Listing Distribution Range Targeted Audience 

6x Facebook 267,000 Adults 25+ in Columbia, SC area 
3x Digital Video and Display 1,811,000 Adults 25+ in Columbia, SC area 
1x Email Blast 36,000 Adults 25+ in Columbia, SC area 
2x Streaming Audio 
(Pandora/Spotify) 

72,000 Adults 25+ in Columbia, SC area 

1x Free Times E-Newsletter - 30 
days 

66,420 Adults 25+ in Columbia, SC area 

Other Ads 
Ad Listing Distribution Range Targeted Audience 
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2021 Lexington Accommodations Tax Advertising Source Information 
for Harbison Theatre at Midlands Technical College 

Newspaper Ads (115,000 circulation): 

• 1x - Free Times 50,000 total circulation
• 1x – The State Newspaper circulation – 65,000 daily circulation

Radio Ads – 2 stations in Columbia, SC area 

• 60 total spots - WARQ and WLXC

Digital: (2,252,420 total impressions) 

• Target: Central SC residents
o 6x - Facebook Ads 267,000 total impressions
o 3x Digital Video and Display Ads – 1,811,000 total impressions
o 1x Email Blast – 36,000 impressions
o 2x Streaming Audio (Pandora/Spotify) – 72,000 total impressions
o 1x Targeted Free Times E-newsletter 30 day run – 66,420 total emails sent

Outdoor: (1,925,519 total impressions) 

(10 locations – 12 weeks – 6 paid and 6 trade in Columbia, SC area) 

• N Lake Dr @ Andrew Corley Rd – 1 week
• 5236 Sunset Blvd 100’ E/O Mineral Springs – 2 weeks
• 911 North Lake Dr. – 1 week
• S/S I-26 .5 mi W/O St Andrews @ 206 Jamil Rd (Shrine) – 1 week
• 5317 Forest Drive – 1 week
• W/S I-26 300’ S/O Hwy 378 (Harbor Dr) – 2 weeks
• 10240 Two Notch Rd – 1 week
• W/S I-126 .2 m N/O Greystone Blvd – 1 week
• 1012 Gervais Street – 1 week
• 1120 Elmwood Avenue – 1 week
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Photo Sheet COLD94-2
N/S I-26 MM 103.7, .3 mi. East of Harbison Blvd., E/F

Description
8 slots, 6 seconds each. Guaranteed 1,665 spots per day
• Art = 608px high x 928px wide
• 1/2 slot = 1/2 impressions

Illuminated Digital Location
City: Columbia, SC 29212
Face ID: COLD94-2
Facing: East (RHR)
Latitude/Longitude:   34.07202/-81.14604
Digital Face Size: 20' x 30'
Geopath ID#: 30828612  Geopath Weekly Impressions 18+: 182,673

Phone 803-252-7084  
1201 Lincoln St. Suite 300 Columbia, SC 29201

The Geopath Audience Location MeasurementSM data is provided by the GeoPath, Inc. New York, New York. ©Copyright 2021, All Rights Reserved.
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Photo Sheet COLD123-2
1162 Lake Murray Blvd N/S, E/O Church Rd, E/F

Description
Bright LED with 8 slots 6 second dwell time. Located at light in
reach of Irmo High, Kroger, and Lake Murray
• Art = 300px high x 600px wide
• 1/2 slot = 1/2 impressions

Illuminated Digital Location
City: Irmo, SC 29063
Face ID: COLD123-2
Facing: East (RHR)
Latitude/Longitude:   34.08763/-81.17964
Digital Face Size: 5' x 10'
Geopath ID#: 30920251  Geopath Weekly Impressions 18+: 84,324

Phone 803-252-7084  
1201 Lincoln St. Suite 300 Columbia, SC 29201

The Geopath Audience Location MeasurementSM data is provided by the GeoPath, Inc. New York, New York. ©Copyright 2021, All Rights Reserved.
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COLUMBIA 803.647.9122 lamar.com/columbia

COLUMBIA, SC
HARBISON THEATER

7

4

1 5

8
2 6

3

Report a map errorMap data ©2021 Google
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https://www.google.com/maps/@34.0658708,-81.0513444,11z/data=!10m1!1e1!12b1?source=apiv3&rapsrc=apiv3
https://maps.google.com/maps?ll=34.065871,-81.051344&z=11&t=m&hl=en-US&gl=US&mapclient=apiv3


*Impression values based on: Total Population

COLUMBIA 803.647.9122 lamar.com/columbia

LOCATION LIST
HARBISON THEATER

Map Icon Label Panel # Geopath Id Media/Style Facing H x W *Weekly
Impressions Illum.

1 71 30493136 Poster / Digital North 10' 0" x 21' 0" 70,003 per spot YES

Location: N LAKE DR @ ANDREW CORLEY RD
Current Advertiser: GEORGE SINK INJURY LAWYERS
Booking Ranges: 9/13/2021 - 9/26/2021

2 101 14918613 Permanent Bulletin /
Digital South West 10' 6" x 36' 0" 162,775 per

spot YES

Location: 5236 SUNSET BLVD 100'E/O MINERAL SPRINGS
Current Advertiser: JEFFCOAT & JEFFCOAT INSURANCE
Booking Ranges: 9/27/2021 - 10/10/2021, 10/25/2021 - 10/29/2021

3 121 30844530 Permanent Bulletin /
Digital North 10' 6" x 36' 0" 88,281 per spot YES

Location: 911 NORTH LAKE DR
Current Advertiser: LDD SELF PROMO
Booking Ranges: 9/13/2021 - 9/26/2021

4 201 14918609 Permanent Bulletin /
Digital South East 14' 0" x 48' 0" 303,280 per

spot YES

Location: S/S I-26 .5MI W/O ST ANDREWS @ 206 JAMIL RD (SHRINE)
Current Advertiser: LDD SELF PROMO
Booking Ranges: 9/27/2021 - 10/10/2021

5 511 31037108 Permanent Bulletin /
Digital West 10' 6" x 36' 0" 105,338 per

spot YES

Location: 5317 Forest Dr
Current Advertiser: JOHN MOBLEY LAW FIRM, P.A.
Booking Ranges: 9/13/2021 - 9/26/2021

6 601 30966427 Permanent Bulletin /
Digital South 14' 0" x 48' 0" 271,955 per

spot YES

Location: W/S I-26 300' S/O HWY 378(HARBOR DR)
Current Advertiser: FUR BALL
Booking Ranges: 10/11/2021 - 10/24/2021, 10/25/2021 - 10/29/2021
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*Impression values based on: Total Population

COLUMBIA 803.647.9122 lamar.com/columbia

LOCATION LIST
HARBISON THEATER

Map Icon Label Panel # Geopath Id Media/Style Facing H x W *Weekly
Impressions Illum.

7 602 30603622 Permanent Bulletin /
Digital South West 10' 6" x 36' 0" 124,511 per

spot YES

Location: 10240 TWO NOTCH RD
Current Advertiser: ESTHER'S SOUL FOOD AND KITCHEN
Booking Ranges: 9/27/2021 - 10/10/2021

8 901 30640209 Permanent Bulletin /
Digital East 14' 0" x 48' 0"

200,146 per
spot (Under

Review)
YES

Location: W/S I-126 .2MI N/O GREYSTONE BLVD
Current Advertiser: GREAT SOUTHERN HOMES
Booking Ranges: 10/11/2021 - 10/24/2021

Total Weekly Impressions: 1,326,289
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COLUMBIA 803.647.9122 lamar.com/columbia

PANEL #71
N LAKE DR @ ANDREW CORLEY RD

LOCATION #1

ADVERTISING STRENGTHS: Captures Lake Murray enthusiasts, inbound commuter traffic from
Irmo to high growth Lexington

WEEKLY IMPRESSIONS: 70,003 per spot*

MEDIA TYPE/STYLE: Poster - Digital

LAT/LONG: 34.02412 / -81.22062

MARKET: COLUMBIA

GEOPATH ID: 30493136

PANEL SIZE: 10' 0" x 21' 0"  View Spec Sheet

FACING/READ: North / Left 

SLOTS/DWELL: 6 slots / 6 seconds

*Impression values based on:Total Population
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COLUMBIA 803.647.9122 lamar.com/columbia

PANEL #101
5236 SUNSET BLVD 100'E/O MINERAL SPRINGS

LOCATION #2

ADVERTISING STRENGTHS: Excellent read that captures commuter traffic from fast growing
Lexington to the Columbia metro. Area is populated with upscale neighborhoods, retail and
restaurants.

