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1. Name 

County of Lexingto 6' hL ~ J C ,  .I 
Accommodations Tax Fun 

FY 2018/2019 

APPLICATION y$&$ 
,MC Leisure Marketing PromotionILMC 1 

Page 1 of 6 

2. Sponsoring Organization: Capital CitvLake Murrav Countrv Reional Tourism Board 

Mailing Address: P. 0. Box 1783, Irmo, SC 29063 

3. Event/Project Director: 

Name Miriam Atria Title PresidentJCEO 

Telephone 803-78 1-5940 ext 4 Alternate Telephone 803-78 1-2 1 05 

Fax Number 

Email miriam@lakemurraycoun~.com - SCJewel.com 

4. Event Website: LakeMurravCountw.com 

5. Evenflroject Category (Check One): 
d ~ o u r i s m ,  Advertising/Promotion - see #I 0 for advertising/promotion sources 
O Tourism Related Expenditures: 

6. Project Timeline: Beginning date 07/01/2018 End date 06/30/2019 

7. Location of ProjectlEvent: 4 Countv Reion - Lexineon Ctv 

8. Number of employees: #Full-time 4 

d 9. Do you advertise outside a 50-mile radius? Yes ONo 

10. If yes to #9, please check all that apply to advertising sources outside of Lexington County: 
a Rack Cards - # distributed 391.1 25 
Ed Brochures - # distributed 7 1 5.000 
6$ Posters - # distributed 75 
d Magazine Ads - # ads 41 (list ads and distribution range on separate sheet) a Newspaper Ads - # ads 8 (list newspapers and distribution range on separate sheet) 

Television Ads - # ads 920 (list stations and viewing range on separate sheet) 
d Radios Ads - # ads 645 (list stations and listener range on separate sheet) 
66 Billboards - # ads 24 (list number and location of billboards on separate sheet) 
d Websites - # web pages 0 t h -  than primary website # 21 8 (list on separate sheet with target 

d g,"$ listed above: Facebook 80.807 Followers. Twitter 1.842 followers. Instanram 
760 followers, Pintrest 483 followers. (list on 
separate sheet with target audience) 
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Page 2 of 6 

11. How many people do you expect to attend? 385.225 

12. Of this number, how many are tourists? 126,823 (Tourists: "People taking trips outside of 
their home communities for any purpose, except daily commuting to andporn work.") 
[SC Code of Laws, Chapter 6, Section 6-4-5 (4)]. 

13. List the methods used to track tourists: 
a Web page inquires - estimated inquires per month 29.778 
a Phone call inquiries - estimated phone calls per month 48,300 
a Brochure mailings - estimated brochures mailed per month 80,553 
Ed Event ticket sales - estimated tickets sold per event 7,980 
id Event registration - estimated registrants per event 1280 
Ed Hotel sales - estimated sales per eventlper month 3 8,400 
d License plates - estimated count per event 1870 
Sd Surveys - estimated number of responses per survey 920 
d Other than listed: CCLMC tracks on-line bookings through ARES 

14. m s t  c w l e t e ;  County accommodations funds are generated fiom the hotels in theunincorporated 
areas of the County. Please list the hotels and number of room nights you have used or plan to use 
for your eventlproject located in the unincorporated areas of Lexington County only: 

Doubletree by Hiltin (1,980) Holiday Inn Express (&I), Wigate Inn (421), wi ton Inn (134) ~amada  Limited, Comfort 
Suites (21), Quality Inn & Suites (1 19) Vacation Home rentals (1,218) Special Eventlfishing tournaments in Lexington hotels 

15. Please indicate you have read: C h a D t e r  6-4-5 -4-54) @ 6-4-10. SC Code of JIaws. 
m? G&es ONO 

16. Project Budget - Reauest of C- 6. Section 6 - 4 - 10, 
SC Code of Jiaws* 1976. as amended. 

a. Estimated total cost of Project: $621,462.00 
b. Amount of Accommodations Funds requested for this Project: $ 1 18,327 
c. This request equals what percent of the total ProjectEvent Budget: 19% 
d. List specifically what the funds will be used for and the estimated amount i.e. brochures - 

$1,500, etc. Marketinflromotion 100% - NO PAYROLL - PAYROLL PAID THROUGH 
STATE FUNDING 

17. Has y ur project or organization previously received Accommodations Tax Funds? 
a y e s  

a. If yes, state year 201 7-201 8 , amount $ 1  18,327 9 

source 4- county wide , and purpose: Marketing; - rmair 
siding; on buildingNisitors Center 
b. or each award year, did you expend 100% of the Accommodations Tax Funds you received? 
A e s  

c. If no, please explain: 
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18. Type of Organization: 
Please check one: 

a County 
Municipal 

O Non-profit Organization 
Community service club, church, etc. 
501(c) 3 

Ed Other: Regional Tourism Organization 

Note: For-profit organizations are not eligible for Accommodations Tax Funds 

19. Project description - please attach a report with the following information needed by the Tourism 
Expenditure Review Committee to be sure that the event/project was in accordance to Section 6-4- 
10 of the S.C. Code of Laws (Use separate sheet for Project Description ifneeded): 

a. General description 
b. State the benefit that this project will serve toward promoting tourism and the Lexington 

County Community 
c. Total attendance to the event/project versus the number of total tourists in attendance 
d. Economic impact generated by tourism to the event/project 
e. Overall description of how the eventfproject attracts and promotes tourists to the area and 

specifically how the Accommodations Tax Funds were used to accomplish this 
f. Additional comments: The marketing and promotion to the Solar Eclipse was done by our 

organization donatina our state media buy of 12 billboards over a four-month period across three 
states. CCLMC saw a 4% increase also of electronic views of our Visitors Guide on-line. This 
publication is viewable throunh our website as well as the SC PRT website. The on-line 
viewable publication helps us to have an additional audience and one that is at the fingertips of 
visitors lookina up auick information over the web. Our printed publication is utilized at 
statewide shows, welcome centers, area chambers, relocation purposes and heavily requested at 
Ft Jackson. Throunh out M2M (Mountains to Midlands) Golf Program, our region continues to 
be number #1 over the other 3 regions of SC. The p r o m  resulted in a $461.83 1 economic 
impact £iom Golf Bookings - four Lexington Countv hotels and 3 Lexington - County golf 
courses were utilized during the past yeas. 

PLEASE NOTE: Applicant and/or representatives must be present during review process by the 
Accommodations Tax Advisory Board in order to be considered for funding. 

Signature of Evenflroject Director: 

Miriam Atria PresidentfCEO 

Title 

December 6,2017 

Date 
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County of Lexington 
Accommodations Tax Fund 
FY 2016117 FINAL REPORT 

I. PROJECT INFORMATION: 

Organization Name: Capital CitvLake Murray Countrv Regional Tourism Board 

Project/Event Name: CCLMC Leisure Marketing PromotionILMC Visitor's Center 

Contact Name: Miriam Atria Phone: 803-78 1-2105 

11. PROJECT COMPLETION: 

Were you able to complete the projectlevent as stated in your original application? 

If no, state any problems you encountered: Yes 

111. PROJECT SUCCESS: 

Please share any additional comments regarding the project (e.g., lessons learned, successes, problems encountered, etc.): 
Produced 195 Million media impressions for the region. Unveiled new Visitors Map, Anglers & Appetites Show 

featuring Lexington restaurants aired 48 times on Fox Sports and Fox Sun - Lured a TV show into region filmed in 

June to air March 201 8 on Outdoor Channel #1 Nielsen rated show with Community filming of Lexington County 
Museum and other attractions including Lake Murray. 

IV. PROJECT ATTENDANCE: 
Record numbers in table below as requested by the Tourism Expenditure Review Committee. Numbers are to reflect 
attendance and funds received for projects for current and previous years. 

*Tourists are generally deJined as those who travel 50 miles or more to attend. 
V. METHODS: **** Numbers updated to reflect YE dollars received in new year. Initial report sent 7-17-17 

Total Budget of EventProject 

Amount Funded by the Lexington County Accommodations Tax Fund 

Amount Funded by all other Accommodations Tax Funds from all Sources 

Total Attendance 

Total Tourists* 

Please describe the methods used to capture the attendance data listed above (license plates, surveys,etc.): 
Zip Codes, Special Event blocked rooms, tournament survey's, Ares hotel bookings on web-site. 

VI. PROJECT BUDGET: 
Attach a report indicating what project expenses were paid for using the Lexington County Accommodations Tax Funds for 
the fiscal year. 

FY2016117 
Current Year 
707,468 

118,327*** 

582,489 

521,225 

166,890 

VII. ORGANIZATION SIGNATURE: n 

2015116 
Previous Year 
520,476 

11 1,996 

517,815 

493,684 

236,722 

the organization verifying 

. 
Signature Date 

Lexington County Accommodations Tax Funding FY 2016117 
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A. General Description: CCLMC will continue our mission and goal to promote 
tourism and our great outdoors in this four-county region. This also 
encompasses all the small towns and communities within those four counties. 
More notably, we will continue to dedicate almost half or more of our budget to 
specific events, marketing and promotion that will continue to bring visitors 
into the region, promote the region and increase the tourism revenues across all 
tax bases. This is the basis of our project. We are advertising your products, 
encouraging them to visit your attractions/businesses, tracking them through the 
visitor's center as we are the destination organization for this region. 

B. Benefit to promo tin^ tourism and the Lexineton County Community: As a 
destination marketine or~anization, CCLMC is promoting Lexington County 
and region throughout our web-site, special events calendar, tourism related 
businesses, media writers, group tour and trade show and across all leisure 
visitor mediums. (Golf, Boating, Fishing, Vacationing families, retirement, 
relocation, etc). CCLMC is able to provide matching dollars in our marketing 
plan and encourage local regional attractions to work together to market the 
region. We work with area chambers and other attractions to provide daily 
updates on all areas of the town from historic cultural venues, recreational 
facilities posting all on LakeMurrayCountry.com. Throughout the year we also 
share out to travel media writers specific story ideas to attract visitors. 
Quarterly RAC Committee meetings are held for hotels/attractions to share 
package information for publication through our marketing plan and visitors 
center. 

C. Total attendance to the eventlproiect versus the number of total tourists in 
attendance: 52 1,225 total attendance with 166,890 total tourists. 

D. Economic Impact eenerated bv tourism to the eventlproject: Capital 
CityLake Murray Country RTB's 20 16-20 17 budget of over $1.3 million, 
dedicated over $670,000 dollars to promote tourism in Lexington, Richland 
Newbeny & Saluda counties. The economic impact generated through 
CCLMCYs marketing efforts and events amounted to $19,889,776 included in 
this number is the $461 $3 1 impact from our golf marketing program. Not 
included in this number, the Forrest Wood Cup held after the fiscal year had an 
additional economic impact of $30,288,529. We continue to see that the 
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VERY large fishing net for tourism through our marketing efforts has resulted 
in bringing world class events, thousands of visitors and increased tourism 
revenues to the region! 

E. Overall description of how the eventlproiect attracts and promotes tourists 
to the area and specifically how the Accommodations Tax funds were used 
to accomplish this goal. CCLMC's national and regional TV ad campaigns 
during the year are used to generate more ATAX funds and other tourism 
revenues. One key marketing component, our web-site resulted in an increase 
of 53.7% and visitation into the NEW LakeMurrayCountry.com along with 
significant media impressions across all social media will continue to influence 
visitors to come our way. The region continues to be marketed through Radio, 
Print Media, Digital online ads, billboards as well. Thousands of golfers, 
motorcoach and tour operators, fishing and vacationing families have heard or 
seen our ads across the U.S. and world. 

The following chart reflects direct results of our efforts and impact. As you will 
see, they also demonstrate there is a lot of interest from visitors across our 
nation and the world visiting this region of our state. 

By the Numbers: 

80,553 Packets Mailed or Distributed - Down 4% 

Walk-In visitors assisted at Visitor Center - Up 18.5% 

48,300+ Phone Calls answered - Up 6% 

1,110,162 Million Facebook Impressions 

82,807 Facebook followers 

$461,831 Economic Impact from Golf Marketing & Booking Program - Up 
15.9% 

127,785 Views of Electronic Brochure - Up 4% 

195 Million Media Impressions made through marketing program. 
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CCLMC has on staff consisting of Social Media Technician, HoteVGroup Tour 
Marketplace Manager with 2 1+ years of experience, a Public 
RelationsMarketing Manager with 26+ years of experience, a special events 
coordination and a President/CEO with 34 years of tourismlmarketing 
expertise. The organization and PresidenVCEO have won 7 major tourism 
related awards and honors from across South Carolina. 

Project Marketing Plan: CCLMC's marketing plan will also include the return 
of the FLW Collegiate Event in April 201 9. Colleges and universities across the 
U.S. now have competing fishing teams. Advertising of this event will come into 
this fiscal year to build up to April 201 9. Other tournaments booked include the 
Big Bass Tour in September (600+ anglers). We are in discussions with two other 
tournament organizations as of the date of this application. 

Television Advertising 

Big Bass Tour - January 20 18 through December 20 19- Regional Tourism TV ad 
to appear on All Outdoors Media productions on the Fox Sports and Root Sports. 
One (1) thirty second commercial spot in all 26 weeks of original episodes on Fox 
Sports and four (2) weekly re-airs. * Show runs entire year. One (1) logo segment 
insertion in all 26 weeks of episodes on Fox Sports and all re-airs for the entire 
year. 

CCLMC will receive 39 thirty-second ad spots during the 13 airings of 2 episodes 
of Anglers & Appetites on Fox Sports South & Fox Sports Sun reaching over 21 
million households in Georgia, Florida, South Carolina, North Carolina, Alabama, 
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Mississippi, Tennessee & Kentucky. The ads will also be embedded into the 
online YouTube and free iTunes podcast downloads 

Forrest Wood Cup - televised live weigh-in show on NCB Sports, Matchsports & 
World Fishing Network - continuing to air on FLW Outdoors 

36 weeks of airings on Major League's Fishing show on the Outdoor Channel 
starting mid-March 201 8. This is the top reality fishing show with the highest 
Nielsen ratings on the Outdoor Channel. 

WIS TV has signed on as a sponsor of the STAYcation Week along with Palmetto 
Weekend. CCLMC will utilize these two outlets in the promotional efforts of the 
Staycation Week in our region. Both digital and TV spots will run across SC from 
January till June 20 1 8. 

Magazine Advertising 

Parent, Better Homes & Garden & Women's Day Campaign - f ie Best Family 
Destination - FebIMar 201 8 - 630,500 HH - we are running a special full page 
insert in these publications giving away a 3 night vacation stay to this region. 

20 18 USA Today Travel, Digital copy 1. 9 million, 5 million circulations, half 
page four county ad. 

BASS Fishing, Two-year contract through Forrest Wood Cup full page ad, one 
year welcoming event - second year four county ad 1M circulations 

Carolina Living, 500,000 circulations, Full Page, Fall~Winter 20 18 includes digital 

SC Hunting & Fishing Regulations, Full Page 

SC Visitors Guide-500,000 circulation Full Page, inside fiont cover, 4 county ad 

Partnership advertising of region with MASCT in TBD publications. 

Carolina Field Trips -(partnership on full page ads and advertorial) with areas 
attractions Harbison Theatre, Riverbanks Zoo, Saluda Theatre, Newbeny Opera, 
etc. 

Columbia Metro Magazine 

Student Group Tour Magazine, Full Page ad, 4 county area attractions 

Group Tour Media, Leisure Group Tour ad, four quarters 
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Adventure Outdoors Magazine, Summer 20 18 

M2M Golf - ads in various Publications/Newspapers, Virginia Golfer, Lets Golf, 
Carolina Golf Magazine, TriState, Pennsylvania, USA Today, London Free Press, 
Toronto Sun, Ottawa Sun, Golf AGP and Flagstick Golf. 

MORE TO COME BASED ON APPROVED FINAL BUDGET 

Digital Advertising 

FLW 0utdoors.com (24x) 
TripAdvisor.com (12x) 
Discoversouthcarolina (12x) 
Eregulations/schuntingfishing (12x) 
SCATR.com (12x) 
BusToursMagazine.com (6x) 
USAToday.Travel.com (6x) 

Travel 50&Beyond (6x) 
GroupTravelLeader (12x) 
CarolinaLiving.com (12x) 
BigBassTour (12x) 
SCNatureAdventures.com (12x) 
PocketRanger ( 3 states - 12x) 
MORE TO COME 

Radio Advertising 
640 Sports - WTCB/B 106 FM, WJMJ/TheLake, WARQl93.5, WOMG 98.5, 
February - June 20 1 8. Taste of Lake Murray, July 4" at Lake Murray. TURNING 
30 this Year 

IHeart Radio Digital and Radio Campaign for the STAYcation Week June 2018. 
Campaign will run from January 20 1 9 to June 20 1 9. In Charlotte, Asheville, 
Charleston, Florence, Myrtle Beach, Aiken, Beaufort, Greenville, and Atlanta, Ga 
as well as in four county region. 

Billboard Advertising 
2 digital boards running for Taste of Lake Murray and July 4m Fireworks on Lake 
Murray on 1-26 from January till July 20 18. 
Digital Board Campaign for STAYcation Week - In Charlotte, Asheville, 
Charleston, Florence, Myrtle Beach, Aiken, Beaufort, Greenville, and Atlanta, Ga 
as well as in four county region. 

Motorcoach Marketplace Advertising 
Travel South, March 
National Tour Association - February 20 18 
American Bus Association, - January 20 18 
South Central Show, (Ga, Ala, Louisiana, Mississippi, Texas) Texas, TBD 201 8 
GdAla Central Show, August/September, Virginia 
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Special Event Advertising 
4 Big Bass Tour - September 20 18 
4 Black Bass Anglers (IFBBA) - September 20 18 
J South Carolina State Bass Fishing Championship - April 201 8 
./ National Collegiate Championship - April 20 18 

STAYcation Week - June 201 8 - a new project of the organization with 
statewide promotion to drive people to VACATION HERE! Vacation 
Packages to lure several targeted audiences with specifically designed 
packages that encompass the entire four-county region's attractions/ venues 
and unique BBQ & SatisfL Your Thirst Trails. A special domain has been 
created for this promotion Staycation WeekSC.com 

Millennials (interests in travel and adventure) 
Families (Kid-friendly) 
Retirees, history and backroads 
Outdoor Enthusiasts, hiking biking 
Lake Enthusiasts - fishing kayaking, etc. 

J Lake Murray's July 4' Celebration - June 30m, 20 18 
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FY 201712018 

APPLICATION 

1. Name of ProjectJEvent: 

2. Sponsoring Organization: Columbia Metropolitan Convention & Visitors Bureau (dba Experience 
Columbia SC) 

Mailing Address: 1101 Lincoln St. Columbia. SC 29201 

3. EvenVProject Director: 

Name Kelly Barbrev Title VP of Sales & Marketing 

Telephone 803-545-001 8 Alternate Telephone 803-569-7583 

Fax Number 803-545-0013 

Email kbarbrev~experiencecolumbiasc.com 

4. Event Website: www.experiencecolumbiasc.com 

5. Evenflroject Category (Check One): 
*Tourism, Advertising/Promotion - see #I 0 for advertising/promotion sources 

Cl Tourism Related Expenditures: 

6. Project Timeline: Beginning date 7/1/2018 End date 6/30/2019 

7. Location of ProjectfEvent: Lexinnton County and the Entire Columbia SC Recrion 

8. Number of employees: #Full-time 18 #Part-time 2 

9. Do you advertise outside a 50-mile radius? * d Yes ONo 

10. If yes to #9, please check all that apply to advertising sources outside of Lexington County: 
Ll Rack Cards - # distributed 
O Brochures - # distributed-125,000 Visitors Guides 

Posters - # distributed 
R Magazine Ads - # ads 30-(list ads and distribution range on separate sheet) 
O Newspaper Ads - # ads 80 (list newspapers and distribution range on separate sheet) 

Television Ads - # ads Three :30 TV spots running nationally (list stations and viewing range on 
separate sheet) 

0 Radios Ads - # ads (list stations and listener range on separate sheet) 
0 Billboards - # ads 8 rotating billboards year round yielding 81 million im~ressions (list number 

and location of billboards on separate sheet) 
O Websites - # web pages other than primary website # (list on separate sheet with target 

Lexington County Accommodations Tax Funding FY 2017118 
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audience) 
P Other than listed above: (list on 

separate sheet with target audience) 

1 1. How many people do you expect to attend? 14.7 million tourists 

12. Of this number, how many are tourists? 5.5 million of the above 14.7 million stay overninht 
(Tourists: "People taking trips outside of their home communities for any purpose, except daily 
commuting to and from work.") 
[SC Code of Laws, Chapter 6, Section 6-4-5 (4)]. 

1 3. List the methods used to track tourists: 
P Web page inquires - estimated inquires per month 100,000 (1.1 million web visits in FY 16- 1 7) 
O Phone call inquiries - estimated phone calls per month 
O Brochure mailings - estimated brochures mailed per month 

Event ticket sales - estimated tickets sold per event 
Event registration - estimated registrants per event 
Hotel sales - estimated sales per event/per month 303 hotel rooms per month in Lexington 
Countv hotels fiom conventions booked by CVB 

Cl License plates - estimated count per event- 
O Surveys - estimated number of responses per survey 
Cl Other than listed: Economic impact study on travel to Columbia region - by Tourism Economics 

14. Must complete: County accommodations funds are generated from the hotels in the unincorporated 
areas of the County. Please list the hotels and number of room nights you have used or plan to use 
for your eventlproject located in the unincorporated areas of Lexington County only: 
Bayrnont Inn & Suites Columbia Northwest: 100 rooms 
Best Western Executive Inn & Suites: 270 rooms 
Country Inn & Suites Columbia Harbison: 2 10 rooms 
Doubletree by Hilton: 3,056 
TOTAL: 3,636 Convention RN (does not include leisure rooms) 

15. Please indicate you have read: Chapter 6, Sections 6-4-5 (4) and 6-4-10, SC Code of Laws, 
1976? *Yes ONo - 

16. Project Budget - Reauest for funds must meet the requirements of Chapter 6, Section 6-4-10, 
SC Code of Laws, 1976, as amended. 

a. Estimated total cost of Project $5,314,168 
b. Amount of Accommodations Funds requested for this Project: $50,000 
c. This request equals what percent of the total Project/Event Budget? Less than 1% 
d. List specifically what the funds will be used far and the estimated amount i.e. brochures - 

$20,000 print advertising; $15,000 billboard advertising; $5,000 media outreach; $10,000 
television advertising 

17. Has your project or organization previously received Accommodations Tax Funds? 
*Yes ONo 

a. If yes, state year FY 17-18, amount $35,000, source Lexington County A-Tax, and purpose: 
tourism marketing. 

Lexington County Accommodations Tax Funding N 20 1711 8 
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b. For each award year, did you expend 100% of the Accommodations Tax Funds you received? 
*Yes ONo 

c. If no, please explain: 

18. Type of Organization: 
Please check one: 

0 County 
Q Municipal 
Q Non-profit Organization 
0 Community service club, church, etc. 

501(c) 3 
* 0ther:Destination Marketing Organization (DMOICVB) 

Note: For-profit organizations are not eligible for Accommodations Tax Funds 

19. Project description - please attach a report with the following information needed by the Tourism 
Expenditure Review Committee to be sure that the event/project was in accordance to Section 6-4- 
10 of the S.C. Code of Laws (Use separate sheet for Project Description ifneeded): 

a. General description: Please see attached for responses to question #I980 
b. State the benefit that this project will serve toward promoting tourism and the Lexington 

County Community 
c. Total attendance to the event/project versus the number of total tourists in attendance 
d. Economic impact generated by tourism to the event/project 
e. Overall description of how the eventlproject attracts and promotes tourists to the area and 

specifically how the Accommodations Tax Funds were used to accomplish this 
f. Additional comments: 

PLEASE NOTE: Applicant andlor representatives must be present during review process by the 
Accommodations Tax Advisory Board in order to be considered for funding. 

Signature of Event/Project Director: 

w 
Title 

11s 1 I b 
Date 

Lexington County Accommodations Tax Funding FY 20 1711 8 

459



County of Lexington 
Accommodations Tax Fund 

FY 2017118 

FUNDING SOURCES 

Organization Name: Columbia Metropolitan Convention & Visitors Bureau 
I Actual 1 Current 1 Estimated 

List of Funding Sources 2016117 2017118 2018119 
City of Columbia A-Tax (902) 1,706,000 1,880,000 2,000,000 

I I 1 

Richland County A-Tax (902) 1 166,000 1 190,000 1 200,000 
I I I 

City of Cayce A-Tax (902) 1 1000.00 1 2,560 1 2,560 
I I I 

Lexington County A-Tax (902) 1 30,000 1 35,000 50,000 
I I I 

Richland County H-Tax (902) 1 104,091 1 116,091 1 104,091 
I I I 

Town of Lexington A-Tax (902) 6000.00 7,000 6000.00 
I 1 1 

West Columbia A-Tax (902) 1 5000.00 1 5,000 1 5000.00 

Visitors Center Merchandise Sales (902) 3000.00 3000 3000.00 

Interest (902 + 905) 2000 2000 2000 

Destination Marketing Fee (Private hotel contributions) 1,400,000 1,500,000 1,500,000 

(905) 

Co-op Marketing Revenue (905) 75,000 75,000 75,000 

Visitors Guide Ad Sales (905) 1 1 15,000 1 1 15,000 1 1 15,000 

aRes Commission and Ticket Sales (905) 1 10,000 1 10,000 1 10,000 

SCPRT Destination Specific Grant (905) I 750,000 1 750,000 1 750,000 

SCPRT Governor's Carolighting (905) 1 13,000 113,000 113,000 
I I I 

Unappropriated Net Position (905) 1 87,466 1 0  1 0  
Grant - City of Columbia - Solar Eclipse Marketing (905) 50,000** 0 0 

I I I 

PY Unassigned Net Position (902) 1 642,853 1 659,492 1 0 

TOTAL 5,166,410 5,363,143 4,835,651 

**Granted after initial budget published 

Lexington County Accommodations Tax Funding FY 20 1711 8 
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County of Lexington 
Accommodations Tax Fund 

FY 2017118 

EXPENDITURES 

Organization Name: Columbia Metropolitan Convention & Visitors Bureau 
Actual Current 

List of Expenditures 2016117 (Projected) 
Estimated 
2018119 

2017118 
Salaries, Benefits, Labor (902) 765,198.00 725,889 

Operating (902) 1 107,195.00 107,573 

Midlands Authority Support (902) 426,6 12.00 445,043 

Collateral (902) 34,100 96,641 
I I 

Tradeshows (902) ( 99,455.00 1 1 19,375 

Travel (902) 
I I 

Promotional Materials (902) 1 15,000 1 15,000 

Postage (902) 1 40,593 1 40,000 

Marketing and Advertising (902) 

Printing (902) 1 9,350.00 1 13,750 

PartnerICommunity Relations (902) 
I I 

Visitors Center Merchandise (902) 1 5000.00 1 15,000 

Employee Training (902) 
I I 

Website Enhancements (902) 1 138,713.00 1 177,688 
I I 

Sports Marketing (905) 90,378 1 150,000 
I I 

Marketing & Advertising (905) 1 2,008,749 1 2,100,000 
I I 

Salaries & Benefits (905) 1 353,139.00 1 373,414 
I I 

Solar Eclipse Marketing 1 50,000** 

TOTALS 5,006,410 5,363,143 

*MediaPR is included in Midlands Authority Support 

**Granted after initial budget published 

Lexington County Accommodations Tax Funding FY 201 711 8 
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County of Lexington 
Accommodations Tax Fund 
FY 2017118 FINAL REPORT 

I. PROJECT INFORMATION: 

Organization Name: Columbia Metrovolitan Convention & Visitors Bureau 

Projec"Event Name: Marketing Lexington Countv to Convention Grouvs & Tourists 

Contact Name: Kellv Barbrev Phone:803-545-0018 

11. PROJECT COMPLETION: 

Were you able to complete the projectlevent as stated in your original application? Yes 

If no, state any problems you encountered: NIA 

- 

111. PROJECT SUCCESS: 

Please share any additional comments regarding the project (e.g., lessons learned, successes, problems encountered, etc.): 

Ex~erience Columbia SC success full^ implemented a brand refresh and advertising camvaim with vrint. digital and billboard 
advertisim. including revamping three :30 television commercials in svring of 2017. 

IV. PROJECT ATTENDANCE: 
Record numbers in table below as requested by the Tourism Expenditure Review Committee. Numbers are to reflect 
attendance and h d s  received for projects for current and previous years. 

I Amount Funded by the Lexington County Accommodations Tax Fund 1 35,000 1 30,000 I 
Total Amount Funded by A-Tax 

Please describe the methods used to capture the attendance data listed above (license plates, surveys, etc.): The CVB uses 
data from research completed by Tourism Economics every other year. Information on 2016 will be available first quarter of 
2017. In addition to tracking the overall tourism impact on the midlands region, CVB also tracks hotel room nights booked 
by meeting and convention planners that work through the CVB. In FY 2015-16 the CVB booked 24,946 hotel rooms, 3,653 
were booked in Lexington County hotels. 

FY2017118 
Current Year 
5,363,143 

Amount Funded by the Lexington County Accommodations Tax Funds 
h m  all Sources 

Total Attendance 

Total Tourists* 

VI. PROJECT BUDGET: 
Attach a report indicating what project expenses were paid for using the Lexington County Accommodations Tax Funds for 
the fiscal year. 

2016-17 
Previous Year 
4,523,557.00** 

Lexington County Accommodations Tax Funding FY 2017118 

*Tourists are generally deJned as those who travel 50 miles or more to attend. 
**Does not include unappropriated net position 
V. METHODS: 

35,000 

14.7 million 

14.7 million 

30,000 

14.5 million 

14.5 million 
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VII. ORGANIZATION SIGNATURE: 
Provide signature of official with the organization verifytng accuracy of above statements. 

Title 

Date 

Lexington County Accommodations Tau Funding N 201 711 8 
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Lexington County 
Accommodations Tax Fund Grant Application 
FY 2018-2019 
Application Attachment 

19. Project description - please attach a report with the following information needed by the Tourism 
Expenditure Review Committee to be sure that the eventlproject was in accordance to Section 6-4- 
10 of the S.C. Code of Laws (Use separate sheetfor Project Description ifneeded): 

a. General description 
As an official destination marketing organization for our region, the Columbia Metropolitan Convention 
&Visitors Bureau (dba Experience Columbia SC) actively markets the entire midlands region of South 
Carolina as a destination for meetings, conventions and leisure travel. According to a study of travel in 
our region by Tourism Economics, a total of 14.7 million out-of-town travelers visited the Columbia 
region (which includes Lexington County, Richland County and the City of Columbia) in 2016, and 5.5 
million of those visitors stayed overnight. These numbers are up significantly from roughly 4.1 million 
overnight visitors (5.4 million overnight) in 2014. 

Our big news this year? We changed our look and a whole lot more with our brand refresh that rolled 
out in March of 2017. With the entire Columbia SC region on the grown, we couldn't help but want to 
row with it. We think our fresh look and impactful ad campaign will turn heads and drive interest in our 
region. 

A bold print campaign, three new TV commercials airing nation-wide, intensified media outreach and a 
host of "influencers" buzzing about our region in publications like Garden & Gun and The Local Palate is 
just a part of the excitement of the brand roll out. But we've kept the thing that are working, such as the 
CoolPass, the region's family-focused multi-attraction discount ticket and the CulturePass, a multi- 
attractions ticket focused on arts and history. 

We also continue traditional advertorial and advertising methods, such as securing an episode featuring 
Columbia in the spring 2017 season of Family Travel with Colleen Kelly on PBS, and working with Delta 
Sky, the premiere in-flight magazine, with a 16-page profile on our region appearing on every Delta flight 
in February 2018. 

Our 2018 Official Visitors Guide will be available in March 2018. The 125,000 copies are mailed to 
potential travelers upon request but can also be found at Columbia area hotels and major attractions. 
Lexington County hotels and attractions receive a complimentary listing in the guide, as well as on the 
CVB website, which generated nearly one million unique visitors last year. 

It has been a banner year for positive editorial coverage of our region resulting from CVB pitches. The 
CVB hosted 15 press visits, garnered 97 editorial stories and mentions about our region and continued 
to pitch new and exciting media outlets that could potentially cover our area in the future. Media trips 
included writers on assignment for 

b. State the benefit that this project will serve toward promoting tourism and the Lexington 
County Community Specific to Lexington County 
While our team's mission is to drive business throughout the region in Lexington County, Richland 
County and the City of Columbia, we do drive significant business specifically to Lexington County in the 
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form of meetings, conventions and leisure travel. We booked 3,636 hotel rooms in Lexington County 
representing 5,454 conventioneers in FY 16-17, roughly flat from 3,653 hotel rooms and 5,480 
conventioneers the year prior. Those figures do not include additional leisure travel hotel room nights 
secured as a result of our marketing and advertising efforts. We are working for you to put heads in 
beds. 

In addition to advertising and driving convention business, our media relations department works with 
travel writers across the Southeast and the country and encourages them to write about the many 
attributes in our region. Below please find a list of coverage and mentions that include Lexington 
County's assets, such as notable restaurants, people and attractions. 

c. Total attendance to  the eventiproject versus the number of total tourists in attendance 

According to an economic impact study of the Columbia region conducted by Tourism Economics, 14.7 
million visitors came to the Columbia region in 2016. Of those, 5.5 million stayed overnight. These 
numbers are up from 14.1 million tourists in 2014, with 5.4 million of those staying overnight. In 
addition to pumping leisure tourism and general overnight visitation to the region, the CVB booked 
23,044 convention room nights from 107 different conventions, which will bring 81,604 total convention 
tourists as a direct result of the CVB. Of those room nights, 3,636 were booked into Lexington County 
hotels. 

d. Economic impact generated by tourism t o  the eventiproject 

Economic impact from tourism in 2016 was approximately $2.1 billion. The CVB generated over $20 
million from conventions alone. $1.6 million in convention impact was seen in Lexington County 
specifically from the 3,636 room nights and 5,454 convention attendees. 

e. Overall description of how the eventiproject attracts and promotes tourists to  the area and 
specifically, how the Accommodations Tax Funds were used to  accomplish this 

We are grateful for our partnership with Lexington County. The $35,000 grant provided for FY 17-18 

helps the CVB execute marketing in the form of billboards in key target markets such as Augusta, 

Charlotte, Greenville, Charleston and Asheville, as well as national print and digital ad exposure in 

publications like Southern Living, Garden & Gun and The Local Palate magazines. Without your 

partnership, we could not have executed our CoolPass digital marketing campaign across the Southeast 

or secured editorial coverage promoting Lexington County's attributes and assets to readers across the 

country. If additional funding is granted during FY 18-19, it will be used to further enhance our print, 

television, digital and billboard marketing presence. We look forward to promoting Lexington County in 

FY 2018-2019 and for years to come. 

f. Please review our FY 16-17 Annual Re~or-t and additional information on our website, 
www.Ex~erienceColumbiaSC.com. 
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Experience Columbia SC Print Advertising Schedule 

Gray - Meeting Magazine, Blue- Leisure Newspaper, Green- Leisure Magazine 

*Advertising in each of these publications is multi-page and/or special section/insert 

Publication Number of Details Distribution Range 
Insertions 
FYl7-18 

hd and FP .a%Y 

Cmm Faith 1 Tradeshow Issue Cover National 1 1 
b n d  and FP ad 

I Charleston City Paper 20 Annual Agr- Charleston, SC 
Augusta Metro Spirit 20 Annual Agreement Augusta, GA 
Creative Loafing Charlotte 20 Annual Agreement Charlotte, NC 

-Y n A -  -..- I a-m-----* m -L-..:II- ~ I P  

L..H r am- I a I b m m q m r . y n i v ~ a n r r r r m  I r w u r m m  
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Experience Columbia SC Television Advertising Schedule 

Flight Dates -9/04/17 - 9/17/17 (2 weeks), 2/26/18 - 3/11/18 (2 weeks) 

Networks Included -Cooking Channel, Food Network, Hallmark Channel, OWN Network, Travel Channel 

Flight Dates -4/30/18 - 5/13/18 

Networks Included -Travel Channel (during National Tourism &Travel Week) 

Three commercials, City Meets Nature, Manageable Urban, and Real Southern, will rotate on each 

network. 
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Monthly Financial Managers Report 

FINANCIAL STATEMENTS PERIOD ENDING: October 31,2017 

CONTENTS 

o Statement of Revenues and Expenditures 
Combined Statement 
Departmental Statement 

o Balance Sheet 

o Accounts Receivables 
Aged Receivables -October 31,2017 (Month-End) 
Aged Receivables -November 30,2017 (Current) 

ADDITIONAL REPORTS INCLUDED 

Food Service 
Revenue 

(42,735.39) 

54,708.65 

39,749.42 

July 31-2017 

August 31-2017 

September 30-2017 

October 31-2017 

Net Profit 

Year-To-Date 
Total Event Revenue Actual 

July -October 2017 775,891.13 

Budget 

2,482,000.00 

Actual vs. Budget 
Variance 

(1,706,108.87) 

* The above figures reflect the total year- to-date Convention Center event revenue actualized for 
rental, parking, food service, equipment rental, utilities, labor and audio visual. 