WEEKLY IMPRESSIONS: 162,775 per spot*

MEDIA TYPE/STYLE: Permanent Bulletin - Digital

LAT/LONG: 34.004365 / -81.205556

MARKET: COLUMBIA

GEOPATH ID: 14918613

PANEL SIZE: 10' 6" x 36' 0"  View Spec Sheet

FACING/READ: South West / Left 

SLOTS/DWELL: 6 slots / 6 seconds

*Impression values based on:Total Population
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https://resources.lamar.com/SMCoreServices/public/materials/pdf/reports/specsheet/204/101/


COLUMBIA 803.647.9122 lamar.com/columbia

PANEL #121
911 NORTH LAKE DR

LOCATION #3

ADVERTISING STRENGTHS: Captures inbound traffic from Irmo and Lake Murray Communities.
Surrounded by numerous retail, restaurant, service businesses

WEEKLY IMPRESSIONS: 88,281 per spot*

MEDIA TYPE/STYLE: Permanent Bulletin - Digital

LAT/LONG: 33.994092 / -81.230872

MARKET: COLUMBIA

GEOPATH ID: 30844530

PANEL SIZE: 10' 6" x 36' 0"  View Spec Sheet

FACING/READ: North / Right 

SLOTS/DWELL: 8 slots / 6 seconds

*Impression values based on:Total Population
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COLUMBIA 803.647.9122 lamar.com/columbia

PANEL #201
S/S I-26 .5MI W/O ST ANDREWS @ 206 JAMIL RD (SHRINE)

LOCATION #4

ADVERTISING STRENGTHS: This digital is located on the heaviest travelled section of interstate in
SC. Immediate area is heavily populated with upscale auto dealers and leads to the Harbison
district, biggest concentration of upscale retail and restaurant trade in Columbia

WEEKLY IMPRESSIONS: 303,280 per spot*

MEDIA TYPE/STYLE: Permanent Bulletin - Digital

LAT/LONG: 34.049712 / -81.123957

MARKET: COLUMBIA

GEOPATH ID: 14918609

PANEL SIZE: 14' 0" x 48' 0"  View Spec Sheet

FACING/READ: South East / Left 

SLOTS/DWELL: 8 slots / 6 seconds

*Impression values based on:Total Population
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https://resources.lamar.com/SMCoreServices/public/materials/pdf/reports/specsheet/204/201/


COLUMBIA 803.647.9122 lamar.com/columbia

PANEL #511
5317 Forest Dr

LOCATION #5

ADVERTISING STRENGTHS: Great left hand read in the middle of a major shopping district. This
area boasts a lot of retail shopping and commuter traffic.Another benefit is that this heads towards
the Army base, Ft. Jackson.

WEEKLY IMPRESSIONS: 105,338 per spot*

MEDIA TYPE/STYLE: Permanent Bulletin - Digital

LAT/LONG: 34.02321 / -80.95491

MARKET: COLUMBIA

GEOPATH ID: 31037108

PANEL SIZE: 10' 6" x 36' 0"  View Spec Sheet

FACING/READ: West / Left 

SLOTS/DWELL: 8 slots / 6 seconds

ESTIMATED SPOTS/DAY: 1665

*Impression values based on:Total Population
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https://www.google.com/maps/@34.02321,-80.95491,18z
https://resources.lamar.com/SMCoreServices/public/materials/pdf/reports/specsheet/204/511/


COLUMBIA 803.647.9122 lamar.com/columbia

PANEL #601
W/S I-26 300' S/O HWY 378(HARBOR DR)

LOCATION #6

ADVERTISING STRENGTHS: Located adjacent to sprawling Lexington Medical Center, also
captures commuter traffic to NW Columbia (home to significant auto and retail business)

WEEKLY IMPRESSIONS: 271,955 per spot*

MEDIA TYPE/STYLE: Permanent Bulletin - Digital

LAT/LONG: 34.003007 / -81.110833

MARKET: COLUMBIA

GEOPATH ID: 30966427

PANEL SIZE: 14' 0" x 48' 0"  View Spec Sheet

FACING/READ: South / Left 

SLOTS/DWELL: 8 slots / 6 seconds

ESTIMATED SPOTS/DAY: 1665

*Impression values based on:Total Population
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https://www.google.com/maps/@34.003007,-81.110833,18z
https://resources.lamar.com/SMCoreServices/public/materials/pdf/reports/specsheet/204/601/


COLUMBIA 803.647.9122 lamar.com/columbia

PANEL #602
10240 TWO NOTCH RD

LOCATION #7

ADVERTISING STRENGTHS: Heavy local traffic, mid-upscale neighborhoods. Retail rich area

WEEKLY IMPRESSIONS: 124,511 per spot*

MEDIA TYPE/STYLE: Permanent Bulletin - Digital

LAT/LONG: 34.12112 / -80.87628

MARKET: COLUMBIA

GEOPATH ID: 30603622

PANEL SIZE: 10' 6" x 36' 0"  View Spec Sheet

FACING/READ: South West / Right 

SLOTS/DWELL: 6 slots / 6 seconds

*Impression values based on:Total Population
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COLUMBIA 803.647.9122 lamar.com/columbia

PANEL #901
W/S I-126 .2MI N/O GREYSTONE BLVD

LOCATION #8

ADVERTISING STRENGTHS: Straight on shot that captures outbound commuters from downtown
Columbia to NW communities, located at Riverbanks Zoo exit

WEEKLY IMPRESSIONS: 200,146 per spot (Under Review)*

MEDIA TYPE/STYLE: Permanent Bulletin - Digital

LAT/LONG: 34.012725 / -81.079061

MARKET: COLUMBIA

GEOPATH ID: 30640209

PANEL SIZE: 14' 0" x 48' 0"  View Spec Sheet

FACING/READ: East / Left 

SLOTS/DWELL: 8 slots / 6 seconds

*Impression values based on:Total Population
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AT T ACH MENT  B  
I t em  # 1 5  –  Pr o j e ct  /  E ven t  Bu d g et  

Provide a detailed list of what the funds will be used for and the estimated amount for 
each item (i.e. brochures - $1,500, etc.) 

Item Estimated Amount 
Brochures 25,000 

Clings 5,500 

Per Show Advertising 23,150 

Season Marketing 41,990 

Artist Fees 190,128 

Salaries 150,000 

Total 435,768 
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AT T ACH MENT  C 
I t em  # 1 7  –  Pr o j e ct  /  E ven t  D e scr i pt ion  

Please complete the following information that is required by the Tourism 
Expenditure Review Committee to be sure that the Project/Event is in accordance to 

Section 6-4-10 of the S.C. Code of Laws.  

a. General Project/Event Description:
Rooted in the performing arts, Harbison Theatre at Midlands Technical College (HT@MTC) offers programs and 
productions that encourage reflection, examination and discovery; and that provide entertainment, education 
and opportunity to professionals, learners and community members in all stages of life. 

Harbison Theatre presents world-class entertainment for the regional community, serves as a showcase for 
Midlands Technical College (MTC), and stands as a community resource for rentals and productions for outside 
organizations. The theatre, centered on the historic MTC Harbison campus, is a 400-seat state of the art facility 
and is often referred to by MTC President Dr. Ronald Rhames as “MTC’s 50-yard line.” The theatre not only is a 
centerpiece to the community culture but also puts the Harbison community and the Irmo/Lexington area on 
the map as a significant tourist draw. In addition, the local community benefits greatly from the many events 
and activities at the theatre. 

We are hopeful for a brighter 22-23, but in the interest of transparency there are still lots of uncertainties with 
planning large touring shows.  HT@MTC continues to navigate these unchartered waters with plans for our 22-
23 season.  In a “normal” season our visitor count is usually exceeding 25,000; however, these are still yet to be 
normal times for the entertainment and tourism industries, but we will persevere and be ready for the next 
season. 

As mentioned, our attendance numbers continue to be affected by the COVID pandemic, but we have found 
creative ways to keep programming in place, to support the local artist community and to still bring in tourists 
to our special area. It is clear we are moving in a positive direction as our visitors (in normal circumstances) 
continue to grow. We guesstimate that our theatre would have served over 25,000 audience members. Even 
though there were still some delays, we were able to produce a first-class season brochure for the 21-22 season 
that was mailed to over 65,000 households in late summer, with 70,000 printed for distribution around the 
college and all its campuses. We worked with our media buyers to implement strong strategies for marketing 
with an emphasis on the digital platform.  With the shift to live streaming and other forms of on-line 
entertainment, we are focusing a good bit of attention on social media in addition to the more traditional 
advertising mediums. Our latest update on traction includes: 
Facebook: 4,648 Followers 
Instagram:  900 Followers 
Twitter:  1,300 Followers 
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With the MTC marketing team working closely with the executive director, the team produces high-quality 
collateral for the theatre, including billboard, print, and digital advertising. In addition, welcome center rack 
cards are distributed across the area, and media partnerships with local television and radio stations are 
positioning the theatre to have even a wider reach. The Free Times weekly newspaper continues to list the 
theatre executive director in their “Power Issue” of people who get things done! 

Even in these difficult times, Harbison Theatre is very hopeful that with our continued solid marketing strategy 
targeted at establishing HT@MTC as “the place to see a show in Columbia,” we will begin to see a return to 
normalcy for the 22-23 season. 

Plans for the 22-23 season will include: 
• National touring comedian Leanne Morgan
• Marcus King Band (opened for Chris Stapleton)
• Cody Webb (country music singer) in partnership with Capital City Lake Murray Country
• Video gaming tournament (has become a yearly event)
• Prince Tribute Band
• Broadway Princess Party
• Roseanne Cash
• Celtic Dance
• Patrick Davis and the Midnight Choir
• Tony Howard Motown Show
• SC Jazz Masterworks Ensemble featuring Robert Gardiner (3 shows)
• Family Ice Show
• Blue Dogs
• The World of Musicals International Broadway Tour
• Carolina Shout Music Series including an All-Day festival in the spring
• Gloria Gaynor
• Robert Earl Keen
• Black Violin
• Jim Brickman

The large presenters conference that is normally held in NYC the second week in January was also just canceled due 
to COVID, so this list above is all in the mix for our programming plans for next season.  The objective will be to still 
bring in the world-class touring shows as well as standout regional talent, and local professional organizations as 
well.  It has been a real gift to be able to support the SC Philharmonic, Columbia City Ballet, Columbia Children’s 
Theatre, and many others that have needed a place to perform. 
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b. Benefits that the Project/Event will serve toward promoting tourism and the benefits to the
Community of Lexington County.

Harbison Theatre at Midlands Technical College is a wonderful entity for attracting tourists. The Irmo/Lexington 
area continues to grow, and the theatre provides a cultural hub for the community, as well as a tourism engine 
to excite visitors about a stay. With the vast choices of restaurants and hotels, and the friendly faces to greet 
you, we know that HT@MTC provides an anchor for a thriving tourism initiative. Until its construction, the 
community and the surrounding area lacked a space that could technically sustain nationally touring performing 
acts. Even with the impact of the pandemic, Harbison Theatre at Midlands Technical College increases the draw 
of an evening/dinner and overnight audience to both Irmo and Lexington. 

In addition to featuring nationally recognized companies and performers, HT@MTC serves as a showplace for 
the best in local, Lexington county-based performing arts. The theatre is a second home to Chapin Theatre 
Company and the Lake Murray Symphony Orchestra, in addition to several dance academies that perform in the 
space throughout the year. Another new partnership with Jasper Magazine has the theatre using its gallery 
space in the lobby for rotating artist exhibitions. This is another draw for visitors to the theatre, and also a way 
to be supportive of the visual arts community as well as the performing arts. 

Many other organizations and arts groups perform and hold events at our first-class theatre. The demand for 
rental space has risen dramatically in the last few years bringing in more overnight stays and visitors.  We have 
continued sponsorship support from Lexington Medical Center and Capital City Lake Murray Country, as well as 
a local restaurant ticket sponsor.  The plan as the economy stabilizes is to increase our partnerships with other 
restaurants and community attractions. 

c. Total attendance to the Project/Event versus the number of total tourists in attendance.
In our 2020-2021 season we had 1,768 attendees and 281 tourists, but since this was an odd year due to COVID, 
the following projections will be based upon the attendance we have had thus far for our current 2021-2022 
season. Based on the tickets sold and shows hosted this season our attendance is 7,176 and 3,301 of those 
attendees were tourists traveling from outside of Lexington County. For planning purposes, we are projecting a 
much stronger attendance number for the 22-23 season, and continued upward numbers for the remainder of 
this year as well! 
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d. Economic impact generated by tourism towards the Project/Event.
Based on information gathered in our ticketing system, during our 2021-22 Season tourists traveling from 
outside of Lexington County comprised about 46% of our audience (3,301). 

• If half of our tourists eat in restaurants in addition to the meals we have provided for performers, that
would equal 1,678 meals.

• In the 2021-22 Season, 1% of our audience traveled two hours or more to attend shows = 67; if 1/3 of
those audience members stay in hotels, and we add the number of hotel rooms that the theatre books
for visiting performers which equals 85.

e. Overall description of how the Project/Event attracts and promotes tourists to the area and
specifically how the Accommodations Tax Funds were used to accomplish this.

Spring 2022 - Season performances finalized; graphic design for print and digital pieces created; season and 
performance sponsorships finalized 

Mid-Summer 2022 - Season brochure and postcard mailed to 70,000 residents; rack cards distributed to hotels 
and visitor centers around the state; print and digital advertisement of season packages; season tickets on sale 

Early Fall 2022 - Television and radio advertising for individual shows begins; season billboards go up 

Per-show advertising throughout the season (September through May): Appropriate print ad placement; large 
social media presence with Facebook advertising and others; press releases; expanded website and page 
features; Harbison Theatre E-newsletter; billboards; radio and television; magazines; advertising partnerships 
with local businesses; direct mail reinforcement 

The Accommodations Tax Funds will assist us in accomplishing these tasks by helping fund the paid advertising 
efforts we have planned for our 2022-2023 Season. Our marketing and advertising budget is key to promoting 
the shows and engaging the entire area, as well as reaching out-of-state patrons. We greatly appreciate the 
committee’s support over the past years as it is critical to the growth and success of our programming. 

f. Additional Comments.
We recognize the difficulties the Accommodations Tax Committee has been dealing with over these last few 
years with funding.  Please know how appreciative we are of the continued support, and that we know that our 
tourism dollars will return soon with more vigor and strength. We are hopeful for the 22-23 season! 
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AT T ACH MENT  A  

I t em  # 10  –  Ad v e r t i s em en t s

Please provide the information below for Ads used in Magazines, Newspapers, the 

Radio, and Billboards and Websites. Please include targeted audience. 