EXPEUEI WWl IA#  

I 1010 LINCOLN STREE 1 COLUMBIA, SC 29201 1 EXPERlENCECOLUMBlASC.COM 
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Experience Columbia SC 
Statement of Revenues and Expenditures 

From 10/1/2017 Through 10/31/2017 

Period Budget O/O 

Actual YTD Actual YTD Budget Fiscal Budget Vaiiance Remains 

Revenue 
Grant Revenue 

4000 aty of columbia - ~ccom Tax 705,772.69 
4001 Rkhland County - Accom Tax 53,750.00 
4002 aty of West Columbia - A c m  Tax 0.00 
4004 Cayce - Accom Tax 0.00 
40Q5 Town of Lexington - Accom Tax 0.00 
4006 Lexlngbn County - Amm Tax 0.00 
4020 aty of Columbia - Hospitality Tax 19,500.00 
4021 Richbnd Cwnty - HospiCallty Tax 40.n2.75 

Total Grant Revenue 819,795.44 
Reserve Revenue 

4050 Qty of Columbia - Marketing Reserve 135,416.67 
4060 Workhg Capital 84,252.08 
4350 Techndogy Reserve 0.00 
4355 Furniture M r e s  & Equipment Reserve 0.00 
4360 Major Capital Reserve 0.00 
4361 Consbuction Fund 3.524.3(] 

Total Reserve Revenue 223,193.05 
Pmgram Revenue 

4100 Desination Marketing Fee - (Hotel Rooms) 154,026.35 
4101 Miss SC Pageant 0.00 
4103 SC Parks, Recreation, &Tourism 0.00 
4104 Coop Special Project 6,800.00 
4105 Governor's Card Ughting 0.00 
4106 Solar Edipse Project 7,480.00 
4220 Ares Commission 553.12 
4221 Ares Marketing 247.11 

Total Program Revenue 169,106.58 
Investment Income 

4207 Interest Earned 787.74 
Total Inwsbnent Income 787.74 

Event Revenue 
4300 Rental 91,514.55 
4304 Parking 380.00 
4305 Food Servke 276,245.42 
4306 Equipment Rental 27,744.72 
4307 Utilities Revenue 14,905.00 
4308 Labor Revenue 1,891.25 
4309 Audio Visual Revenue n 

Total Event Revenue 427,817.44 
Other Income 

4055 Meeting and Visitors Guide 0.00 
42M) Miscellaneous Revenue 280.00 
4205 Vkltor Center Merchandise 91.99 
4400 Appropriation W Unassigned Net Posltion O.W 

Total Other Income 371.99 
Total Revenue 1,641.072.24 

Total Rwenw 

Transfers In 
460 Transferred in from (NB 

4601 Transfemd in from CMCC 
4602 Transferred in from DM 

Total Transfers In 

Expendires 
Personnel Expenses 

5001 Salarles - Fr Adminlsbation 
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Experience Columbia SC 
Statement of Revenues and Expenditures 

From 10/1/2017 Through 10/31/2017 

Budget 0'0 

Variance Remains 
Period 
Actual YTD Actual YTD Budget Fiscal Budget 

Salaries - FT Sales & MarkeUng 
Salaries - FT Operations 
Salarb - fl Engineering 
Salaries - PT AdmlnitTon 
Salaries - PT Sales & MarkeUng 
Salaries - PT Operations 
Personnel Contingency 
Payroll Tax Expense 
Retirement - 401k 
Health Insurance 
Dental Insurance 
We & Disability Insurance 
V i n  Insurance 
Workers CompensaWn 
Unemployment Insurance 
Incentives 
Auto Allowance 

Total Personnel Expenses 
Conbact Labor 

Conin3 labor 
Total Conbact Labor 

Professional Fees 
Pmfeaional Legal Fees 
Professional Service Fees 
Employee Reauibnent 
Audit Fees 

Total Professional Fees 
Event Expense 

Decorating 
Equ~pment Rental - 

Total Event Expense 
Program Expenses 

a~ent Recruitment & Entertainment 
Convention Recruitment Fund 
Partner & Community Relations 

Total Pmgram Expenses 
Marketing, Advertising & PuMicaUons 

Marketing &Advertising 
Publk Relations 
Ares Marketing 
Governor's Card Lighting 
Solar Eclipse Projed 
Cooperative Advertising 
Hotel DMF Partner Ads 
Specla1 Events 
Market Research 
SBRT Co-op Campaign 
Unappropriated Marketing Projects 

Total Marketing, Advertising & Publbtb~ 
Occupancy Expense 

Ofke Space Rental 
Warehouse/Additional Storage 

Total Occupancy Expense 
Operating Expenses 

UWitles 
Telephone 
General Insurance 
Repairs &Maintenance 
Maintenance Supplks 
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Experience Columbia SC 
Statement of Revenues and Expenditures 

From 10/1/2017 Through 10/31/2017 

Budget 010 

Variance Remains 
Period 
Actual YTD Actual YTD Budget Fiscal Budget 

Gffice Equipment Lease 
Computer Expense 81 Maintenance 
Technology 
Wehsite Enhancements 
Tradeshows 
Tradeshow/Event Sponsorship 
Postage 
Rinting 
OfRce Supplies 

Total Operating Expenses 
Other Operating Expenses 

Contract Building Sewice 
Depreciation 
Furniture Fixtures & Equipment 
Major Capital 
Parking 
Dues & Subscriptions 
Sales & Use Tax 
Sales & Use Tax-Events 
Visitors Center Merchandii 
Promotional Materbls 
Collateral Materials 
Employee Travel, Meals & Ammodations 
Employee Relations 
Uniforms 
Employee Training 
Paymll hocessing Fees 
Banking & Merchant Fees 
Vehicle Maintenance 
Consbudon Fund 
Viitors Center Relocation/Combuction 

Total Other Operating Expenses 
Total Expenditures 

Total Expenditures 

Net Revenue Over Expenditures 

Transfers Out 
5700 Transferred out to Authority 
5701 Transferred out Sports 

Total Ttansfers Out 

Net Revenue Over Expditures (After 
Transfers) 
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Experience Columbia SC 
Statement of Revenues and Expenditures 

901 - Midlands Autftority 
From 10/1/2017 Through 10/31/2017 

Trans% In 
4600 Transkmd in fmm CVB 
4601 Trandened in from CMCC 

Total Trallsfers In 

Personnel Eqmses 
5001 Salarles - FT Admhlsbatkn 
5002 Sahrks - FT S a h  &Marketlng 
5020 Salaries - PT Admhisbatlon 
5040 Personnel Contingency 
5050 PaVrdl Tax 
5055 Rebbemcnt - 40lk 
5060 Health mrance 
5061 Dental Insurance 
5062 UPe & DLsaMlity Insurance 
5063 VlsionInswMKe 
5070 Workers Compensltlon 
5071 Unemployment Insurance 
5075 Incenthres 
5076 Auto Albwance 

Total Persond Expmes 
Professional Fees 

5085 Professional Legal Fees 
5086 hoPesslonrrl Sewice Fees 
5087 Employee Recruitment 
5090 Audlt Fees 

Total Pmfesslonal Fees 
Program 

5100 am Rwulbnent & ~ m m n e n t  
5112 Patmr & Community Relations 

TOM Program Exgases 
Marketing, AdveWng & P u b l i i  

5200 Marketing & Advertlsklg 
5210 PuMk Relations 

Total MarkeUng, AdveWng & PuMkatlons 
C'=upamV E'w= 

5300 Ofke Space Renlal 
Total Occupancy Expense 

o m n g  
53ul WWes 
5313 Telephone 
5315 General Insurance 
5322 Cf-mJWleJlt~ 
5325 C~mputer Experw 81 Makltenance 
5327 Website Enhancements 
5340 Postage 
5341 Mntlng 
5342 ~~ 

Total Operaming 
-OperstingExpenses 

5400 '3nmctBundlngSe~ 
5415 hrldng 
5416 oueS&subsdptions 
5425 PromotlonalMabwtals 
5427 bnpktVee T m l ,  Meals & Accomodams 
5428 Em@aVee Relaths 
5429 Uniforms 
5430 EmpkVae Training 

Period Budget 010 
Actual YTD Actual YTD Budget Fiscal Budget Variance Remain 
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Experience Columbia SC 
Statement of Revenues and Expenditures 

902 - Expen'mce Columbia X (CVB) 
From 10/1/2017 Through 10/31/2017 

Period Budget 010 
Actual YTD Actual YTD Budget Fiscal Budget Variance Rema l n 

Revenue 
Grant Revenue 

4000 aty of ~o~urnbia - ~ccom Tax 
4001 Rkhland County - Accom Tax 
4002 City of West Columbia - Accom Tax 
4004 Cayce - Accom Tax 
4005 Town of Lexington - Accom Tax 
4006 Lexington County - Acaun Tax 
4021 Richland County - Hospitality Tax 

Total Grant Revenue 
Program Revenue 

4106 Solar Edipse Pmject 
Total Program Revenue 

Invesbnent Income 
4207 Interest Earned 

Total Investment Income 
Other Income 

4205 Visitor Center Merchandtse 
4400 Appropilation W Unassigned Net Position 

Total Other Income 
Total Revenue 

Total Revenue 

m-=ditu= 
Personnel Expenses 

5002 Salaries - FT Sales & Marketing 
5021 Salaries - PT Sales & Marketing 
5040 Personnel Contingency 
5050 Payroll Tax Expense 
5055 Retirement - 401k 
5060 Health Insurance 
5061 Dental Insurance 
5062 Lie & D i b i l i  Insurance 
5070 Workers Compensation 
5071 Unemployment Insurance 
5075 Incentives 
5076 Auto Allowance 

Total Personnel Expenses 
Conbact Labor 

5080 Contract Labor 
Total Conbact Labor 

Program Expenses 
5100 aient Recruitment & Entertainment 
5111 Convention Recruitment Fund 
5112 Parher & Community Relahons 

Total Program Expenses 
Marketing, Adverlising & PuMitlons 

5200 Markehng & Advertlslng 
5211 Ares Marketing 
5213 Solar Edlpse Project 

Total Marketing, Pdvertising & Publications 
mupancy m 

5300 OfRce Space Rental 
Total Oaupancy Expense 

Operating Expew 
5310 Utilities 
5313 Telephone 
5315 General Insumnce 
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Experience Columbia SC 
Statement of Revenues and Expenditures 

902 - Experience Columbia X (CYB) 
From 10/1/2017 Through 10/31/2017 

Period 
Actual 

Budget 
Variance 

010 
Remain YTD Achial YTD Budget Fiscal Budget 

Repairs & Maintenance 
Maintenance Supplies 
Office Equipment Lease 
Computer Expense & Maintenance 
Webdte Enhancements 
Tradeshows 
Trad&w/Event Sponsorship 
Postage 
printins 
Office Supplies 

Total Operating Expenses 
Other Operaang Expenses 

Conbact Building Selvlce 
Depreciation 
Parking 
Dues & Subsaiptions 
Sales & Use Tax 
Vlsltors Center Merchandise 
Promotional Materials 
Collateral Materlals 
Employee Travel, Meals & Ammodations 
Uniforms 
Employee Training 
Visitors Center Relocation/Consbublon 

Total Other Operating Expenses 
Total Expenditures 

Total Expenditures 

Net Revenue Over Expenditures 

Transfers Out 
5700 Transferred out to Authorty 

Total Transfers Out 

Net Revenue Over Expeditures (After 
Transfers) 
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Experience Columbia SC 
Statement of Revenues and Expenditures 
903 - Experience Columbia SC (Sports) 

From 10/1/2017 Through 10/31/2017 

Period Budget 010 
Actual YTD Actual YTD Budget Fiscal Budget Variance Remain 

Revenw 
Grant Revenue 

4001 Riehland County - accOm Tax 
4005 Town of Lexington - ArxXxn Tax 
4006 MptMlCwnty-AccwnTax 
40M C&yofColumMa-HospttaYtyTax 
u m r - m i - ~ ~ # y T a x  

Total Grant ftevems 
Rogram Revenue 

4101 Miss SC Pageant 
Total Pmgram Revenue 

Total Revenue 

Total Revenw 

Translws In 
4602 Traderred In from DM 

Total Transfen In 

m m e  
Personnel ticpenses 

so02 Sdarks - FT Sales & Marketing 
5040 personnel Contingency 
5050 PaVmll Tax me= 
5055 Retirement - 40lk 
5060 He& Insurance 
5561 Dental lnsuance 
5062 We & Wsability Insurance 
5070 Wo~W~Compensatkn 
5071 Unemployment Imwance 
5075 Incenthres 
5076 Auto Nbwanee 

Total P e m l  Expenses 
Professional Fees --- 

Total Prokdonal Fees 
Pmsmm EW== 

Client Raauibnent & Entertainment 
Conventfon Recrurtrnent Fund 
Parher &Community Rdatlons 

Total Rogmm ExPen= 
-,-&- 

5200 Marketlnga- 
Total Marketing, Advertlslng & PuMkaW 

mpancy-  
Cffke space Rental 

Total Occupancy Expense 
-m!- 

Tekphone 
Webslte EnhancemenG 
Trsdeshom 
Postage 
-suppYes 

Total Openrtlnp Expenses 
-ope-- 

5415 - 
54 16 Dws&Subsaiptkns 
5425 RomotionalMateriak 
5426 C o l l a t w a l ~ l s  
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Experience Columbia SC 
Statement of Revenues and Expenditures 

9W - Columbia Meimpolitan Convention Center 
From 10/1/2017 Through 10/31/2017 

Period Budget O/o 

Actual YTO Actual YTD Budget Fiscal Budget Variance Remain 

Revenue 
Reserve Revenue 

4050 City of Columbia - MaMng Reserve 
4060 m capital 
4350 Techlloklgy Resenre 
4355 Fumltum Fixturn 8L Equipment Reserve 
4360 MstorQpltalmrve 
4361 Constructkn Fund 

Total Reserve b n u e  
ImIm 

4207 Interest Eamed 
Total Invgbnent Income 

Event Revenue 
43Cm Rental 
4304 RMLl 
4305 Foodservice 
4306 Equipment Rental 
4307 Utllltles Revenue 
4308 Labor Rwerme 
4309 ~ud lo  visual ~evenue 

Total Rent Revenue 
0 t h  I n m e  

4200 Mlsceaaneous Revenue 
TotalOtherIncome 

Total Revenue 

Total Revenue - 
-net 

5002 Salarles - FT Sales & Marketing 
5003 sabrks-!=ropetatlOns 
50Q4 Salarles - FT Englneerlng 
5020 Salarles - PT Admhkmlon 
M22 Sables-PTOperatlons 
so40 PersMlnelContlngency 
soso Paymll Tax m 
5055 Retirement - 401k 
SOM] Health Insurimce 
5061 Dental Insursnce 
5062 Life 8L DlsablPty Immnce 
5070 Workem Compensatbn 
5071 Uftemplopent I n s u m  
5075 ~ncmtives 
5076 Auto Al- 

Total Personnel Experw 
Conbace Labor 

N%O Conbact Labor 
Totd Contract Labor 

Rofesslonal Fees 
H)85 PmfeswdLegalFees 
!a% -lseIvlceFees 

Total FWbbmI Fees 

5118 m @ x J  
5120 Ewipment Rental 
5 130 MEW== 

Total Event Expense 
-ram menses 

478



Experience Columbia X 
Statement of Revenues and Expenditures 

904 - Columbia MebopdZbn Convention Center 
From 10/1/2017 Through 10/31/2017 

Period 
Actual 

Budget 
Variance 

010 
Remain YTD Actual YTD Budget F h l  Budget 

Client Recruibnent & Entertainment 
Convention Recruitment Fund 
Partner & Community Relations 

Total Program Expenses 
Marketing, Advertising & Publications 

Marketing &Advertising 
Total Marketing, Adverbsing & Publications 

Occupancy Expense 
WarehouseJAddiional Storage 

Total Occupancy Expense 
Operating Experws 

Vbilities 
Telephone 
General Insurance 
Repairs & Maintenance 
Maintenance Supplies 
OPRce Equipment Lease 
Computer Expense & Maintenance 
Technology 
Website Enhancements 
Tradeshows 
TradeshowJEvent Sponsorship 
Postage 
hinting 
Office Supplies 

Total Operating Expenses 
Other Operating Expenses 

Conbact Building Sewice 
Depredation 
Furniture Fixtures & Equipment 
Major Qpilal 
Parldng 
Dues &Subscriptions 
Sales & Use Tax 
Sales & Use Tax-Events 
Promotional Materials 
Collateral Materials 
Employee Travel, Meals & Accomodations 
Unlforrns 
Employee Training 
Banking & Merchant Fees 
Vehide Maintenance 
CoWuction Fund 

Total Other Operating Expenses 
Total Expenditures 

Total Expenditures 

Net Revenue Over Expenditures 

Transfers Out 
5700 Transferred out to Authority 

Total Transfers Out 

Net Revenue Over Expeditures (ARer 
Transfers) 
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Experience Columbia SC 
Statement of Revenues and Expenditures 

905 - Destination Marketing 
From 10/1/2017 Through 10/31/2017 

Revenue 
Prcgmm Revenw 

4100 Desinatkn Mwketlng Fee - (Hotel Rooms) 
4103 SC Pgh, Rweatkn, &Tourism 
4104 Co-op Spedal Mlect 
4105 Governor's Card L!ghUng 

- 4 f m - - m m n - - -  
4221 Ares MarkeUng 

ToW Propram Rwenw 
~mresbnent Income 

4207 Interest Earned 
Total Inv&nmt Income 

Other Income 
4055 Meeting and VMtors Guide 

Tohtl Other Income 
Total Revenue 

Total Revenw 

w r e s  
Personnel E%pems 

5002 Sabrles - FT Saks & Marlcetlng 
5040 Personnei Contingency 
5050 PaVmll Tax 
5055 Retirement - 40lk 
5060 Health I n a r m  
5061 Denial Insurance 
5062 We & W i n y  Insurance 
5070 WorkersCornpennttion 
5071 llrmployment Insurance 
5075 Incentives 
5076 Auto Allowallcje 

Total m n e l  
m m  men- 

4*--w--- 
Total Program Expenses 

Markeblng, AdveiWng & PuMlcations 
5200 Markotlnga-W 
5211 hmn~ 
5212 Gwemofs Carol Lightlng 
5214 ~*~~ 
5215 Hotel DMF Partner Ads 
5216 spedal Events 
5218 MarketReseardl 
5221 SCPRTcoOp Campaign 
5225 Unappmpriated Marketing projects 

Total Marketbg, Advemslng & Publications 
OpemticpenSes 

5327 Webslte Enhancemen& 
5341 w n w l  

Total Opetating Expwes 
Tml E)fpendibureS 

Total ticpendlbres 

Net Revenue Over l3qmdIture~ 

Tramfen Out 
5700 Transfed out to Authority 

Period Budget "10 
Actual YTD Actual YTD Budget Fiscal Budget Variance Remain 
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5701 Transferred out Sports 
Total Transfers Out 

Net Revenue Over Eqedi i res (After 
Transfers) 

Experience Columbia SC 
Statement of Revenues and Expenditures 

905 - Destination Marketing 
From 10/1/2017 Through 10/31/2017 

Period Budget O/o 

Actual YTD Actual YTD Budget Fiscal Budget Variance Remain 
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Experience Columbia SC 
Balance Sheet 

As of 10/31/2017 

Assets 
First Citizens Bank Cheddng 
NBSC Bank C W n g  - Events 
NBSC Bank Checking - Destination Marketing 
First Citizens Money Market 
Accounts Receivable 
Accounts Receivable - Events 
Accounts Receivable Misc 
Allowance for Doubtful Accounts 
Security Deposit Receivable 
Due f r m !  - - --- 

Capital Assets 
Construction In Process (UP) 
Leasehold Improvements 
Accumulated Depredation 

Total Assets 

Prepaids 
Prepaid Expenses 
Prepaid Insurance 

Total Prepaids 

Total Assets & Prepaids 

Liabilities 
Accounts Payable 
Account Paybale Destination 
Health Insurance Premiums Withheld 
Dental Insurance Premiums Withheld 
Vision Insurance Premiums Withheld 
Other Post-Tax Premiums Withheld (Unurn) 
Other PreTax Premium W ~ h e l d  (AIIState) 
FSA Withheld - Medical 
Retirement Withheld - 401k 
Company Phone W i m L  - - 

-- 

Due To Third-Party Vendor 
Refund Due To Client 
Rebates-it Card 
A m e d  Vacation 
Acawd Expenses 
Deferred Revenue - SCPRT TPM 
Deferred Revenue - CMCC 
Deferred Revenue - Wsitors Center 
Deferred Revenue - Other 
Deferred Revenue-Spectra Investment 

Total Liabilities 

Total Uabilkies 

Fund Balance 
Unrestricted Fund Balance 
Restricted Fund Balance 

Total Fund Balance 

Net Increase / (Decrease) 

Total Net Increase / (Decrease) 

Current Year 
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Fund Balance Total 

Total Liabilities & Fund Balance 

Experience Columbia SC 
Balance Sheet 

As of 10/31/2017 

Current Year 

9,881,896.54 

11,399,106.52 

Monthly Financial Reports 
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County of Lexington 
Accommodations Tax Fund 

FY 201812019 

APPLICATION 

1. Name of ProjectEvent: Greater Cavce West Columbia Visitor Center 

2. Sponsoring Organization: Greater C a w  West Columbia Visitor Center 

Mailing Address: 1006 12* Street Cavce. SC 29033 

3. EventIProject Director: 

Name John Banks Title Director of Tourism 

Telephone 803-794-6504 Alternate Telephone 803-665-7620 

Fax Number 803-794-6505 

4. Event Website: visitcavcewestcolumbiacom 

5. EventProject Category (Check One): 
CI Tourism, AdvertisingRromotion - see # I  0 for advertising/promotion sources 

a Tourism Related Expenditures: Promotions and Operating Visitor Center 

6. Project Timeline: Beginning date 7/1/20 1 8 End date 6/30/20 19- 

7. Location of Projecfivent: GCWC Visitor Center 1006 1 2m Street Cayce, SC 29033 

8. Number of employees: #Full-time 

9. Do you advertise outside a 50-mile radius? d e s  ClNo 

10. If s to #9, please check all that apply to advertising sources outside of Lexington County: 
d?Rack Cards - # distributed 2,600 
d ~ r o c h u r e s  - # distributed 4,020 

osters - # distributed 
Ads - # ads-3 (list ads and distribution range on separate sheet) 

E f ~ e w s p q e r  Ads - # ads 2 (list newspapers and distribution range on separate sheet) 
CI Television Ads - # ads (list stations and viewing range on separate sheet) 
O Radios Ads - # ads (list stations and listener range on separate sheet) 

illboards - # ads (list number and location of billboards on separate sheet) 
- # web pages other than primary website #-Multiple (list on separate sheet 

with target audience) 
d o t h e r  than listed ab0ve:Long Form TV Special- (list on separate sheet with target 

audience) 
Lexington County A~~~mmodations Tax Funding FY 201 7/18 
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11. How many people do you expect to attend? NIA 

12. Of this number, how many are tourists? All (Tourists: "People taking trips outside of their home 
communities for any purpose, except daily commuting to andfrom work.") 
[SC Code of Laws, Chapter 6, Section 6-4-5 (4)]. 

13. Lis the methods used to track tourists: 
d W e b  page inquires - estimated inquires per month 5,020 
VPhone call inquiries - estimated phone calls per month 50 
Ef~rochure mailings - estimated brochures mailed per month 40 via mail and email 
0 Event ticket sales - estimated tickets sold per event 
0 Event r e g i d o n  - estimated registrants per event 
0 Hotel sales - estimated sales per eventiper month 
0 License plates - estimated count per event 

urveys - estimated number of responses per survey 
than listed: We collect zip codes and numbers at Tartan Day South 

14. Must com~kte: County accommodations funds are generated from the hotels in the unincorporated 
areas of the County. Please list the hotels and number of room nights you have used or plan to use 
for your eventlproject located in the unincorporated areas of Lexington County only: 
We are a marketing wing and servicing group and do not actually book rooms. We do assist 
our local festivals in negotiating rooms for attendees vendors and judges. Through Tartan 
Day South there were more than 65 room nights in unincorporated area hotels 

15. Please indic te you have read: Chapter 6, Sections 6-4-5 (4) and 6-4-10, SC Code of Laws, 
19761 - & ClNo 

16. Project Budget - Reauest for funds must meet the reauirements of Chaeter 6, Section 6-4-10, 
SC Code of Laws, 1976, as amended. 

a. Estimated total cost of Project $-81,000 
b. Amount of Accommodations Funds requested for this Project: $ 15,000 
c. This request equals what percent of the total ProjectIEvent Budget? 18.5 % 
d. List specifically what the funds will be used for and the estimated amount i.e. brochures - 

$1,500, etc. Web, Print, Operations of Visitor's Center 

17. Has yo project or organization previously received Accommodations Tax Funds? 
d e s  ON0 

a. If yes, state year-All , amount $ , source , 
and purpose: 

ard year, did you expend 100% of the Accommodations Tax Funds you received? 
OYes 

c. If no, please explain: A small mrtion is always carried over for owrations in July 

Lexington County Accommodations Tax Funding FY 20171 18 
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18. Type of Organization: 
Please check one: 

county 

=::it Organization 
0 Community service club, church, etc. 
0 501(c) 3 
0 Other: 

Note: For-profit organizations are not eligible for Accommodations Tax Funds 

19. Project description - please attach a report with the following information needed by the Tourism 
Expenditure Review Cornrnittee to be sure that the evenvproject was in accordance to Section 6-4- 
10 of the S.C. Code of Laws (Use separate sheet for Project Descr@twn ifneeded): 

a. General description 
b. State the benefit that this project will serve toward promoting tourism and the Lexington 

County Community 
c. Total attendance to the eventlproject versus the number of total tourists in attendance 
d. Economic impact generated by tourism to the everdproject 
e. Overall description of how the event/project attracts and promotes tourists to the area and 

specifically how the Accommodations Tax Funds were used to accomplish this 
f. Additional comments: 

Answers to all of 19 Attached 

PLEASE NOTE: Applicant andlor representatives must be present duping review process by the 
Accommodations Tax Advisory Board in order to be considered for funding. 

Signature of Eventproject Director: 

Title 

Date 

Lexington County Accommodations Tax Funding FY 201 711 8 
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County of Lexington 
Accommodations Tax Fund 

FY 2018119 

FUNDING SOURCES 

- - -  

City of Cayce 1 18,000 1 25,915 1 30,000 1 

Organization Name: Greater Cayce West Columbia Visitor Center 

I I I 

City of West Columbia 1 20,336 1 21,000 1 26,000 

List of Funding Sources 

I I I 

Prior Year Carryover 1 9,207 I 10,261 1 10,000 

I I I 

Lexington County Accommodations Tax Funding FY 201 7/18 

Estimated 
2018119 

Actual 
2016117 

Lexington County I 13,300 1 7,000 

Current 
2017118 

15,000 
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County of Lexington 
Accommodations Tax Fund 

FY 2018119 

EXPENDITURES 

Organization Name: Greater Cayce West Columbia Visitor's Center- 
1 Actual I Current I Estimated ] 

List of Expenditures 
Web Advertising 

I 

Printing 

I I 

2016117 
9,728 

Print Advertising 1 4,200 

I I 

TV Advertisement 1 

2,369 

I 1 1 

2017118 
12,000 

Web Hosting and Maintenance 1 820 

I 

Payroll Director and Admin Assistant 31,130 

2018119 
20,000 

I 1,000 

I I 

I 
Taxes and Administrative Fees 1 3,757 

I Postage and Misc 

600 Rent 1 600 

Carry Over I 10,261 

600 

I Sign Replacement 1 195 

I TV Advertising I 1 22,000 1 I 

Lexington County Aceommodations Tax Funding FY 2017/18 
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County of Lexington 
Accommodations Tax Fund 
FY 2017118 FINAL REPORT 

I. PROJECT INFORMATION: 

Organization Name: Greater Cayce West Columbia Visitor's Center 

ProjectRvent Name: Same 

Contact Name: John Banks Phone: 803-794-6504 

II. PROJECT COMPLETION: 

Were you able to complete the projectfevent as stated in your original application? 

If no, state any problems you encountered: 

HI. PROJECT SUCCESS: 

Please share any additional comments regarding the project (e.g., lessons learned, successes, problems encountered, etc.): 

IV. PROJECT ATTENDANCE: 
Record numbers in table below as requested by the Tourism Expenditure Review Committee. Numbers are to reflect 
attendance and funds received for projects for cuurrent and previous years. 

Total Budget of Evenflroject 

I T O ~ I  Tourists* I I I 

Amount Funded by the Lexington County Accommodations Tax Fund 

Amount Funded by the Lexington County Accommodations Tax Funds 
from all Sources 

Total Attendance 

I I I I 
*Tourists are generally defied as those who travel 50 miles or more to attend 

Current Year 
60,842 

V. METHODS: 

Previous Year 
66,063 

13,300 

Please describe the methods used to capture the attendance data listed above (license plates, surveys, etc.): 

13,000 

VI. P R W C T  BUDGET: 
Attach a report indicating what project expenses were paid for using the Lexington County Accommodations Tax Funds for 
the fiscal year. 

VIL ORGANIZATION SIGNATURE: 
Provide signature of official with the organization verifying accuracy of above statements. 

Lexington County Accommodations Tax Fundiig FY 201 711 8 
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Question 10 Distribution Information: 

Newspaper Ads: 2 

Charlotte Observer 2 Ads Supporting the Bluegrass Festival 

Sunday September 24,2017 and Thursday September 28,2017 

The Charlotte Observer quotes 275,000 readers per day 

Magazine Ads: 3 

Charlotte Observer Living Here Annual Magazine X page Ad July 2017 

Supporting "Got to get out of this town, Pack light and Enjoy'' 

400,000 Magazines Produced 150,OO distributed to subscribers (1  Year Shelf Life) 

Celtic Life Magazine Full Page ad on Center Page month of March 2017 

In support of Tartan Day South Festival 470,000 North American Subscribers 

Sports Destination Magazjne 314 page Ad November/December 2017 

Supporting Cayce and Lexington Tennis Centers 

30,000 Magazines Produced and Distributed to 30,000 Tournament Organizers all over the United 

States 

Television Half Hour Special: 

The Southern Weekend Television Broadcast 

Half Hour Special aired on 43 TV Markets on August 5th 2017 and August lgth 2017 

Ran in Over 15 Million Households across the Southern and Eastern United States 

Alabama, Idaho, Texas, Louisiana, Mississippi, Georgia, North Carolina, Tennessee, Missouri, 

Arkansas, Kentucky, Ohio, Florida, Virginia, South Carolina, Indiana, Oklahoma, Iowa, Kansas 

(Full Map Attached) 
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Website Ads: 6 (Multiple) 

Extensive Raycom Package included: 

Thesouthernweekend.com 

Featured Travel Destination on front Page 5 Video Segments from the Half Hour Special. 

on front page for ten days and had over 4.232 views. August 5'h- August 15'~ 2017 

480,000 Visitors Per Month 

Charlotteobsewer.com 125,000 lmpressions run of site (Bluegrass Festival) 

One Week 9/24/2017 - 10/1/2017 

540,000 page views per day 

Targeted Digital Ad Campaigns: 

Targeted Video lmpressions in Support of the The Southern Weekend 

Memphis, TN, Cincinnati, OH, Toledo, OH, Montgomery AL 

400,055 Targeted lmpressions at Travelers ages 25-64 

2,119,104 Targeted Display and Video lmpressions on Facebook in Same Markets 

Targeted Display Campaign 

From Nature to Nightlife 

Targeted Markets Birmingham, AL, Columbus, GA, Knoxville, TN 

Ages 25-54 Active 

May 31* through September 3 0 ~  2017 

865,328 Display lmpressions across multiple platforms 

421,653 Video lmpressions across multiple platforms 498



Greater Cayce West Columbia Visitors Center Answers to Question 19 

A. General Description 

The Greater Cayce West Columbia Visitors Center (GCWCVS) is a full time Visitors Center 
providing information to travelers about Lexington County. We also promote the attractions in 
our area regionally and nationally. We promote activities and festivities that draw tourists in an 
attempt to promote overnight stays form visitors outside our area. We try to package our 
attractions with our central location for a great place to stay as a destination or a stop through. 

B. State the benefit that this project will serve toward promoting tourism and the Lexington 
County Community 

The GCWCVS works in many ways to promote tourism in our County. We act as an on the 
ground service office close to the airp& and downtown. We provide information, maps, and 
brochures to newly arriving visitors with our central location. 

We also act as an advertising wing for the areas we serve. We reach out through our web, 
newspaper, and magazine advertising telling the benefits of a stay in our area. We promote 
pooling the attractions and our natural resources as well as specific festival and event ads to 
sell a broader environment for their stay. We attempt to create a destination with the pool of 
our attractions and create a picture the traveler may not know is available. 

We work exclusively outside the 50 mile radius to draw in visitors for overnight stays stating a 
wide variety of activities available within minutes of our Center. We provide full information 
about hotels, dining, and shopping as well as our attractions. 

C. Total attendance to  the event/ project versus the number of total tourists in attendance 

This is very difficult to answer because we are not a specific event or project. We provide out 
of state newspaper advertising (Charlotte Observer) for Cayce's Blue Grass Festival and to a 
smaller extent Tartan Day South. Those events pulled in over 12,000 attendees with an 
estimated 1,400 patrons from out of state, and another 2,000 coming from 51 cities and Towns 
in South Carolina outside of 50 miles of Lexington County. We worked this year with Tartan 
Day South that drew visitors from 25 states. We as did most of the area took full advantage of 
the Total Eclipse Weekend with over 8,000 attendees a t  two of our major sites drawing over 
8,000 people with almost 90% of those coming from out of state. 

Much of our advertising is for a complete visit to our area. We have added a few new products 
in 2017 that drove significant traffic to our Web Site. This is our major tool to collect data from 
our efforts. We do not book rooms through our site, but do pass travelers through to our local 
hotels sites for booking. Those numbers are hard to quantify. We did have over 9 % of the 
visitors to our web site click through to one of our hotel reservation pages. 
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D. Economic impact generated by tourism to the eventlproject 

Our goal at GCWCVS is to serve and promote. It is very difficult gather the numbers to measure 
our impact. With over 5,000 unique visitors to our web site each month, we know we have 
upped our visibility through our efforts. Our unique visitors to our site represented a growth of 
24 5 over 2016 in unique web visitors. 

E. Overall description of how the eventlproject attracts and promotes tourists to the area 
and specifically how the Accommodations Tax Funds were used to accomplish this 

Accommodations Tax Funds are the basis of our funding to provide the services and advertising 
that we create. The funds we receive from the county and the municipalities are all of our 
operating funds. We use all of those funds to accomplish the task of promoting tourism in our 
area through hands on servicing and placing advertisements in areas that would promote 
distance travel. We attempt to promote enough activities to require a visitor to stay multiple 
days. 

We accomplish this with a number of tools and advertising opportunities. We believe our web 
tools and presence lead the way in our efforts to educate outsiders of the benefits of a visit to 
our area. Our advertising reaches a wide variety of travelers outside 50 miles. 
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2017 Final Report 

Our goal at the center is to service our visitors by providing information on options for lodging, 
entertainment, and dining. Our second goal is to present new ideas to attract visitors to our 
area via advertising in media that our other area partners are not. We try to pitch our area as a 
great weekend get-a-way in the large drive time markets near us like Charlotte and Atlanta. We 
also target certain types of tourists who fit our resources like the river sports enthusiasts and 
the tournament directors for Tennis and softball. 

We accomplish this with a number of tools and advertising opportunities. We believe our web 
tools are our biggest aide in our efforts to educate outsiders of the benefits of a visit to our 
area. We totally revamped our web site in 2015 and it has shown immediate dividends. 

Our unique visitors to our site are solidly over 5,000 Unique Visitors per month. We had our 
largest increase in Unique Visitors over the year before in 2017. Our most visited page this year 
was our Riverwalk page followed by restaurants and river sports. Our accommodations page is 
our main portal to service our hotels. Our goal is to provide much more detailed information 
about our hotels with links to their main sites for reservations. We have a small write up about 
each of our restaurants describing the type of menu, dCcor, and links to menus, as well as maps 
for directions. We promote a constantly updated "things to do" area which highlights local 
theater, concerts, and events which can be reached within 15 minutes from our area. 

We produced our largest program in 2017 working with The Southern Weekend" and Raycom 
communications. We produced a 30 minute Television Segment as a part of the The South 
Weekend Travel Series". The hour long show was split with 5 segments from our area and 
another then another 5 from Myrtle Beach. The Show ran in 43 television markets twice during 
the month of August. The program was available in over 15 million households in Alabama, 
Idaho, Texas, Louisiana, Mississippi, Georgia, North Carolina, Tennessee, Missouri, Arkansas, 
Kentucky, Ohio, Florida, Virginia, South Carolina, Indiana, Oklahoma, Iowa and Kansas. 
The complete show is now available on our web site. All the segments were then run 
separately as a highlighted destination featured for ten days on the front page of 
thesouthernweekend.com. Those cut video segments had over 4,000 views during the month 
of August. We received over 11,660 web hits from that page in August. We also targeted 
Travelers in four selected markets, Memphis, TN, Cincinnati, OH, Toledo, OH, and 
Montgomery, AL with over 1.4 million targeted impressions on their site and Facebook ads and 
other mobile aps. 