Magazine Ads 

Ad Listing Distribution Range Targeted Audience 

Newspaper Ads 

Ad Listing Distribution Range Targeted Audience 

Television Ads 

Ad Listing Distribution Range Targeted Audience 
WLTX (CBS) Columbia, Lexington, Newberry, Sumter, 

Orangeburg, Aiken, Saluda, Kershaw,Florence 
Primary adults 25+, Secondary 18+ 

WACH (FOX) Columbia, Lexington, Newberry, Sumter, 

Orangeburg, Aiken, Saluda, Kershaw, Florence 
Primary adults 25+, Secondary 18+ 

Cable Columbia, Lexington, Newberry, Kershaw, 

Clarendon, Sumter, Orangeburg, Aiken, 

Florence, Marion, Dillon, Horry

Primary adults 25+, Secondary 18+ 
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Radio Ads 

Ad Listing Distribution Range Targeted Audience 
WWDM (Big DM) Columbia, Lexington, Camden, Orangeburg, 

Newberry, Sumter, Aiken
Primary adults 25+, Secondary 18+ 

WNKT (The Game) Columbia, Lexington, Camden, Orangeburg, 

Newberry, Sumter, Aiken 
Primary adults 25+, Secondary 18+ 

WHXT (Hot 103.9) Columbia, Lexington, Camden, Orangeburg, 

Newberry, Sumter, Aiken
Primary adults 25+, Secondary 18+ 

WYNN (106.3) - Florence Florence, Darlington, Marion, Dillon, 

Conway 
Primary adults 25+, Secondary 18+ 

Streaming Audio Columbia, Lexington, Orangeburg,  Newberry, 

Sumter, Aiken, Florence, Darlington, Marion, 

Dillon, Conway

Primary adults 25+, Secondary 18+ 

Billboard Ads 

Ad Listing Distribution Range Targeted Audience 
Lamar, Grace, Accel, Adams Columbia, Lexington, Orangeburg, Florence, 

Sumter 
Primary adults 25+, Secondary 18+ 

Website Ads (other than primary website) 

Ad Listing Distribution Range Targeted Audience 

Other Ads 

Ad Listing Distribution Range Targeted Audience 
Facebook/Instagram Columbia, Lexington, Florence, Sumter, 

Newberry, Orangeburg, Aiken, Kershaw, 

Clarendon, Saluda, Fairfield 

Primary adults 25+, Secondary 18+ 
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AT T ACH MENT  B  

I t em  # 15  –  Pr o j e ct  /  E ven t  Bu d g et

Provide a detailed list of what the funds will be used for and the estimated amount for 

each item (i.e. brochures - $1,500, etc.) 

Item Estimated Amount 
Broadcast Television/Cable Advertising $6,000 

Outdoor Billboard Advertising $5,000 

Radio/Streaming Audio Advertising $4,000 

Facebook/Instagram Advertising 

$1,000 

Total 

$16,000 
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AT T ACH MENT  C  

I t em  # 1 7  –  Pr o j e ct  /  E ven t  D e scr i pt ion

Please complete the following information that is required by the Tourism 

Expenditure Review Committee to be sure that the Project/Event is in accordance to 

Section 6-4-10 of the S.C. Code of Laws.  

a. General Project/Event Description:

The Chick-fil-A Classic is a nationally recognized boy's high school basketball tournament that is 
very similar to a music festival where renowned music bands/artists are contracted to perform. 
Such a festival will attract both local and non-local (tourists) spectators to attend. 

The Chick-fil-A Classic is organized by the Greater Columbia Educational Advancement 
Foundation (GCEAF). GCEAF is a 501(c)3 charitable organization. GCEAF’s Federal Tax ID # is 
13-4239656. The mission of the GCEAF is 3-fold: to award educational scholarships to deserving
students within the Greater Columbia area; to promote tourism spending within the host county;
and to provide memorable athletic experiences for the participating student-athletes, coaches and
community. Since 2004 GCEAF has awarded over $200,000 in educational scholarships to
students living within the Greater Columbia area.

The Chick-fil-A Classic annually features top ranked high school teams and players from across 
the nation that attracts both local and out of town/state tourist along with dozens of out of state 
media and college coaches. 

Since 2003 fifty-two (52) tournament participants have been selected to the McDonald's All 
American team.  Forty-three (43) former tournament participants have played professionally in the 
NBA and there were 26 former participants on NBA rosters during the 2021 season including 
such notables as Stephen Curry (2-time NBA MVP), Derrick Jones (2020 NBA Slam Dunk 
Champion), Miles Bridges (2020 NBA Rising Stars Game MVP) and Zion Williamson (2019 
Overall #1 Draft Pick)
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b. Benefits that the Project/Event will serve toward promoting tourism and the benefits to the

Community of Lexington County.

The Chick-fil-A Classic will bring in 12-16 out of town/state teams. These teams’ family and
supporters along with college coaches coming for recruiting purposes and national media will all 
be traveling into Lexington County for the tournament. They will all be eating in area restaurants 
and sleeping host hotels within the county and spending money on incidentals over a 4 day 
period in a time period they would not normally be doing so without the attraction of the 
tournament. 

In addition to the tourism boost, the Lexington community will benefit from the positive publicity 
the Chick-fil-A Classic produces each year for the host school. The tournament also provides an 
inexpensive entertainment value for the community. It will give the youth (and adults as well) the 
opportunity to watch future professional players while they are in high school. Years down the 
road they will still be talking about "remember when we saw _________ put on a show at the 
Chick-fil-A Classic and my son/daughter got his autograph". Our tournament tag line is "Where 
Tomorrow's Stars Play Today". 

c. Total attendance to the Project/Event versus the number of total tourists in attendance.

We project over 7,000 spectators to attend over the 4 days of the tournament. We estimate based 
upon the number of out of town/state participants (coaches/players/managers) that will be 
participating; the number of family members/supporters attending; and the number of out of 
town/state media and college coaches in attendance that we will have between 600 and 700 
“tourist” each day of the tournament. These people will stay overnight in hotel rooms and eat 
meals daily in Lexington County. 

d. Economic impact generated by tourism towards the Project/Event.

The Chick-fil-A Classic will provide a significant economic tourism boost to both hotels and 
restaurants in Lexington County during the week after Christmas. The past year host hotels room 
night bookings associated with the Chick-fil-A Classic was 372. We project between 600 and 700 
people from out of town/state will attend the tournament. Using the estimated 600-700 projected 
tourists in attendance and using the assumption each person will eat 2.5 meals per day multiplied 
by 4 days, we estimate between 6,000 and 7,000 meals will be consumed as a direct result of the 
tournament. 
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e. Overall description of how the Project/Event attracts and promotes tourists to the area and

specifically how the Accommodations Tax Funds were used to accomplish this.

The Chick-fil-A Classic is very similar to a music festival where renowned music bands/artists are 
contracted to perform. Such a festival will attract both local and non-local (tourists) spectators to 
attend. Like any popular music festival, our success will depend upon the talent and popularity of 
the entertainment that is brought in to perform. In our case the highly ranked teams/players that 
perform are our entertainment. The anticipation of being able to watch future college stars and 
professional players while in high school is what attracts both tourists and locals to attend our 
tournament. 

We used ATAX dollars to purchase Broadcast Television/Cable and Radio advertisements on 
stations with strong signals that reach out beyond a 50 mile radius, social media advertisements 
(facebook/twitter) and for billboards placed outside of Lexington County (Florence, Orangeburg, 
Sumter). 

f. Additional Comments.
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1. 

COUNTY OF LEXINGTON 
TEMPORARY ALCOHOL BEVERAGE LICENSE FEE 

APPLICATION 

FY 2022/23 

Name of Festival: 

Tartan Day South Highland Games & Celtic Festival 

2. Type of Organization (please select one):

County Government 
Municipal 

X Non-Profit Organization 
Community Service Club, Church, etc. 
Other 

3. Sponsoring Organization

Name of Organization: The River Alliance 
Mailing Address: 300 Candi Lane 

Columbia, SC 29210 

4. Director of Festival

Name & Title: John Banks, Coordinator 
Contact Number(s): 803-665-7620 

Email: iohnbanks@columbiaspeedway.com 

5. Festival Website Address:

I www.TARTANDAYsouTH.cm,1 

6. Festival Category (check one):

I X I Festival 
I I Other- Pursuant to State Statute Section 61-6-2010 

1 
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7. Festival Timeline

I Actual Dates of Festival: I March 30 -April 2nd 2023

8. Location of Festival:

LEXn-.GTON ICEHOUSE AMPHITHEATER, LEXC\GTON 

9. How many people do you expect to attend?

I Expected Number: J 15,000 

HISTORIC COLUMBIA SPEED\\'A. Y, CAYCE 

10. Festival Budget: Request for funds must meet the requirements of Chapter 61, Section 61-
6-2010, SC Code of Laws, 1976, as amended.

a. Estimated Total Cost of Festival: $130,000 
b. Amount of funds requested for the Festival: $5,000 
c. This Request Equals What Percent of the Total Festival Budget: 4 % 

11. Has your Project/Event or Organization previously received Temporary Alcohol Beverage
License Fee Funding?

I x I Yes I j No I 
If you answered yes, please answer items a-e below. 

a. Year(s): 2014 - 2020
b. Amount(s): S2,500 per year 
c. Source( s): Leximrton County 
d. Purpose( s)
e. For each award

1x I Yes I I I No/year, did you
expend 100% of If vou answered no, of ease explain: 
the Temporary
Alcohol Beverage
License Fee funds
you received?

2 
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12. Festival Description - Please use Attachment A to complete the following information that is
required by the Tourism Expenditure Review Committee to be sure that the Festival is in
accordance to Chapter 61, Section 61-6-2010, of the S.C. Code of Laws, 1976 as amended.

a. 

b. 

c. 

d. 

e. 

f. 

General description of the festival and brief history of the organization 
State the benefits that this festival will serve toward promoting tourism and the 
Community of Lexington County. 
Total attendance to the festival versus the number of total tourists in attendance. 
Economic impact generated by tourism towards the festival 
Overall description of how the festival attracts and promotes tourists to the area and 
specifically how the Temporary Alcohol Beverage License Fee funds were used to 
accomplish this. 
Additional Comments. 

ORIGINAL APPLICATION DUE BY: 
FRIDAY, JANUARY 7, 2022 

FY 2022/23 Festival Application 
Lexington County Council 

212 South Lake Drive, Suite 601 
Lexington, SC 29072 

Signature of Festival Director: 

J ol,fJ 
Print Name Title 

I- )-J-.2-
Date 

\.. 

3 

Please use 
Attachment A 

to complete 
answers a-f. 
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COUNTY OF LEXINGTON 
TEMPORARY ALCOHOL BEVERAGE LICENSE FEE 

:EXPENDITURES 

FY 2022/23 

Organization Name: _The River Alliance _____________ _ 

List of Expenditures 
Actual Current 

FY 2020/21 FY 2021/22 

Event Insurance Cancelled 3,000 
Printed Marketing 5,000 
Entertainment, Exhibitions, Athletics 30,000 
Tents and Logistics 20,000 
Restroom Rentals 5,000 
Advertising and Marketing 40,000 
Facility Rentals and Electrical Cost 13,000 
Labor 5,000 
SC Amusement Taxes 4,000 
Lodru.ng for Bands and Judges 3,000 
Miscellaneous Entertainers and MC 1,000 
New Assorted Athletes Equipment 1,000 

Total 130,000 

Estimated 
FY 2022/23 

3,000 
5,000 

30,000 
20,000 
5,000 

40,000 
13,000 

5,000 
4,000 
3,000 
1,000 

1,000 

130,000 
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 Commissioners 

William H. Harmon, Chairman 
Gary A. Boyd, Vice Chairman 

Akil E. Ross, Secretary 
Laura H. Huggins 

Michael C. Cromer 
 
 
 

Executive Director 
Mark A. Smyers 

 
 
 
 
 
 

ICRC Administration 
5605 Bush River Road 

Columbia, SC 29212 
(803) 772-1228 

 
 

 

Crooked Creek Park 
1098 Old Lexington Hwy. 

Chapin, SC 29036 
(803) 345-6181 

 
 

Melvin Park 
370 A Eptings Camp Road 

Chapin, SC 29036 
(803) 345-8113 

 
 

Michael J. & Mary Meech 

Mungo Park 
2121 Lake Murray Blvd. 

Columbia, SC  29212 
(803) 772-3336 


 
Saluda Shoals Park 
5605 Bush River Road 

Columbia, SC 29212 
(803) 772-1228 

 
 

Seven Oaks Park 
200 Leisure Lane 

Columbia, SC 29210 

(803) 772-3336 

Friday, January 07, 2022 

 

Ms. Brittany M. Shumpert 

Assistant Clerk of Council 

Lexington County Council 

212 South Lake Drive, Ste. 601 

Lexington, SC  29072 

 

 

Dear Ms. Shumpert, 

 

On behalf of the Irmo Chapin Recreation Commission, we would like to 

submit this application for the Temporary Alcoholic Beverage License Fee 

2022-2023. This application requests marketing funding for Holiday Lights 

on the River at Saluda Shoals Park.  

 

We are grateful for the past support we have received and appreciate your 

consideration of this request. Please contact me at 803-213-2006 or 

msmyers@icrc.net if you have any questions or need additional information.   

 

Sincerely, 

 

 
 

Mark Smyers 

Executive Director 

Irmo Chapin Recreation Commission 
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C O U N T Y  O F  L E X I N G T O N  

T E M P O R A R Y  A L C O H O L  B E V E R A G E  L I C E N S E  F E E  
A P P L I C A T I O N  

F Y  2 0 2 2 / 2 3  
 

 

1. Name of Festival: 
 

 

 

 

2. Type of Organization (please select one): 
 

 County Government 

 Municipal 

 Non-Profit Organization 

 Community Service Club, Church, etc. 

 Other 
 

 

3. Sponsoring Organization 
 

Name of Organization:  

Mailing Address:  

 

 

4. Director of Festival 
 

Name & Title:  

Contact Number(s):           

Email:  
 

 

5. Festival Website Address: 
 

 
 

 

6. Festival Category (check one): 
 

 Festival 

 Other – Pursuant to State Statute Section 61-6-2010 
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7. Festival Timeline    

 

Actual Dates of Festival:  
 

 

8. Location of Festival: 
 

 

 

 
 

9. How many people do you expect to attend?  
 

Expected Number:  
  

 

10. Festival Budget:  Request for funds must meet the requirements of Chapter 61, Section 61-

6-2010, SC Code of Laws, 1976, as amended.   
 

a.   Estimated Total Cost of Festival: $ 

b.   Amount of funds requested for the Festival: $ 

c.   This Request Equals What Percent of the Total Festival Budget:                      % 
 

 

11. Has your Project/Event or Organization previously received Temporary Alcohol Beverage 

License Fee Funding? 
  

 Yes   No 
 

If you answered yes, please answer items a-e below. 
 

 

a. Year(s):  

b. Amount(s):  

c. Source(s):  

d. Purpose(s)  

e. For each award 

year, did you 

expend 100% of 

the Temporary 

Alcohol Beverage 

License Fee funds 

you received?  

 

 Yes   No 
 

   If you answered no, please explain: 

 

 

 

  .       
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12. Festival Description – Please use Attachment A to complete the following information that is 

required by the Tourism Expenditure Review Committee to be sure that the Festival is in 

accordance to Chapter 61, Section 61-6-2010, of the S.C. Code of Laws, 1976 as amended. 
 

a. General description of the festival and brief history of the organization  

 

 

Please use 
Attachment A 
to complete 

answers a-f. 

b. State the benefits that this festival will serve toward promoting tourism and the 

Community of Lexington County. 

c. Total attendance to the festival versus the number of total tourists in attendance. 

d. Economic impact generated by tourism towards the festival 

e. Overall description of how the festival attracts and promotes tourists to the area and 

specifically how the Temporary Alcohol Beverage License Fee funds were used to 

accomplish this. 

f. Additional Comments.  
 