We also continued work with Raycom by running a targeted digital campaign "From Nature to 
Nightlife" in three major drive time markets within hours of Lexington County. From June 
through September we targeted the active 25 - 54 age group in Columbus, GA, Knoxville, TN, 
and Birmingham, AL with over 1.5 million mobile and Facebook display ads and video 
impressions. This produced over 3,300 unique visitor web views. 
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We continued an area of success in 2017 by helping in promote local festivals outside our area. 
We provide out of state newspaper advertising (Charlotte Observer) for Cayce's Blue Grass 
Festival. We also ran a full page ad in Celtic Life Magazine in March of 2017 with nearly half a 
million North American subscribers. We worked this year with Tartan Day South that drew 
visitors from 25 states and an estimated 3,640 from outside 50 miles. The Visitor's Center 
volunteers man the main gate and collect Zip Codes at the main event. 

We just completed a two month ad run in the Sports Destination Magazine in a special section 
focused on tournament Tennis. This magazine goes out to Tournament Organizers and League 
Directors. We hope to entice them to locate their events at our centers in Cayce and Lexington. 
We highlight the idea of a mini vacation with your tournament stay. 

We continued a simple ad campaign that we continued to run in the Charlotte markets. The 
"Got to get out of this town" campaign was meant to promote stays in our area that are a short 
drive time from those two cities. We ran an ad in an annual magazine produced by the 
Charlotte Observer "Living Here". These are ways we reach out uniquely to bring in new 
visitors. 

We are in the mist of producing all new literature because of the name change that occurred 
here in the summer of 2017. We are adding a piece highlighting all the activities and location 
on the rivers in our area. This will be a fun cartoonish map to show a light and pure fun side of 
our best resource. There are two new pieces headed to the printers in April. 

Our main and only goal is to attract and promote our area as a tourism stop. One of the main 
focuses of the GCWCVS is to educate the outlying public about the beauty and many activities 
that are available on a stay here. We attempt to tell the story to as many travelers who are 
looking for an affordable diverse community to visit. There are areas where you can paddle a 
Kayak down class four rapids in the afternoon and see an outstanding production of a musical 
or play that same evening and travel a total of five miles to do both. We are attacking this 
market with print and internet reach. This gives us an outlet to promote the County as a 
destination. 

The Accommodation Tax dollars are the sole source of funding for the center. These are the 
dollars that allow us to reach out with advertising and produce maps and brochures that sell 
our area. The A-Tax dollars help us design and place ads outside 50 miles that draw visitors 

. from all over the southeast and the country. We greatly appreciate the funding that the 
County has provided. We are working on unique marketing programs to highlight our strengths 
to those who share in those same interests. 
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Greater Cayce West Columbia Visitor's Center 2016-2017 Final Accounting 

Expenses 

Advertising Print 

Print Advertising 

Advertising Web 
Web Advertising 

Website 
Internet Amount (Website) 

Postage 
Postage 

Aministration 
Directors Pay 
Taxes and Fees 
Assistants Pay 

Taxes - Payroll 
taxes Payroll 

Personel Cost 
401 K personel cost 

Office Supplies 
Office Supplies 

Rent 
Rent 

Miscellaneous 
Sign upgrades 

Totals 

Carryover to 2017-2018 

Expenses Revenues Committed 

Lexington Cty 
City of Cayce 

City of West Columbia 

Carry Over 

Actual Revenues 
Carry Over 
City of West Columbia 

Lexington Cty 
$ 123.74 City of Cayce 

City of West Columbia 

Lexington Cty 
$ 28,050.00 Lexington Cty 
$ 2,446.07 Lexington Cty 
$ 3,080.00 West Columbia 
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County of Lexingto 
Accommodations Tax Fun 

FY 201812019 

APPLICATION 

1. Name of Project/Event: Lexington Visitors Center Operations 

2. Sponsoring Organization: Greater Lexington Chamber & Visitors Center 

Mailing Address: PO BOX 44 Lexington, SC 29071 

3. EventlProject Director: 
------ 

---------- 
---------- - 

Name Otis Rawl Title PresidentlCEO 

Telephone 803-359-61 13 ext 105 Alternate Telephone 803-920-7378 

Fax Number 803-359-0634 

4. Event Website: www.lexingtonsc.org 

5. Event/Project Category (Check One): 
O Tourism, Advertising/Promotion - see #10 for advertising/promotion sources 

bQ Tourism Related Expenditures: Visitors Center Operations 

6. Project Timeline: Beginning date July 2018 End date June 201 9 

7. Location of Project/Event: 31 1 West Main Street Lexington, SC 29072 

9. Do you advertise outside a SO-mile radius? g ~ e s  ONo 

10. If yes to #9, please check all that apply to advertising sources outside of Lexington County: 
P Rack Cards - # distributed 
P Brochures - # distributed 

Posters - # distributed 
@, Magazine Ads - # ads 3 (list ads and distribution range on separate sheet) 
P Newspaper Ads - # ads (list newspapers and distribution range on separate sheet) 

Television Ads - # ads (list stations and viewing range on separate sheet) 
P Radios Ads - # ads (list stations and listener range on separate sheet) 
P Billboards - # ads (list number and location of billboards on separate sheet) 
CI Websites - # web pages other than primary website # (list on separate sheet with target 

audience) 
O Other than listed above: (list on 

separate sheet with target audience) 
Lexington County Accommodafions Tm Funding FY 2018/19 
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Page 2 of 6 

1 1. How many people do you expect to attend? Not an event - Visitors Center 

12. Of this number, how many are tourists? N/A (Tourists: "People taking trips outside of 
their home communities for any purpose, except daily commuting to andfiorn work.") 
[SC Code of Laws, Chapter 6, Section 6-4-5 (4)]. 

13. List the methods used to track tourists: 
P Web page inquires - estimated inquires per month 

Phone call inquiries - estimated phone calls per month 
0 Brochure mailings - estimated brochures mailed per month 

Event ticket sales - estimated tickets sold per event 
P Event registration - estimated registrants per event 
0 Hotel sales - estimated sales per eventiper month 
P License plates - estimated count per event 
0 Surveys - estimated number of responses per survey a Other than listed: 

14. Must complete: County accommodations funds are generated from the hotels in the unincorporated 
areas of the County. Please list the hotels and number of room nights you have used or plan to use 
for your eventlproject located in the unincorporated areas of Lexington County only: 

NIA - Not an event - Visitors Center 

15. Please indicate you have read: Cha~ter 6, Sections 6-4-5 (4) and 6-4-10, SC Code of Laws, 
1976? a y e s  PNo - 

16. Project Budget - Reauest for funds must meet the rwuirements of Chapter 6, Section 6-4-10, 
SC Code of Laws, 1976, as amended. 

a. Estimated total cost of Project: $ 110,226.50 
b. Amount of Accommodations Funds requested for this Project: $ 15,000 
c. This request equals what percent of the total Project/Event Budget: 14 % 
d. List specifically what the funds will be used for and the estimated amount i.e. brochures - 

$1,500, etc. 

17. Has your project or organization previously received Accommodations Tax Funds? 
w e s  ONo 

a. If yes, state year 201 7-201 4 amount $ 15,000 , source Lexington County , and 
purpose: Lexington Visitors Center Operations & Website Expense 

b. For each award year, did you expend 100% of the Accommodations Tax Funds you received? 
m e s  PNo 

c. If no, please explain: 

Lexington Coun!y Accommodations Tax Funding FY 2018/19 
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Page 3 of 6 
18. Type of Organization: 

Please check one: 
O County 
0 Municipal 
0 Non-profit Organization 
0 Community service club, church, etc. 
0 501(c) 3 
W0ther: 501 (c) 6 Chamber of Commerce 8 Visitors Center 

Note: For-profit organizations are not eligible for Accommodations Tax Funds 

19. Project description - please attach a report with the following information needed by the Tourism 
Expenditure Review Committee to be sure that the event/project was in accordance to Section 6-4- 
10 of the S.C. Code of Laws (Use separate sheet for Project Description ifneeded): 

a. General description 
b. State the benefit that this project will serve toward promoting tourism and the Lexington 

County Community 
c. Total attendance to the evenvproject versus the number of total tourists in attendance 
d. Economic impact generated by tourism to the evenvproject 
e. Overall description of how the evenvproject attracts and promotes tourists to the area and 

specifically how the Accommodations Tax Funds were used to accomplish this 
f. Additional comments: SEE ATTACHED 

PLEASE NOTE: Applicant andlor representatives must be present during review process by the 
Accommodations Tax Advisory Board in order to be considered for funding. 

Signature of EventRroject Director: 

Otis Rawl PresidentlCEO 

Title 

1211 91201 7 
I 

Signature Date 

Lexington County Accommo&tions Tax Funding FY 2018/19 
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Lexington Visitors Center Operations 

19 (a) General Description of Project 

The Greater Lexington Chamber and Visitors Center (GLC&VC) is the first stop for Lexington County 
visitors and tourists because it is located in the heart of the county - the county seat. This is generally 
where visitors and those interested in relocating to our county get information about area hotels, 
restaurants, events, and attractions. Located about three miles from 1-20 and close to 1-26, the Visitors 
Center is convenient to travelers/tourists coming to Lexington County. 

The Visitors Center, as part of the Greater Lexington Chamber, is located on Main Street. The Visitors 
Center is almost 1,000 square feet. The building includes a 600-square-foot Board Room and 1,800 square- 
foot Community Room, providing opportunities for gatherings (family reunions, corporate events) for out- 
of-towners. Our highly visible location, large parking lot and plentiful interior space has created 
opportunities to help out-of-town families and companies host parties and events. Photos of Lexington 
County attractions and landmarks are displayed to showcase its diversity and heritage. 

To better acclimate new residents and visitors to the Lexington area, the GLC&VC staff updated the 
Visitors Center with a touch screen kiosk where staff can introduce newcomers to lexingtonsc.org and other 
community resources. Television screens and modern furniture were also placed in the Visitors Center to 
provide a more welcoming atmosphere. 

The Visitors Center Coordinator consistently reflected the upcoming events in the area this year, making 
the community events calendar the second-most viewed page on 1exingtonsc.org. Other tactics that 
increased the trust of users in the website included the releasing of new businesses in Lexington, media 
relations and the coverage of local issues. 

In addition, the staff also produced a new county map and a welcome magnet that includes the Visitors 
Center's contact information. 

19 (b) Benefit to Tourism and Community and (c) Number of Visitors 

The Greater Lexington Chamber & Visitors Center helps promote tourism every day by providing 
individual attention to each visitor, telephone and electronic request. 

The current Visitors Center has brochures about Lexington County hotels, attractions, restaurants, 
maps and up-to-date details about festivals, parades and sporting events. 

This year, over 100 relocation packages have been mailed covering the U.S. including Missouri, 
Connecticut, New York, California, and Colorado to highlight a few. A list of hotels and hotel 
brochures are included in the visitor and relocation packets. Potential new residents need hotel 
information for their visits to Lexington County while they decide where to relocate. 

Walk-in visitors are helped with directions to local places of interest. More than 320 visitor bags 
were provided to walk in guests in 2017. 

Telephone calls and email inquiries come from people across the United States looking for 
information on Lexington County. This year we received a large number of inquiries about the 
solar eclipse. People need information about where to stay and what to do. 
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Each year, the GLC&VC prepares "Welcome to Lexington" bags to inform teachers attending the 
Lexington District One Recruitment Fair about the benefits of visiting and relocating in Lexington 
County. These 350 bags contain maps, brochures, coupons, and promotional items from local businesses. 

The Greater Lexington Chamber and Visitors Center's website, m.lexingtonsc.org, continues to increase 
its influence as a major resource for the community and its visitors with nearly 175,000 page views this 
year. Through the marketing of attractions to the coverage of local elections and news, 1exingtonsc.org has 
cemented itself as a gate keeper of information in the community. The Visitors Center calendar of events 
included on the website provides current information on festivals and community events that will attract 
local residents and visitors outside of Lexington. 

19 (d) Economic Impact 

Without the Greater Lexington Chamber and Visitors Center and lexingtonsc.org, visitors and residents of 
both Lexington and the surrounding areas would not be aware of the attractions, events and business that 
this community has to offer. The Chamber and Visitors Center's sphere of influence helps in creating 
prosperity and a thriving community with its website, programs and services. 

19 (e) Use of Accommodations Tax Funds 

This year the Greater Lexington Chamber and Visitors Center is respectfully requesting $15,000 to support 
operating costs of our Visitors Center including the website www.lexingtonsc.org. 

The GLC&VC continues its commitment to Lexington Connty. With help from the Accommodations 
Tax Fund, we can expand our outreach to show others the many intriguing experiences and surprising 
attractions Lexington County offers. 
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County of Lexington 
Accommodations Tax Fund 

FY 2018119 

FUNDING SOURCES 

1st of Funding Sources 

Non Dues Revenue 1 12,669 1 31,000 1 16,000 
I I I 

Accomodations Tax - County 1 10,405 1 15,000 1 15.000 
I I I I 

Accomodations Tax - Town 1 63,502 1 55,000 1 55,000 
I I I 

Special Events 1 203,8971 204,380 1 204.000 1 
Monthly Events 54,767 

Membership Services 

Lexington County Accommodations Tax Funding FY 2018/19 

Miscellaneous 

57,000 

47,053 

57,000 

71 8 

34,000 34,000 

800 800 
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County of Lexington 
Accommodations Tax Fund 

FY 2018119 

EXPENDITURES 

Organization N a m e : x C  

List of Expenditures 

Personnel 

Facilities 

Promotions/Advertising 

Monthly Events 

S~ecial Events 

Actual 
FY 

2016117 

418,247 

Current Estimated 
SY FY 

2017118 2018119 

Membership Services 

Operational Expense 

k i n g t o n  County Accommodations Tar Fwrding FY 2018/19 

TOTAL 

6,666 

47,900 

642.71 1 

13,000 

49,752 

13,000 

49,000 

670.639 676.000 
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County of Lexington 
Accommodations Tax Fund 

FY 2017118 FINAL REPORT 
(SUBMIT BY END OF FISCAL YEAR WITH FINAL INVOICE) 

1. PROJECT INFORMATION: 
Organization Name: Greater Lexington Chamber & Visitors Center 

Project/Event Name: Lexington Visitors Center Operations 

Contact ~ ~ ~ : m h ~ ~ ~ :  803-359-61 1 3 e ~ t  105 

11. PROJECT COMPLETION: 

Were you able to complete the projectlevent as stated in your original application? 

If no, state any problems you encountered: Yes 

111. PROJECT SUCCESS: 

Please share any additional comments regarding the project (e.g., lessons learned, successes, problems encountered, etc.): 

- 

IV. PROJECT ATTENDANCE: 
Record numbers in table below as requested by the Tourism Expenditure Review Committee. Numbers are to reflect 
attendance and h d s  received for projects for current and previous years. 

Total Budget of Eventkoject 

Amount Funded by the Lexington County Accommodations Tax Fund 

Amount Funded by the Lexington County Accommodations Tax Funds 
fiom all Sources 

V. METHODS: 

Please describe the methods used to capture the attendance data listed above (license plates, surveys, etc.): 

Current Year 

105,191 

15.000 

Total Attendance 

Total Tourists* 

VI. PROJECT BUDGET: 
Attach a report indicating what project expenses were paid for using the Lexington County Accommodations Tax Funds for 
the fiscal year. 

Previous Year 

96,250 

10.140 

16.000 

d /A 

VII. ORGANIZATION SIGNATURE: 
Provide signature of official with the organization verifying accuracy of above statements. 

20.000 

*Tourists are generally defined as those who travel 50 miles or more to attend 

Melanie Sandor Financial & Operations Manager 
Print Name 

a Title 

& - 1211 91201 7 
Signature Date 

Lexington County Accommodations Tax Funding FY 2018/19 511



VI. Project Budget Report 

Lexington County Accommodations Tax 
FY 2017-2018 

Greater Lexington Chamber and Visitors Center 

Expenditures: 
Personnel 
Building Debt 
Facilities 
Telephone 
County Map 
Postage/Printing/Supplies 
Office EquipmentILease 
Taxeshsurance 
Website Dues 

Total 

Less Accommodations Tax received: 

Lexington County FY 1711 8 
Town of Lexington FY 1711 8 

Balance of Operation Expenses 

(These numbers are based on percentages of our total budget and are actual 
expenses related to the operation of the Greater Lexington Visitors Center.) 
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COO OF I N T E B B # S I P M I A  PUBLISHING 1 l0ri Coon 

editorial 

EDITOR I john mccurry 

CREATIVEOIRECTORS I jon mcconnell, amy pecoraro 

ASSKIATE EDITOR I emily stevenson 

VP BUSINESS DEVELOPMENT I brwke smith 

CONTRIBUTING WRITERS I richard breen, teowanna 
clifton, kristine hartvigsen, john jeter, 

annamarie koehler-shepley 

PHOTOGRAPHERS I brian dressler photography, 
k campbell photography, nelson merritt 
oroductions 

FLORIST 

advertising 

MAIN LINE 1 864.271.1105 

~ U N T  MANAGERS I nlke k m ,  kiki wooley 

circulation 

2001 DEVINE ST RE^ FIVE POINTS 799-3730 I 

&Wriflfan lit& g 5 . N  hr me y e ~ ~  P t ~ s  
&llm 8 b l2 we& for a@fm tWI?kCtim, 

Integrated Media 
mEanmmm'" 

PUBLISHERS OF 

Charleston Buslness Magazne 

Columbia Business Monthly 

Greenville Business Magazine 

Palmeffo Parent 

Best and Brightest 35 & Under 

S. C.3 25 Fastest Growing Companies 

50 Most Influential 

$3201 7 Integrated Meda Publ~shing AN rights 
reserved Reproduct~on ~n whole or m parf w~thout 
wrlffen permlssssron IS proh~b~ted. MNot respons~ble 
for unsol~c~ted manuscripts or photographs. 

GREATER COLUMBIA BUSINESS MONTHLY 1 7 
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- 
POSITION YOURSELF 

AMPLIFY YOUR BRAND WITH OUR MULTICHANNEL PLATFORM 
INTEGRATED MEDM PUBLISHING IS SHAPNG SOUTH CAROLINA'S B2B COMMUNITY THROUGH PRINT, DIGITAL MEDIA AND EVENTS 

Integrated Media Publishing engages influential business leaders in every industry throughout the state. In South Carolina's 
three key business hubs, Greenville Business Magazint I nd Charleston Business Magazine focus on 
a unique vision of business today and in the future. Our mission is to inspire b lesses to be forward thinking, innovative and 
creative. With engaging stories and commentaries that are informative, as well as ,entertaining. We influence readers through 
print, web, events and video to be change advocates, problem solvers and thought leaders within the community. 

SOUTH CAROLINA'S PREMIER BUSINESS PUBLICATION 
I 

I 

As the only glossy business magazines across all three markets, these publications offer Mgh-quality production for advertising. 
In addition to the engaging editorial, readers appreciate great photography and a contemporary, accessible graphic style. 

SUBSCRIBER PROFILE I 
On a monthly basis (and bimonthly in Charleston), these publications reach and engage a powerful audience of community leaders and 
business professionals. From C-level executives to small business owners, task force leaders to entrepreneurs, these decision makers are 
focused on tracking issues, progress, and opportunities in th.@ community, and in finding ways to learn, connect, collaborate, and make an 
impact. 

cIRcuLAnoN 

Greenville Business Magazine Printed 8,500 Digital Requested 7,000 

Columbia Business Monthly Printed 8,000 Digital Requested 2,500 

Charleston Business Magazine Printed 6,000 Digital Requested 1,000 
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I 

January July 
- - -- - - - - - 

Features50 Most Influential, Real Estate Feature: Site S-GiJtETESWe 6 - - - - C 
& Construction. Health Care Construction, Health Care I 
Statewide: Immigration Listings: Commercial Real Estate 

Green Listings (Charleston) 
Listings: Commerdal Real Estate Special Edition: State of the Upstate - '1 
February August . 

Feature: Bank & Flnararwre, Law, S-ty Feature: Legal Elite, Law, Bank & Finance, 
Technology & Innovation 

March September 

Feature: Manufacturing, Technology & Feature: Best & Brightest 35 and Under, 
Innovation, Education, Agriculture Education, Workforce Development 

Listings: Luxury Real Estate, Made in SC Listings: Higher Education 

Special Edition: State of the LowCountry 

April October 

Feature: Real Estate & Construction, Health Feature: Real Estate & Construction, Health Care, 
Care, Minority Bwhess Man&-, Energy, Cyber Security 

Listings: Luxury Real Estate, Commercial Special Edition: Greenville Business 25th Anniversary - 
Real Estate, Golf, Grown in SC Special Edition: S.tate of the Midlands I 
M Y  November 
Feature: Top Workplaces, Human 
- - - - - - - - - - 

Feature: SC 25 Fastest Growing Companies- 
Resources, Workforce Development, Bank ~ ~ - a ~ o r m ~ m p a n i ~ -  --- 

& Finance, Law, Hospitality & Events sights on their success, Bank & Finance, Law 
Listings: Luxury Real Estate, Meetings & 
Conventions Guide 

June December 
Feature: ~ a c ~  Transportation, Feature: Charitable Giving Edition, 
Lugistics, Education, Recycle Anniversaries 
Listings: Green Listings (GBM & CBM) Listings: Giving Guide 
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K G -  
. l  * 

Greater Columbia Business Monthly 
Zip codes Total 

Greenville zips and out of state 

Drop ship 

Grand Total 
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LEXINGTON t4 

Where business and adventure 
COME TOGETHER 
www.lexing tonsc.org 

Y 

311 W. Main St., Lexington, SC (803)359-6113 
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Mail de livery of 3/27/17 Columbia Regional Business Report 

Zip code 

07014 
14224 
18103 
19 103 
20878 
21029 

Active 

Sorted by ZIP code 
Source: SC Biz News circulation statistics 

Zip code 
28241 
28262 
28269 
28273 
28277 
28278 
28403 
28412 
28625 
28658 
28731 
28803 
28806 
29001 
29002 
29006 
29009 
29010 
29016 
29018 
29020 
29021 

29030 
29032 
29033 
29036 
29037 
29038 
29039 
29040 
29044 
29045 
29047 
29048 
29051 
29052 
29053 
29054 
29055 
29058 
29059 
29061 
29063 
29065 
76nC7 

Active 
2 
1 
1 
2 
2 
1 
1 
1 
1 
1 

2 
1 
1 
1 
6 
3 2 
5 
1 
47 
7 

121 
23 

1 
4 
73 
68 
1 
2 
3 
13 
11 
59 
8 
4 
1 
4 
23 

27 
1 
0 
16 
2 5 
142 
1 
C 

Z ~ D  code Active 
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Z ~ P  code Active 

1 
1 
3 
1 
1 
1 
1 
2 
30 
4 
14 
1 
24 
12 
13 
4 
19 
3 
12 
1 
2 
16 
2 
2 
1 
3 
2 
2 
5 
1 
1 
1 
2 
8 
1 
6 
1 
2 
2 
31 
5 
17 
1 
S 

Zip code 

29485 
29486 
29488 
29492 
29501 

Z ~ D  code Active Active 

1 
9 
5 
2 
15 
11 
6 
1 
0 
3 
1 
2 
1 
1 
0 
0 
0 
2 
1 
1 
0 
1 
1 
1 
1 
3 
0 
1 
1 
38 
4 
5 
5 
32 
4 
1 
18 
3 
2 
3 
2 
1 
2 
1 

Zip code 

29926 
29927 
29928 
30062 
30066 
30076 
30144 
30303 
30305 
30309 
30318 
30326 
30339 
30345 
30361 
30519 
30721 
30809 
30901 
3 1146 
31322 
31403 

31405 
3 1406 
32256 
32309 
32563 
32789 
33069 
33311 
33860 
34119 
34232 
34608 
34668 
35904 
37215 
37230 
40245 
44131 
44135 
44237 
44333 
A cnc7 

- Active 
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Zip code Active 

45402 1 
48044 1 
48126 1 
48154 1 
60611 0 
60657 0 
66210 0 
66211 0 
67101 0 
70005 1 
70809 1 
76501 1 
76682 0 
80525 1 
90248 1 
92037 1 
92129 1 
92614 1 
93721 1 
98004 1 
98117 1 
98401 1 
Total 5,646 

5,646 Grand total 
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County of Lexington 
Accommodations Tax Fund 

FY 2018/2019 

APPLICATION 

Name of Project/Event: Visitor's lnformation Center 

2. Sponsoring Organization: Batesbum-Leesville Chamber of Commerce 81 Visitor's Center 

Mailing Address: P.O. Box 2178,350 E. Columbia Ave., Batesburg-Leesville, SC 29070 

3. Eventproject Director: 

N m e  Robert M. Taylor 

Telephone 803-532-4339 

Title President 

Alternate Telephone 803-622-9980 

Fax 

5. Eveneroject Category (Check One): 
Tourism, AdvertisingIPromotion - see #I 0 for advertising/promotion sources 

@ Tourism Related Expenditures: Visitor's Information Center 

6. Project Timeline: Beginning date 01101/2018 

7. Location of Project/Event: 350 E. Columbia Ave., Batesbum-Leesville, SC 29070 

8. Number of employees: #Full-time 1 

9. Do you advertise outside a 50-mile radius? PYes ONo 

10. If yes to #9, please check all that apply to advertising sources outside of Lexington County: 
' Rack Cards - # distributed 490 

P Brochures - # distributed 297 
- - -  

Posters - # distributed 475 

P Magazine Ads - # ads 1 (list ads and distribution range on separate sheet) 
Newspaper Ads - # ads (list newspapers and distribution range on separate sheet) 

O Television Ads - # ads (list stations and viewing range on separate sheet) 
O Radios Ads - # ads (list stations and listener range on separate sheet) 

Billboards - # ads (list number and location of billboards on separate sheet) 
P Websites - # web pages other than primary website # 1 (list on separate sheet with target 

audience) 
Other than listed above: Facebook (list on 
separate sheet with target audience) 
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Page 2 of 6 

11. How many people do you expect to attend? 1051000 

12. Of this number, how many are tourists? ~ l o o o  (Tourists: "People taking trips outside of 
their home communities for any purpose, except daily commuting to andfrom work.") 
[SC Code of Laws, Chapter 6 ,  Section 6-4-5 (4)]. 

13. List the methods used to track tourists: 
P Web page inquires - estimated inquires per month 1OI711 Visitsl 152,995 Hits 

0 Phone call inquiries - estimated phone calls per month a 
P Brochure mailings - estimated brochures mailed per month 16 

0 Event ticket sales - estimated tickets sold per event 
O Event registration - estimated registrants per event 
q Hotel sales - estimated sales per evenuper month 

License plates - estimated count per event 
O Surveys - estimated number of responses per survey 

Other than listed: Lexington County SherifPs Dept., SCDOT, attendance along parade routes 

14. Must comdete: County accommodations funds are generated from the hotels in the unincorporated 
areas of the County. Please list the hotels and number of room nights you have used or plan to use 
for your evenuproject located in the unincorporated areas of Lexington County only: 
Comfort Suites, Main St., Lexington 23 

Spinner's Resort 15 

Hampton Inn, Lexington 12 

Leesville Lodge 4 

15. Please indicate you have read: Chapter 6, Sections 6-4-5 (4) and 6-4-10, SC Code of Laws, 
1976? PYes ONo - 

16. Project Budget - Reauest for funds must meet the reauirements of Cha~ter 6, Section 6-4-10, 
SC Code of Laws, 1976, as amended. 

a. Estimated total cost of Project: $ 1041700.00 
b. Amount of Accommodations Funds requested for this Project: $ 151000.00 
c. This request equals what percent of the total ProjectlEvent Budget: 14 % 
d. List specifically what the funds will be used for and the estimated amount i.e. brochures - 

$1,500, etc. Event Flyers, posters, advertising, brochures, postage, Visitor's Center 

17. Has your project or organization previously received Accommodations Tax Funds? 
PYes ONo 

a. If yes, state year2017/2018 , amount $ 15,000.00 , Source Lexington County , and 
purpose: Visitof's Center, SC Poultry Festival, Arts on he  Ridge 

b. For each award year, did you expend 100% of the Accommodations Tax Funds you received? 
@Yes ONo 

c. If no, please explain: 523
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18. Type of Organization: 
Please check one: 

County 
Municipal 
Non-profit Organization 

O Community service club, church, etc. 
D 501(c) 3 

Other: 

Note: For-profit organizations are not eligible for Accommodations Tax Funds 

19. Project description - please attach a report with the following information needed by the Tourism 
Expenditure Review Committee to be sure that the event/project was in accordance to Section 6-4- 
10 of the S.C. Code of Laws (Use separate sheet for Project Description ifneeded): 

a. General description 
b. State the benefit that this project will serve toward promoting tourism and the Lexington 

County Community 
c. Total attendance to the evenuproject versus the number of total tourists in attendance 
d. Economic impact generated by tourism to the evenuproject 
e. Overall description of how the event/project attracts and promotes tourists to the area and 

specifically how the Accommodations Tax Funds were used to accomplish this 
f. Additional comments: 

PLEASE NOTE: Applicant andlor representatives must be present during review process by the 
Accommodations Tax Advisory Board in order to be considered for funding. 

Signature of Event/Project Director: 

ROBERT M. TAYLOR President 

Title 

01/04/2016 

Date 
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County of Lexington 
Accommodations Tax Fund 

FY 2018119 

FUNDING SOURCES 

Organization Name: 
Batesburg-Leesville Chamber of Commerce & Visitor's Center 

Actual Current Estimated 
List of Funding Sources FY FY FY 

2016117 2017118 2018119 

MEMBERSHIP 25,596 27,265 29,000 

MEMBERSHIP OPPORTUNITIES 

MEMBERSHIP MEETING SPONSOR 875 1 648 ( 700 
I I I 

COUNTY ACCOMMODATION TAX 1 7,820 1 9,780 1 15,000 

SPECIAL EVENTS 1 45,093 1 30,051 1 33,000 

AFFINITY PROGRAMS 1 6,457 1 8,592 ( 8,500 
I I 1 

MISCELLANIOUS 

112 E. COLUMBIA AVE. SALE 0 1 13,845 1 7,900 

DREAM CATCHERS I 0 1 7,355 1 3,000 

ARTS ON THE RIDGE 3,132 4,000 
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County of Lexington 
Accommodations Tax Fund 

FY 2018119 

EXPENDITURES 

PERSONNEL 1 33,200 1 36,500 1 37,500 
I I I 

BATESBURG-LEESVILLE CHAMBER OF COMMERCE & VISITOR'S CENTER 
Organization Name: 

I FACILITIES 1 5,053 1 6,010 1 6,500 

POSTAGE, PRINTING, OFFICE SUPPLIES, ADVERTISING 1 7,770 1 7,652 1 8,000 

Estimated 
FY 

2018119 

I TELEPHONE 

Current 
FY 

2017118 
List of Expenditures 

SPECIAL EVENTS 

Actual 
FY 

2016117 

MONTHLY MEMBERSHIP MEETINGS 1 4,618 1 4,461 ( 4,900 
I I I 

I MEMBERSHIP SERVICES 

I TAXESIINSURANCE 1 9,243 1 9,714 1 10,000 
RENT EXPENSE 

I ARTS ON THE RIDGE 1 5,182 1 3,701 1 3,480 

I DREAM CATCHERS 

Lexington C m / y  Accommahtions Tax Fwrding N 2018/19 

1 12 E. COLUMBIA AVE. 7,063 7,924 
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County of Lexington 
Accommodations Tax Fund 

FY 2017118 FINAL REPORT 
(SUBMIT BY END OF FISCAL YEAR WITH FINAL INVOICE) 

1. PROJECT INFORMATION: 
Organization Name: Batesbug-Leesville Chamber of Commerce 8 Visitor's Center 

Pro jec~ven t  Name: Visitor's Information Center 

Contact Name: Mike Phone: 803-532-4339 

11. PROJECT COMPLETION: 

Were you able to complete the projectlevent as stated in your original application? 

If no, state any problems you encountered: 

-- - 

111. PROJECT SUCCESS: 

Please share any additional comments regarding the project (e.g., lessons learned, successes, problems encountered, etc.): 
Arts on the Ridge continues to grow with the help of Accommodation Tax Funds. Our Facebook usage continues to increase 

while our web site has leveled off, but still has high numbers. 

IV. PROJECT ATTENDANCE: 
Record numbers in table below as requested by the Tourism Expenditure Review Committee. Numbers are to reflect 
attendance and funds received for projects for current and previous years. 

Amount Funded by the Lexington County Accommodations Tax Funds 
fiom a11 Sources 1 9,780 1 7,820 1 
Total Budget of Eventproject 

Amount Funded by the Lexington County Accommodations Tax Fund 

I Total Attendance 

FY 2017118 
Current Year 

104,403 

9,780 

*Tourists are generally defined as those who travel 50 miles or more to attend 

FY 2016117 
Previous Year 

88,360 

7,820 

I I 

V. METHODS: 

Total Tourists* 

Please describe the methods used to capture the attendance data listed above (license plates, surveys, etc.): SC Poultry Festival 

Committee, SCDOT, Sheriffs' Dept., B-L Police Dept., Parade routes, ticket sales, other 

87,000 

VI. PROJECT BUDGET: 
Attach a report indicating what project expenses were paid for using the Lexington County Accommodations Tax Funds for 
the fiscal year. 

86,500 

VII. ORGANIZATION SIGNATURE: 
Provide signature of official with the organization verifLing accuracy of above statements. 

RUgERT M. 7 8 Y b ~  President 
Title 

0 1 104120 1 8 
Signature Date 

Lexington Counv Accommodations Tax Funding FY 2018/19 

527



2:06 PM 

01103/18 
A C C N ~ ~  Basis 

Batesburg-Leesville Chamber of Commerce 
Profit & Loss 

January through December 2017 

Income 
112 E Columbia Ave. 
Accomodatlon Tax 
Annual Auction 
Annual Banquet 
Annual Christmas Parade 
Annual Fashion Show 
Arts on the Rldge 
Blue Cross Blue Shield 
Community Christmas Tree Llght 
Danclng with the Stars of Hope 
Directory Sponsorship 
Dream Catchers lncome 
Dues 

- J a ~ s b l o n S h ~  - - 

Golf Tournament 
interest lncome 
Master Plan Grant Funds 
Membership Meeting lncome 
Membership Meeting Sponsorship 
Miscellaneous Income 
Website 

Total lncome 

Expense 
AdverUsing 
Ambassador 
Annual Auction Expense 
Annual Banquet Expense 
Arts on the Ridge Expense 
Bank Charges 
Bank Transfer 
Chrisbas Parade 
Christmas Tree Llghting 
Contributions Expense 
Dancing with the Stars of Hope2 
Directory Expenses 
Dream Catchers 
Fashion Show Expense 
Gas (L Electric 
Golf Tournament Expense 
Industry Appreciation 

-- lfwuea~~*-- - 

License 
Marketing 
Meals 
Membership Decals 
Membership Meeting Expenses 
Misc ExpensdMonthly Prlnting 
OfAce & Yard Maintenance 
mce Supplies 
Organizational Dues 
P.O. Box Rental 
Payroll Expenses 
Postage 
Rent Expense 
Repairs and Maintenance 
Ribbon Cuttings 
Salary - Other 
Salary Benefits 
Taste of the Town Expense 
TaxExpense 

Unemployment Tax Expense 
Tax Expense - Other 

Total Tax Expense 

Jan-Dec 17 

Page 1 
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2:06 PM 

01 10311 8 
Accrual Basis 

Batesburg-Leesville Chamber of Commerce 
Profit & Loss 

January through December 2017 

Teacher Reception 
Telephone Expenses 
Water 
Web Site 

Total Expense 

Net Income 

Jan -Dee 17 

Page 2 

529



County of Lexington 

Accommodations Tax Fund 

Batesburg-Leesville Chamber of Commerce & Visitor's Center 

ltem #10 Websites: www.batesburg-leesviIlechamber.org 
Facebook: Batesburg-Leesville Chamber of Commerce & Visitor's Center 

Target: Local and worldwide residents interested in the activities of the 

chamber and community. 

ltem #19 Project Description 

General Project Description: Visitor Information Center Operations 

The Batesburg-Leesville Chamber of Commerce & Visitor's Center is and has been "Information 
Central" for Batesburg-Leesville and its surrounding area. The center is the first stop for visitors 
to this area to pick up information on local businesses, restaurants, hotels, and upcoming events. 
The office is located on Highway 1 near the Leesville Business District. The Chamber Office is 
adjacent to Shealy's Bar-B-Que which attracts hundreds of visitors to our town on a daily basis. 
This gives the visitor's center the unique opportunity to market additional businesses in town and 
provide information on upcoming events in the community. 

For potential visitors, the Chamber's website is filled with information about the town and 
businesses in the surrounding area. Our web page promotes our community in a professional 
manner and provides more information on events, businesses, and weekly news. A monthly 
calendar for the year with chamber events as well as community events is listed. Each member 
has a page to promote their business and can be updated at their convenience. 

Benefit to Tourism and Community 

The Batesburg-Leesville Chamber of Commerce & Visitor's Center helps promote tourism to the 
area daily by providing individual attention to each visitor and each telephone request. The 
Chamber office offers an abundance of space to provide visitors and tourists with a wealth of 
information about Batesburg-Leesville and the surrounding area. Hotel brochures, maps of the 
area, and up-to-date details of festivals, parades, and sporting events are always available. The 
Chamber of Commerce Office & Visitor's center serves as an informational highway for one of 
Lexington County's largest annual events, the South Carolina Poultry Festival. The 800 number 
for the SC Poultry Festival comes directly to the chamber. All request for food and commercial 
vendors, car show, parade, and etc. are directed to the appropriate person. In addition, the 
Chamber also supplies applications for participating in the road run and cooking contest and 
provides information regarding accommodations for those attending. The Chamber assists the 
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Batesburg Business Association and the Leesville Merchants Association to supply information 
regarding their events held during the year. This office also partners with the Lexington County 
Sheriffs Department in organizing, advertising, and assisting with an annual National Night Out. 
Walk-in visitors are helped with directions to places of interest in the community. Telephone 
calls come fiom across the country with inquiries on the local area businesses, attractions, and 
information regarding relocation packages. Inquiries are handled personally and immediate 
information is provided. The Chamber offers "Welcome Home" packages to people purchasing 
homes in the area. These packets are put together by the Chamber and include business and 
school information as well as local area maps and other items of interest. 

Total attendance 

The knowledgeable and friendly staff provides information to hundreds of visitors each year who 
either come in the office or request information via telephone or email. Batesburg-Leesville 
welcomes over 100,000 attendees for the three day annual poultry festival, with approximately 
84,000 of those living outside the community. 

Economic Impact 

Without the Batesburg-Leesville Chamber of Commerce & Visitor's Center and its website, 
there would be a void in the information available regarding Batesburg-Leesville and its 
surrounding areas. Not only do we promote this area but we also participate in a Joint Chamber 
Group that consists of four other Lexington County Chambers. This provides an opportunity to 
promote the entire county of Lexington along with its businesses. The Chamber office plays a 
vital role in supplying information to newcomers and prospects for the area. The chamber's 
Economic Development Committee continues to promote the area for potential businesses, 
industry, and home owners. Two of our newer committees, Arts on the Ridge and Dream 
Catchers, promote the arts in our community and creates resources to help our youth become 
leaders and responsible citizens. 

Use of Accommodations Tax Funds 

The SC Poultry Festival, Batesburg Business Association and Leesville Merchants Association 
Events, Peach Tree 23 Yard Sale, Community Christmas Tree Lighting, Christmas Parade, and 
other yearly chamber events continue to attract visitors to our area. The past two years we have 
requested additional funding to promote the arts. The funding request this year will provide 
funding for our Visitor's Center and to promote the arts and events in our three existing parks. 
Our office promotes tourism for these events by continued advertising via newspapers, e-mail 
blasts, website postings as well as handbill, newsletter and poster distribution. Batesburg- 
Leesville experiences positive economic impact fiom visitors to all of the events, both fiom their 
spending while visiting as well as possible relocation to this area. The $10,000 requested by the 
Batesburg-Leesville Chamber of Commerce & Visitor's Center will help offset a portion of the 
cost involved with the Visitor's Center operation. Last year postage, paper, printing, and 
advertising for events and materials used in the distribution of packets was over $7,600. With 
the help fiom the Accommodations Tax Fund, the Batesburg-Leesville Chamber of Commerce & 
Visitor's Center can provide broader promotion of the Batesburg-Leesville area. 
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County of Lexington Accommodations Tax Fund 

FY 20 16 Final Report 

Expenses Paid by Accommodations Tax Funds 

Total Cost for Printing, Postage, Advertising, and Visitor packets $7,900.00 
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Usage Statistics for batesburg-leesvillechamber.org 
Summary by Month 
Generated 31-Dec-2017 07:12 EST 

Usage sunnary t o r  batesburg-1eesvlllechanber.org 

I 
-- 

Daily Avg -- Monthly Tot: 
Imm 
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County of Lexington 
Accommodations Tax Fund 

FY 201812019 

APPLICATION 

1,  Name ofpmject/Event: Lexington County Softball Tournaments 

2. Sponsoring Organization: Lexington County Recreation and Aging Commission 

Mailing Address: 563 South Lake Drive, Lexington, SC 29072 

3. EventJProject Director: 

Name Randy Gibson ~ i ~ l ~  Executive Director 

Telephone (803) 359-9961 Alternate Telephone 

4. Event Website: www.lcrac.com 

5. Event/Project Category (Check One): 
0 Tourism, AdvertisingRromotion - see #I 0 for advertising/promotion sources 

dTourism Related Expenditures: see . CU fin!Lag ~ z P  . 

6. Project Timeline: Beginning date 07101/2018 

7. Location of Project/Event: 701 Barnwell Road 

8. Number of employees: #Full-time 7 #Part-time 1 1 

d 9. Do you advertise outside a 50-mile radius? Yes ONo 

10. If yes to #9, please check all that apply to advertising sources outside of Lexington County: 
0 Rack Cards - # distributed 
0 Brochures - # distributed 
0 Posters - # distributed 
0 Magazine Ads - # ads (list ads and distribution range on separate sheet) 
0 Newspaper Ads - # ads (list newspapers and distribution range on separate sheet) 
0 Television Ads - # ads (list stations and viewing range on separate sheet) 
0 Radios Ads - # ads (list stations and listener range on separate sheet) 

Billboards - # ads (list number and location of billboards on separate sheet) 4 Websites - # web pages other than primary website # 4 (list on separate sheet with target 

Id 
audience) 
Other than listed above: see attached (list on 
separate sheet with target audience) 

Lexinen Cbrttdy Accommodations Tax Funding FY 2018/19 
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Page 2 of 6 

1 1. How many people do you expect to attend? 30,550 

12. Of this number, how many are tourists? 241440 (Tourists: "People taking trips outside of 
their home communities for any purpose, except daily commuting to andfiom work.") 
[SC Code of Laws, Chapter 6, Section 6-4-5 (4)]. 

13. List the methods used to track tourists: 
O Web page inquires - estimated inquires per month 
O Phone call inquiries - estimated phone calls per month 
O Brochure mailings - estimated brochures mailed per month 
R Event ticket sales - estimated tickets sold per event 
R Event registration - estimated registrants per event 
0 Hotel sales - estimated sales per event/per month 
0 License plates - estimated count per event 

4 Surveys - estimated number of responses per survey 
Other than listed: see attached 

14. Must complete: County accommodations funds are generated from the hotels in the unincorporated 
areas of the County. Please list the hotels and number of room nights you have used or plan to use 
for your evedproject located in the unincorporated areas of Lexington County only: 

seeattached 

15. Please in 'cate you have read: Cha~ter 6, Sections 6-4-5 (4) and 6-4-10, SC Code of Laws, 
1976? Yes ONo - P 

16. Project Budget - Request for funds must meet the reauirements of Chapter 6, Section 6-4-10, 
SC Code of Laws, 1976, as amended. 

a. Estimated total cost of Project: $ 1268800.00 
b. Amount of Accommodations Fun& requested for this Project: $ 30~000.00 
c. This request equals what percent of the total ProjecttEvent Budget: 23.66 % 
d. List specifically what the funds will be used for and the estimated amount i.e. brochures - 

$1,500, etc. 

project or organization previously received Accommodations Tax Funds? 

a. If yes, state year 201 8 , amount $ 30,000 , source Lexington County , and 
purpose: Host regional and national softball/baseball tournaments. 

b For each award year, did you expend 100% of the Accommodations Tax Funds you received? 
d y e s  ONO 

c. If no, please explain: 535



1 8. Type of Organization: 
Please check one: 

Cl County 
O Municipal 
O Non-profit Organization 
O Community service club, church, etc. 

Page 3 of 6 

.$","A:! Special Purpose District 

Note: For-profit organizations are not eligible for Accommodations Tax Funds 

19. Project description - please attach a report with the following information needed by the Tourism 
Expenditure Review Committee to be sure that the evenvproject was in accordance to Section 6 4  
10 of the S.C. Code of Laws (Use separate sheet for Project Description ifneeded): 

a. General description 
b. State the benefit that this project will serve toward promoting tourism and the Lexington 

County Community 
c. Total attendance to the evenvproject versus the number of total tourists in attendance 
d. Economic impact generated by tourism to the evenvproject 
e. Overall description of how the evenvproject attracts and promotes tourists to the area and 

specifically how the Accommodations Tax Funds were used to accomplish this 
f. Additional comments: 

see attached 

PLEASE NOTE: Applicant an&or representatives must be present during review process by the 
Accommodations Tux Advkov Board in order to be considered for finding. 

Signature of EventIProject Director: 

Signature W A  

Ladngbn Courtly Acconunodafions Tax Funding M2018/19 
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County of Lexington 
Accommodations Tax Fund 
FY 20 1 8/20 19 Application 

10. If yes to #9, please check all that apply to advertising sources outside of Lexington County: 

Websites: 
We advertise our Preferred Hotels on the following websites. 
USSSA - http://g;amedavusssa.isinvrodution.com~Where-to-Stay 
ISA - www.scisafast.com and http://carolinaslowpitch.com~smf/index.~hv?toic=3 14.0 
NSA - www.valmettosoftball.org 
ASA - www.valmettosoftball.orq 
Each association promotes their tournament in North Carolina, Georgia, Florida, Kentucky, 
Tennessee, Ohio, Delaware, South Carolina and other states. 

Visit Lexington County Recreation and Aging Commission (LCRAC) www.lcrac.com website, 
where we average approximately 8,200 hits a month. 

At the end of the calendar year, the Lexington County Recreation and Aging Commission meet 
with the USSSA, ISA, NSA, and ASA association directors to assign tournaments to our fields 
for the year. Each director submits an agreement, which estimates the number of teams that he 
expects to participate. We also travel outside a 50-mile radius to attend their conferences to 
secure larger tournaments. 

13. List the methods used to track tourists: 

LCRAC has implemented a tracking process with our Preferred Hotels. The Director of Sales 
submits a monthly room night pick up form. We are not capturing all of the room nights that our 
tournaments produce, so we base our numbers on the reports that the hotels submit to us. 

14. Hotels: 
Unincorporated: 

W ingate 1 460 
Hampton-West Columbia 1 274 
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County of Lexington 
Accommodations Tax Fund 
FY 2017118 FINAL REPORT I (SUBMIT BY END OF FISCAL YEAR WITH FINAL INVOICE) 

Page 6 of 6 

I. PROJECT INFORMATION: 

m h t i o n  Name: Lexington County Recreation and Aging Commission 
Project/EVent Name: Lexington County Softball Tournaments 

conwt  N a e :  Randy Gibson phone: (803) 359-9961 

II. PROJECT COMPLETION: 

Were you able to complete the projectlevent as stated in your original application? 

If no, state any problems you encountered: 

111. PROJECT SUCCESS: 

Please share any additional comments regarding the project (e.g., lessons learned, successes, problems encountered, etc.): 

Please see "Benefits to Tourism and Communityn in Application. 

IV. PROJECT AmNDANCE: 
Record numbers in table below as requested by the Tourism Expenditure Review Committee. Numbers are to reflect 
attendance and funds received for projects for current and previous years. 

Total Budget of Event/Project 

Amount Funded by the Lexington County Accommodations Tax Fund 

Amount Funded by the Lexington County Accommodations Tax Funds 
h m  all Sources 

I I 

I I 

*Tourists are generally defined as those who travel 50 milm or more to attend. 

FY 2017118 
Current Year 
$1 26,400.00 

$30,000.00 

Total Attendance 
I I ~ . ~- 

V. METHODS: 

FY 2016117 
Previous Year 

$ 135,800.00 
$30,000.00 

Total Tourists* 

Please describe the methods used to capture the attendance data listed above (license plates, surveys, etc.): 

30.1 00 

VI. PROJECT BUDGET: 
Attach a report indicating what project expenses were paid for using the Lexington County Accommodations Tax Funds for 
the fiscal year. 

31.100 

24,080 

M. ORGANIZATION SIGNATURJX: 
Provide signature of official with the organization verifying accuracy of above statements. 

Title 
F J N W + i  Pk&draR 

Signature Date 

24,880 

Lexington County Accomnu,dations Tm Funding FYtOl8/19 
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County of Lexington 
Accommodations Tax Fund 

FY 2018l19 

FUNDING SOURCES 

TOTAL $126,800.00 

kington County Accommodations Tax Funding FY 2018/19 
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County of Lexington 
Accommodations Tax Fund 

FY 2018119 

EXPENDITURES 

I I 

Materials & Supplies 

Olymhation Name: Lexington County Recreation and Aging Commission 

I I 

Utilities 

Advertising & Promotion 
I I 

Current 
N 

2017118 
List of Expenditures 

Torunarnent Bids & Registrations 

T-shirts 

Actual 
N 

2016117 

I TOTAL I I 

Page 5 of 6 

Estimated 

$30,000.00 

Lexington Coun!y Acco~da t ions  Tax Funding FY 2018/19 
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A. General Description: 

Lexington County Recreation and Aging Commission strives to provide clean, safe, and 
attractive facilities for county residents and tourists alike. In coordination with the 
accommodations tax our efforts have attracted nationwide teams as well as their followers to the 
tournaments previously hosted. This season's schedule perpetuates the goals of the commission. 

Through the combined efforts of the Lexington County Recreation and Aging 
Commission and the Lexington County Council, recreation continues to draw revenue and 
people to Lexington County. Therefore, we believe the committee will again find it favorable to 
extend the funds requested. 

B. Benefit to Tourism and Community: 

As previously disclosed, Lexington County Recreation and Aging Commission has and 
continues to contribute to the growth of tourism in Lexington County. Soflball/Baseball 
tournaments hosted previously have drawn teams from across the United States. 

The 201 8 softball season is expected to be another exceptional year, as we have secured 
several major tournaments. These tournaments include: USSSA Baseball State Directors 
Challenge, USSSA Baseball NIT (8 total throughout the year), USSSA Men's State (All 
Divisions), USSSA Baseball Spring Super NIT, NSA Men's State Championship (All 
Divisions), USSSA Fastpitch State Championship, USSSA Fastpitch Spring Into Summer 
Classic, USSSA Ultimate Fastpitch Experience, NSA 40 & OverICoed World Series, ISA State 
Championship (All Divisions), USSSA Baseball Jay Criscione Super NIT, USSSA Fastpitch 
Summer Series Championship and USSSA Fastpitch Mid Atlantic Championship . 

Each year Lexington County Recreation hosts several high school fast-pitch teams from 
Michigan who visit us during their spring break. Currently we are expecting one team to visit 
Lexington County from up North. They stay approximately one week while practicing at the 
Oak Grove and Pine Grove Sports Complexes. 

NOTE: They visit us in the off-season and, therefore, do not conflict with any of our 
locally scheduled programs. We provide this service to promote our county and state and for the 
economic impact it brings to our county. 

In addition to tourism, the Recreation Commission facilities provide a direct benefit to 
county residents throughout the year youth and adult recreational sports are offered to all 
citizens. Special events such as Senior Sports Games, where Lexington County citizens who are 
55 or better participate in friendly competition and social interaction as well as several youth fun 
days also are offered by the Recreation Commission. The hope is to attract the County's youth 
into sporting and local events and reduce the possibilities of negative influences of our society. 
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C. Attendance Numbers: 

Below is a partial list of some of the larger tournaments held in 2017. 

D. Economic Impact: 

Players, their families, and supporters spend an average of three days participating in 
tournaments. We had almost 30,000 participants with a direct economic impact of $4,467,565 to 
Lexington County. Based on the accepted multiplier rate of 3 - 5 and in an effort to be 
conservative in our estimates we have chosen the multiplier rate of 3 for the calculation of the 
economic impact to Lexington County of $13,402,695. 

# of Participants 
1,350 

660 

975 

675 

570 

705 

675 

600 

1,320 

TOURNAMENT 
USSSA Baseball Spring Super NIT 

USSSA Fastpitch State Championships 

NSA Slowpitch Super State Tournament 

USSSA Baseball State Director Challenge 

USSSA Fastpitch Mid Atlantic Championship 

USSSA Slowpitch State Tournament 

USSSA Summer Series Fastpitch Championship 

USSSA Fastpitch Spring Into Summer Classic 

USSSA Baseball Jay Criscione Fall Super NIT 

These totals do not reflect the participation by spectators nor does it include any 
participation in other areas such as: Unorganized use of sporting facilities, playgrounds, parks, 
tennis courts, wellness programs, day camps, after school programs, summer camps for mentally 
handicapped children, numerous civic groups, aging, etc.. . 

E. Use of Accommodation Tax Funds: 

# of Teams 

90 

44 

65 

45 

38 

47 

45 

40 

88 

In conclusion, the Lexington County Recreation and Aging Commission requests the 
Accommodation Tax Funds so that it may continue to enhance the programs currently 
established and to expand into other fields. It is the goal of the commission to offer facilities that 
provide a positive influence on today's youth and the institution of the family while benefiting 
the County of Lexington and the State of South Carolina in the area of commerce. Tourism also 
allows the Commission to introduce visitors to its home in Lexington County. 

# of States 
5 

2 

2 

4 

3 

1 

3 

4 

5 
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County of 
Accommodations Tax Fund =i- 

FY 201812019 

APPLICATION 

Page 1 of 6 

Sponsoring Organization: Riverbanks Zoo and Garden 

Mailing Address: 500 Wildlife Parkway, Columbia, sc 29210 

3. EventlPraject Director: 

Name Lochlan Wooten Title Chief Marketing Officer 

Telephone 8~~302-1x37 Alternate Telephone 

4. Event Website: www.riverbanks.org 

5. EventfProject Category (Check One): 
P Tourism, Advertising/Promotion - see #I 0 for advertising/promotion sources 

9 Tourism Related Expenditures: 

6. Project Timeline: Beginning date 7/01/2018 

7. Location of ProjectlEvent: Rivehanks Zoo and Garden 

8. Number of employees: #Full-time 145 

9. Do you advertise outside a 50-mile radius? PYes ONo 

10. If yes to #9, please check all that apply to advertising sources outside of Lexington County: 
0 Rack Cards - # distributed 
P Brochures - # distributed 509000 

0 Posters - # distributed 
P Magazine Ads - # ads 20 (list ads and distribution range on separate sheet) 
P Newspaper Ads - # ads 20 (list newspapers and distribution range on separate sheet) 
P Television Ads - # ads 4800 (list stations and viewing range on separate sheet) 

Radios Ads - # ads (list stations and listener range on separate sheet) 
U Billboards - # ads 70 (list number and location of billboards on separate sheet) 
P Websites - # web pages other than primary website # lovooo (list on separate sheet with target 

audience) 
P Other than listed above: 6 Magazine issues (list on 

separate sheet with target audience) 
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Y - C  

Page 2 of 6 

1 1. How many people do you expect to attend? 113001000 

12. Of this number, how many are tourists? 9001000 (Tourists: "People taking trips outside of 
their home communities for any purpose, except daily commuting to andfiom work.") 
[SC Code of Laws, Chapter 6, Section 6-4-5 (4)]. 

13. List the methods used to track tourists: 
H Web page inquires - estimated inquires per month45Olm0 
0 Phone call inquiries - estimated phone calls per month3000 
0 Brochure mailings - estimated brochures mailed per month 500o 

0 Event ticket sales - estimated tickets sold per event 
Q Event registration - estimated registrants per event 
0 Hotel sales - estimated sales per eventlper month 
0 License plates - estimated count per event 
H Surveys - estimated number of responses per survey survey kiosk cdlect data all day. every day. 

P Other than listed: zip codes are collected with every gate and online purchase. 

14. Must complete: County accommodations funds are generated from the hotels in the unincorporated 
areas of the County. Please list the hotels and number of room nights you have used or plan to use 
for your eventlproject located in the unincorporated areas of Lexington County only: 
Wingate by Wyndham. DoubleTree by Hilton, Holiday Inn Express and Suites, Hampton Inn-Airport. Holiday Inn-krport, Holiday Inn Express 

and a number of other Lexington Countv hotels take Dart in our discounted ticket program which allows us to directly track some of the - . - 
room nights booked in conjunction with a zoo visit. In FY17-17 more than 400 room nights were booked through this program alone. 

15. Please indicate you have read: Chapter 6, Sections 6-4-5 (4) and 6-4-10, SC Code of Laws, 
1976? PYes ONo - 

16. Project Budget - Reauest for funds must meet the requirements of Chapter 6, Section 6-4-10, 
SC Code of Laws, 1976, as amended. 

a. Estimated total cost of Project: $ 54OI0m 

b. Amount of Accommodations Funds requested for this Project: $80.000 
c. This request equals what percent of the total ProjectIEvent Budget: 15 % 
d. List specifically what the funds will be used for and the estimated amount i.e. brochures - 

$1,500, etc. television and outdoor ads 

17. Has your project or organization previously received Accommodations Tax Funds? 
PYes ONo 

a. If yes, state y e a r 5  amount $56.844 Source Lexington County ATax , and 
purpose: General Advertising 

b. For each award year, did you expend 100% of the Accommodations Tax Funds you received? 
@Yes ONo 

c. If no, please explain: 544



Page 3 of 6 
1 8. Type of Organization: 

Please check one: 
a County 
P Municipal 
P Non-profit Organization 
0 Community service club, church, etc. 
0 501(c) 3 
p Other; Special Purpose Distnct 

Note: For-profit organizations are not eligible for Accommodations Tax Funds 

19. Project description - please attach a report with the following information needed by the Tourism 
Expenditure Review Committee to be sure that the evenvproject was in accordance to Section 6-4- 
10 of the S.C. Code of Laws (Use separate sheet for Project Description ifneeded): 

a. General description 
b. State the benefit that this project will serve toward promoting tourism and the Lexington 
County Community 

c. Total attendance to the eventlproject versus the number of total tourists in attendance 
d. Economic impact generated by tourism to the evenvproject 
e. Overall description of how the evenvproject attracts and promotes tourists to the area and 

specifically how the Accommodations Tax Funds were used to accomplish this 
f, Additional comments: Riverbanks Zoo and Garden is proud to be an economic d r k  in the midlands, not only by generating 

tourism dollars but also but creating jobs and adding to the vibrant social offerings and beautiful places in our community. 

m tha heek, of the m l l y  completed expandon, MtWm Riv-ks, the Zao and Garden experincad a r m d  breaking year in FYI7 and is looMng forward 

to another year of record attendance and increased economic impact. as a result of the expansion the number of tourists traveling from 

outside th Columbia area increased from 53% to an incredible 80%. 

PLEASE NOTE: Applicant andor representatives must be present during review process by the 
Accommodations Tax Advisory Board in order to be considered for funding. 

Signature of EventIProject Director: 

h\L bdfw- Chief Marketing Offcier 

Print Name , Title 

1/5/2018 

s i k t u r e  Date 

L e x i W n  Comtv Accommodations Tar Fundine FY 2018/19 
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County of Lexington 
Accommodations Tax Fund 

FY 2018119 

FUNDING SOURCES 

Organization Name:- - 
Actual 

List of Funding Sources FY 

I Lexington County A-Tax 1 47,500 

I Richland County A Tax 1 59,000 

Page 4 of 6 

- 

West Columbia A Tax 

I Citv of Columbia H Tax 1 55.000 

I SC PTR TAG 1 19,280 

I Riverbanks Park Commission 

Lexington Counp Accommodations Tar Funding FY 20 IM Y 

546



County of Lexington 
Accommodations Tax Fund 

FY 2018119 

EXPENDITURES 

Organization Name:- Riverbanks ZOO and Garden 
Actual Current 

List of Expenditures FY FY 
2016117 2017118 

Television 

Outdoor 

Digital 75,000 100,000 

print 17,000 20000 

radio 1 2000 1 I0000 

Page 5 of 6 

Estimated 
FY 

2018119 

250,000 

Lexington County Accommodations Tax Funding FY 20111/19 
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columbiavsouth - - carolina 

LEXINGTON COUNTY 
ACCOMMODATIONS TAX FUND 

REQUEST 

PROJECT DESCRIPTION 

Riverbanks Park Commission 
500 Wildlife Parkway 
Columbia, SC 2921 0 

Federal Tax ID: 56-0946437 

Contact: 
Lochlan Wooten 

Chief Marketing Officer 
Phone: 803.602.0837 

Fax: 803.771.8722 
Email: Iwooten@riverbanks.org 

Funding request: $80,000 

January 5,2018 
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Riverbanks Zoo and Garden 
Advertising Campaign 201 7-201 8 

Riverbanks Park Commission 
500 Wildlife Parkway 
Columbia, SC 29210 
Contact: Lochlan Wooten 

Director of Marketing 
803.602.0837 

Riverbanks Park Commission is applying for a grant in the amount of $80,000 from the Lexington 
County Accommodations Tax Fund for the purpose of advertising and promoting the state's premier 
gated attraction to visitors living outside the Midlands' SMSA (standard metropolitan statistical area). 

Twice awarded Governors Cup for Most Outstanding Tourist Attraction, Riverbanks Zoo and Garden is 
consistently named one of the 10 best zoos in the US by major websites such as TripAdvisor and USA 
Today's 10Best. For more than 40 years, Riverbanks has connected individuals, families and groups 
with wildlife and wild places. Riverbanks recently completed a $40 million expansion that has 
transformed the Zoo and Garden into a true national destination attraction. A key feature of this 
expansion, Waterfall Junction at Riverbanks Botanical Garden, opened in Lexington County and has 
increased visitation to the Botanical Garden nearly 300%. 

Thanks to the prior investments of the Lexington County Accommodations Tax Fund, Riverbanks has 
maximized its general advertising efforts. Continued support from the Lexington County 
Accommodations Tax Fund in 201 8-19 will be vital as we promote the Zoo and Garden as a world-class 
tourist attraction - and more specifically draw attention to Waterfall Junction in Lexington County to 
visitors living outside a 50-mile radius. 

B. BENEFIT: PROMOTING TOURISM AND THE LEXINGTON COUNTY COMMUNITY 

US travel statistics indicate that tourists spend $45 for every dollar spent on advertising; therefore, 
Riverbanks Zoo and Garden's request for $80,000 for general advertising has the potential to return 
$3.6 million to the Lexington County economy. If awarded Accommodations Tax Funds from Lexington 
County, Riverbanks will advertise and promote Waterfall Junction and the Zoo as well as other events 
and activities that take place in Riverbanks Botanical Garden, such as weddings and reunions as well 
as special events like Wine Tasting and Rhythm and Blooms, all of which will not only drive incremental 
attendance but also serve as a springboard for area restaurant visits, shopping and overnight stays- 
clearly benefiting tourism and the Lexington County community. 

Riverbanks Zoo and Garden is South Carolina's leading gated attraction, drawing more than one million 
visitors annually. In fiscal year 2017, Riverbanks welcomed 1,389,654 visitors. Based on expert studies, 549



visitor surveys and zip codes tracked at the gate, greater than 900,000 (or 70%) of those visitors were 
tourists from outside a 50-mile radius. Nearly 200,000 visitors entered through the Lexington County 
turnstiles, and of those more than 100,000 of them were tourists from outside a 50-mile radius who 
traveled along and around Highway 378, purchased gasoline, ate meals in neighborhood restaurants 
and shopped at local stores. 

Dm ECONOMIC IMPACT - TOURISM AND EMPLOYMENT 

According to an economic impact study conducted by the USC College of Hospitality, Retail and Sport 
Management, Riverbanks is a powerful economic driver within the Midlands, pumping more than $60 
million in the local economy and creating more than 700 additional jobs throughout the community. On 
average, more than 2,830 people visit Riverbanks every day, rivaling the population of a few Lexington 
County towns such as Springdale and South Congaree. 

Riverbanks Zoo and Garden has a strong tourist draw. More than 70% of Riverbanks' visitors 
originate from outside a 50-mile radius, and more than 35% come from outside of the state. The 
average spending per day per Zoo visitor is $73, pumping greater than $30 million in business 
sales directly into the state. Of this amount, more than $21 million is generated from out-of-state 
visitors and $3.5 million of that goes directly to lodging establishments. 

Riverbanks expects to generate close to 36,000 paid room nights throughout the Midlands 
during 2017-18. Here's how we arrived at the number: 

Riverbanks projects that more than 1.3 million guests will visit the Zoo and Garden in 201 8- 
19, with the completion of the Destination Riverbanks expansion. 
Seventy percent--or approximately 90Ol000--of Riverbanks visitors will be tourists from 
outside a 50-mile radius. 
Studies indicate that 22%--or 198,000--of those 900,000 tourists will spend the night in the 
area. This number divided by an average zoo visitor party size of 3.5 people suggests that 
the estimated number of room nights could reach 56,574 paid room nights. 

Riverbanks partnered with 10 hotels in Lexington County to offer discount ticket packages in 
2016. These packages alone generated over 400 room nights and $44,000 in room revenue. 
This is a mere snapshot of the impact that Riverbanks has on the local community. Private and 
special events booked in the Garden (such as weddings, corporate banquets, Wine Tasting, 
Rhythm and Blooms, etc.) resulted in additional overnight stays in the Lexington County area 
that were not tracked.Not only do Riverbanks' visitors occupy hotel rooms, but they also buy 
gasoline, eat meals and shop in area stores-clearly boosting tourism in the region. 

Notably, Riverbanks has received several awards from major websites, publications and 
associations, demonstrating the strong appeal the Zoo has to areas outside of the Midlands. 

Named One of America's Top 10 Zoos by TripAdvisor 
Voted Top 10 Travel Destination for Animal Attractions by readers of Family Fun 
magazine 
Voted Best Place to Take Out-of-Towners by readers of FreeTimes 
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The economic contributions of Riverbanks Zoo and Garden are not limited to tourism: 
Riverbanks employs more than 300 Midlands' citizens (139 full-time, 21 3 part-time), 
many of whom are actively involved in various community associations and 
organizations, and all of whom spend money in the area. 

B Riverbanks' payroll exceeds $6 million, which has a multiplying effect on Lexington and 
Richland counties. 
Service Systems Associates (the Zoo and Garden's foodlgift concessionaire) employs 
an additional 180 workers throughout the year. 

E. HOW ADVERTISING WILL ARRACT AND PROMOTE TOURISTS TO THE AREA 

Waterfall Junction will be the primary focus of the 201 8-1 9 advertising campaign and, in particular, we 
will target potential markets outside of the Midlands. 

The goal of the 2018-19 Riverbanks advertising campaign is to continue to increase the 
attendance of visitors living outside the Midlands SMSA by 5%, representing 45,000 additional 
visits. We intend to achieve this goal by building on the successes of previous campaigns and 
continuing to target those people living and traveling within a two to three hour drive of 
Columbia, SC. 

Target markets will continue to include the Upstate, CharlestonILow Country area, Charlotte, 
NC, and Augusta, GA. In addition, travelers along interstates 1-77, 1-26, 1-95 and 1-20 will be 
targeted for potential visitation. Purchases of N and cable airtime, billboard space and print 
inches will be clustered in order to gain frequency of exposure in the target markets. The bulk of 
the advertising budget will be spent during the second and third calendar quarters when people 
are more likely to travel. 

With the support of the Lexington County Accommodations Tax Fund, Riverbanks Zoo and 
Garden's marketing strategies will focus on advertising Waterfall Junction and new zoo exhibits. 
Promoting these new attractions as well as other after-hours events in the Botanical Garden will 
not only drive incremental attendance but also serve as a springboard for area restaurant visits 
and overnight stays in Lexington County. 

Additional marketing efforts-promoting the opportunity for brides to book weddings in the 
Garden; staging yearly plant sales and festivals; building exposure through weekly TV and radio 
segments with a horticulture expert from Riverbanks; and publicizing the growing number of 
Garden education classes, workshops and camps for all ages-will serve to further pique 
interest in and reinforce the expertise of Lexington County's Riverbanks Botanical Garden. 
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Riverbanks Zoo and Garden's marketing staff will execute the campaign with the assistance of 
the Chernoff Newman advertising agency. The staff will be cost-conscious through the 
campaign, utilizing internal expertise when possible and seeking additional resources from 
sponsors when necessary. 

Corporate sponsors will also provide creative resources and dollars in support of these 
marketing efforts. Partners for 2018 include Coke, Mast General Store, McDonald's, Aflac, WIS, 
WACH, WLTX and SSA. 

Creative work and placement of the campaign ads will be finalized in April 2018, with the 
campaign continuing through the fiscal year. The scope of the project will relate directly to the 
amount of funding received from each municipality's Accommodations Tax Fund. 
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RICHLAND-LEXINGTON RIVERBANKS PARK DISTRICT 

STATEMENT OF REVENUES, EXPENDITURES, AND CHANGES IN FUND BALANCES - GOVERNMENTAL FUNDS 

FOR THE YEAR ENDED JUNE 30, 2017 

REVENUES 
Property taxes 
Sales taxes 
Accommodations and hospitality taxes 
General admlssion fees 
Concession and retail commissions 
Riverbanks Society contributions 
Classes and program fees 
Rides, shows and promotions, 
Facility rental and group admission fees 
Sponsorships 
Non-federal pants and contributions 
Interest rwenue 
Miscellaneous revenues 

Total revenues 

E x P E r n R E s  
Administrative 
Animal care 
Education 
Botankal 
Facility management 
Utilities 
Marketlng and public relations 
Guest se~ces  
Rides, shows, promotions, and rentals 
Classes and programs 

Debt sewice 
Principal 
Interest 

Capital outlay 
Land, building, equipment, & improvements 
Rides, Shows, and Promotions 

Total expenditures 

Excess of revenues over (under) expenditures 

OTHER FlNANClNG SOURCES (USES) 
Loan proceeds from refinancing 
Repayment of debt 
Transfers in 
Transfers out 

Total other financing (uses) sources 

Net change in fund balances 

Fund balance, beginning of year 

Fund balance, end of year 

Major Funds 
Total 

General Debt Capital Governmental 
Fund Service Projects Funds 

The accompanying notes are an integral part of these financial statements. 
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County of Lexington 
Accommodations Tax Fund 

FY 201812019 

APPLICATION 

1. Name of Projectl'vent: EdVenture Tourism Marketing FY20 18- 19 

2. Sponsoring Organization: EdVenture, Inc. 

Page 1 of 6 

Mailing Address: PO Box 1638, Columbia, SC 29202 

3. EventProject Director: 

Name Sara Sallev Title Director of Philanthro~v 

Telephone (803) 400- 1 138 Alternate Telephone 

Fax Number 

Email ssallev@edventure.org 

4. Event Website: www.edventure.org 

5. EventIProject Category (Check One): 
W~ourism, AdvertisinglPromotion - see #I0 for advertising/prornotion sources 

Tourism Related Expenditures: 

6. Project Timeline: Beginning date711118 End date 6130119 

7. Location of ProjectEvent: EdVenture Children's Museum 

8. Number of employees: #Full-time ';je 

9. Do you advertise outside a 50-mile radius? OYes DNo 

10. If yes to #9, please check all that apply to advertising sources outside of Lexington County: 
V Rack Cards - # distributed 10,000 
O Brochures - # distributed 
V Posters - # distributed 25-50 Events 

Magazine Ads - # ads (list ads and distribution range on separate sheet) 
O Newspaper Ads - # ads (list newspapers and distribution range on separate sheet) 
WTelevision Ads - # ads 250-500 (list stations and viewing range on separate sheet) 
P Radios Ads - # ads (list stations and listener range on separate sheet) 
W Billboards - # ads 10 + (list number and location of billboards on separate sheet) 
V Websites - # web pages other than primary website # 10 (list on separate sheet with target 

audience) 
I2 Other than listed above: (list on 

separate sheet with target audience) 
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Page 2 of 6 

11. How many people do you expect to attend? 200,000 

12. Of this number, how many are tourists? 180,000 (Tourists: "People taking trips outside of their 
home communities for any purpose, except daily commuting to and from work.") 
[SC Code of Laws, Chapter 6, Section 6-4-5 (4)]. 

13. List the methods used to track tourists: 
Web page inquires - estimated inquires per month 40,000 
Phone call inquiries - estimated phone calls per month 100 
Brochure mailings - estimated brochures mailed per month 
Event ticket sales - estimated tickets sold per event 

0 Event registration - estimated registrants per event 
Hotel sales - estimated sales per evenvper month 

0 License plates - estimated count per event 
O Surveys - estimated number of responses per survey 
0 Other than listed: 200,000 - Museum ticket software. All visitors are asked their zip codes 

14. mt com~lete: County accommodations funds are generated from the hotels in the unincorporated 
areas of the County. Please list the hotels and number of room nights you have used or plan to use 
for your evenvproject located in the unincorporated areas of Lexington County only: 
Various hotels throughout Lexinaon and Richland Counties. It is estimated that EdVenture will 
generate at least 11,250 in FY2019. 