         

 

 

ORIGINAL APPLICATION DUE BY: 

FRIDAY, JANUARY 7, 2022 

FY 2022/23 Festival Application 

Lexington County Council 

212 South Lake Drive, Suite 601 

Lexington, SC 29072 

 

 

 

 

Signature of Festival Director: 
 

 

 

________________________________  ________________________________ 

Print Name      Title 
 

 

________________________________  ________________________________ 

Signature      Date 
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AT T ACH MENT  A   

I t em  # 1 2  –  F e st i v al  D es cr ip t i on  

 

Please complete the following information that is required by the Tourism 

Expenditure Review Committee to be sure that the Project/Event is in accordance to 

Chapter 61, Section 61-6-2010 of the S.C. Code of Laws, 1976 as amended. 

 
a.  General description of the festival and brief history of the organization: 
 

 

 

  
b.  State the benefits that this festival will serve toward promoting tourism and the Community 

of Lexington County. 
 

 

 

  
c.  Total attendance to the Festival versus the number of total tourists in attendance.  
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d.  Economic impact generated by tourism towards the Festival. 
 

 

 

  
e.  Overall description of how the Festival attracts and promotes tourists to the area and specifically 

how the Temporary Alcohol Beverage License Fee funds were used to accomplish this. 
 

 

 

 
f.  Additional Comments. 
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C O U N T Y  O F  L E X I N G T O N  
T E M P O R A R Y  A L C O H O L  B E V E R A G E  L I C E N S E  F E E  

E X P E N D I T U R E S  
F Y  2 0 2 2 / 2 3  

 

Organization Name: _____________________________________ 

 

 

List of Expenditures 
Actual  

FY 2020/21 

Current  

FY 2021/22 

Estimated  

FY 2022/23 

    

    

    

    

    

    

    

    

    

    

    

    

    

    

    

    

    

    

    

    

    

    

    

    

    

    

Total    
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C O U N T Y  O F  L E X I N G T O N  
T E M P O R A R Y  A L C O H O L  B E V E R A G E  L I C E N S E  F E E  

F U N D I N G  S O U R C E S  
F Y  2 0 2 2 / 2 3  

 

Organization Name: _____________________________________ 

 

 

List of Funding Sources 
Actual  

FY 2020/21 

Current  

FY 2021/22 

Estimated  

FY 2022/23 

    

    

    

    

    

    

    

    

    

    

    

    

    

    

    

    

    

    

    

    

    

    

    

    

    

Total    
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C O U N T Y  O F  L E X I N GT O N
TE M P O R A R Y  A L C O H O L  B E V E R A G E  L I C E N S E  F E E 

A P P L I C A T I O N  
FY  2 0 2 2 / 2 3  

1. Name of Festival:
Chapin Labor Day Festival 

2. Type of Organization (please select one):

County Government 
X Municipal 

Non-Profit Organization 
Community Service Club, Church, etc. 
Other 

3. Sponsoring Organization
Name of Organization: Town of Chapin 

Mailing Address: 157 NW Columbia Ave. Chapin, SC 29036 

4. Director of Festival
Name & Title: Nicholle Burroughs, Director of Public Affairs 

Contact Number(s):     803-575-8039 
Email: communications@chapinsc.com 

5. Festival Website Address:
HTTPS://WWW.CHAPINSC.COM/269/CHAPIN-LABOR-DAY-FESTIVAL-PARADE 

25 

677



 

6. Festival Timeline
Actual Dates of Festival: August 28-September 5 

7. Location of Festival:
THE EVENT WILL TAKE PLACE THROUGHOUT CHAPIN, SC.

 

8. How many people do you expect to attend?
Expected Number: 25000 

9. Festival Budget:  Request for funds must meet the requirements of Chapter 61, Section 61-
6-2010, SC Code of Laws, 1976, as amended.

a. Estimated Total Cost of Festival: $18,000 
b. Amount of funds requested for the Festival: $2,500 
c. This Request Equals What Percent of the Total Festival Budget:    16    % 

10. Has your Project/Event or Organization previously received Temporary Alcohol Beverage
License Fee Funding? 

x Yes No 

If you answered yes, please answer items a-e below. 
a. Year(s): 2021 ( and for several years prior) 
b. Amount(s): 2500 
c. Source(s): Lexington County 
d. Purpose(s) The funds paid for advertising and marketing costs to tourists outside of our 

area 
e. For each award

year, did you
expend 100% of
the Temporary
Alcohol Beverage
License Fee funds
you received?

   Yes    No 

   If you answered no, please 

explain: 

.

x
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11. Festival Description – Please use Attachment A to complete the following information that is
required by the Tourism Expenditure Review Committee to be sure that the Festival is in
accordance to Chapter 61, Section 61-6-2010, of the S.C. Code of Laws, 1976 as amended.

a. General description of the festival and brief history of the organization

Please use 
Attachment A 
to complete 
answers a-f. 

b. State the benefits that this festival will serve toward promoting tourism and the
Community of Lexington County.

c. Total attendance to the festival versus the number of total tourists in attendance.
d. Economic impact generated by tourism towards the festival
e. Overall description of how the festival attracts and promotes tourists to the area and

specifically how the Temporary Alcohol Beverage License Fee funds were used to
accomplish this.

f. Additional Comments.

ORIGINAL APPLICATION DUE BY: 
FRIDAY, JANUARY 7, 2022 

FY 2022/23 Festival Application 
Lexington County Council 

212 South Lake Drive, Suite 601 
Lexington, SC 29072 

Signature of Festival Director: 

___Nicholle Burroughs_____________ __Director of Public Affairs__________ 
Print Name  Title 

________________________________ ___1/7/2022___________________ 
Signature  Date 
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Section 12: Chapin Labor Day Parade and Festival Overview and Description 
a. The Chapin Labor Day Parade and Festival will enter its 43rd year in 2022, and
continues to serve as Chapin's signature public event that brings thousands of residents 
and visitors to this lakeside community for an extended weekend of activities. The 
week-long event kicks off with the Taste of Chapin. An event created in 2020 to help 
struggling restaurants take advantage of the influx of visitors the Labor Day Parade 
brings. The weekend starts on Saturday morning with a 5K Race (Walk, Run or Ruck) 
coordinated by the Justin Pepper Foundation to benefit its youth volunteerism 
programs.  

On Sunday evening, we will once again host a free community concert featuring an up 
and coming country band that will bring individuals and families to the Beaufort Street 
area for fun, enjoyable entertainment. We will have a couple food vendors and a few 
market vendors tailored toward the evening crowd.  

On Monday, the festival goes full throttle with 100+ street vendors lining historic 
Beaufort, Lexington and Clark Streets selling food, arts and crafts, and 
other novelties; a Children's Play area with games and activities for younger families; a 
Classic Car Show featuring a variety of late model automobiles; an annual book sale by 
the Chapin Branch library; model train display at the old Fire Station/American Legion 
Post; musical concerts by local artists; and the 100+ entry annual parade that has 
welcomed local, state and national figures over the years. 