15. Please indicate you have read: W t e r  6. - - S s  - - 
m? &rtes ONO 

16. Project Budget - &guest for funds of C m  6. Seaon 6-4-14, 
SC Code of 1977- as amended. 

a. Estimated total cost of Project: $84,000 
b. Amount of Accommodations Funds requested for this Project: $ 10,000 
c. This request equals what percent of the total ProjectJEvent Budget: 12 % 
d. List specifically what the funds will be used for and the estimated amount i.e. brochures - 

$1,500, etc. Billboards $2,500, TV $5,000, DigitaWeb $2.500 

17. Has your project or organization previously received Accommodations Tax Funds? 
&es ONo 

a. If yes, state year 2017-18, amount $4,500, source Accommodations Tax, and purpose: out 
of market marketing expenses. 

b. For each award year, did you expend 100% of the Accommodations Tax Funds you received? 
W e s  ONo 

c. If no, please explain: 
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Page 3 of 6 
18. Type of Organization: 

Please check one: 
County 
Municipal 

Won-profit Organization 
0 Community service club, church, etc. 

501(c) 3 
Other: 

Note: For-profit organizations are not eligible for Accommodations Tax Funds 

19. Project description - please attach a report with the following information needed by the Tourism 
Expenditure Review Committee to be sure that the eventlproject was in accordance to Section 6-4- 
10 of the S.C. Code of Laws (Use separate sheet for Project Description ifneeded): 

---------- ----- 

aX3nerX @scnphon 
b. State the benefit that this project will serve toward promoting tourism and the Lexington 

County Community 
c. Total attendance to the eventlproject versus the number of total tourists in attendance 
d. Economic impact generated by tourism to the eventlproject 
e. Overall description of how the eventlproject attracts and promotes tourists to the area and 

specifically how the Accommodations Tax Funds were used to accomplish this 
f. Additional comments: Thank vou for supporting EdVenture's marketing efforts. 

PLEASE NOTE: Applicant andlor representatives must be present during review process by the 
Accommodations Tax Advirory Board in order to be considered for funding. 

Signature of Event/Project Director: 

Title I 

r l d l r p  
. - 

Signature 
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Page 4 of 6 
I 

I 

County of Lexington 
Accommodations Tax Fund 

FY 2018119 

FUNDING SOURCES 

TOTAL $75,000 $75,000 $84,000 

Lexington County Accommahtiom Tax Funding FY 201&119 
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Page 5 of 6 

County of Lexington 
Accommodations Tax Fund 

N 2018119 

EXPENDITURES 

Organization Name: EdVenture, Inc. 

List of Expenditures 

Billboards 

Digitalweb 

TV/Ca ble 

Printing 

Newspaper and Magazine ads 

- 

Ledngton County Accomwdatiom Ta* Funding FY 201M9 

TOTAL 

Actual 
FY 

2016117 

$1,000 

$1,500 

$2,500 

Current 
FY 

2017118 

$4,500 

Estimated 
FY 

2018119 
$2,500 

$2,500 

$5,000 

$4,500 

-- ~ 

$10,000 
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ILnture, South Caralinir sr~miei childnn'~muuu, lrawr viritorl horn 111 46 ~untie! of South 
,rrolina, all 50 iLuLbd, and 18 ioroi$nurunttioi. Our mlr~ion is to inspire ihildrrn b ~ ~ u p c r l a m ~ ~  !he]oy 
of learning through innovative md hklran exhibit!, elutatlanal b ~ ~ i r n r  ana ourreacn. lmce 
opening in 2003, EdVenture has established itself as a fiscally sound and well managed organization that 
consistently brings in more than 200,000 visitors annually, through effective marketing and advertising, 
collaborations and strategic partnerships. 

EdVenture requests $10,000 to assist with FY2018-2019 out of market tourism marketing promoting 
, EdVenture's 1 5 ~  birthday and a new and improved ~nowville exhibit which will be displayed in January 

2019. The objectives for EdVenture's 2018-19 tourism advertising: 
1 

1. Promoting EdVenture's 15'~ Birthday Events and Programs across South Carolina 
2. Market a new and improved Snowville exhibit to out of market visitors through various 

marketing and advertising vehicles including billboards, print ads, TV, radio and digitallweb. 
3. Build awareness with out-of-market audiences that EdVenture is the Southeast's largest 

10 the Midlands reghn of S ~ t h  Carolina ar baking far a memorable, rewarding day trip far 
kids. EdVenture will also cross promote all EdVenture locations including the Children's Museum 
of South Carolina (Myrtle Beach) and EdVenture Hartsville (opening in 2018). 

November 2019 marks EdVenture's isth birthday, but the celebration will run throughout FY2018-19 with 
monthly programs and events. Included in the celebration are: 

201 8 Summertime Saturdays (July) 
Countdown to Kindergarten (August) 
Farmville (September) 
Halloween Hoopla (October) 
Diced! - Children's Cooking Contest (November) 
Gingerbread Jamboree (Decemebr) 
Snowville(1anuaryl 
Take Heart and Smile Month (February) 
Storybook Ball (March) 
Eggs travaganza (April) 
Maker Faire (May) 
201 9 Summertime Saturdays (lune) 
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Tho outeolmmarket media mix we llsn to urc this year to reath our primary and reconlay target 
audicncrr will indud t print, digit11 o u t d ~ ~ r  [ ~ ~ ' - ~ - ~ ~ r n e / ,  id i major rmehsli! on telwirlan 
advertilng rupported by targeted onllne ad l!, ! a1 media, and PR strategies to increase the 
reach and frequency of our messaging. 
EdVenture will measure the viability and effectiveness of its 2018-19 marketing campaign through a 
variety of tracking methods that encompass different visitor details and habit patterns such as zip codes, 
website usage, and visitor surveys. 

B. Benefit to Promote Tourism : 
EdVenture Children's Museum continues to be one of the most exciting attractions of its kind statewide, 
and it draws significant crowds of our target demographic which includes children ages 12 and younger, 
parents, families, school groups and other organized groups from across the state. We are the only 
children's museum in the Midlands and the largest (in terms of size and educational/outreach impact) in 
the state. 

C. Total Attendance vs Total Tourists (projected) 
Edventure anticipates total attendance to be over 210,000 with 63,000 tourists in FYI9 that travel 50 

miles and more to visit the Museum. 

When analyzing audience numbers for FY2017, EdVenture's 200,327 visitors included 60,098 30% 
tourists travelling 50 miles or more and 140,229 (70%) residents within a 50-mile radius of Columbia. 
Visitors from Lexington County totaled 24,640 and 49,681 were from Richland County. Over 62% of 
EdVenture's audience lives outside of Lexington and Richland Counties. 

D. Economic Impact of Tourism 
EdVenture serves as a catalyst for economic vitality and growth, with a projected overall economic 
impact of over $14.8 million. Quality of life indicators for growing cities continually reveal that children's 
museums are an important factor in attracting intellectual capital development. Since 2003, EdVenture 
Children's Museum has been a vital resource for residents of Lexington County and throughout South 
Carolina with museum exhibits and programs. We are also an important part of many children's lives 
through school field trips, after school programs, and/or family visits. 

EdVenture's annual 11,250 hotel/motel room nights will be added as a result of this project. EdVenture 
is able to configure our Economic Impact Analysis from data collected through our reservation and 
admissions software program that allows us to track the origin of all visitors. This system is fully 
integrated and we use it to input each visitor's zip code as well as how they learned about EdVenture. 
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television, digital, billboard and radio placements. Use of social media, b l o g s , w w w . ~ n ~ e . q  and 
cross promotions at the Children's Museum of South Carolina and EdYenture Hartsville will also be 
included in our marketing plan. 

Accommodations Tax Funds will be used to market EdVenture throughout the state and region as noted 
above as well as other tourism marketing ads highlighting EdVenture as an area attraction in these same 
markets. 

F. Additional Comments 
Thank you for the opportunity to apply for Accommodations funds that will assist EdVenture in 
promoting its 1 5 ~  birthday, Snowville and EdVenture as a whole to tourists outside the 50 mile radius 
from EdVenture. 
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EdVenture Tourism Marketing Plan 2018-19 

Magazine ads: 
Low Country Parent - 2 issues (Charleston region) 
Upstate Parent - 2 issues (Greenville region) 
Augusta Family - 6 issues (Augusta region) 
Southern Living - 1-3 issues 
Fig - 2 issues (Columbia/Midlands) 
Columbia CVB annual tourism guide 
Lake Murray annual tourism guide 
Free Times 

TV ads: 
Spectrum - Columbia, Sumter, Orangeburg, Florence, Rock Hill 
Comcast Cable - Augusta 
Network/Shows: USA, TNT, Lifetime, Learning Channel, Food Network, Nick, Discovery, Cartoon 
Network, Disney XD, HUB, Animal Planet, Bravo 
WlSTV 
WLTX, WOLO and WACH have covered events and EdVenturels impact. 

Radio ads: 
Stations: WWDM, WLTY, WXBT, WARQ 

Billboards: 
17 Digital Billboards in Augusta 
Location: W/S Belair Rd N/O Columbia Rd 

IS th  St at Broad River 
Hwy 25 N/O Harold Rd 

Various locations in Richland County 

EdVenture is partnering with CVB on digital billboard shares in Augusta, Greenville, and 
Charlotte markets. 

Websites: The majority of our marketing covered the markets of Columbia, Charleston, 
Florence/Myrtle Beach, Greenville/Spartanburg, AikenlAugusta and South Charlotte. Our 
primary demographic targeted was moms with children under 9 with a secondary target of 
grandparents. Websites include: EdVeture.org, Pandora, Facebook, WISN, Weather.com. 

Other: 
Rack Cards: Rack cards will be distributed to SC Welcome Centers 
Digital: Targeted to Midlands, Greenville, Spartanburg, Aiken, Augusta, Charlotte, Florence, and 
Myrtle Beach area. Static, animated and expandable units delivered. 
E-newsletter - 11,000 receive monthly newsletter in addition to exhibit and event updates 
Facebook: 17,576 likes 
Instagram: 1,331 followers 
Twitter: 4,633 followers 
Community Calendars: Midlands Region 562



FY17-18 County of Lexington Accommodations Tax 
Expenses Report 

WlSTV ads- (Buonasera - Nov/Dec 2017) 
Out of Market Cable Ads (Buonasera - December 2017) 
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, Name 

Accommodations Tax Fun 
FY 201812019 

APPLICATION 

PmjectiEvent: Museum Advert isinq and Restoration 

2. Sponsoring Organization: Lexinq t on County Museum 

Mailing Address: PO Box 637 Lexinqton, SC 29071 

3. Event/Project Director: 

Name J.R. Fennel1 Title Museum Director 

Telephone 803-359-8369 Alternate Telephone 

Email i rf ennellalex-co. corn 

4. Event Website: www . lex- co , sc . aov/mueum 
5. Evenflroject Category (Check One): 

P Tourism, Advertising/Promotion - see #10 for advertising/promotion sources 

a Tourism Related Expenditures: 

6. Project Timeline: Beginning date 8 / 6 / 2 0 1 8 End date 6/28/2018 

7. Location of ProjectiEvent: Lexington County Museum 

8. Number of employees: #Full-time 2 

9. Do you advertise outside a 50-mile radius? a y e s  ONo 

10. If yes to #9, please check all that apply to advertising sources outside of Lexington County: 
P Rack Cards - # distributed 
8 Brochures - # distributed 5 ,0 0 0 
a Posters - # distributed 6 0 
a Magazine Ads - # ads 1 (list ads and distribution range on separate sheet) 
O Newspaper Ads - # ads (list newspapers and distribution range on separate sheet) 
P Television Ads - # ads (list stations and viewing range on separate sheet) 
P Radios Ads - # ads (list stations and listener range on separate sheet) 
0 Billboards - # ads (list number and location of billboards on separate sheet) 
a Websites - # web pages other than primary website # 1 2  (list on separate sheet with target 

audience) 
P Other than listed above: (list on 

separate sheet with target audience) 
Lexington County Accommodations Tax Funding FY 2018/19 
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1 1. How many people do you expect to attend? 1 9  ,0 0 0 

12. Of this number, how many are tourists? 4,O 0 0 (Tourists: "People taking trips outside of 
their home communities for any purpose, except daily commuting to andfrom work.") 
[SC Code of Laws, Chapter 6, Section 6-4-5 (4)]. 

13. List the methods used to track tourists: 
0 Web page inquires - estimated inquires per month 
a Phone call inquiries - estimated phone calls per month 1 5  0 

Brochure mailings - estimated brochures mailed per month 
0 Event ticket sales - estimated tickets sold per event 
a Event registration - estimated registrants per event 3 5 0 
0 Hotel sales - estimated sales per eventiper month 
a License plates - estimated count per event 2 0 0 
a Surveys - estimated number of responses per survey 12 
a Otherthanlisted: visitor loss 

14. Must complete: County accommodations funds are generated from the hotels in the unincorporated 
areas of the County. Please list the hotels and number of room nights you have used or plan to use 
for your eventlproject located in the unincorporated areas of Lexington County only: 
The Lexinqton County Museum has no way of trackinq this information 

15. Please indicate you have read: Chapter 6. Sections 6-4-5 (4) and 6-4-10, SC Code of Laws, 
1976? a y e s  ONo - 

16. Project Budget - Reauest for funds must meet the reauirements of Chapter 6. Section 6-4-10, 
SC Code of Laws. 1976. as amended. 

a Estimated total cost of Project: $ 2 6 ,0 0 0 
b. Amount of Accommodations Funds requested for this Project: $ 13 ,0 0 0 
c. This request equals what percent of the total ProjectlEvent Budget: 50 % 
d. List specifically what the funds will be used for and the estimated amount i.e. brochures - 

$1,50O,etc. see attached sheet 

17. Has our project or organization previously received Accommodations Tax Funds? 
$Yes ON0 

aIfyes,stateyear 17-18 ,amount$ 25,500 , source county , and 
purpose: drivinq tour brochure, restoration, oven houses 

b. For each award year, did you expend 100% of the Accommodations Tax Funds you received? 
a y e s  PNo 

c. If no, please explain: 

Lexington County Accommodations Tax Funding FY  2018/19 
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1 8. Type of Organization: 
Please check one: 

t!l County 
0 Municipal 
0 Non-profit Organization 
P Community service club, church, etc. 
P 501(c) 3 
P Other: 

Note: For-profit organizations are not eligible for Accommodations Tax Funds 

19. Project description - please attach a report with the following information needed by the Tourism 
Expenditure Review Committee to be sure that the event/project was in accordance to Section 6-4- 
10 of the S.C. Code of Laws (Use separate sheet for Project Description ifneeded): 

a. General description 
b. State the benefit that this project will serve toward promoting tourism and the Lexington 

County Community 
c. Total attendance to the eventlproject versus the number of total tourists in attendance 
d. Economic impact generated by tourism to the event/project 
e. Overall description of how the event/project attracts and promotes tourists to the area and 

specifically how the Accommodations Tax Funds were used to accomplish this 
f. Additional comments: 

PLEASE NOTE: Applicant anrl/or representatives must be present during review process by the 
Accommodations Tax Advisory Board in order to be considered for funding. 

Signature of Evenflroject Director: 

J.R. Fennel1 Museum Director 
Print Name fl  Title 

1 / 1 m 8  
signat& Date 

Lexington County Accommodatiolls Tax Fwrding FY 2018/19 
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County of Lexington 
Accommodations Tax Fund 

FY 2018119 

FUNDING SOURCES 

TOTAL 

Lexington County Accommodations Tax Funding FY 2018/19 

400,876 423,355 272,000 
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County of Lexington 
Accommodations Tax Fund 

FY 2018119 

EXPENDITURES 

Organization Name:-s eum 

I List of Expenditures 
Personnel 

Education 

Museum Management 

Advertising 

TOTAL 

k i n g t o n  County Accommodations Tax Funding FY 2018/19 568



Lexington County Museum Accommodations Tax Application 

1 0. Magazine - Free Times Guide to Lexington 

Newspaper - Free Times (Columbia Metropolitan Area Distribution) State Newspaper 
(Statewide Distribution) 

Websites - Listings on Tripadvisor, Yelp, Google, Yahoo, Bing, Columbia CVB, 
Columbia4kids.com, discoversouthcarolina.com, museumusa.com, Midlands Anchor, Facebook, 
Instagram, State Newspaper's website, various other tourist websites. The museum has a page 
with information on Greater Lexington Chamber of Commerce's website. The target audience is 
potential visitors to Lexington as well as residents of the Midlands. 

16. Budget for Proposed Accommodations Tax Usage FY 201 8-201 9 

Item Cost 
Museum Brochure Printing $2,000.00 
Museum Promotion $3,000.00 
Christmas and Spring Open House Expenses (Supplies, Advertising)$3,000.00 
Lorick House Restoration $5,000.00 

A-This fiscal year, the Lexington County Museum would again like to request $1 3,000 fiom the 
Lexington County's accommodation tax fund to help pay for several different projects. The 
museum is requesting funds again this year to help pay for and advertise its Christmas Open 
House and Spring Open House. The Christmas open house is an annual tradition that currently 
attracts over 600 people (on average) to the museum the second Sunday of every December. This 
event allows visitors to experience the traditions of Christmas past and features live music and 
refreshments. A sizeable portion of those that have attended the Open House in the past are fkom 
more than fifty miles away. The 2017 Open House was another successful event with more than 
500 people visiting the museum that day, including visitors fkom Augusta, Georgia, Raleigh, NC, 
and Orangeburg, SC. With more exposure, that number would surely grow. Many of those 
traveling fiom fifty miles away or more will sleep and eat in Lexington County. We are also 
hoping to continue to expand the spring open house and add more living history events to that 
day. As in the previous year, last year's event featured a blacksmith, soap-makers, and weavers 
and brought in many more people than the year before. Funds are needed again this fiscal year to 
not only pay for advertising but to also pay for a program entitled "Inalienable Rights." This 
program features living historians who portray the enslaved. This program helps educate the 
public about the African-American history of Lexington County and the state. Funds are needed 
to pay for travel costs for these living historians as well as supplies for the "Inalienable Rights" 
program. 

The museum would also use accommodations tax money to pay for more cell phone walking 
tour brochures for the museum. The museum is currently running low on the number of 
brochures it has in stock. These brochures are another way for visitors to interact with the 
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historic structures at the museum, especially those who do not want a guided tour or come before 
or after the museum is closed. 

Funds are also needed to help with repairs to the Lorick Cabin. This cabin, built in 1775, is 
instrumental in helping the museum interpret life in the 1 grn century in Lexington County and is 
in need of roof repair. Funds from the Lexington County accommodations tax fund will help 
supplement funds provided by the Friends of the Lexington County Museum to help with this 
repair. 

B. The projects will attract and promote tourism by fkther tapping into the heritage tourism 
market and making tourists more aware of the museum and the events happening there. Visitors 
traveling along the interstate will be much more likely to eat and stay in the county if there are 
worthwhile attractions such as the Lexington County Museum. It will also make the County a 
more attractive place to visit by strengthening the County's identity and promoting a sense of 
community. 

Accommodations tax funds will be used as a supplement to the funds provided by the Friends of 
the Lexington County Museum and from the general fund of Lexington County. Because of the 
amount of money involved in the aforementioned projects and advertising, the Friends and 
county general fund cannot cover everyhng. 

C. In FY 201 6-1 7, the Lexington County Museum saw more than 17,000 visitors. Over the past 
fiscal year, the museum was visited by tourists fiom forty-five states (not including Washington, 
DC and Puerto Rico) and twenty foreign countries. The number of visitors not affiliated with a 
school group continues to be high as the museum hosts more events and advertises more. On 
average, at least seventy-six percent of the visitors to the Museum not affiliated with school 
groups are tourists who eat at restaurants in the county and stay in hotels in the county. Since the 
museum began putting an emphasis on advertising and creating events in 2007, the museum has 
seen a 52% increase in the number of people taking guided tours and 44% increase in the overall 
number of visitors (almost 9,000 last year) not associated with a school group. Museum staff 
members expect that the number of tourists attracted to the events and exhibits at the museum 
will increase in the upcoming fiscal year, generating more revenue for local restaurants and 
hotels with continued focus on advertising. 

D. Although the museum does not have the resources to measure the exact economic impact of 
the museum's visitors on the county, we believe that since so many of the visitors to the Museum 
are tourists, the impact is substantial. Through surveys given to visitors over the last three 
months of 201 1, the staff members of the museum have discovered that ninety four percent of 
out of state visitors to the museum eat in the Lexington area and thirty-one percent stay at least 
one night in a hoteYmote1 within the county. 

Furthermore, museums and historic sites in general contribute greatly to local economies 
according to a national study completed in October 2009 by the Cultural Heritage Tourism 
organization. This study found that 78% of all U.S. leisure travelers participate in cultural andlor 
heritage activities while traveling and that cultural and heritage travelers travel more frequently, 
reporting an average of 5.01 leisure trips in the past 12 months versus non- culturallheritage 
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travelers with 3.98 trips. This study indicates that historic sites and museums like the Lexington 
County Museum are important to tourists and help add revenue to the local economy. Museum 
staff members feel that these national trends are reflected here locally. 

E.These projects will promote tourism by drawing tourists to visit the museum and the events 
being held there. By making them aware of the museum and showcasing what Lexington County 
has to offer in terms of cultural organizations, tourists will be more likely to visit and buy food, 
lodging, etc. in the county. Lexington County will become a more attractive place to tourists if 
they know that they can attend fun, educational events. This will make them more inclined to 
visit the museum and the county. The community will be enhanced by the visibility of the 
museum, making the community a more attractive place to visit. Accommodations tax money 
was and will be used to create new and exciting events and exhibits at the museum. This ensures 
that the museum is always offering something new to attract tourists as well as locals. Moreover, 
creating a driving tour of historic sites in the county will help draw attention to the rich history of 
the county and provide another family- fiiendly fiee option for visitors looking for something to 
do while in the county. 
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January 4,2018 

Judy Busbee, Assistant Clerk to Council 
Lexington County Council 
212 South Lake Drive, Suite 601 
Lexington, SC 29072 

Dear Ms. Busbee and Council Members, 

Enclosed is our request for Accommodations Tax Funds for 2018-2019. Thank you for the opportunity to 
submit this application. We are focusing our request of $12,000.00 to support the ongoing 
refurbishment and upkeep of the Chapin Chamber House so we can continue to draw more visitors to 
Chapin for our events and ongoing activities, as well as additional funds for advertising and promoting 

said events, as well as the publication of a new Chapin street map. 

It is an exciting time here in Chapin, as we are growing, and with the support we receive from the 

Accommodations Tax Grant, we know that we will be able to encourage tourism and commerce during 

our town's expansion! 

Past support from the Accommodations Tax Fund has truly helped the Greater Chapin Chamber of 
Commerce &Visitor's Center to operate effectively and to promote and produce better events which 
attract visitors. 

As always we truly appreciate the consideration of the Lexington County Council for continued financial 
support of our ongoing efforts with a grant from the Accommodations Tax Fund to help us to continue 
enhancing our outreach to our tourists. 

I have also included a copy of our 2017 Directory & Relocation Guide and invite you to check out our 
website at www.cha~inchamber.com to view our enhanced online capacity. 

Please contact me at 803-345-1100 if you have any questions or concerns regarding our 2018-2019 
request. 

Sincerely, 

Christina Chappell 
Executive Director 
Greater Chapin Chamber of Commerce & Visitor's Center 
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County of Lexington 
Accommodations Tax Fund 

N 2018/2019 

APPLICATION 

1. Name of Project/Event: The Greater Cha~in Chamber of Commerce & Visitor's Center 

2. Sponsoring Organization: The Greater Chapin Chamber of Commerce & Visitor's Center 

Mailing Address: P.O. Box 577 Chatin. SC 29036 

3. Event/Project Director: 
- - - - - - - - - 

Name Christina Cha~pell Title Executive Director 

Telephone 803-345-1 100 Alternate Telephone 803-9 17-87 1 5 

Fax Number 803-345-0266 

4. Event Website: www.chapinchamber.com 

5. Event/Project Category (Check One): 
El Tourism, Advertising/Promotion - see #I 0 for advertisindpromotion sources 

0 Tourism Related Expenditures: 

6. Project Tieline: Beginning date Juh 1.2018 End date June 30,2019 

7. Location of ProjectIEvent: 302 Columbia Avenue, Cha~in, SC 29036 
..................... 

8. Number of employees: #Full-time 2 #Part-time 

9. Do you advertise outside a 50-mile radius? Elyes ONo 

10. If yes to #9, please check all that apply to advertising sources outside of Lexington County: 

I Rack Cards - # distributed 3,000 
Brochures - # distributed 4.000 

P Posters - # distributed 
Magazine Ads - # ads (list ads and distribution range on separate sheet) 

1 Newspaper Ads - # ads (list newspapers and distribution range on separate sheet) 
P Television Ads - # ads (list stations and viewing range on separate sheet) 

Radios Ads - # ads several see attached (list stations and listener range on separate sheet) 
P Billboards - # ads (list number and location of billboards on separate sheet) 
I Websites - # web pages other than primary website # 2 (list on separate sheet with 
target audience) 
I Other than listed above: - (list on separate sheet with target audience) 
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1 1. How many people do you expect to attend? 40,000 

12. Of this number, how many are tourists? 20,000 (Tourists: "People taking trips outside of 
their home communities for any purpose, except daily commuting to and9om work.") 
[SC Code of Laws, Chapter 6, Section 6-4-5 (4)]. 

13. List the methods used to track tourists: 

I Web page inquires - estimated inquires per month 45-50 
Phone call inquiries - estimated phone calls per month 275-325 
Brochure mailings - estimated brochures mailed per month 30-35 
Event ticket sales - estimated tickets sold per event 175-225 

Q Event registration - estimated registrants per event 
P Hotel sales - estimated sales per event/per month 
0 License plates - estimated count per event 
Q Surveys - estimated number of responses per survey 
P Otherthan listed: 

14. Must comalete: County accommodations funds are generated fkom the hotels in the unincorporated 
areas of the County. Please list the hotels and number of room nights you have used or plan to use 
for your eventlpmject located in the unincorporated areas of Lexington County only: 

The Hyatt Place, Doubletree. Extended Stw Deluxe, Hamuton Inn, and Holiday Inn Express are all 
used by our h e r  members incl udina GIs, SCWGISCANA. Ellett Brothers, Lexington Medical 
Center. Palmetto Health. and Fiserv. It is tmmximated that over 12,000 rooms will be booked for 
our business m e r s .  visitors, family and newly hired employees that will visit Lexington and 
Richland Counties, with 8p~roXimately half of that number in Lexington County and half in 
Richland County. 

15. Please indicate you have read: Chaster 6, Sections 6 4 5  (4) and 6-4-10, SC Code of Laws, 
1976? Byes IIINo - 

16. Project Budget - Reauest for h d s  must meet the reauirements of Chanter 6, Section 6-4-10, 
SC Code of Laws, 1976, as amended. 

a Estimated total cost of Project: $ 26.000 
b. Amount of Ac~~mmoclations Funds requested for this Project: $12,000 
c. This request equals what percent of the total ProjectEvent Budget: 46% 
d. List specifically what the funds will be used for and the estimated amount i.e. brochures - 

$1,500, etc. see attached 

17. Has you. project or organization previously received Accommodations Tax Funds? 
ElYes ONo 

a If yes, state year 20 1 7/20 1 8 , amount $ 15,000 , source Lexkton County 
Accommodations Tax Fund , and purpose: U ~ k e m  and Rmairs of Visitor's Center, 
Advertisk for SDecial Events. and Directory Production and Mailings 

b. For each award year, did you expend 1 O W  of the Accommdons Tax Funds you received? 
MYes ONo 
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c. If no, please explain: 

1 8. Type of Organization: 
Please check one: 

0 County 
0 Municipal 
man-profit Organization 
0 Community service club, church, etc. 
0 501(c) 3 
0 Other: 

Note: For-profit organizations are not eligible for Accommodations Tax Funds 

19. Project description - please attach a report with the following information needed by the Tourism 
Expenditure Review Committee to be sure that the eventlproject was in accordance to Section 6-4- 
10 of the S.C. Code of Laws (Use separate sheet for Wct Description ifneeded): 

a. General description 
b. State the benefit that this project will serve toward promoting tourism and the Lexington 

County Community 
c. Total attendance to the event/project versus the number of total tourists in attendance 
d. Economic impact generated by tourism to the event/project 
e. Overall description of how the emt/project attracts and promotes tourists to the area and 
specifically how the Accommodations Tax Funds were used to accomplish this 
f. Additional comments: see attached 

PLEASE NOTE: Applicant andLor represenhztives must be present during review process by the 
A c c o n u # o ~ n s  Tax Advisory Board in or& to be considered for f~nding. 

Signature of EventProject Director: 

r 
Title 

18 
Drrte 
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County of Lexington 
Accommodations Tax Fund 

FY 2018119 

FUNDING SOURCES 

Organization Name: Greater Chapin Chamber of Commerce & Visitor's Center, 
Actual Current Estimated 
FY FY FY List of Funding Sources - 

2016117 2017118 2018119 
Events (Comedy, Gala, Golf and Silent Auction) $31,870 $26,380 $27,455 

House Rental $1,030 $880 $80 

Lexington County Accommodations Tax Grant $8,393 $13,298 $11,548 

Membership Dues & Premier Sponsorships I $82,316 1 $78,420 1 $80,000 
I 

Membership Meetings $1,610 $1,510 $0 

Sign Rental $10,590 $8,925 $8,925 

TOTAL $135,809 $129,413 $128,008 

kington Couq Acconvnodatiom Tax Funding FY 201809 
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County of Lexington 
Accommodations Tax Fund 

FY 2018119 

EXPENDITURES 

Organization Name: Greater Cha~ in  Chamber of Commerce & Visitor's Center, 

I I I 

Advertising & Marketing 1 $57 1 $206 1 $300 

~p - ~ 

1 

Accountant 

I I I 

Annie Epting Scholarship I $4,000 I $2,000 I $2,000 

Estimated 
N 

Current 
N List of Emenditures 

2016117 
$950 

Credit Card Processing Fees I $2,578 1 $2,181 1 $2,181 

Actual 
FY 

Conferences & Meetings 

2017118 
$1,190 

2018119 
$950 

$22 

Dues & Subscriptions 

Events (Comedy, Gala, Golf & Silent Auction) 

I Payroll Expenses 

Insurance 

Member Services Expenses 

Office Equipment 

I I I 

Postage 1 $713 I$1,096 1$1,096 

$103 

$3,220 

$17,557 

I I I 

RepaiMuilding Maintenance I $4,768 1 $4,378 I $5,365 

$150 

$1,602 

$290 

$801 

I Staff Expenses IS114 ($94 I $94 

$3,602 

$20,303 

I Telephone Internet 1 $3,081 1 $2,846 1 $2,846 

$3,602 

$20,303 

$1,592 

$4,008 

$513 

$1,592 

$4,008 

$513 

Utilities 

Lexington Cotmty A c c o ~ o n s  Tax Funding FY 2018/19 

TOTAL 

$6,637 

$113,930 

$6,056 $6,178 

$119,731 $123,937 
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County of Lexington 
Accommodations Tax Fund 
N 2017118 FINAL REPORT 

(SUBMIT BY END OF FISCAL YEAR WITH FINAL INVOICE) 

I. PROJECT INFORMATION: 

Organidon Name: Greater Chain Chamber of Commerce & Visitor's Center 

Project/Event Name: Greater Chain Chamber of Commerce & Visitor's Center 

Contact Name: Christina C h a ~ ~ e l l  Phone: 803-345-1 100 

IL PROJECT COMPLETION: 

Were you able to complete the projecttevent as stated in your original application? Yes we anticipate we should be able to 
complete our goals as requested. 

If no, state any problems you encountered: 

rn. PROJECT SUCCESS: 

Please share any additional comments regarding the project (e.g., lessons learned, successes, problems encountered, etc.): 

See attached. 

N. PROJEXT ATTENDANCE: 
Record numbers in table below as requested by the Tourism Expenditure Review Committee. Numbers are to reflect 
attendance and funds received for projects for current and previous years. 

I I 

Amount Funded by the Lexington County A c c o m m ~ o n s  Tax Fund I $15,000 I $8,190 

Total Budget of EventProject 

I I 

*Towb& me general& dtrfined as those who travel 50 miles or more to attend 
V .  METHODS: 

Current Year 
$23,000 

Amount Funded by the Lexington County Accommodations Tax Funds 
fiom all Sources 

Total Attendance 

Total Tourists* 

Please describe the methods used to capture the attendance data listed above (license plates, surveys, etc.): Visitors to our 
Visitor Center. Web Inauiries, Facebook Inquiries, ticket sales. 

Previous Year 
$14,040 

VI. PROJECT BUDGET: 
Attach a report indicating what project expenses were paid for using the Lexington County Accommodations Tax Funds for 
the fiscal year. See Attached 
M. ORGANIZATION SIGNATURE: 
Provide signature of official with the organization verifying accuracy of above statements. 

$15,000 

35,000 

17,500 

Christina B. Chappell Executive Director 
Title 

1/3/2018 
Date 

J 

$8,190 

3 3,000 

16,500 

Lexington Cow& Acc-tim Tm Funding FY 2018/19 
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. . Oqwmmn: Greater Chapin Chamber of Commerce & W W s  Center 

County of Lexington Accommodations Tax Fund 
FY20 1 8/20 1 9 

APPLICATION AlTACHMENT 

#10 -Advertising Sources Outside Lexington County 

Radio Ads - 94.3 The Dude 

o We haw partnered with 94.3 The Dude to promote our events throughout the year. We will use 

approximately $1,000 in advertising with The Dude and CalaDaily to reach an audience outside of 
Chapin to attend our events, primarily our Night of Comedy. 

Website-Greferhapin_Chamb;erofmcce\bCgb& - - - - - - - - - - - - 

o Our updated website has been extremely helpful getting information to people in other counties 

around SC and throughout US. We have had many inquiries from multiple states about relocation 
and vacationing; majority are from Georgia, New Jersey, Virginia, Michigan, Connecticut, Florida 
and even California. 

Social Media Websiteslpages - Greater Chapin Chamber of Commerce & Buy into Chapin Facebook pages 
o The chamber promotes community events, points/places of interest and chamber business 

members on both of these pages and has many followers outside of Lexington County and even 
the State of SC. 

o These pages are valuable tools and are dedicated to providing current, interesting and relevant 
information for those interested in visiting or moving to Chapin or surrounding Lexington County 
Areas. 

Greater Chapin Chamber of Commerce Directory & Relocation Guide 
o These directories are our strongest advertising tools for Chapin. Not only do we have them for 

anyone stopping into the Chamber House (new to the area or trawling through), we also supply 
other SC Visitor Centers with these directories, and mail them to anyone inquiring vie email, 
website or over the phone. 

SCE&G Payment Center Location 
o The Chamber is an SCE&G payment processing center for the convenience of South Carolina 

E l e d k &  Gas c u s t v  . . irwe&ngfoe& mMhamtrer. ivlanyof€hose - 
visitors being from neighboring counties, Fairfield, Newberry and Richland. 

#16 - Project Budget 

Greater Chapin Chamber of Commerce & Visitof s Center 

Activitv/Pro~ram Estimated Cost Funds Reauested 

Ongoing Building Refurbishment & Upkeep 
(Plumbing Insulation is priority) 

Advertising and production of special events $7,000.00 

Directory Map Production & Mailings 
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Organintion: Greater Chapin Chamber of Commerce & Visitor's Center 

# 19 - Project Description 

Our 2018-2019 project description is as follows: 

To continue updating The Greater Chapin Chamber House, while maintaining its charm. Our visitor's 

center, a beautiful Victorian house that is over a century old, was donated to the Chamber in 1996. This 

historic home is warm and inviting and serves as a comfortable place for those visiting our small town to 
come in, wander through and ask questions. In addition to the thousands of recreational visitors 

annually, we experience a higher volume of foot traffic from Chapin locals and those in neighboring 
towns, as we are an SCE&G payment processing center. 
Being able to implement these updates, will allow us to continue to stay operational and safe, regardless 

of temperature, providing key services to those visiting or inquiring about the area. Additionally the 
esthetic updates, will allow us to continue to provide a beautiful and welcoming location for all who visit. 

The updates needed, in addition to ongoing maintenance and upkeep, include: 

o OUTSIDE 
Woodwork - back porch needs repairlrefurbishment 

Additional display case for informational brochures, maps, etc., to be available to 
visitors during holidays and weekends when the office is closed 

o INSIDE 
Wood Floor Refurbishment 
Insulation of pipes, walls, windows etc. 

To have an increased advertising budget for our ongoing large events as well as for some new projects in 

this perlod of growth in Chapin. 

o The Chamber hosts annually several large public events. One of the most popular is the Night of 

Comedy on Beaufort Street. This event is unique to Lexington County, no other Chamber in the 

state currently hosts such an event. Our Comedy on Beaufort Street event has grown 

significantly since the first year, from 85 attendees to well over 200 attendees, many coming 
from all over the state. This exciting night of comedy encourages people from all over to come to 

Chapin, not only for a one of a kind event, but to stay, shop and dine in Lexington County. We 
would like to be able to better promote the event this year, to increase our attendance by at 
least 100 people. 

o Our Golf Tournament, held annually at Timberlake Golf Course, attracted new sponsors last year. 
With an increased advertising budget, we feel we can continue to grow this great tournament 
that is attended by many residing outside of Chapin. 

o Additionally, an increased advertising budget is desired for the following events: Annual Silent 
Auction, Holiday Open House (which encourages visitors to shop and dine at our local shops and 
restaurants) and the Annual Awards Gala. These events are well attended and encourage 
tourism and promote commerce in Chapin and surrounding areas. 

o We also assist the Town of Chapin in promoting and providing information about our Annual 
Labor Day Festival, which is one of the largest and most attended events in the Town of Chapin. 
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Organidcm Greater Chapin Chamber of Commerce & W W s  Center 

To facilitate the procurement and distribution of our relocation packages to include a newly produced 

street map of Chapin. These relocation packages provide information on area attractions, activities, 
restaurants, schools, healthcare facilities and accommodations. These relocation packages encourage 
people from all over the country to make Chapin and Lexington County a favorite vacation destination 
and/or home. 
We are committed to providing the following printed materials and services: 

o In addition to visitors who stop by the Chamber House, we receive numerous calls, emails, 
website inquiries and are continuously sending out relocation packages via USPS. The provision 
of these printed materials gives those located a bit further away a glimpse of what Chapin and 
Lexington County have to offer. 

o Our front room serves as Resource Room for tourists and visitors. We house informational 
brochures, maps, directions, mailing lists, directories, business cards, local newspapers and other 
materials to help enhance visitor's experiences while visiting our area, Lexington County and 
South Carolina overall. We have visitors from all over South Carolina, but also from many 
surrounding and Northern states. 

o We provide our Visitor GuideIRelocation Directory to the nine South Carolina Welcome Centers 
located on South Carolina's borders upon request. 

o We serve as the Welcome/Visitor's Center for not only Chapin, but also for Dreher Island State 
Park, the North Side of Lake Murray, White Rock, Little Mountain and Prosperity. We promote 
tourism for Lake Murray, which draws thousands of visitors daily, and we serve as the 
communications hub and information center for the Chapin Community. 

Ill. PROJECT SUCCESS 

Most of the visitor's we see comment on the beauty and appeal of our historic home/office, and we would 
have to agree, however we have learned that the upkeep and functionality of a historic building is an ongoing 
task. Because the historic home doesn't offer much in the way of insulation, when temps dip below freezing, 
our plumbing often freezes, and we have to close the office, as we don't have working restroom facilities 
available. Additionally, the shutdown of the construction at VC Summer, impacted our Night of Comedy in 
2017, in a way we couldn't have prepared for. Many of the attendees in prior years, were VC Summer 
employees, much of whom relocated with the shutdown to seek permanent employment, so it is our goal in 
2018 to grow this event exponentially beyond our local demographic. 
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Organization: Greater Chapin Chamber of Commerce & V I S  Center 

VI. PROJECT BUDGET 
Final Report on Project Expenses paid using Lexington County Accommodations Tax Funds PI 2017-18 

Budgeted 

Ongoing Building Refurbishment & Upkeep $3,soO.W $3,HW).W 

We repaired the electrical issues in the front room and purchased new ceiling fins, as well as repaired and 
painted the banisters, andfront porch swings 

Advertising and production of special events $5,000.00 $5,OO0.00 

We successfully held our Annual Night of Comedy in Aug. 201 7 and our Annual Awards Gala in Dec. 201 7 

Directory/Relocation Guide Production & Mailings $1,000.00 $l,WO.W 

We moiled several directories and relocation packets from July 1 201 7 to date 

The remaining $5,500 of the $15,000 2017-18 Tax Funds granted will be spent on updated furniture for the 

front porch, advertising and production of our upcoming Golf Tournament, and production and mailings of 

our 2018 Directory/Relocation Guide. 

Totals: $9,500.00 
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County of Lexington 
Accommodations Tax Fund 

FY 201812019 

APPLICATION 

1.  Name of ProjectIEvent: 201 8-2019 Regional Sports Marketing Cafnpai 

2. Sponsoring Organization: Experience Columbia SC Sports 

Mailing Address: 101 0 Lincoln Street. Columbia, SC 29201 

3. EventfProject Director: 

w&.~bwer~------Titkfimtive~rector------ 

Telephone 803-545-0009 Alternate Telephone 803-467-2344 

Fax Number 803-545-0102 

4. Event Website: www .columbiascsports.com 

5. EventIProject Category (Check One): 
El Tourism, Advertising/Promotion - see #I 0 for advertising/promotion sources 

0 Tourism Related Expenditures: 

6. Project Timeline: Beginning date July 1,201 8 End date June 30,201 9 

7. Location of Projectfivent: Columbia region (all of Lexinnton & Richland Counties) 

9. Do you advertise outside a 50-mile radius? MYes ONo 

10. If yes to #9, please check all that apply to advertising sources outside of Lexington County: 
q Rack Cards - # distributed 
q Brochures - # distributed 
q Posters - # distributed 

Magazine Ads - # ads 14 (list ads and distribution range on separate sheet) 
q Newspaper Ads - # ads (list newspapers and distribution range on separate sheet) 

Television Ads - # a d s L  (list stations and viewing range on separate sheet) 
Radios Ads - # ads 8 (list stations and listener range on separate sheet) 
Billboards - # ads (list number and location of billboards on separate sheet) 
Websites - # web pages other than primary website # 4 (list on separate sheet with target 
audience) 

M Other than listed above: Social media Goole Adwords, Trade Show sponsorshivs (list on 
separate sheet with target audience) 

Lexington County Accommodations Tax Funding FY 201811 9 
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1 1. How many people do you expect to attend? 140,000 in FY 18-19 

12. Of this number, how many are tourists? 56,000 (40%) (Tourists: "People taking trips outside of their 
home communities for any purpose, except daily commuting to andjom work.") 
[SC Code of Laws, Chapter 6 ,  Section 6-4-5 (4)]. 

13. List the methods used to track tourists: 
0 Web page inquires - estimated inquires per month 
B Phone call inquiries - estimated phone calls per month 80 sales calls to clients per month 

Brochure mailings - estimated brochures mailed per month 
6d Event ticket sales - estimated tickets sold per event 6.500 sold per ticketed event (13 events) 

Event registration - estimated registrants per event 1 7 1 regjstrants per event (42 events) 
m Hotel sales - estimated sales per evenvper month 333 contracted rooms per event (42 events) 
0 License plates - estimated count per event 
O Surveys - estimated number of responses per survey 

Other than listed: We survey at select sporting; events dependinn on the event owner's needs. 
We estimate another 55,500 in non-ticketed event attendance. 

14. Must complete: County accommodations funds are generated from the hotels in the unincorporated 
areas of the County. Please list the hotels and number of room nights you have used or plan to use 
for your evenvproject located in the unincorporated areas of Lexington County only: 
In FY 16- 1 7, 17 of our events contracted rooms in unincorporated Lexinpton County hotels. Those 
events contracted 1.032 room nights in unincorporated Lexington Countv hotels. Hotels include: 
Doubletree, Bavmont Inn & Suites, Clarion Inn Aimrt. Harnpton Inn Airport and Microtel Inn & 
Suites Harbison. We are projecting 900 room nights in FY 17-18. 

15. Please indicate you have read: Chapter 6, Sections 6-4-5 (4) and 6-4-10, SC Code of Laws, 
1976? mYes ONo - 

16. Project Budget - Request for funds must meet the requirements of Chapter 6, Section 6-4-10, 
SC Code of Laws, 1976, as amended. 

a. Estimated total cost of Project $349,000 
b. Amount of Accommodations Funds requested for this Project: $20,000 
c. This request equals what percent of the total Project/Event Budget? 5.7 % 
d. List specifically what the funds will be used for and the estimated amount i.e. brochures - 

$1,500, etc. Print ads - $8.000; website - $2,000; trade-shows - $8,000; promotional 
materials - $2,000 

17. Has your project or organization previously received Accommodations Tax Funds? 
MYes ONo 

a. If yes, state year FY 17- 1 8, amount $10,000, source Lexington County, and purpose: 20 17- 1 8 
Regional Svorts market in^ Campaign 

b. For each award year, did you expend 100% of the Accommodations Tax Funds you received? 
ElYes ONo 

c. If no, please explain: 

Lexington County Accommodations Tax Funding FY 201811 9 
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18. Type of Organization: 
Please check one: 

0 County 
0 Municipal 
El Non-profit Organization 

Community service club, church, etc. 
0 501(c) 3 
0 Other: 

Note: For-profit organizations are not eligible for Accommodations Tax Funds 

19. Project description - please attach a report with the following information needed by the Tourism 
Expenditure Review Committee to be sure that the eventlproject was in accordance to Section 6-4- 
10 of the S.C. Code of Laws (Use separate sheet for Project Description ij'needed): 

a. General description 
b. State the benefit that this project will serve toward promoting tourism and the Lexington 

County Community 
c. Total attendance to the eventlproject versus the number of total tourists in attendance 
d. Economic impact generated by tourism to the event/project 
e. Overall description of how the event/project attracts and promotes tourists to the area and 

specifically, how the Accommodations Tax Funds were used to accomplish this 
f. Additional comments: Please see the attached documentation for proiect description. 

PLEASE NOTE: Applicant and/or representatives must be present during review process by the 
Accommodations Tax Advisory Board in order to be considered for funding. 

Title 

I 

Signature Date / 

Lexington County Accommodations Tax Fundig FY 201 8/19 
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EXPERIENCE COLUMBIA SC SPORTS ATTACHMENT 

10. ADVERTISING SOURCES 

Magazine ads - We plan to purchase full-page, four-color ads in the following travel industry 
publications: four (4) in SportsEvents magazine, four (4) in Sports Destinations Management 
magazine, one (1) in The Sports Planning Guide and five (5) in Rowing Magazine. Fourteen (14) 
total ads. All magazines are nationally distributed in the sports travel community except for 
Rowing magazine, which is the leading rowing publication in the nation and is distributed to all 
US Rowing members. 
Websites - In addition to our main website (www.columbiascsr>orts.com), we plan to advertise 
on the following websites: www.sportsdestinations.com, www.sportseventsmaaazine.com, 
www.st>ortsvlanningguide.com, . www.rowin~ews.com. The target audience for Sports 
Destinations Management, Sports Planning Guide and SportsEvents is sports event-owners / 
decision makers. The target audience for Rowing News is collegiate and scholastic rowing 
coaches who determine sites for winter or spring training. 
Other -We purchase TV commercials during the high school football and basketball state 
championship which are played in Columbia. Those ads reach a statewide audience on Sinclair 
Broadcasting stations. We purchase a weekly sports radio segment on WGCV that is broadcast 
live on the Internet. We also selectively sponsor sports travel industry trades shows such as the 
NASC Symposium, SPORTS: The Relationship Conference, the AAU Convention, US Rowing 
National Convention, US Sports Congress and the TEAMS Conference where we are guaranteed 
to meet face-to-face with over 40 sports-event owners/directors. 

19. PROJECT DESCRIPTION 

A. GENERAL DESCRIPTION: 
Experience Columbia SC Sports is committed to serving as the central clearinghouse for information 
regarding the sponsorship, promotion and hosting of sporting events, facilities and associations in 
Lexington and Richland Counties as well as the City of Columbia. 

The mission of the Experience Columbia SC Sports is to strengthen the area's economy by marketing 
and selling the Columbia, SC region (City of Columbia, Lexington County, Richland County) as a 
premier destination for sporting events, partnering with local sports organizations to grow and 
develop existing events, and by recruiting new events which provide an economic benefit to the 
region by generating room nights, food and beverage sales, and associated tax revenues. 

We have been successfU1 in attracting new and unique sporting events to the region since our 
inception in 2002 using limited funds. Added fimding is needed to enhance our current sales and 
marketing efforts used to recruit regional and national sports events to our community. The 201 8- 
201 9 Regional Sports Marketing Campaign supports our goal by directly marketing to events rights 
holders and sports governing bodies through tradeshow participation, direct mail of collateral pieces 
and advertising in several national trade publications. This direct marketing effort creates awareness 
and communicates the advantages of our community's sports products and facilities; allowing us to 
recruit more events, resulting in increased room nights for our area hotel properties and economic 
benefit for our entire region. 

B. STATE THE BENEF'H' THAT THIS PROJECT WILL SERVE TOWARD PROMOTING 
TOURISM AND THE LEXINGTON c o u N m  COMMUNITY: 
Spectators, athletes and their support groups all utilize the same services used by other kinds of 
tourists: accommodations, transport services, food and beverage services, retail businesses and 
attractions. However, sports events have the ability to spread the use of these services into off-peak 
periods, such as the summer and winter months, when occupancy rates and consumer consumptions 
tend to go down. Since Experience Columbia SC Sports was established and started receiving fbnding 
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from Lexington County, Richland County and the City of Columbia; we have discovered new events 
that had never considered our community for their activities or events. Events like recruiting 
collegiate rowing teams to train during the winter and spring at the rowing facility on the Broad River 
or convincing NXT Events to host their 2016 and 201 8 South Carolina Shootout Lacrosse 
Championships at the Fields at Saluda Shoals Complex or winning bids to host events like the 2016 
US Quidditch National Cup. We are also looking to host a Flag Football Tournament at the Swansea 
Sports Complex and a new International Slow Pitch Softball tournament at 3-4 LCRAC complexes in 
the fall of 20 1 8. 

The staging of sports events has the potential to raise the profile of the community through the 
coverage of the event. The marketing of these events also presents many opportunities for the 
community to showcase its assets and attractions on a regional & national level to other potential 
visitors and investors. Events enhance the quality of life for local residents by providing year-round 
recreational alternatives, but can also be used as a tool for economic and other development purposes. 
As events attract more visitors to the community, the market demand for lodging, restaurants, retail 
stores and entertainment venues also increases. The economic impact of playing host to these sporting 
events is endless and benefits the community by showing our region as a destination for hosting 
successful regional and nation events. 

C. TOTAL ATTENDANCE TO THE PROJECT VS. TOTAL TOURISTS IN ATTENDANCE: 
Experience Columbia SC Sports tracks the number of hotel room nights for each of our events. Our 
goal is to book or assist with booking 14,000 contracted hotel room nights to the region during FY 
201 8-19 from sporting events. 14,000 room nights 1 2.0 nights x 3.0 tourists per room = 21,000 
overnight tourists in N2018-19. Based on research (ticket sales, event owner surveys, event 
registrations) with our events, an additional estimated 40,000 out-of-town tourists drive in and do not 
stay in hotels rooms. We are projecting 140,000 total attendance for FY2018-2019, of which 61,000 
are tourists. 

D. ECONOMIC IMPACT GENERATED BY TOURISM TO THE EVENTPROJECT: 
Due to the NCAA Men's Basketball Tournament in March 2019, we have increased our goals to 
14,000 contracted room nights. Along with our projection of 40,000 non-overnight tourists, we 
estimate we will generate an estimated economic impact of $16.000,000 in 201 8- 19. Our direct 
economic impact in FY16-17 was $9,932.380 and in FY 15-16 it was $1 1,179,636. 

E. OVERALL DESCRIPTION OF HOW THE EVENTIPROJECT ATTRACTS AND 
PROMOTES TOURISTS TO THE AREA AND SPECIFICALLY HOW THE 
ACCOMMODATIONS TAX FUNDS WERE USED TO ACCOMPLISH THIS: 
We use Lexington County Accommodations Tax funds to specifically market directly to national, 
regional or state-wide sporting event owners or national governing bodies that control where certain 
major sporting events are held. We promote the region and our sports facilities as potential hosts to 
these decision makers. We target them with attractive ads in sports-travel industry publications, we 
meet with them in person at national trade shows and we send out promotional materials, visitor 
guides and facilities guides that showcase our hotels, sports facilities, restaurants, attractions, etc. We 
use the accommodations tax funds to purchase advertising space, create promotional materials and 
travel to national trade shows. 

F. ADDITIONAL COMMENTS: 
In FY2016-17, we estimate our sales efforts booked or assisted sports events in unincorporated 
Lexington County that contracted 912 hotel room nights, attracting 5,444 tourists and generating an 
estimated economic impact of $1,191,885. A great return on Lexington County's investment! 
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County of Lexington 
Accommodations Tax Fund 

FY 2018/19 

FUNDING SOURCES 

lrganization Name: Experience Columbia SC Sports 
I Actual 1 Current I Estimated I 

I I I 

City of Columbia Hospitality Tax 1 $177,000 1 $104,000 1 $105,000 

List of Funding Sources 
Lexington County Accommodations Tax 

I I I 

Richland County Accommodations Tax 1 $24,000 1 $24,000 1 $24,000 
I I I 

Richland County Hospitality Tax I $57,000 1 $47,000 ( $47,000 

2016117 
$10,000 

I I I 

Town of Lexington Accommodations Tax I $3,000 1 $3,000 1 $3,000 
I I I 

Destination Marketing Fund 1 $109,651 1 $1 50,000 1 $150,000 

2017118 
$10,000 

Lexington County Accommodations Tax Funding FY 20 1811 9 

2018119 
$20,000 
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County of Lexington 
Accommodations Tax Fund 

FY 2018119 

EXPENDITURES 

Organization Name: Experience Columbia SC Sports 
1 Actual / Current 1 Estimated 1 

I I 

Trade Show registration, travel costs & client recruitment 1 $80,614 1 $78,595 1 $80,000 

List of Expenditures 
Administrative (Personnel, telephone, office supplies, etc) 

I I I 

Marketing & Advertising (print, website, online, etc) 1 $1 15,722 1 $61,795 1 $68,000 
I I I 

PromotionaVCollatera1 Materials 1 $9,391 1 $7,458 1 $7,500 I 

2016117 
$176,687 

Lexington County Accommodations Tax Funding FY 20 1811 9 

2017118 
$1 90,152 

2018119 
$193,500 
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Experience Columbia SC 
Statement of Revenues and Expenditures 
903 - Drperence Columbia SC (Sport*) 

From 12/1/2017 Through 12/31/2017 

Period Budget O/o 

Actual YTD Actual YTD Budget Budget Variance Remain 

Revenue 
Grant Revenue 

4001 Richland County - Accom Tax 
4005 Town of Lexington - Acunn Tax 
406 Lexington County - Accom Tax 
4020 C3ty of columbia - Hospitali Tax 
4021 Richland County - Hospitality Tax 

Total Grant Revenue 
Program Revenue 

4101 Miss SC Pageant 
Total hogram Revenue 

Totd Revenue 

Total Revenue 

Transfers In  
4602 Transferred in tom DM 

Total Transfers In 

Expenditures 
Personnel Expenses 

5002 Salaries - FT Sales & Marketing 
5040 Personnel Contingency 
5050 Payroll Tax Expense 
5055 Retirement - 40lk 
5060 Health Insurance 
5061 Dental Inswance 
5062 Life & Disability Insurance 
5070 Workers Compensation 
5071 Unemployment Insurance 
5075 Incentives 
5076 Auto Allowance 

Total Personnel Expenses 
Pmkaional Fees 

Profeaiond Selvke Fees 
TotalhofeaionalFees 

Program ~xpenses 
Client Recruitment & Entertainment 
Convention Recruttmertt Fund 
Palmer & Community Relations 

Total Pmgram Expemes 
Markebng, Advertising & Publications 

Marketing &Advertising 
Total Marketing, Advertising 8 P u b l i  

-pawKyn= 
office Space Rental 

T~OccupancyExpense 
operatins Ew+mses 

Telephone 
Website Enhancements 
Tradeshows 
Postage 
mce Supplies 

Total Opefating Expenses 

- 0 m n g  
parking 
Dws & S u b s c r i n s  
~ O l n O t i ~ ~ l  Materials 
Collateral Materlds 
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Experience Columbia SC 
Statement of Revenues and Expenditures 
903 - Ekpefience Cdumbia SC (wrtr) 

From 12/1/2017 Through 12/31/2017 

Period 
Actual YTD Actual YTD Budget 

5427 Employee Travel, Meals 81 Accorodations 5,631.82 15,372.14 9,500.02 
5430 Employee Training 0.00 1,899.00 1,200.00 
5436 Banking & Merchant Fees -14.99o.00 

Total Other Operating Expenses 6.627.67-19.164.54 
Total Expend i i  27.536.39198.006.35IA6.50 

Total ExGendiires 

Net Revenue Over Expenditures 

Net Revenue Over Expediires (After 
Transfers) 

Budget 
Budget 
Variance 

% 
Remain 
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Canunlesienere 
John A. Swards, Chairman 

William H. Harmon, Vlce C h a i m  
Timothy W. Stewat Secretary 

BTuce P. Lovd0ss 
Gay A. Boyd 

LxecuUve Director 
Mark A. Smyers 

ICRC Administration 
5605 Bush River Road 

Columbia, SC 29212 
(803) 772-1 228 

Crooked Creek Park 
1098 Old Lexington Hwy. 

Chapin, SC 29036 
(803) 345-6181 

Win Park 
370A Eptings Camp Rd 

Chapin, SC 29036 

Saluda Shoals Park 
5605 Bush River Road 

Columbia, SC 29212 
(803) 772-1 228 

January 5,2018 

Ms. Judy Busbee 
Assistant Clerk to Council 
Lexington County Council 
212 South Lake Dr., Ste.601 
Lexington, SC 29072 

Dear Ms. Busbee, 

On behalf of the Irrno Chapin Recreation Commission, we would like to 
submit this application for the 20 18-20 19 Accommodations Tax Fund. This 
submission requests funding for tourism related expenditures for the 
ICRC Sporis Tourism program. 

We are very grateful for the past support we have received and appreciate 
your consideration of this request. Please contact me at (803) 21 3-2006 or 
msmyers@icrc.net if you have any questions or need additional information. 

Mark A. Smyers 
Executive Director 

Seven Oaks Park 
200 Leisure Lane 

Columbia, SC 2921 0 
(803) 772-3336 
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Page 1 of 6 

County of Lexington 
Accommodations Tax Fund 

FY 201812019 

APPLICATION 

1. Name of ProjectEvent: lcRc sports Tourism 

2. Sponsoring Organization: lrmo Chapin Recreation Commission 

Mailing Address: 5605 Bush River Road, Columbia, SC 29212 

3. EventTroject Director: 

Name Mark A. Smyers Title Executive Director 

Telephone 803-772-1 228 Alternate Telephone 803-213-*006 

Fax Number 803-772-6865 

4. Event Website: www.icrc.net 

5. EventJProject Category (Check One): 
O Tourism, Advertising/Promotion - see #10 for advertising/promotion sources 

Tourism Related Expenditures: Marketing, Advertising, and Tournament Packages 

6. Project Timeline: Beginning date 07/01/2018 End date O ~ ~ l 2 o l Q  

7. Location of Projecfivent: Crooked Creek Park, Melvin Park, Saluda Shoals Park, Seven Oaks Park 

8. Number of employees: #Full-time 65 

9. Do you advertise outside a 50-mile radius? PYes ONo 

10. If yes to #9, please check all that apply to advertising sources outside of Lexington County: 
P Rack Cards - # distributed 
P Brochures - # distributed llom 
O Posters - # distributed 
P Magazine Ads - # ads 4 (list ads and distribution range on separate sheet) 
O Newspaper Ads - # ads (list newspapers and distribution range on separate sheet) 
Cl Television Ads - # ads (list stations and viewing range on separate sheet) 
0 Radios Ads - # ads (list stations and listener range on separate sheet) 
0 Billboards - # ads (list number and location of billboards on separate sheet) 
P Websites - # web pages other than primary website # 3 (list on separate sheet with target 

audience) 
P Other than listed above: Trade Shows (3) for sports tournament organizations (list on 

separate sheet with target audience) 
Lexington C o w  Accommodariotzs Tax Funding FY 2018/19 
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Page 2 of 6 

1 I .  How many people do you expect to attend? 152,900 

12. Of this number, how many are tourists? 32,100 (Tourists: "People taking trips outside of 
their home communities for any purpose, except daily commuting to andfiom work.") 
[SC Code of Laws, Chapter 6, Section 6-4-5 (4)]. 

13. List the methods used to track tourists: 
P Web page inquires - estimated inquires per month 10 

P Phone call inquiries - estimated phone calls per month 20 

P Brochure mailings - estimated brochures mailed per month 10 

0 Event ticket sales - estimated tickets sold per event 
0 Event registration - estimated registrants per event mo 

- L l  I h t d s a l e s ~ h ~ s a l e s  per eventiper month 
0 License plates - estimated count per event 
P Surveys - estimated number of responses per survey 
P Other than listed: 

14. Must com~lete: County accommodations funds are generated from the hotels in the unincorporated 
areas of the County. Please list the hotels and number of room nights you have used or plan to use 
for your eventlproject located in the unincorporated areas of Lexington County only: 
A housing bureau will track hotel bookings for events and ICRC receives reports from hotels for tournaments. ICRC estimates 1,800 bookings 
-- 

for the 2018-2019 fiscal year. Unincorporated hotels in proximity to facilities include: Baymont Inn, DoubleTree by Hinon, 

Wingate by Wndham, and Country Inn & Suites. 

15. Please indicate you have read: Chapter 6, Sections 6-4-5 (4) and 6-4-10, SC Code of Laws, 
1976? PYes PNo - 

16. Project Budget - Reauest for funds must meet the reauirements of Cha~ter 6, Section 6-4-10, 
SC Code of Laws, 1976, as amended. 

a. Estimated total cost of Project: $ *41855 - - - - - - - - 
---------- 

b. Amount of Accommodations Funds requested for this Project: $ 301000 

c. This request equals what percent of the total Project~Event Budget: 13 % 
d. List specifically what the funds will be used for and the estimated amount i.e. brochures - 

$1,500, etc, Tournament Rights Fees $15,000, Print Advertising - $7500, Digital Advertising - $6,000 Trade Show Advertising $1,500 

17. Has your project or organization previously received Accommodations Tax Funds? 
@Yes PNo 

a. If yes, state year 20l7-18 , amount $ 201000 Source Lexington Co. A Tax , and 
purpose: ICRC Sports Tourism 

b. For each award year, did you expend 100% of the Accommodations Tax Funds you received? 
PYes PNo 

c. If no, please explain: 

Lexington County A c c o m ~ t i o n s  Tax Funding FY 2018119 
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County of Lexington 
Accommodations Tax Fund 

FY 2018119 

FUNDING SOURCES 

Organization Name: lrmo Chapin Recreation Comr 
Actual 

List of Funding Sources FY 
2016117 

Accommadations Tax $10,000 

Admissions 1 $46.545 

Facility RentalIRegistration $47,957 

Concessions** $45,605 

Special Events 1 $28,295 

**Concession revenue increase due to ICRC I 
reinstating internal concession operations I 

February 201 6** I 

Lexington County Accoi 

Page 4 of 6 

Current Estimated 
FY FY 1 

2017/18 2018119 

l&tions Tax Funding FY 2018/19 595



County of Lexington 
Accommodations Tax Fund 

FY 2018119 

EXPENDITURES 

Page 5 of 6 

lrmo Chapin Recreation Commission 1 
Organization Name:- 1 

I Actual I c u m m a t e d  I 
List of Expenditures FY FY FY 

2016117 2017118 2018119 

Part Time Expense** 1 $19,416 1 $13,301 1 $45,800 1 
I I I 

Concessions 1$26,290 1 $14,164 1 $30,530 1 

Tournament Rights Fee $5,000 $0 $1 5,000 

I I I 

**Part time expense increase due to Melvin 

Park operating for a full year.** I 

Lexington Coun&y Accommodaliom Tax Funding FY 2018/19 596



Page 3 of 6 

18. Type of Organization: 
Please check one: 

0 County 
P Municipal 
P Non-profit Organization 
0 Community service club, church, etc. 
0 501(c) 3 
p Other: Special Purpose District 

Note: For-profit organizations are not eligible for Accommodations Tax Funds 

19. Project description - please attach a report with the following information needed by the Tourism 
Expenditure Review Committee to be sure that the eventlproject was in accordance to Section 6-4- 
10 of the S.C. Code of Laws (Use separate sheet for Project Description ifneeded): 
------------------ 

a. General description 
b. State the benefit that this project will serve toward promoting tourism and the Lexington 

County Community 
c. Total attendance to the evendproject versus the number of total tourists in attendance 
d. Economic impact generated by tourism to the evendproject 
e. Overall description of how the evendproject attracts and promotes tourists to the area and 

specifically how the Accommodations Tax Funds were used to accomplish this 
f. Additional comments: 

PLEASE NOTE: Applicant and/or representatives must be present during review process by the 
Accommodations Tax Advisory Board in order to be considered for funding. 

Signature of Eventeroject Director: 

_ ~ ~ e d : d e  f l ; ie&r 
Title --------------- 

I -s-IB 
Date 

Lexington County Accommodations Tax Funding FY 2018/19 
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ICRC Sports Tourism 

#lo. Advertising Sources 

Magazines: 

Sports Travel Magazine (national monthly publication) - Two (2) ads per year 
Sports Events Magazine (national monthly publication) - Two (2) ads per year 
Sports Destination Management Magazine (national monthly publication) - Two (2) ads 
per year 

Websites: 

Gameday Sports - www.gamedavusssa.com (regional audience - NC, GA, SC) 
Sports Planning Guide - www.svortsplanninng.uide.com (national audience) 
Sports Destination Management - www.sportsdestinations.com (national audience) 
Discover SC/ SC Sports Alliance - www.discoversouthcarolina.com/sports-alle 
(national audience) 

Trade Shows: 

Connect Sports Marketplace - Tournament Event OwnersIRight Holders 
NASC Sports Event Symposium - Tournament Event OwnersRight Holders 
TEAMS Conference - Tournament Event OwnersIRight Holders 
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ICRCSports Tourism Narrative Report 

19. Project description - please attach a report with the following information needed by the 
Tourism Expenditure Review Committee to be sure that the eventlproject was in 
accordance to Section 6-4-10 of the S.C. Code of Law: 

a. General description. 
Funding from the Lexington County Accommodations Tax Fund will be used to support efforts to 
secure a minimum of 55 sporting events and/or tournaments in the 20 18- 19 year. 

The Irmo Chapin Recreation Commission (ICRC), established in 1969, exists to enhance the quality 
of life for people in the Midlands through the development of recreation programs that promote a 
lifestyle of wellness, physical activities and cultural experiences for all ages. ICRC has earned a 
reputation for program and facility excellence that has attracted participants from throughout the 
Midlands and across the State. Our well-maintained, four-park system is built to support modern 
competition and rewards fans with a fun, memorable getaway in an amenity-packed area. 

With athletic facilities at Crooked Creek Park (Chapin), Melvin Park (Chapin), Saluda Shoals Park 
(St. Andrews area), and Seven Oaks Park (St. Andrews area). ICRC will be able to host a minimum 
of 55 sporting events in the 201 8-19 year. Tournaments and events include: 

Travel BasebalVSoftball Tournaments (35 tournaments) 
20 additional sporting events (races, runs, lacrosse, rugby, soccer, Quidditch) 

Crooked Creek Park 
Crooked Creek is a thriving park in the heart of Lake Murray country. Its six baseball diamonds 
and four multi-use fields make it well suited for baseball, soccer, lacrosse and rugby 
tournaments. The park also includes six tennis courts for competition play or clinics. 

Melvin Park 
The new Melvin Park is located less than one mile from Crooked Creek Park and features six 
baseball diamonds, two multi-use fields, and eight tennis courts. Guests can explore the 70-acre 
park, which includes a refreshing splash pad. 

Seven Oaks Park 
Seven Oaks is one of the Midlands' premier baseball venues. The park features six baseball 
diamonds, three multi-use fields and two gymnasiums, which allows for indoor competitions 
including cheerleading, karate, and basketball. 

Saluda Shoals Park 
With six multi-use fields (football, soccer, lacrosse) as well as a 10- court tennis complex, 
Saluda Shoals Park is ideal for both tournaments and d w l k  events. The athletic complex has 
easy access to 10-miles of paved and unpaved trails, canoeing, kayaking, tubing, Saluda Splash 
and more at this 480-acre riverfront park. 
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b. State the benefit that this project will serve toward promoting tourism and the Lexington 
County Community. 
"34.9 million people travelled with an overnight stay to participate or watch an amateur sports 
event." - Sports Marketing Surveys USA 

In 2018-2019, ICRC plans to host a minimum of 55 sporting events at ICRC facilities in 
Lexington County. These tournaments will bring an estimated 152,900 people to Lexington 
County fiom throughout SC and the United States. Tennis facilities will offer 24 courts, of 
which six (6) are clay courts. Senior tournament players prefer the use of clay courts. These 
facilities create partnership opportunities with Lexington County Recreation & Aging 
Commission tennis facilities. Additional events including runs, walks, and non-traditional 
sporting events to be hosted throughout the year. 

Since July of 2014, ICRC has facilitated 76 tournaments in cooperation with Lexington County 
Recreation & Aging Commission (LCRAC) including the Jay Criscione Memorial Super NIT, 
the largest baseball tournament held in South Carolina and one of the largest in the United 
States. An additional 35 tournaments are planned through June 2019 with LCRAC. 

These sporting events also impact Lexington County by building community commitment, 
creating jobs and promoting other tourist attractions in the Midlands including Lake Murray, 
Riverbanks Zoo, area museums and historic sites. Clusters of recreational facilities and 
attractions offer a critical mass that is not present when facilities are widely scattered. As this 
critical mass becomes greater, people will travel from a wider geographical area to visit them, 
visitors will stay longer in the area, and they will spend more dollars. 

c. Total attendance at the eventlproject vs. the number of total tourists in attendance. 
Total Attendance: 152,900 
Overnight Tourist: 19,877 (1 3%) 
Day Tourist: 12,232 (8%) 
(Based on 21% from outside the 50 miles radius 29,693.) 

d. Economic impact generated by tourism to the eventlproject 
Total Economic Impact: $5,334,926 
Overnight & Day Tourist Economic Impact: $1,120,334 

(Note: Information was determined using the DMAI Event Impact Calendar in partnership with the 
Columbia Regional Sports Council.) 

e. Overall description of how the eventlproject attracts and promotes tourists to the area and 
specifically how the Accommodations Tax Funds were used to accomplish this. 
Funds will be used to market, advertise and create tournament packages including Rights Fees 
promoting ICRC tournament facilities and Lexington County amenities. Ads will be placed in 
national sports publications and on websites. Staff will promote facilities at national trade show 
events and in one-on-one meetings. A brochure highlighting the region and ICRC sports 
facilities will be distributed at trade shows. Tournament packages will be developed targeting 
national, regional and statewide sporting event planners. 
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f. Additional comments: 
ICRC is excited to expand into the sports tourism market and further contribute to the growth of 
tourism in Lexington County. Funding from the Lexington County Accommodations Tax will 
help us develop new markets, engage new partners and bring exciting new events to the Lake 
Murray area. 
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IRMO CEIAPIN RECREATION COMMISSION 
Finance 

Commission Brief 
September 201 7 Preliminary Financial Report 

GENERAL FUND 

Please be aware that property tax collections for September are not included in YTD as of 09/3012017. 
They will be reflected in the next report. 

SPECIAL REVENUE FUND 

YTD 09/16 

$254,061 

1,403,864 

% of Budget 

4.25% 

22.38 

As of September 30,2017 the cash balance of operating and special funds totaled $348,343 
Total invested in certificates of deposit or money market accounts was $722,605. 

Budget 

$6,323,943 

6,323,943 

Revenue 

Expenditures 

Revenue 
Expenditures 

YTD 0911 7 

$269,074 

1,415,002 

Submitted by: 

Grants Project 

Accommodations 
Tax 
Saluda Shoals 
Foundation 
PARD 
CDBG 

DOT 
Older Americans Act 

Totals 

Jim Wellman 
Finance Director 
October 31,2017 

YTD 0911 6 

$1,214,688 
817,741 

YTD 09/17 

$1,322,984 
81 1,273 

Amount Budgeted 

20,000 

60,000 

1 36,000 
362,000 

45,000 
170,000 
793,000 

Budget 

$4,765,934 
4,765,934 

% of Budget 

27.76% 
17.02% 

&WCY 
0 

0 

163,2000 
0 

10,000 
0 

173,200 

Amount Received 

0 

0 

0 
0 

0 
0 
0 
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Accommodations Tax Fund 
FY 201812019 

APPLICATION 

Page 1 

Name of Projecflvent: 

Sponsoring Organization: Lexington County Recreation and Aging Comm~ss~on 

~ ~ i l i ~ ~  *ddress: 563 South Lake Drive, Lexington, SC 29072 

3. Event/Project Director: 

Name Randy Gibson ~ i ~ l ~  Executive Director 

Telephone (803) 359-9961 Alternate Telephone 

4. Event Website: www-lcrac.com 

5. Eventproject Category (Check One): 
0 Tourism, AdvertisingPromotion - see #I 0 for advertising/promotion sources 

$Tourism Related Expenditures: *e k n~ in 

6. Project Timeline: Beginning date 07/01 1201 8 

7. Location of ProjectIEvent: see attached 

8. Number of employees: #Full-time 9 
# 

9. Do you advertise outside a 50-mile radius? d Yes ONo 

10. If yes to #9, please check all that apply to advertising sources outside of Lexington County: 
O Rack Cards - # distributed 
O Brochures - # distributed 
R Posters - # distributed 
0 Magazine Ads - # ads (list ads and distribution range on separate sheet) 
O Newspaper Ads - # ads (list newspapers and distribution range on separate sheet) 
0 Television Ads - # ads (list stations and viewing range on separate sheet) 
O Radios Ads - # ads (list stations and listener range on separate sheet) 
O Billboards - # ads (list number and location of billboards on separate sheet) 

Websites - # web pages other than primary website # (list on separate sheet with target 

a( 
audience) 
Other than listed above: see attached (list on 
separate sheet with target audience) 

Lexington County Accomnrodan011~ Tax Funding FY2018119 
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Page 2 of 6 

1 1. How many people do you expect to attend? 14,500 

12. Of this number, how many are tourists? 7,800 (Tourists: "People taking trips outside of 
their home communities for any purpose, except daily commuting to andfiom work.") 
[SC Code of Laws, Chapter 6, Section 6-4-5 (4)]. 