As part of the 40th annual Labor Day festivities the Town partnered with the Crooked 
Creek Arts league to feature a community art installation project. The project featured 
twelve large art installations around the Chapin community. Each installation featured a 
local artist and was located at a sponsored business. The sculptures are still visible in 
our community today. The project was so successful we have incorporated an annual 
aspect of the infusion of art. These projects attract visitors and art enthusiasts to our 
area. An auction is held over Labor Day weekend for those interested in owning the 
pieces permanently.  

b. This long-time annual festival is a popular destination for people throughout the
Midlands, South Carolina and beyond, much like its fellow Lexington County festivals 
(Peach, Poultry, Collard, Okra Strut, etc.). An estimated 25,000+ people come out to 
participate each year in this end-of-summer send off, which generates a huge impact on 
local restaurants, shops, and the participating vendors. Several of Chapin's local non-
profit organizations and schools also raise vital funds that support their causes by 
serving as food vendors or providing essential festival services such as parking, festival 
set up and clean up, and public safety. With 60 % of the vendors coming from outside of 
the Midlands we pre-negotiate rates with nearby hotels the night preceding the festival. 

c. Attendance estimates for 2020 were 24,000, traditionally approximately 40% of
attendees coming from outside the area. Due to COVID, we weren’t able to host the 
traditional festival and in 2021 additional spacing requirements resulted in less vendors. 
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Based on an increase in vendor participation, car show entries, parade contestants and 
festival attendees we anticipate our numbers will increase significantly in 2022.  

d. Vendors do not provide the Town with their sales information but a conservative
estimate of minimum spending by individuals in attendance of $7 a person, would 
generate a minimum of $168,000 in revenues and additional sales generated after the 
festival is not tracked either. Whatever is generated, the impact is far greater than the 
money spent to put the festival on, because it creates community pride, encourages a 
diverse group of people to work together for a common cause, generates new visitors to 
our community as well as positive publicity for our town. 

e. The money ($3000) received from Lexington County through its Temporary Alcohol
Beverage License Fee funds will be used to support advertising and promotions as 
follows: 

1,000 Radio advertising with Midlands Media Group 
750 Full page ad in Regional Magazine (1/2 cost) 
1075 Capital City Lake Murray Visitors Guide & Regional Visitors Map 
400 Billboard signage attracting out of town visitors 

Without the Temporary Bev. Funding the Town budget would not support the 
advertising costs to areas outside of our local community. The event relies on 
participation of vendors and attendees from across the state. Advertising is a powerful 
tool to generate excitement and participation.  

f. We were fortunate to partner with Lake Murray Country Tourism Board in the past to
cross promote our Labor Day Festival with their activities to promote lake tourism through 
the provision of 24 two-sided street banners are displayed on the two main Chapin 
Transportation corridors, Columbia Avenue and Chapin Road (Hwy 76) beginning in early 
June. This partnership helped save the festival more than $2500 in promotional expenses. 
We plan to partner with them again in 2022. 
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C O U N T Y  O F  L E X I N GT O N
TE M P O R A R Y  A L C O H O L  B E V E R A G E  L I C E N S E  F E E 

F U N D I N G  S O U R C E S  
FY  2 0 2 2 / 2 3  

Organization Name: _____Town of Chapin________________________________ 

List of Funding Sources Actual 
FY 2020/21 

Current 
FY 2021/22 

Estimated 
FY 2022/23 

Sponsors and Advertisers 12642.50 9500 
Lexington County- Temporary Alcohol Bev. License Fee        2000 2000 3000 
Vendors 3475 3000 
Parade 1655 2500 
Justin Pepper 5K - 
Taste of Chapin - 2500 
Car Show - 1500 

Total 2000 19772.5 22000 

* The Town of Chapin had to cancel the majority of the Festival
In 2020, due to COVID, but was still able to put on a 5K 
In partnership with a local non-profit. The Town 
did not receive income from the event, the  
Non profit incurred the funding and expeditures. The Town 
assisted with marketing and promotions costs. 

*
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C O U N T Y  O F  L E X I N GT O N
TE M P O R A R Y  A L C O H O L  B E V E R A G E  L I C E N S E  F E E 

E X P E N D I T U R E S  
FY  2 0 2 2 / 2 3  

Organization Name: _________Town of Chapin____________________________ 

List of Expenditures Actual 
FY 2020/21 

Current 
FY 2021/22 

Estimated 
FY 2022/23 

Advertising/ Promotions 2000 3468.87 3400 
Custodial 2744.23 2700 
Entertainment and Awards 4700.17 4700 
Program Design and Printing 2211.67 2300 
Parade, Rentals and Equipment 4696.10 4700 
Misc. Supplies 208.36 200 

*Town of Chapin had to cancel the majority of the Festival
In 2020, due to COVID, but was still able to put on a 5K 
In partnership with a local non-profit. The Town 
expenses do not reflect those expenditures because the  
Non profit incurred the expenditures of  the event and the  
Town assisted with marketing and promotions costs. 

Total 2000 18029.4 1800 
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COUNTY OF LEXINGTON

                                                                                             Public Defender NEW PROGRAM
Annual Budget 

Fiscal Year - 2022-23

Object Requested Recommend Approved
Code Revenue Account Title 2022-23 2022-23 2022-23

* Public Defender 2619

Revenues:
801000 Op Trn from General Fund 374,044

** Total Revenue 374,044 0 0

***Total Appropriation 374,044 0 0

FUND BALANCE 
     Beginning of Year 1,000,580

FUND BALANCE - Projected
     End of Year 1,000,580
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SECTION I COUNTY OF LEXINGTON 

COUNTYWIDE STORMWATER CONSORTIUM 

Annual Budget 

Fiscal Year 2022-2023 Estimated Revenue 

Object Actual Actual Anticipated Requested 

Code Revenue Account Title 2018-2019 2019-2020 2020-2021 2022-2023 

* PW - Lex Cty Stormwater Consortium/MS4 2720:

Revenues: 

452151 MS4 Municipal Portions 24,150 16,905 24,150 17,500 

801000 Op Tm from General Fund/Cty Ord. 25,850 18,095 25,850 25,850 

** Total Revenue 50,000 35,000 50,000 43,350 

***Total Appropriation 48,902 

Fill,fD BALANCE 

Beginning of Year 3,856 

FUND BALANCE - Projected 

End of Year 9,408 

Recommend Approved 

2022-2023 2022-2023 

0 0 

0 0 

0 0 

0 0 

(1,696)
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FUND 2950 
DELINQUENT TAX DEPARTMENT (101700) 
FY 2022-23 BUDGET REOUEST 

SECTION VI. D. -CAPITAL LINE ITEM NARRATJVES 

CAPITAL REQUEST 

540000 - SMALL TOOLS & MINOR EQUIPMENT $3,100 

To cover costs for replacements of minor equipment and aging validators (est. cost $700/validator, 3 
validators), The validators are constantly needing repairs and, per TS, the vendor is no longer servicing the 
validators we currently use. 

ALL OTHER EQUIPMENT 

(OJ REPLACEMENTS OF FI PC'S AND PRINTERS 

No recommended replacements per TS. 

so 
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FUND- 6590 
DEPT. - Fleet 111500 Page 3 
FY 2022-23 BUDGET REQUEST 