13. List the methods used to track tourists: 
O Web page inquires - estimated inquires per month 
O Phone call inquiries - estimated phone calls per month 
O Brochure mailings - estimated brochures mailed per month 
O Event ticket sales - estimated tickets sold per event 
O Event registration - estimated registrants per event 
O Hotel sales - estimated sales per event/per month 
O License plates - estimated count per event 

Surveys - estimated number of responses per survey 
Other than listed: see attached 

14. Must complete: County accommodations funds are generated from the hotels in the unincorporated 
areas of the County. Please list the hotels and number of room nights you have used or plan to use 
for your event/project located in the unincorporated areas of Lexington County only: 

see attached 

15. Please ind' ate you have read: Chapter 6. Sections 6-4-5 (4) and 6-4-10, SC Code of Laws, 
- 1976? 2Ir Yes ONo 

16. Project Budget - Reauest for funds must meet the reauirements of Chapter 6, Section 6-4-10, 
SC Code of Laws. 1976. as amended. 

a. Estimated total cost of Project: $ 891700.00 
b. Amount of Accommodations Funds requested for this Project: $ 201000.00 
c. This request equals what percent of the total Project/Event Budget: 22.30 % 
d. List specifically what the funds will be used for and the estimated amount i.e. brochures - 

$ 1,500, etc. 

17. Has y project or organization previously received Accommodations Tax Funds? 
X e s  

a. If yes, state year 201 8 , amount $ 20,000 , source Lexington County , and 
purpose: Host regional and national tennis tournaments. 

b For each award year, did you expend 100% of the Accommodations Tax Funds you received? 
d u e s  ONO 

c. If no, please explain: 

I ~r;...+.... Prr.-k. Irmr-....i~kin.... T- P..-rli-r fY 7 t l I Q / I 0  
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18. Type of Organization: 
Please check one: 

0 County 
0 Municipal 
O Non-profit Organization 
O Community service club, church, etc. 

Page 3 of 6 

Special Purpose District 

Note: For-profit organizations are not eligible for Accommodations Tax Funds 

19. Project description - please attach a report with the following information needed by the Tourism 
Expenditure Review Committee to be sure that the eventlproject was in accordance to Section 6-4- 
10 of the S.C. Code of Laws (Use separate sheet for Project Description ifneeded): 

a. General description 
b. State the benefit that this project will serve toward promoting tourism and the Lexington 

County Community 
c. Total attendance to the eventlproject versus the number of total tourists in attendance 
d. Economic impact generated by tourism to the eventlproject 
e. Overall description of how the eventlproject attracts and promotes tourists to the area and 

specifically how the Accommodations Tax Funds were used to accomplish this 
f. Additional comments: 

see attached 

PLEASE NOlE: Applicant anlVor representatives must be present during review process by the 
Accommodations Tax Advisory Board in order to be considered for funding. 

Signature of Evenflroject Director: 

- Title 

- 7 Date 

Lexington County Accommodations Tm Funding FY2018/19 
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County of Lexington 
Accommodations Tax Fund 
FY 20 1 8/20 1 9 Application 

7. Locations of Project are 425 Oak Drive, Lexington, SC 29072 and 1120 Fort Congaree Trail, 
Cayce, SC 29033. 

10. If yes to #9, please check all that apply to advertising sources outside of Lexington County: 

We advertise our Preferred Hotels on the following websites. 
LCTC - www.lexingtoncountytennis.com 
USTA - www.usta.com when a tournament is scheduled hotels are posted. 
International Tennis Federation (ITF) - www.itftennis.com when a tournament is scheduled 
hotels are posted. 

United States Tennis Association (USTA) - It is mandatory that all players entering in to a 
sanctioned tennis tournament most go through the USTA website to enter. General information 
about the tournament and accommodations are posted. The USTA covers 17 sections which is 
the United States. 

Visit Lexington County Recreation and Aging Commission (LCRAC) www.lcrac.com website, 
where we average approximately 8,200 hits a month. 

For special tournaments the national office of the United States Tennis Association (USTA) 
sends tournament information to the Southern Section which includes South Carolina, North 
Carolina, Georgia, Alabama, Arkansas, Kentucky, Louisiana, Mississippi and Tennessee. The 
Southern Section sends out the information to the State League Coordinators and the State 
League Coordinators then send to all Community Tennis Associations (CTA) such as the 
Lexington Area Tennis Association (LATA). Each CTA has local leagues in which teams play 
for a chance to compete in the State playoffs. The winners from Sectionals will go to the 
National Championships in the fall. Through this network thousands are reached outside the state 
of South Carolina. 

13. List the methods used to track tourists: 

LCRAC has implemented a tracking process with our Preferred Hotels. The Director of Sales 
submits a monthly room night pick up form. We are not capturing all of the room nights that our 
tournaments produce, so we base our numbers on the reports that the hotels submit to us. 

14. Hotels: 
Unincomorated: 
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County of Lexington 
Accommodations Tax Fund 
N 2017118 FINAL REPORT 

(SUBMIT BY END OF FISCAL YEAR WITH FINAL INVOICE) 

Page 6 of 6 

w 
I. PROJECT INFORMATION: 

Name: Lexington County Recreation and Aging Commission 
Project/Event Name: Lexington County Softball Tournaments 

Contact Name: Gibson phone: (803) 359-9961 
II. PROJECT COMPLETION: 

Were you able to complete the projectlevent as stated in your original application? 

If no, state any problems you encountered: 

Please share any additional comments regarding the project (e.g., lessons learned, successes, problems encountered, etc.): 

Please see "Benefits to Tourism and Community" in Application. 

IV. PROJECT AITENDANCE: 
Record numbers in table below as requested by the Tourism Expenditure Review Committee. Numbers are to reflect 
attendance and funds received for projects for current and previous years. 

V. METHODS: 

Please describe the methods used to capture the attendance data listed above (license plates, surveys, etc.): 
Estimates based on tournament registrations and hotel rooms booked. 

FY 2016117 
Previous Year 

$94,400.00 

$20,000.00 

16,750 
9,040 

Total Budget of EventlProject 

Amount Funded by the Lexington County Accommodations Tax Fund 

Amount Funded by the Lexington County Accommo&tions Tax Funds 
h m  all Sources 

Total Attendance 

Total Tourists* 

VI. PROJECT BUDGET: 
Attach a report indicating what project expenses were paid for using the Lexington County Accommodations Tax Funds for 
the fiscal year. 

*Tourists are generally defined as those who travel 50 miles or more to attend. 

FY 2017118 
Current Year 
$83,200.00 

$20,000.00 

13,000 

7,000 

W. ORGANIZATION SIGNATURE: 
Provide signature of official with the organization verifying accuracy of above statements. 

$ 4 0  V E L D ~ A M  ~mvad p ~ m m  
Title 

Signature Date 

k i n g t o n  Carnty Accornnodations Tax Funding FY 20IWl9 
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Page 4 of 6 

County of Lexington 
Accommodations Tax Fund 

N 2018/19 

FUNDING SOURCES 

Organization Name: Lexington County Recreation and Aging Commission 
( Actual I Current I Estimated 

List of Funding Sources 

Accommodations Tax Request 

Corporate Sponsors 

Merchandise & Concession 

Entry Fee 

FY 
2016117 

$1 8,000.00 

$6,100.00 

$45,600.00 

TOTAL 

Lexington 

FY 
2017118 

Coun!y 

FY 
2018119 

$20,000.00 

Accomnrodationr Tax 

$89,700.00 

Funding FY2OlW9 
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Page 5 of 6 

County of Lexington 
Accommodations Tax Fund 

FY 2018119 

EXPENDITURES 

Advertising & Promotions 

Labor 

List of Expenditures 

I I 

TOTAL / 

Estimated 
FY 

2018119 

$1 5,900.00 Participation Meals & Budget 

Participant Housing 

Officials 

Tennis Supplies 

Utilities 

Supplies, Concessions, Awards 

Actual 
FY 

2016117 

Leringtan Cmniy AcconvMdations Tmr Funding FY201Wl9 

Current 
FY 

2017118 
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A. General Description: 

The Lexington County Recreation and Aging Commission's two tennis facilities, 
the Lexington County Tennis Complex and the Cayce Tennis and Fitness Center, include 
forty-four lighted seventy-eight foot hard courts and seven thirty-six foot courts designed 
to provide first class tennis opportunities for county residents of all ages and tourists 
generating events. 

The Lexington County Tennis Complex has been named and awarded the 2004 
Municipal Facility of the year by "Racquet Sports Industry Magazine", along with 
formally being named the Professional Tennis Registry Facility of the year 2002, the 
United States Tennis Association Southern Section: USA League Tennis Facility of the 
Year 2003, and United States Tennis Association: Outstanding National Public Facility 
of the Year 2003. 

The Cayce Tennis and Fitness Center has been awarded the 2013 Featured 
Facility Award for Outstanding Public Facility and Southern Member Facility of the Year 
by the USTA along with being named the 2013 Professional Tennis Registry Public 
Facility of the Year. The Lexington County Recreation and Aging Commission has also 
been named the Parks and Recreation Agency of the Year by the "Tennis Industry 
Magazine". 

The Lexington County Tennis facilities are hosting over 29 major tennis events 
that will draw revenue and people to Lexington County and the midlands. 

B. Benefit to Tourism and Community: 

The Lexington County Recreation and Aging Commission feels the Lexington 
County Tennis Complexes have the potential to generate growth of tourism in Lexington 
County even greater than its sofiball tournaments have experienced. 

The 201 8 calendar of tournaments and events scheduled for the Lexington County 
Tennis facilities include: USTA South Carolina Officials Clinic, Lexington County 
Junior Open, Rising Star Junior Tournaments, Youth Progression 10U Tournaments, City 
of Cayce Serves Charity Tournament, PTR IOU, 11-7 and Adult Workshops and 
Certifications, LATA Spring City Playoffs, South Atlantic Championships, the Big East 
Conference Championships, "Love For A Cure" Adult Championships, South Carolina 
High School Boys' Singles and Team Championships, Boys and Girls Southern lo's, 
South Carolina Junior Closed Hard Courts Championships, Cayce Tennis and Fitness 
Center Junior Challenger, Palmetto Tennis Classic, Lexington County Junior Challenger, 
USTAIITF South Carolina Junior Championships, Airport High School Foundation 
Tournament, and the South Carolina High School Girls' Singles and Team 
Championships. 
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C. Attendance Numbers: 

Some of the major tennis tournaments projected to generate the most economic 
impact for Lexington County are the Big East Conference Championships, the new South 
Atlantic Conference Championships, USTA Tennis Boys and Girls Southern 10's East, 
the International Tennis Federation (ITF) South Carolina Junior Championships, the 
South Carolina Junior Closed Hard Courts Championships, and the Youth 10U 
Progression Tournaments. 

The Big East Conference Championships will have 10 women teams and 8 men 
teams, each team has 8 to 10 players plus coaches and trainer. All these teams are from 
the North East. We are expecting over 200 participants. 

The new South Atlantic Conference Championships will have 8 men and 8 
women teams, each team has 10 to 12 players plus coaches and trainers. These teams are 
from the South East and have a good following. We are expecting close to 200 players 
plus a following of more than 300 spectators. 

The USTA Tennis Boys and Girls Southern 10's East will feature 64 boys and 64 
girls tennis players ages 10 and under from South Carolina, North Carolina and Georgia. 
Cayce Tennis and Fitness Center hosted the tournament in 2017 with 110 of the 128 
participates traveling from outside the state of South Carolina. 

The International Tennis Federation South Carolina Junior Championships will 
feature the top 64 boys' and 64 girls' tennis players' ages 13 to 18 in the world, including 
but not limited to South America, Australia, Asia and Europe, competing for world 
rankings. The tournament also requires a qualifying tournament with an estimated 128 
players worldwide. 

The combined impact from the ITF Sanctioned South Carolina Tournament will 
generate approximately 400 to 500 room nights in Lexington County. An estimated of 
240 participants along with their coaches, academies members, families, college coaches 
and spectators will visit the Lexington County Tennis Complex facility 

The 201 8 South Carolina Junior Closed Hard Courts Championships will have 
approximately 260 participants from South Carolina. The tournament was formerly 
hosted at USC and other Columbia tennis sites for many years. The Cayce Tennis and 
Fitness Center and The Lexington County Tennis Complex has hosted this tournament 
for past six years. This is the most prestigious hard-court tournament in the state for ages 
10 through 1 8 years. 

D. Economic Impact: 

The Cayce Tennis and Fitness Center and the Lexington County Tennis Complex 
provides recreational opportunities for Lexington County residents along with promoting 
the sport of tennis locally by providing tennis after school programs, summer camps, 
Paydays, Junior Team Tennis, adult socials and adult leagues for all levels. The 
pnrnhin~rl E P ~ P ~ I I I P A  P X I P ~ ~ C  n t  t h e  t ~ n n i c  fnf i ; l i t ;~~? T J - x x r ; n c ~  o n  ~ e t ; m o t ~ C I  2 7An-A AAA 
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participants and spectators requiring over 2,200 room nights will provide a direct 
economic impact to Lexington County of $481,250. Based on the accepted multiplier 
rate of 3 - 5 and in an effort to be conservative in our estimates we have chosen the 
multiplier rate of 3 for the calculation of the economic impact to Lexington County of 
$1,443,750. 

E. Use of Accommodation Tax Funds: 

The Lexington County Recreation and Aging Commission requests 
accommodation tax funding to host quality tennis tournaments and events that highlight 
the quality of life in Lexington County along with providing economic benefits to the tax 
payers of Lexington County. 
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GREATER IRMO 
CHAMBER OF COMMERCE 

January 3,2018 

Lexington County Council 
212 South Lake Drive, Suite 601 
Lexington, South Carolina 29072 

RE: Accommodations Tax Request from the Greater Irmo Chamber of Commerce 

Thank you for the opportunity once again to request Accommodations Tax funding 
for the fiscal year 2018-2019. The Greater Irmo Chamber of Commerce is pleased to 
operate the Greater Irmo Welcome and Visitor's Center to promote the Greater Irmo 
area and Lexington County. We have greatly enhanced our Visitor's Center with a 
new building and location. Additionally, we have rebranded the Chamber and we 
have launched a brand new website, enhanced our social media and our staff is 
dedicated to continuing the promotion of the Greater lrmo area and Lexington 
County as an attractive place to visit, raise families and do business. 

Enclosed you will find our completed application with all the necessary 
documentation as requested. I look forward to meeting with you soon and I thank 
you for your continued support for our Accommodations Tax funding request. I 
hope each and every one of you have a prosperous New Year! 

Sincerely, 

presided & CEO - 

Greater Irmo Chamber of Commerce 

Growing a Stronger Business Community 

G r e a f e r l r r n n r h n r n h m r  r n r n  
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RONNIE CROMER 
SENATORIAL DISTRICT NO. 18 

HOME ADDRESS: 
P.O. BOX 378  
PROSPERITY. SC 29127 
TELEPHONE: (803) 364-3950 

OFFICE ADDRESS: 
P. 0. BOX 142 
410 GRESSETTE BUILDING 
COLUMBIA. SC 29202 
TELEPHONE (803) 212-6240 
F A X  (803) 212-6299 
EMAIL: RONNIECROMERBSCSENATE.GOV 

December 20,2017 

Lexington County Council 
212 South Lake Drive, Suite 601 
Lexington, SC 29072 

Dear Council: 

I am writing on behalf of The Greater lrmo Chamber of Commerce that has recently applied for 
County of Lexington Accommodations Tax Fund for fiscal year 2018-2019. Those funds will be 
used for the Welcome and Visitor's Center designed to advance the status of the community and 
Lexington County for tourism. The Greater lrmo Chamber of Commerce has my support in their 
effort to market the Greater lrmo community as a tourist destination. 

The Greater lrmo Chamber of Commerce has a positive program in place that would greatly 
enhance its ability to attract tourism to the community, and this would benefit Lexington County 
as a whole. The use of County of Lexington Accommodations Tax Fund for this program would 
be a responsible investment in the community, and I support the use of these funds for the 
Greater lrmo Chamber of Commerce and Visitor's Center. I would greatly appreciate it if you 
would give this application your careful and thoughtful consideration. 

If I can ever be of assistance, please call me. 

Sincerelv. 

Ronnie Cromer 
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Chip Huggins 
District No. 85 - Lexington County 
308 Wayworth Court 
Columbia, SC 292 12 

Committees: 
Regulations and Administrative 
Procedures 

Ways and Means 

Subcommittees: 
= C Business, Commerce and Administrative 

Economic Development and Natural 
Resources 

Lexington County Council 
21 2 South Lake Drive, Suite 601 
Lexington, SC 29072 

Dear Council Members: 

323-B Blatt Building 
Columbia, SC 29201 

Tel. (803) 734-2971 
Fax (803) 734-0103 

I am writing on behalf of The Greater lrmo Chamber of Commerce that has recently 
applied for County of Lexington Accommodations Tax Fund for fiscal year 201 8-201 9. 
Those funds will be used for the Welcome and Visitor's Center designed to advance the 
status of the community and Lexington County for tourism. The Greater lrmo Chamber of 
Commerce has my support in their effort to market the Greater lrmo community as a tourist 
destination. 

The Greater lrmo Chamber of Commerce has a positive program in place that would 
greatly enhance its ability to attract tourism to the community, and this would benefit 
Lexington County as a whole. The use of County of Lexington Accommodations1axFvnd 

- f a r ~ s p r o g r ~ w o u l d b e a r ~ p o n ~ b l ~ ~ e ~ m e n ~ n t h e ~ o m m u n i t y ,  and I support the use 
of these funds for the Greater lrmo Chamber of Commerce and Visitor's Center. I would 
greatly appreciate it if you would give this application your careful and thoughtful 
consideration. 

If I can ever be of assistance, please call me. pJ$/b 
hip H gins 
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Nathan Ballentine 
District No. 7 1 - Lexington & 

Richland Counties 
324 Sienna Drive 
Chapin, SC 29036 

Committee: 
Labor, Commerce & Industry 
Legislative Oversight 

December 20, 201 7 

Lexington County Council 
21 2 South Lake Drive, Suite 601 
Lexington, SC 29072 

320-B Blatt Building 
Columbia, SC 29201 

Tel. (803) 734-2969 

Dear Council Members: 

1 am writing on behalf of The Greater lrmo Chamber of Commerce that has recently 
applied for County of Lexington Accommodations Tax Fund for fiscal year 201 8-201 9. 
Those funds will be used for the Welcome and Visitor's Center designed to advance the 
status of the community and Lexington County for tourism. The Greater lrmo Chamber of 
Commerce has my support in their effort to market the Greater lrmo community as a tourist 
destination. 

The Greater lrmo Chamber of Commerce has a positive program in place that would 
greatly enhance its ability to attract tourism to the community, and this would benefit 
Lexington County as a whole. The use of County of Lexington Accommodations Tax Fund 
for this program would be a responsible investment in the community, and I support the use 
of these funds for the Greater lrmo Chamber of Commerce and Visitor's Center. I would 
greatly appreciate it if you would give this application your careful and thoughtful 
consideration. 

If I can be of assistance, please call me. 

Sincerely, 

Nathan Ballentine 
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Page 1 of 6 

County of Lexington 
Accommodations Tax Fund 

N 2018/2019 

APPLICATION 

1. Name of Project/Event: Greater lrmo Chamber of Commerce-Shop Local Stay Local 

2. Sponsoring Organization: Greater Irmo Chamber of Commerce Welcome Center 

Mailing Address: 1235 Columbia Ave., Irmo, SC 29063 

3. EventProject Director: 

Kerry Powers Title PresidenffCEO 
Name 

803-749-9355 Alternate Telephone 803-361-2212 
Telephone 

Fax Number 803-732-7986 

4. Event Website: www.greaterirmochamber.com 

5. EventIProject Category (Check One): 
@Tourism, Advertising/Promotion - see #I 0 for advertising/promotion sources 

0 Tourism Related Expenditures: 

6. Project Timeline: Beginning date July 1,201 8 End date June 30,2019 

7. Location of Project~Event: 1235 Columbia Ave., Irmo, SC 29063 

8. Number of employees: #Full-time 2 #Part-time 2 

9. Do you advertise outside a 50-mile radius? ayes ONo 

10. If yes to #9, please check all that apply to advertising sources outside of Lexington County: 
O Rack Cards - # distributed 
Q Brochures - # distributed 5000 
0 Posters - # distributed 
0 Magazine Ads - # ads (list ads and distribution range on separate sheet) 
D i  Newspaper Ads - # ads 52 (list newspapers and distribution range on separate sheet) 
O Television Ads - # ads (list stations and viewing range on separate sheet) 
O Radios Ads - # ads (list stations and listener range on separate sheet) 
O Billboards - # ads (list number and location of billboards on separate sheet) 
@ Websites - # web pages other than primary website # 13 (list on separate sheet with target 

audience) 
Q Other than listed above: (list on 

separate sheet with target audience) 
Lexington Counly Accommodations Tm Funding FY 2018/19 
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Question 10: Other than listed above 

The Greater Irmo Chamber of Commerce uses The New Irmo News to 
publish our monthly newsletter in print as well as advertise our 
Chamber and community events several times per month. 

The Greater Irmo Chamber Visitor and Welcome Center contracts with 
Spring Hill Publications to produce our Greater Irmo map. We 
distribute the maps at  all 9 South Carolina Welcome Centers, other 
ChmbersinBichlm&rtd Lexington C-euntks m d i t i s  wailablconlirre. 
Each relocation and visitor packet we mail or distribute here at  the 
Welcome Center contains a map. We also distribute the maps at 
community events including the Irmo Okra Strut. Distribution is 
approximately 5,000 maps per year. 

The Greater Irmo Chamber Visitor and Welcome Center contracts with 
SC Biz to produce the Town of Irmo Visitor's Guide. We distribute the 
guides at all 9 South Carolina Welcome Centers, via mail in our 
relocation packages, in the Chamber lobby and it is available online. 
Distribution is approximately 5000 books per year. 
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10. Web pagcs on w~~.greateriwnocharaber.com which target people outside of Lexington County 

Pam Namp 
Contact Us 
Events 
Festivals and Events 
Hotels 
Members 
Recreation 
Relocation Information 
Restaurants 
Visitor lnformatlon 

Site Name 

Tarxet Audlencg 
Visitors, Residents, Members 
Vlsitors, Resldents, Members 
Visitors, Residents, Members 
Visitors, Residents, Members 
Vlsitors, Residents, Members 
Vlsitors, Residents, Members 
Visitors, Future Resldents 
Visitors, Residents, Members 
Visitors 

Coldwell Banker 
lrmo Okra Strut 
Joan Lucius on Twitter 
Joseph Strenk on Linkedin 
Lake Murray Times 
Lexington County Chronicle 
Lexington County, SC 
Midstate Chambers Coalition 
Miss Greater l imo Scholarship 
Pageant on Facebook 
The Stata 
Welcome to Lake Murray 

Wsb sites referring to www.greaterinno&amber.com which target people outside of Lexington County 

Taraet Audience 

Future Residents 
Vlsiton and Residents 
Personal Fallowers 
Regional Buslness Owners 
Visitors and Residents 
Vlsitors and Residents 
Wsitors and Residents 
Regional Business Owners 
Regional Business Owners and 
Residents 
Visitors and Residents 
Visitors 
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1 1. How many people do you expect to attend? n/a - 

12. Of this number, how many are tourists? nla (Tourists: "People taking tr@s outside bf 
their home communities for any purpose, except daily commuting to andfrom work.") 
[SC Code of Laws, Chapter 6, Section 6-4-5 (4)]. 

13. List the methods used to track tourists: 
@ Web page inquires - estimated inquires per month 
B Phone call inquiries - estimated phone calls per month 200 

Brochure mailings - estimated brochures mailed per month 30 
P Event ticket sales - estimated tickets sold per event 
O Event registration - estimated registrants per event 
Q Hotel sales - estimated sales per evendper month 10 Feb 10 Sept 
P License plates - estimated count per event 
0 Surveys - estimated number of responses per survey 
0 Other than listed: 

14. Must complete: County accommodations funds are generated from the hotels in the unincorporated 
areas of the County. Please list the hotels and number of room nights you have used or plan to use 
for your evenvproject located in the unincorporated areas of Lexington County only: 

see attached 

15. Please indicate you have read: Chapter 6. Sections 6-4-5 (4) and 6-4-10. SC Code of Laws, 
1976? R y e s  ONo - 

16. Project Budget - Reuuest for funds must meet the requirements of Chapter 6. Section 6-4-10, 
SC Code of Laws. 1976. as amended. 

a. Estimated total cost of Project: $ 32,800 
b. Amount of Accomrnodations Funds requested for this Project: $ 20,800 
c. This request equals what percent of the total ProjectIEvent Budget: 63.41 % 
d. List specifically what the hnds will be used for and the estimated amount i.e. brochures - 

$1,500, etc. 4000 for tourism adlmagazine, 8000 for online, 8800 for top ten website 

17. Has your project or organization previously received Accommodations Tax Funds? 
B y e s  ONo 

a. If yes, state year 17/18 , amount $ 15,000 , source Lex County , and 
purpose: Shop Local Stay Local 

b. For each award year, did you expend 100% of the Accommodations Tax Funds you received? 
B y e s  ONo 

c. If no, please explain: 

Lexington County Accom&iom Tax F d n g  FY 2Ol8/I9 
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Question 14: County accommodations funds are generated from the 
hotels in the unincorporated areas of the County. Please list the hotels 
and number of room nights you have used or plan to use for your 
eventlproject located in the unincorporated areas of Lexington County 
only: 

From February through November of 2017, we put 30 visitors in hotels 
in our area. That is averaging 3 heads in beds a month. 

The list of hotels included is as follows: 

Courtyard by Marriott, 347 Zimalcrest Drive. Columbia, SC 29210 

DoubleTree by the Hilton, 2100 Bush River Road, Columbia, SC 29210 

Wingate by Wyndham, 217 Lanneau Court, Columbia, SC 29212 
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18. Type of Organization: 
Please check one: 

0 County 
a Municipal 
0 Non-profit Organization 
0 Community service club, church, etc. 

501(c) 3 
El Other: 501 C 6 

Note: For-profit organizations are not eligible for Accommodations Tax Funds 

19. Project description - please attach a report with the following information needed by the Tourism 
Expenditure Review Committee to be sure that the evendproject was in accordance to Section 6-4- 
10 of the S.C. Code of Laws (Use separate sheet for Project Description ifneeded): 

a. General description 
b. State the benefit that this project will serve toward promoting tourism and the Lexington 

County Community 
c. Total attendance to the evendproject versus the number of total tourists in attendance 
d. Economic impact generated by tourism to the evendproject 
e. Overall description of how the evendproject attracts and promotes tourists to the area and 

specifically how the Accommodations Tax Funds were used to accomplish this 
f. Additional comments: 

see attached 

PLEASE NOTE: Applicant andor representatives must be present during review process by the 
Accommodations Tax Advisory Board in order to be considered for funding. 

Signature of EventProject Director: 

PresidentlCEO 
Title 

Date 
0l03)ti/ 

Lexington County Accommodations Tm Funding FY2018/19 622



Question 19: Project Description 

a. General Description 

The Greater Irmo Chamber Welcome and Visitor's Center is located conveniently 

off 1-26 approximately one half mile from the interstate and is just off the main 

route to the Lake Murray Dam. In July 2015, The Greater lrmo Chamber 

purchased a new facility on Columbia Avenue in the heart of lrmo, right across 

from lrmo Town Park. Our project for 2018 is to continue to enhance the 

functionality of our Welcome Center, which will include a campaign to encourage 

visitors to shop, stay and eat locally. 

b. State the benefit that this project will serve toward promoting tourism and 

the Lexington County Community 

The Greater lrmo Chamber Welcome and Visitor's Center will continue to assist in 

promoting tourism to our area by maintaining the Welcome Center, employing a 

Welcome Center Coordinator, maintaining up to date content on our website and 

social media for tourists and visitor's to access. We are available by phone and 

email to assist visitors to the area. 

c. Total attendance to the eventlproject versus the number of total tourists in 

attendance 

We receive approximately 200 phone calls per month from potential visitors to 

the area. We maintain a close relationship with the Town of lrmo and we field 

most of their calls from potential visitors. We receive approximately 8500 hits to 

our website each month and we mail out an average of 30 relocation packages 

each month. 

d. Economic impact generated by tourism to the eventlproject: 

The Greater lrmo Chamber is one of the first places visitors/tourists contact when 

coming to visit the lrmo area and Lake Murray. We are able to direct them to our 

hotels, restaurants and other activities here in our area and throughout Lexington 

County to keep those tourist dollars in our County. 

623



e. Overall description of how eventlproject attracts and promotes tourists to 

the area and specifically how the Accommodations Tax Fund were used to 

accomplish this. 

The $20,800 requested by the Greater lrmo Chamber Welcome and Visitor's 

Center will be used to continue our campaign to encourage people visiting the 

area to shop, stay and eat in Lexington County. 
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County of Lexington 
Accommodations Tax Fund 

FY 2018119 

FUNDING SOURCES 

List of Funding Sources 

Membership Dues 1 118990 1 48738 1 119000 
I I I 

I Project Income 1 95706 1 41458 1 100000 

Other Income 

Lexington County Accommodo!ions Tax Funding N 2018/19 

Grants: Town of lrmo 

16010 

10000 

26886 40000 

0 0 
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County of Lexington 
Accommodations Tax Fund 

FY 2018119 

EXPENDITURES 

List of Expenditures 

Bank Charges and CC 1 2990 1 1601 1 3202 
I I I 

Donations 1 260 1 250 1 250 

Compensation 

Chamber Dues 

Copier 

Janitorial 1 2600 1 685 1 1370 
I I 1 

126972 

977 

6757 

Mortgage Payment 1 691 9 1 7036 1 14072 

Meetings Expense 

Monthly Luncheons 

Office Supplies 1 2345 1 755 1 1510 

59613 

508 

4060 

Postage 1 733 1 385 1 770 
1 I I 

1 19226 

508 

8120 

971 

5265 

875 

1882 

Utilities 

Lex Cty Prop Tax 

Lexington Cowrty A c c o ~ i o n s  Tax Funding FY 2018/19 

1750 

3764 

Project Expenses 

7808 

4654 

38279 

3674 

4682 

7348 

4682 

11931 23862 
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County of Lexington 
Accommodations Tax Fund 

FY 2017118 FINAL REPORT 
(SUBMIT BY END OF FISCAL YEAR WITH FINAL INVOICE) 

I. PROJECT INFORMATION: 

Page 6 of 6 

Organization Name: Greater lrmo Chamber of Commerce 

Projecflvent Name: Greater Irmo Chamber of Commerce-Shop Loacl Stay Local 

Contact Name: Kerry Powers Phone: 803-749-9355 

11. PROJECT COMPLETION: 

Were you able to complete the projectlevent as stated in your original application? wmpleted 

If no, state any problems you encountered: 

111. PROJECT SUCCESS: 

Please share any additional comments regarding the project (e.g., lessons learned, successes, problems encountered, etc.): 

The visitors to the lmo  area have been pleased with the Visitor's Guide and the information provided in our 
Welcome Center 

IV. PROJECT ATTENDANCE: 
Record numbers in table below as requested by the Tourism Expenditure Review Committee. Numbers are to reflect 
attendance and h d s  received for projects for current and previous years. 

V. METHODS: 

Total Budget of EventIProject 

Amount Funded by the Lexington County Accommodalions Tax Fund 

Amount Funded by the Lexington County Accommodations Tax Funds 
from all Sources 

Total Attendance 

Total Tourists* 

Please describe the methods used to capture the attendance data listed above (license plates, surveys, etc.): 

FY 2017118 
Current Year 

32800 

5000 

15000 

n/a 

VI. PROJECT BUDGET: 
Attach a report indicating what project expenses were paid for using the Lexington County Accommodations Tax Funds for 
the fiscal year. 

*Tourists are generally defined as those who travel 50 miles or more to attend. 

VII. ORGANIZATION SIGNATURE: 
Provide signature of official with the organization verifying accuracy of above statements. 

PresidentICEO 
Title 

Date 
~1o3rd  

Lexington C o w  Accommodations Tax Funding FY 2018/19 
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Project Budget Report 

Lexington County Accommodations Tax 

FY 2017-2018 

$15000 Receiving 

Greater Irmo Chamber of Commerce Visitor's Center 

Expenditures: 

$32,800 to staff and maintain Welcome Center and online presence 

Less Accommodations Tax Received: 

Lexington County: $15000 

Balance of Expenses: $17,800 
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STATE OF SOUTH CAROLINA 
SECRETARY O f  STATE 

NONPROFIT CORPORATlOPI 
r) ARTICLES OF AMENDMENT marl a b d e d  ,; 

SZGRET?,~~'~ OF STATE 

Pursuant ta the provisions of Section 33-31-1005 of the 1976 South Carolina Code of Laws, as amended, 
the applicant delivers to the Secntary of State these artides of amendment 

1. The name of the nonprofit corporation is lnno Chamber of Cammerce 

2. Date incorporated ''IJternber lga8 

3. Specify (a) ihe text of avwj amendment adopted, and (b) list when each amendment was adcpted. 

Amendment adopted to change tha name of the organization ta 

Gmtar lrmo Chamber of Commerce.lncc~oratsd 

1. II/1 By checking this paragraph # the applicant represents that (a) approval of the amendment by the 
rnernben was not mquirad, (b) the amendment )#as approved by a sufficient vobof tha board or 
d ' i r s  or the inewporators. (Do chedc this paragraph M if member vote was required cr if the 
required vote of dlractors or incorparators was not obtained.) 

5. If the approval oi the members was required to adopt the arnendmsnt(s), provide the following 
inkmation: 

(a) Desi~nation (Classes of Membership) 

(b) Number of memberships outstanding 

(c) Number of votes antided to be cast by eacfr dass antitled to vote separately on the amendment 

(d) Number af voles of each dass indisptabiy voting on the amendment 

(e) Complete one of he-following as appropriate 

( i )  Total number of votes cast for and against the amendment by each dass entitled to vote 
3epaWy 

(ii) Total number of undisputed votes cast for the amendment by each ciass which was 
sufficient for approval for that class 
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I n o  Chamber of Commerce 

Name of Corporation 

3. checking this paragraph #6 the applicant represents that approval of the amendment by some 
person or persons other than the members, the board, w the incorporators is required pursuant to 
Section 33-31-1030 of the 1976 South Carolina Code of Laws, as amended, and that the approval 
was obtained. (Do not mark paragraph #6 if either of these statements is not true.) 

7. If the amendment provides for an exchange, reclassification, or cancellation of memberships, 
provisions for implementing the amendment must be set forth hera if provisions are not contained in 
the amendment itself 

8. [7 If this corporation is converting from either a public benefit or relbious corporation into a mutual 
benefit cwporatiin, mark this paragraph HI which certifies that a notice, incfuding a copy of the 
proposed amendment, was delivered to the South Carolina Attorney General at least twenty days 
before the consummation of the amendment. 

Grsater lrmo Chamber of Commerce, Incorporated 

Charles L. Larsen SF. P:esident/CEO 
Type or Print Name and GiVce 

FILING INSTRUCTIONS 

1 .  Two copies d this form. the original and either a du@kate Winal or a confond copy, must Sy iiled 

2. ~t the &e in this is ~nsld&iemt, pleaee attach d o n a 1  sheets e n g  a wrance to me a w n a t e  paragraph h 
this form, or p q a e  this rrdng a axnprler dlsk which will albw for axpamim d spa- on the form. 

3. This iam must be accompanied by the f h g  fee d 310.00 payable to the Saxatarj of State. 

Return to: Seaetary d State 
P.O. Boa 11350 
Cdumbia, SC 2921 1 

Form Eaulsed by South Camlina 
Secretary of State, January 20W 
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STATE OF SOUTH CAROLNA 
SECRETARY OF STATE 

NONPROFIT CORPORATION 
ARTICLES OF AMENDMENT 

@ 

Pursuant to the provisions of 4 33-3 1-1005 of the 1976 South Carolina Code, as 
amended, the applicant delivers to the Secretary of State these articles of amendment. 

1. 'The name of the nonprofit corporation is Mo h f ;.J SSS . & ~ a C L e b  

2. Specify (a) ULC text of every a-dmat adopted, and (b) list when each amendment 
was adopted: 

A ~ Q ~ ~ M E ~ J ; ~  A&pkBr C c L ~ ~  fh% 

3. [ ] By checking this paragraph #3 the applicant represents that (a) approval of the 
amendment by the members was not required, and @) that the amendment was 
approved by a sufficient vote of the board or directors or the incorporators. (Do mt 
check this paragraph B'if member vote was required or if the required vole of 
directors or incorporators was not obtained.) 