SECTION VI. D - CAPITAL LINE ITEM NARRATIVES 

CAPITAL REQUEST 

540000- Small Tools & Minor Equipment $ 100 
This account is for the purchase ofrelatively low cost tools and equipment used in the Motor Pool that has a useful 
life of Jess than 2 years. This account also will fund the addition and replacement of any GPS units that may be 
required. 
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	Name of Festival: Holiday Lights on the River
	Sponsoring Organization: Irmo Chapin Recreation Commission
	Mailing Address: 5605 Bush River Road, Columbia, SC  29212
	Director Name & Title: Mark Smyers
	Contact Numbers: 803-772-1228
	Email: msmyers@icrc.net
	Festival Website Address: www.icrc.net/event/holiday-lights-river
	County Government: Off
	Municipal: Off
	Non-Profit Org: Off
	Community Service Club, Church, etc: Off
	Other than listed: Yes
	Festival: Yes
	Other - Pursuant to SC Code of Laws: Off
	Other: Special Purpose District
	Actual Dates of Festival: November 23-December 31, 2022
	Festival Location: Saluda Shoals Park, 5605 Bush River Road, Columbia, SC  29212
	Expected Number: 105,000
	Estimated Total Cost of Festival: 220,000
	Amount of funds requested for the Festival: 2,500
	Years: 2021
	Amounts: $2,500
	Sources: Lexington County
	Purposes: Holiday Lights on the River marketing
	If you answered no please explain: 
	Percent: .011
	No: Off
	Yes: Yes
	Print Name: Mark Smyers
	Title: Executive Director
	Date: 01/07/2022
	signature: Mark Smyers
	General description: Holiday Lights on the River is the Midlands largest drive-thru light show, featuring millions sparkling lights on a two-mile loop through Saluda Shoals Park. Since 2002, this outdoor light show has glittered with holiday magic for over one million visitors. In 2021, more than 103,600 people from across the state and Southeast made this event part of their holiday traditions.Established in 1969, ICRC exists to enhance the quality of life for people in the Midlands through the development of recreation programs that promote a lifestyle of wellness, physical activities, and cultural experiences for all ages. 
	Benefits that will serve the Community of Lexington County: Temporary Alcohol Beverage License Fee funding will be used to advertise and promote Holiday Lights on the River across the state of South Carolina. This fun, affordable, family-oriented holiday event draws people from across the state and southeast. Holiday Lights uses its themed light displays to promote not only Saluda Shoals Park but also Lake Murray and its recreational activities. Through the partnership program, 47 business sponsors have the opportunity to advertise their products and services to visitors. In 2021, the event attracted more than 103,600 visitors.People look for special events and activities, especially around the holidays, that allow them to spend time together as well as entertain out-of-town guests. The park’s central location, combined with its close proximity to a wide variety of restaurants, shopping centers, hotels, Riverbanks Zoo and other attractions makes it an ideal destination for special events and fun, affordable recreational opportunities. Saluda Shoals Park is an established tourism destination with more than 817,700 visitors in 2020-21, making it the second most visited attraction in the Midlands. The park is conveniently located between Irmo and downtown Columbia, with nearby access to I-26, I-20, and downtown Lexington. 
	Total attendance to the Festival versus the number of total tourists in attendance: Holiday Lights on the River 2021Total:   103,641 peopleTourists: 20,728 people (20%) 
	Economic impact generated by tourism towards the Festival: An estimated 103,641 people attend the 2021 Holiday Lights on the River. Approximately 20% (or 20,728 people) are considered tourists. The economic impact of these guests would be $912,032 (NOTE: Calculation is based on the Estimated Expenditures Per Person Per Day Formula’s & Amounts from SCPRT for day visitors at $44 per person per day.)
	Overal description of how the Temporary Alcohol Beverage License Fee funds were used to accomplish this: The 2021 marketing plan utilized a broad range of advertising mediums to reach local residents as well as communities across the state including: radio, television, newspaper, social media, email, and website advertising.Statewide audiences were reached through article and ad placements with the following:• $7,750 Radio Coverage: ad placement with iHeart Media and Midlands Media Group reaching Columbia,Lexington, Orangeburg, Barnwell, Chester, Camden, Sumter, Newberry, Aiken, Augusta, Rock Hill, Florence, Hartsville, Union, Greenwood, Laurens, and surrounding areas. • $11,250 Television coverage: WLTX TV and WIS TV covering 29 Counties throughout the state.• $2,200 Print coverage: The Free Times• $1,000 digital advertising: Columbia CVB, iHeart Media, Midlands Media Group, Free Times, Visit Columbia, WLTX TV, WIS TV and Leisure Fun, FaceBook• $1,000 electronic billboards in Charlotte, NC and Augusta, GAThe marketing plan for 2022 would includes these same components that have driven the success of Holiday Lights.  
	Additional Comments: As stated above, Holiday Lights on the River has an economic impact of approximately $912,032 on the local economy. Saluda Shoals Park was established in 1997 through a public-private partnership between the Irmo Chapin Recreation Commission, Dominion Energy (formerly SCE&G) and the Saluda Shoals Foundation with a commitment to be operationally self-sustaining. In order to meet this goal, Holiday Lights on the River was created to provide a fun holiday activity for individuals and families as well as generate revenue to support Saluda Shoals Park operations.
	List of ExpendituresRow1: Advertising/Promotion
	List of ExpendituresRow13: 
	List of ExpendituresRow12: 
	List of ExpendituresRow11: 
	List of ExpendituresRow10: 
	List of ExpendituresRow9: 
	List of ExpendituresRow8: 
	List of ExpendituresRow7: 
	List of ExpendituresRow6: 
	List of ExpendituresRow5: Staff/Public Safety 
	List of ExpendituresRow4: Activities/Concessions/Gift Shop 
	List of ExpendituresRow3: Sleigh Bell Trot/Stroll 
	List of ExpendituresRow2: Operation - Light Displays/Utilities/Infrastructure 
	List of ExpendituresRow14: 
	List of ExpendituresRow15: 
	List of ExpendituresRow16: 
	List of ExpendituresRow17: 
	List of ExpendituresRow18: 
	List of ExpendituresRow19: 
	List of ExpendituresRow20: 
	List of ExpendituresRow21: 
	List of ExpendituresRow22: 
	List of ExpendituresRow23: 
	List of ExpendituresRow24: 
	List of ExpendituresRow25: 
	List of ExpendituresRow26: 
	Estimated FY 202223Row26: 
	Current FY 202122Row26: 
	Actual FY 202021Row26: 
	Organization Name: Irmo Chapin Recreation Commission
	List of Funding SourcesRow1: Admissions
	Estimated FY 202223Row13: 
	Current FY 202122Row13: 
	Actual FY 202021Row13: 
	List of Funding SourcesRow13: 
	Estimated FY 202223Row12: 
	Current FY 202122Row12: 
	Actual FY 202021Row12: 
	List of Funding SourcesRow12: 
	Estimated FY 202223Row11: 
	Current FY 202122Row11: 
	Actual FY 202021Row11: 
	List of Funding SourcesRow11: 
	Estimated FY 202223Row10: 
	Current FY 202122Row10: 
	Actual FY 202021Row10: 
	List of Funding SourcesRow10: 
	Estimated FY 202223Row9: 
	Current FY 202122Row9: 
	Actual FY 202021Row9: 
	List of Funding SourcesRow9: 
	Estimated FY 202223Row8: 
	Current FY 202122Row8: 
	Actual FY 202021Row8: 
	List of Funding SourcesRow8: 
	Current FY 202122Row7: 
	Actual FY 202021Row7: 
	List of Funding SourcesRow7: 
	Current FY 202122Row6: 
	Actual FY 202021Row6: 
	List of Funding SourcesRow6: 
	Current FY 202122Row5: $47,453
	Actual FY 202021Row5: $17,802 
	List of Funding SourcesRow5: 
	Current FY 202122Row4: $54,799
	Actual FY 202021Row4: NA
	List of Funding SourcesRow4: Activities/Concessions/GiftShop
	Current FY 202122Row3: $13,500
	Actual FY 202021Row3: NA
	List of Funding SourcesRow3: Sleigh Bell Trot/Stroll
	Current FY 202122Row2: $71,227
	Actual FY 202021Row2: $43,996 
	List of Funding SourcesRow2: Partner Sponsorships
	Actual FY 202021Row1: $15,000
	Estimated FY 202223Row7: 
	Estimated FY 202223Row6: 
	Estimated FY 202223Row5: $48,000
	Estimated FY 202223Row4: $56,000
	Estimated FY 202223Row3: $14,000
	Estimated FY 202223Row2: $72,000
	Current FY 202122Row1: $30,000
	Estimated FY 202223Row1: $30,000
	List of Funding SourcesRow14: 
	Actual FY 202021Row14: 
	Current FY 202122Row14: 
	List of Funding SourcesRow15: 
	Actual FY 202021Row15: 
	Current FY 202122Row15: 
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	Actual FY 202021Row17: 
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	Actual FY 202021Row19: 
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	Actual FY 202021Row21: 
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