4. If the approval of the members was required to adopt the amendment(s), provide the 
following information: 

(a) Designation (Classes of Membership) 
% k e s  pa \ t i r m k w - L ~ ~  

@) Number of memberships outstanding 
4.r 

.(c) Number of votes entitled to be cast by each Class entitled to vote separately on ' 

the amendment: f ytfe PL w.-b ' ~ n a L u  OU. 

0 

(d) Number of votes of each class indisputably voting on the amendment: 
30 ,, . -. . . . . . < . . 

(e) Complete one of the following as:appropriae:, 
(i) Total number of votes cast for aid aendtnent by each class 

entitled to vote separately: ' LARAI P X ; ~  
/ u : 1 

(ii) Total number of undisputed votes cast for the alnerldmellt by each class 
which $as suficient for approval for'!ht $9:: , . 1 , . 3 b  a.c .;. i, . 

U 
l4ibW-drr 

5 .  [ ] By checking this paragraph 1.5 the applicant represene .hat appfoval .pf the; 
amendment by some pei-son or personi'other than ih'i members, 'ihe board. or tile 
incorporators is required pursuant to Section 33-31-1010 of thti 1976 Sou& C ~ o l i f l a  
Code, as mended, and that the approvd'wiu obtaiiia: (~)6'n& Ki2i.k p&grapI?'X15 if 
either of these statements is not true.) 
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6. If the amendment pmvidei for an exchanga, reclassification, or ca~lceilation of 
memberships, provisions for implementing the amendment must be set forth here if 
provisions are not co~~tained in. the amendment 
itself: 3.d 4d& 1 .  

' [ ] If this corporation is converting from either a public benefit or religious 
corporadon into a rnuluai benefit corporation, mark this paragraph #I which certifies 
that a notice, including a copy of the proposed amendment, was delivered to the 
South Carolina ALtorney General at least twenty days before the consummation of the 
amendment. 

Date: / I  /o~/qd 

By: 
(Signature of -0ffiEer) 0 , 

N .<M l%S RESI DSNT 

(Type or Print ~a 'me  & Office) 

FILING NSTRUCTXONS 

1. Two copies of his form, the original and either a duplicate original or a conformed 
copy, must be filed. 

2. If space in this form is insufficient, please attach additionai sheets containing a 
reference to the appropriate p g r a p h  in this fom, or prepare this using a computer 
disk which will allow for expansion of space on the form. 

3. This form must be accompanied by the filing fee of $10.00 payable to the Secretary 
of State. , 

. - . .  . . .. . . -, 
. Form APP~OVM liy South Carolina .. 1 . 1 . . . 1  . . . . 

$er6tarji o:f 'S Ate' jjin' Miles 
. . June, 1994 
. . . . . .  . . .  . .  . 
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- -- - 
-- 

The State of South Carolina 

Oflce of Secretary of State Mark Hammond 
Certificate of Existence, Non-Profit Corporation 

GREATER IRMO CHAMBER OF COMMERCE, INCORPORATED, A Non-Profit 
Corporation duly organized under the laws of the State of South Carolina on 
September 2nd, 1988, has as of the date hersof filed as a non-profit corporation for 
religious, educational, social, fraternal, charitable or other aleemosynary purpose, 
and has paid all fees, taxss and penalties owed to the Secretary of State, that the 
Secretary of State has not mailed notice to the company that it is subject to being 
dissolved by administrative action pursuant to section 33-31-1404 of the South 
Carolina code and that the non-profit corporation has not filed articles of dissolution 
as of the date hereof. 

Given under my Hand and the Graat Seal of 
the State of South Carolina this 18th day of 
February, 2004. . . 

Mark Hammond, Secretary of State 
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Jp.&rbpvbnwodah,)n*keamd(1YI*O~6'*h+ Ida?3mdeat 
N- o f  ISlm n - p L l b b d i a I L . a a f  Lexbaton 
South Carolina ~ r r b ~ a d n a l b # c k d ~ ~ ~ b r ~  

i i T t R D . m ~ a A d # i r a o p s a m h r r ~ ~ ~ ~ ~ ~ & k ~ d ~ -  . 
PO BOX 1246 b r l * ~ ~ r o i  Inlo* sc 

bl-- 

f l R H . T h r m d n r # P c r o l ~ ) ( l l u l a . T n a a . W n n o n a n b e r ~ o e r I d b r c :  

\ 

4 

t 

Irmo Business Associatian 
*nr*rrrr.rr- 
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TllE W~MVIT sElOW MOST BE C0MK.E- WOIE THE CIiAXTU WILL I IBUeD. 

~H-ioAvIr  PXXV U. P A S T O T M D ~ C ~ A I U T I ~  AHD ~ g r m ~ ~  ~ W I O H W  A - ~ P D R , ~  

-HAHE , Irm Business Association 

.sTm01'mcumJNA 1 

1 

~ U N T Y  or Lexingtor) 

Robert F. Garrison, W.D m -  
Ashley 8. Whatsell, f-m - 
Stanley 8. Ssas ler ,  IIi, CPR . . .  - 

- * s ~ ~ J r ~ b ( ~ ~ ~ o ~ ~ r ~ d O J y ~ ~ k b ~ d r n o l y e h ~ h r l g m e q l o l ~ .  , 

ai l~k iwlrbt !+e~ioram~m&draracIr lBr  t lw~uknwi l lnaqcn( r1arspmt l l  f a r i u e l f o r a a y d h ~  

3: 
':G..$ 
'3$. ...&.,. -.': 

" ~ f l f  Y; IF l l IS FOUR THAT MCOLR1UTlON IS O I V A M  IOI PROFIT, TI(U MAY OE CiOWDlFOR ~ O C ~ ~  
-,;$ 

('liMnY ....', 7,: ' 3; U s u  WLW~F o>m&, , ;  ~ i ~ ,  -i.c. .- : 
<. 
i ' 

SHERIFFS SICNATURE 1: 

PLEASE MAIL THIS APPLICATION W I T U  CORRECT REMITTANCE TO: SECRETARY OF STATE 
P. 0. BOX 11350, CULUXIIA, SOUTII CAROLINA 29?11 
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Name 

County of Lexingto 
Accommodations Tax Fun 

FY 2018/2019 

APPLICATION 

of ProjectfEvent: Mktg Support for 18-1 9 Season of H 

2. Sponsoring Organization: MTC Foundation on behalf of Harbison Theatre at MTC 

3. Event/Project Director: 

Name Kristin Cobb Title Executive Director 

Telephone 803-407-5003 Alternate Telephone 803-427-0345 

Fax Number 803-407-5004 

5. EventfProject Category (Check One): 
d~our ian ,  AdvertisingRromotion - see #I0 for aah,ertisin&"romotion sources 

0 Tourism Related Expenditures: 

6. Project Tieline: Beginning date 7/1/18 End date 6/30/19 

7. w o n  of Project/Event: Harbison Theatre at Midlands Technical College (MTC) 

8. Number of employees: #Full-time 3 

9. Do you advertise outside a 50-mile radius? &es ONo 

10. If yes to #9, please check all that apply to advertising sources outside of Lexington County: 
a Rack Cards - # distributed 2500 

Brochures - # distributed 69854 
Posters - # distributed 775 

P Magazine Ads - # ads (list ads and distribution range on separate sheet) 
66 Newspaper Ads - # ads 12 (list newspapers and distribution range on separate sheet) 
d Television Ads - # ads m (list stations and viewing range on separate sheet) 
Ed Radios Ads - # ads 450 (list stations and listener range on separate sheet) 
d ~ilIboards - # ads 3 (List number and location of billboards on separate sheet) 
P Websites - # web pages other than primary website # (list on separate sheet with target 

audience) 
0 Other than listed above: (list on 

separate sheet with target audience) 636
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11. How many people do you expect to attend? 29000 

12. Of this number, how many are tourists? 16095 (Tourists: "People taking trips outside of 
their home commtulities for mrypurpose, except daily commuting to andporn work') 
[SC Code of laws, Chapter 6, Section 6-4-5 (411. 

13. List the methods used to track tourists: 
Web page inquires - estimated inquires per month 20 inquiries per month 1 3000 site visits per month 

Ed Phone call inquiries - estimated phone calls per month 50 
0 Brochure mailings - estimated brochures mailed per month 
d Event ticket sales - estimated tickets sold per event 350 
0 Event registration - estimated registrants per event 
0 Hotel sales - estimated sales per eventlper month 
0 License plates - estimated count per event 
d Surveys - estimated number of responses per survey 200 
d Other than listed: Raise your hand poUs 

14. Must complete: County a c c o m r n ~ o n s  funds are generated Erom the hotels in the unincorporated 
areas of the County. Please list the hotels and number of room nights you have used or plan to use 
for your eventtproject located in the unincorporated areas of Lexington County only: 

N/A 

15. Please indicate you have read: Cha~ter 6, Sections 6-4-5 (4) and 6-4-10. SC Code of Laws, 
1976? &es ONo - 

16. Project Budget - Reuuest for funds must met  the reauirements of Cha~ter 6. Section 6410, 
SC Code of Laws, 1976, iw amended. 

a. Estimated total cost of Project: $ 405000 
b. Amount of Accommodations Funds requested for this Project: $ 25000 
c. This request equals what percent of the total ProjectEvent Budget: 5.05 % 
d. List specifically what the b d s  will be used for and the estimated amount i.e. brochures - 

$1,500, etc. Advertising with rndii outlets induding television and radio 

17. Has your project or organization previously received Accommodations Tax Funds? 
dyes ON0 

a. If yes, state year 2017-2018, amount $ 20,000 , source Lexington County , and 
purpose: Marketing support for 17-1 8 season of Harbison Theatre at MTC 

b. For each award year, did you expend 1 OOOh of the Accommodations Tax Funds you received? 
U'Yes QNo 

c. If no, please explain: 

Lennglon C b n @ A ~ t i o n a  Tm Funding FY2018fi9 
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18. Type of Organization: 

Please check one: 
0 County 
P Municipal 
d~on-profit Organization 

Coturnunity service club, church, etc. 
0 501(c) 3 

Other: 

Note: For-profit organizations are not eligible for Accommodations Tax Funds 

19. Project description - please attach a report with the following information needed by the Tourism 
Expenditure Review Committee to be sure that the event/project was in accordance to Section 6-4- 
10 of the S.C. Code of Laws (Use separate sheet for Project DescrCtion if needed): 

a. General description 
b. State the benefit that this project will serve toward promoting tourism and the Lexington 

County Community 
c. Total attendance to the eventlproject versus the number of total tourists in attendance 
d. Economic impact generated by tourism to the event/project 
e. Overall description of how the eventlproject attracts and promotes tourists to the area and 

specifically how the Accommodations Tax Funds were used to accomplish this 
f. Additional comments: 

PLEASE NOTE: Applicant andlor representatives must be present during review process by the 
Accommodaibns Tax Advisory Board in order lo be considered for fwtding. 

Signature of EventProject Director: 

Kristin Cobb Executive Director 

Title 

11sJaujg 
I Date 

Lexington C w  A e w n m d a t m  Tm Fading FY 2OIM9 
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Page 4 of 6 

County of Lexington 
Accommodations Tax Fund 

FY 2018119 

F'UNDING SOURCES 

Omanization Name: MTC Foundation on behalf of Harbison Theatre at MTC 

I Rental In- 

List of Funding Sources 

Richland County H-Tax 

State. Federal, Local Granb 

Sponsorship 

Actual 
FY 

2016117 
25500 

19808 

18650 

According to the Lexington County Assessors Office the county 

dividing line runs through the theatre. This makes Hadison Theatn? 

eligible for Richland County H-Tax funds. However, the rest of the 

T i e t  Revenue 

MTC Operations Fund 

campus is in Lexington County. 

108403 

217806 

Lewfqtm Cowy Aca 

Current I Estimated 
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County of Lexington 
Accommodations Tax Fund 

FY 2018119 

EXPENDITURES 

Page 5 of 6 

Organization Name: MTC Foundation on behalf of Hahison Theatre at MTC 
I Actual 1 Cmrrent I Estimated 

List of Expenditures 

Brochure Printing 

Window Clings 

Per Show Advertising 

I salaries 

FY 
2016117 

19775 

3752 

Season Marketing 

Artist Fees 

33844 

FY 
2017118 

20222 

3753 

37605 

186700 

FY 
2018119 

21000 

5000 

11115 49000 

8498 

171 786 

I 

45400 

224600 
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2018-19 Lexington Accommodations Tax Advertising Source Information 
for Harbison Theatre at Midlands Technical College 

Newspaper Ads (combined circulation 490,000): 

Free Times 
Carolina Panorama 
The State 

Television Ads (1,700,000 impressions)* : 

WLTX 

Spectrum Reach (Cable) 
WOLO 

WACH 
WlSN 

Target: Central SC residents 
o Facebook Ads 
o Digital Display Ads 

Billboards (383,343 impressions): 

Lamar 
o 10240 Two Notch Rd 
o N/S HWY 378 E l 0  1-26 

Grace 
o 1012 Genrais St 
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Radio Ads (950,000 impressions)*: 

WWDM 

WARQ 

WTCB 

WWC 

WFMV 

WOMG 

WCOS 

WWNU 

Pandora 
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2018-19 Lexington Accommodations Tax Project Description 
for Harbison Theatre at Midlands Technical College 

A. General description: 
Harbison Theatre at Midlands Technical College (HT@MTC) offers programs and productions 
that provide entertainment, education, and opportunity to community members, professionals, 
and learners in all stages of life. The theatre encourages reflection, examination, and discovery; 
to further build on the power of the arts to connect us all. The theatre is a state-of-the-art, 400 

seat performing-arts center located on the Harbison Campus of Midlands Technical College. It is 
home to a Signature Series with over 20 shows featuring performing artists and groups from 
across the country, offering residents and visitors the best in theatre, dance, music, and film. 
Performing legends such as The Blind Boys of Alabama, GENTRI, Irma Thomas, and dance troupe 
Pilobolus have graced our stage this past season; as well as a Canadian circus act Flip FabriQue, 
and a sketch comedy act The Breakwomb featuring comedy veterans from popular TV series like 
The Ofice and Parks and Recreation. Previous yean HT@MTC has hosted The Texas Tenors, 
Scott Bradlee's Postmodern Jukebox, and Lucky Chops, as well as family events like The 
Singalong Muppet Movie. HT@MTC also annually presents the soldout Pops Series featuring 
the South Carolina Philharmonic, offering additional performance opportunities to the 
professional musicians in the Midlands. The upcoming 2018-19 season promises to bring more 
local talent to the theatre with several local concert series featuring standout musicians, as well 
as a partnership with a professional children's theatre company. Harbison Theatre is also home 
to several yearly performances by young people in LexingtonIRichland School District Five, and 
serves as a performance space available for rent by community arts organizations such as the 
Chapin Community Theatre, Irmo-Chapin Recreation Commission, the Lake Murray Symphony 
Orchestra, and several regional dance schools. Between HT@MTC's presenting activities and 
rentals, the theatre is in use almost wen/ weekend of the year. This grant application concerns 
advertising support for the Signature Series. Based upon our prior success and audience surveys, 
the 2018-19 Season promises to be even bigger and better as we continue to expand our 
productions and events that promise to highlight the best of performing arts both home-grown 
and abroad. 

B. Benefit to promoting tourism and Lexington County Community: 
Harbison Theatre at Midlands Technical College is a wonderful entity for attracting tourists. The 
lrmo area is a growing region, and the theatre provides a cultural hub for the community, as 
well as a tourism engine to excite visitors about a stay in Irrno. With the large choices of 
restaurants and hotels, and the friendly faces to greet you, we know that we can continue to 
foster a solid tourism initiative for many years to come. Until its construction, the community 
and the surrounding area lacked a space that could technically sustain nationally touring 
performing acts. Based on ticketing information, we know that approximately 55.5% of the 
season's audience visited from beyond Lexington County. Harbison Theatre at Midlands 
Technical College increases the draw of an eveningldinner and overnight audience to Irrno. 
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In addition to featuring nationally recognized companies and performers, HT@MTC serves as a 
showplace for the best in local, Lexington county-based performing arts. The theatre is a second 
home to Chapin Theatre Company, the Lake Murray Symphony Orchestra; and several dance 

academies also perform in the space throughout the year. Additionally, the theatre hosts 
performances by performing arts students in District Five of Richland and Lexington Counties. 
Visiting artists regularly lead masterclasses and Harbison Theatre is becoming home to many 

other organizations and arts groups looking to perform and hold events at such a first-class 
theatre. 

C. Total attendance to  project vs. number of tourists: 
Total attendance to our 2016-17 Season was 20,006 and 11,003 of those attendees were 
tourists. We anticipate increased attendance during both our 2017-18 and 2018-19 seasons. 

D. Economic impact generated by tourism to the project: 

Based on information gathered in our ticketing system, during our 2016-17 Season tourists 

comprised about 55% of our audience (11,003). 

If half of our tourists eat in restaurants that would equal 5,501 meals. 

In the 2016-17 Season, 5% of our audience traveled two hours or more to 

attend shows = 1,000; if 1/3 of those audience members stay in hotels, and we 
add the number of hotel rooms that the theatre books for visiting performers 
that equals 466 rooms. 

E. Overall description of how the eventlproject attracts and promotes tourists to  the area and 
how the Accommodations Tax Funds were used to accomplish this: 

Spring 2018 - Season performances finalized; graphic design for print and digital pieces created; 
season and performance sponsorships finalized 
Early Summer 2018 - Season brochure and postcard mailed to 99,000 residents; rack cards 
distributed to hotels and visitor centers around the state; print and digital advertisement of 
season packages; season tickets on sale 
Early Fall 2018 -Television and radio advertising for individual shows begins; tickets go on sale 
for individual purchasers (non-subscribers) 
Per-show advertising throughout the season (September through May): Appropriate print ad 
placement; reminder cards sent home in student take home folders; press releases; Web page 
features; Harbison Theatre E-newsletter features; billboards; radio and television features. 

The Accommodations Tax Funds will assist us in accomplishing this task by helping fund the paid 
advertising efforts we have planned for our 2018-19 Season. We greatly appreciate the 
committee's support for this past season. 

645



Lexington County Accommodations Tax Funding FY 2017/18 

 

County of Lexington 

Accommodations Tax Fund 
FY 2016/17 FINAL REPORT 

 

 
 

I. PROJECT INFORMATION: 

Organization Name:    

Project/Event Name:    

Contact Name: Phone:   

II. PROJECT COMPLETION: 

Were you able to complete the project/event as stated in your original application? 

If no, state any problems you encountered:                         

               

III. PROJECT SUCCESS: 

Please share any additional comments regarding the project (e.g., lessons learned, successes, problems encountered, etc.): 

                                                  

               

IV. PROJECT ATTENDANCE: 

Record numbers in table below as requested by the Tourism Expenditure Review Committee.  Numbers are to reflect 

attendance and funds received for projects for current and previous years. 

 

 FY2016/17 

Current Year 

2015/16 

Previous Year 

Total Budget of Event/Project   

Amount Funded by the Lexington County Accommodations Tax Fund   

Amount Funded by the Lexington County Accommodations Tax Funds 

from all Sources 

  

Total Attendance   

Total Tourists*   

*Tourists are generally defined as those who travel 50 miles or more to attend. 

 

V. METHODS: 

Please describe the methods used to capture the attendance data listed above (license plates, surveys, etc.):    

               

VI. PROJECT BUDGET: 

Attach a report indicating what project expenses were paid for using the Lexington County Accommodations Tax Funds for 

the fiscal year. 

 

VII. ORGANIZATION SIGNATURE: 

Provide signature of official with the organization verifying accuracy of above statements. 

 

        

Print Name      Title 

 

        

Signature      Date 

MTC Foundation on behalf of Harbison Theatre at MTC

Mktg Support for 16-17 Season of Harbison Theatre at MTC

Katie Fox 803-407-5003

Yes

One problem that was encountered this season was that one of our shows had to be cancelled due to 
the weather. We are excited to be having that event as a part of our 17-18 Season.

1000

481000

19500

10725

0

Our ticketing system collects attendee zip code data and we request our renters to provide us with zip code data as well.

**

** These totals are projections. Our season runs from July 2016 - June 2017.

Katie Fox Executive Director

1/5/17
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Midlands Technical College Foundation, Inc. 
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THE BRITTINGHAM GROUP, L.L.P. 
CERTIFIED PUBLIC ACCOUNTANTS 

501 STATE STREET 
POST OFFICE BOX 5949 

WEST COLUMBIA, SOUTH CAROLINA  29171 
  

PHONE: (803) 739-3090 
 

 FAX: (803) 791-0834  
 

 

INDEPENDENT AUDITORS’ REPORT 
 
Board of Directors 
Midlands Technical College Foundation, Inc. 
7300 College Street 
Irmo, South Carolina 29063 
 
We have audited the accompanying financial statements of Midlands Technical College Foundation, 
Inc.  (the  “Foundation”),  a  not‐for‐profit  component  unit  of  Midlands  Technical  College,  which 
comprise  the  statement  of  financial  position  as  of  June 30,  2017,  and  the  related  statements of 
activities, functional expenses, and cash flows for the year then ended, and the related notes to the 
financial statements.  
 

Management’s Responsibility for the Financial Statements 
Management is responsible for the preparation and fair presentation of these financial statements 
in accordance with accounting principles generally accepted  in  the United States of America; this 
includes  the  design,  implementation,  and  maintenance  of  internal  control  relevant  to  the 
preparation and fair presentation of financial statements that are free from material misstatement, 
whether due to fraud or error. 

 

Auditor’s Responsibility 
Our responsibility  is to express an opinion on these financial statements based on our audit. We 
conducted our audit in accordance with auditing standards generally accepted in the United States 
of  America.  Those  standards  require  that  we  plan  and  perform  the  audit  to  obtain  reasonable 
assurance about whether the financial statements are free from material misstatement. 

 

An  audit  involves  performing  procedures  to  obtain  audit  evidence  about  the  amounts  and 
disclosures in the financial statements. The procedures selected depend on the auditor’s judgment, 
including the assessment of the risks of material misstatement of the financial statements, whether 
due  to  fraud  or  error.  In  making  those  risk  assessments,  the  auditor  considers  internal  control 
relevant  to  the entity’s  preparation and  fair  presentation of  the  financial  statements  in order  to 
design  audit  procedures  that  are  appropriate  in  the  circumstances,  but  not  for  the  purpose  of 
expressing an opinion on the effectiveness of the entity’s internal control.  Accordingly, we express 
no such opinion. An audit also includes evaluating the appropriateness of accounting policies used 
and  the  reasonableness  of  significant  accounting  estimates  made  by  management,  as  well  as 
evaluating the overall presentation of the financial statements. 
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We believe  that  the  audit  evidence we have  obtained  is  sufficient  and  appropriate  to  provide  a 
basis for our audit opinion. 

 

Opinion 
In our opinion,  the  financial  statements  referred  to above present  fairly,  in all material  respects, 
the financial position of the Midlands Technical College Foundation,  Inc. as of June 30, 2017, and 
the  changes  in  its  net  assets  and  its  cash  flows  for  the  year  then  ended,  in  accordance  with 
accounting principles generally accepted in the United States of America. 
 
Other Matters 
Other Financial Information: 
Our audit was conducted for  the purpose of  forming an opinion on the  financial statements as a 
whole.    The  Combining  Schedule  of  Permanently  Restricted,  Temporarily  Restricted  and 
Unrestricted‐Designated Funds on pages 17‐20 is presented for purposes of additional analysis and 
is  not  a  required  part  of  the  financial  statements.    Such  information  is  the  responsibility  of 
management  and was  derived  from  and  relates  directly  to  the  underlying  accounting  and  other 
records  used  to  prepare  the  financial  statements.    The  information  has  been  subjected  to  the 
auditing  procedures  applied  in  the  audit  of  the  financial  statements  and  certain  additional 
procedures,  including  comparing  and  reconciling  such  information  directly  to  the  underlying 
accounting  and  other  records  used  to  prepare  the  financial  statements  or  to  the  financial 
statements  themselves,  and  other  additional  procedures  in  accordance  with  auditing  standards 
generally accepted in the United States of America.  In our opinion, the information is fairly stated 
in all material respects in relation to the financial statements as a whole. 

 

 
 
 

West Columbia, South Carolina 
September 13, 2017 
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AUDITED FINANCIAL STATEMENTS 
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2017 2016

Assets
          Cash and cash equivalents 543,069$            318,450$         
          Contributions receivable, net 2,043,380           2,721,657        
          Other receivable 18,463                18,168             
          Investments 8,809,720           8,028,917        
Total assets 11,414,632$      11,087,192$    

Liabilities and Net Assets
          Accounts payable 34,404$              52,892$           
     Total liabilities 34,404                52,892             

     Net assets:
          Unrestricted - undesignated 1,191,398           1,432,829        
          Unrestricted - designated 634,038              613,554           
          Temporarily restricted 2,704,966           2,427,301        
          Permanently restricted 6,849,826           6,560,616        
     Total net assets 11,380,228        11,034,300      
Total liabilities and net assets 11,414,632$      11,087,192$    

See accompanying notes.  

Midlands Technical College Foundation, Inc. 

Statement of Financial Position

June 30, 2017
(With comparative amounts for June 30, 2016)

June 30, 
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June 30,
2017 2016

Cash flows from operating activities:
Change in net assets 345,928$             1,761,637$         
Adjustments to reconcile change in net assets to net cash
from operating activities:
    Net (gains) losses on investments (365,748)             (277,355)             
    Contributions permanently restricted (289,210)             (1,256,142)          
Changes in operating assets and liabilities:
    Other receivable (295)                     (5,894)                  
    Contributions receivable 678,277               (946,734)             
    Accounts payable (18,488)                (41,920)                
Net cash from operating activities 350,464               (766,408)             

Cash flows from investing activities:
  Proceeds from sale and maturity of investments 5,236,538           2,250,722           
  Purchase of investments (5,651,593)          (3,142,751)          
Net cash from investing activities (415,055)             (892,029)             

Cash flows from financing activities:
  Proceeds from contributions restricted for:
     Investment in endowment 289,210               1,256,142           
Net cash from financing activities 289,210               1,256,142           

Net increase (decrease) in cash and cash equivalents 224,619               (402,295)             
Cash and cash equivalents at beginning of year 318,450               720,745               
Cash and cash equivalents at end of year 543,069$             318,450$             

Supplemental disclosure of non-cash operating activities:
     In-kind contributions 13,261$               151,433$             

See accompanying notes.

Midlands Technical College Foundation, Inc.
Statement of Cash Flows

For Fiscal Year Ended June 30, 2017
(With comparative totals for June 30, 2016)
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1. General  
 

Midlands Technical College Foundation, Inc. (the “Foundation”) is a nonprofit organization 
that was formed August 12, 1970, to benefit and support education at Midlands Technical 
College (the “College”).  
 
The Foundation is a legally separate, tax-exempt component unit of the College.  The 
Foundation acts primarily as a fund-raising organization to supplement the resources that are 
available to the College in support of its programs.  The Board of the Foundation is self-
perpetuating and consists of graduates and friends of the College.  Although the College does 
not control the timing or amount of receipts from the Foundation, the majority of resources, 
or income thereon, that the Foundation holds and invests, is restricted to the activities of the 
College by the donors.  Because these restricted resources held by the Foundation can only 
be used by, or for the benefit of the College, the Foundation is considered a component unit 
of the College. 
 
 

2.  Summary of Significant Accounting Policies  
 

Basis of Presentation 
The financial statement presentation by the Foundation is in accordance with the accounting 
principles generally accepted in the United States of America for not-for-profit organizations 
as issued by the Financial Accounting Standards Board (FASB) through its Accounting 
Standards Codification (ASC).  The guidance from FASB requires organizations like the 
Foundation to report information regarding its financial position and activities according to 
four classes of net assets as follows: 
 
Unrestricted Undesignated - Unrestricted Undesignated Net Assets are not subject to donor-
imposed restrictions or Foundation Board imposed stipulations. 

 
Unrestricted Designated - Unrestricted Designated Net Assets are not subject to donor-
imposed restrictions, but are subject to Foundation Board imposed stipulations. 
 
Temporarily Restricted - Temporarily Restricted Net Assets are subject to donor-imposed 
stipulations that will be met by actions of the Foundation and/or passage of time. 
 
Permanently Restricted - Permanently Restricted Net Assets are subject to donor-imposed 
stipulations that require them to be maintained permanently by the Foundation.  Generally, 
the donors of these assets permit the Foundation to use all or part of the income earned on 
related investments for general or specific purposes. 
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2. Summary of Significant Accounting Policies (Continued)  
 
Investments - Investments in marketable securities with readily determinable fair market 
values and all investments in debt securities are valued at their fair values in the statement of 
financial position. Investment in real estate is reported at the lower of cost or market.  
Investment income or loss (including gains and losses on investments, interest, and 
dividends) is included in the statement of activities as increases or decreases in unrestricted 
net assets unless the income or loss is restricted by donor or law.  Securities or other 
investments donated are recorded at their market value at the date of the gift. 
 
Investment Objectives 
The Foundation's investment objectives are to achieve adequate growth in financial 
assets and income to meet its spending policy without exposure to undue risk: 

A. Estimating anticipated financial needs of the Foundation; 
B. Articulate the Finance Committee members' views of the Foundation's 

investment objectives and tolerance for risk; 
C. Formulate policies to assist the Finance Committee with, first, developing a 

suitable asset allocation; second, selecting appropriate investment managers 
within the framework of that asset allocation; and third, prudently monitoring 
and evaluating the performance of such managers; 

D. Documenting and communicating standards and expectations as identified by 
the Finance Committee to the investment manager; 

E. Investment Allocation: the Foundation uses the following guidelines for asset 
allocations: 

Asset Allocation Guidelines Minimum % Maximum %

Cash and Cash Equivalents 1% 5%

Fixed Income 25% 40%

Equities 55% 75%
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2. Summary of Significant Accounting Policies (Continued)  

 
Endowments - In receiving gifts qualifying for the Foundation's definition of endowment 
funds, the Board of Trustees of Midlands Technical College Foundation interprets the South 
Carolina Uniform Prudent Management of Institutional Funds Acts ("SCUPMIFA" or "state 
law") as requiring the Foundation to preserve the original fair value amount donated, in the 
absence of donor spending or preservation intentions. As a result of this interpretation, the 
Foundation classifies as permanently restricted net assets the value of the original and 
subsequent donor gifts qualifying as endowments. 

 
If the gift instruments requires all or a portion of the endowment related earnings 
accumulations to be preserved rather than spent, they are classified as permanently 
restricted. Earnings accumulations without such donor-imposed restrictions are classified as 
temporarily restricted until appropriated for expenditure. 

 
The Foundation, in accordance with SCUPMIFA, considers the following factors in deciding 
whether to accumulate or spend donor endowment funds earnings accumulations: 

1. The duration and preservation of the endowment fund. 
2. The purposes of the Foundation and donor-restricted endowment fund. 
3. General economic conditions. 
4. The possible effect of inflation and deflation. 
5. The expected total return from income and the appreciation of investments. 
6. Other resources of the organization. 
7. The investment policy of Midlands Technical College Foundation. 

 
The Foundation’s spending policy is divided into the following areas: 
 

1. Annual Operating Funds: The Foundation adopts an annual operating budget in 
accordance with policy. The operating budget will generally include expenditures that 
support the Foundation and college activities. Also included in the annual operating 
budget are revenue sources such as investment income, donations and specialized 
fund-raising activities. Additionally, should the Foundation decide to expend 
investment appreciation or investment corpus, it will be included in the budget. 

2. Annual Designated Funds: Annual designated funds have expenditures that are 
generally restricted, such as scholarships. These expenditures are included in the annual 
budget and are identified as restricted funds. 

3. Annual Undesignated Funds: Undesignated funds are those unplanned donations 
acquired by the Foundation. 
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2. Summary of Significant Accounting Policies (Continued)  

 
Revenue, Gains and Other Support and Expenses and Losses - Revenues are reported as 
increases in the unrestricted net assets classification unless use of the related assets is 
limited by donor-imposed restrictions.  Contributions, including unconditional promises to 
give, are recognized as revenue in the period received.  Conditional promises to give are not 
recognized as revenue until the conditions on which they depend are substantially met.  
Donor-restricted contributions whose restrictions are met in the same reporting period are 
reported as unrestricted support.  Increases in the allowance for uncollectible pledges are 
netted against contribution income.   
 
Expenses are reported as decreases in unrestricted undesignated or unrestricted designated 
net assets as appropriate.  Gains and losses on investments and other assets or liabilities are 
reported as increases or decreases in unrestricted undesignated or unrestricted designated 
net assets unless their use is restricted by explicit donor stipulation or by law. 
 
Donated Services, Goods, and Facilities - A substantial number of volunteers have donated 
an undetermined number of hours to the Foundation’s program services and fund-raising 
campaigns during the year; however, these donated services are not reflected in the financial 
statements since the services do not require specialized skills.  
 
During the year ended June 30, 2017, the Foundation received in-kind contributions valued 
at approximately $13,261.  Substantially, all contributions of equipment to the Foundation 
become property of the College upon receipt of the property from the donor.  Accordingly, 
the Foundation records the contributions at their fair value with an offset to college support 
in these financial statements. 
 

 Use of Estimates - The preparation of financial statements in conformity with accounting 
principles generally accepted in the United States of America requires management to make 
estimates and assumptions that affect the reported amounts of assets and liabilities and 
disclosure of contingent assets and liabilities at the date of the financial statements and the 
reported amounts of revenues and expenses during the reporting period.  Actual results 
could differ from those estimates. 

 
 Cash and Cash Equivalents -  Cash and cash equivalents consist of cash held in checking and 

money market accounts with maturities of less than 90 days.  Management believes the 
Foundation is not exposed to any significant credit risk on cash or cash equivalents. 
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2. Summary of Significant Accounting Policies (Continued)  
 
 Concentrations of Credit and Market Risk - Financial instruments that potentially expose the 

Foundation to concentrations of credit and market risk consist primarily of cash equivalents 
and investments.  Cash equivalents are maintained at high-quality financial institutions and 
credit exposure is not limited to any one institution.  The Foundation has not experienced 
any losses on its cash equivalents.  Management believes that the Foundation’s investment 
portfolio is adequately diversified among issuers.  In addition, management believes that the 
Foundation has the ability to hold its investment portfolio during periods of temporary 
market declines. 

 
Income Taxes 
Midlands Technical College Foundation, Inc. has received a determination letter from the 
Internal Revenue Service that it is exempt from federal income taxes under Section 501(c)(3) 
of the Internal Revenue Code (the “IRC”). However, it would be subject to tax on income 
unrelated to its exempt purposes (unless that income is otherwise excluded by the IRC). The 
tax years ending June 30, 2017, 2016, 2015, and 2014 are still open to audit for both federal 
and state purposes. The Foundation is not classified as a private foundation. 
 
Prior-year Comparative Totals – The financial statements include certain prior-year 
summarized comparative information to facilitate financial analysis.  Such information does 
not include sufficient detail to constitute a presentation in conformity with generally 
accepted accounting principles.  Accordingly, such information should be read in conjunction 
with the Foundation’s financial statements for the year ended June 30, 2016, from which the 
summarized information was derived.  
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3. Investments 
 
 The following summarizes the cost and fair values of investments at June 30, 2017: 
 

       

 
Cost Fair Value

Marketable Securities
     Invested - Money Market Funds 950,960$                 950,960$                 
     Fixed Income 2,764,799                2,753,294                
     Equities 4,526,726                4,926,826                
     Mutual Funds 160,598                   173,640                   
Total Marketable Securities 8,403,083                8,804,720                

 
Real Estate 5,000                        5,000                        
     Total Investments 8,408,083$             8,809,720$             

 
 
4. Fair Value 

 
Information about the fair value of financial instruments for which it is practical to estimate 
that value, whether or not recognized in the Statement of Financial Position, is required to be 
disclosed.  Fair value is determined using various methods and assumptions.   
 
The following methods and assumptions were used to estimate the fair value for the 
classification within the financial statements: 

– Investments in marketable securities – fair value is approximated by the balance 
reported by the custodian based on market values of the investment assets. 

– Contributions receivable - The fair value of promises to give that are due in one year or 
more is estimated by discounting the estimated future cash flows using an estimate of 
the Foundation’s earnings rate. 

 
When quoted market prices are not available, fair values are based on estimates using 
present value or other valuation techniques.  Those techniques are significantly affected by 
the assumptions used, including the discount rate and estimates of future cash flows.  In that 
regard, the derived fair value estimates cannot be substantiated by comparison to 
independent markets and, in many cases could not be realized in immediate settlement of 
the instrument.   
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4. Fair Value (Continued) 

 
The following levels of input for measurement of fair value have been defined to assist the 
user in evaluating the fair value disclosure information: 
 

Level 1 Quoted prices in an active market for identical assets or liabilities. 
Level 2 Other quoted prices in active markets for similar assets or 

liabilities, quoted prices for identical assets or liabilities in markets 
that are not active for transactions or availability of information, 
other observable sources of information, and information derived 
principally from or corroborated from observable sources of 
information. 

Level 3 Unobservable sources of information, primarily management’s 
assumptions about potential market participants. 

 
The estimated fair values of the Foundation’s financial instruments are as follows and are 
included in the statement of financial position under similar descriptions: 
 

Carrying Fair 
Level Value Value

Investments in Marketable Securities 1 8,804,720$        8,804,720$        
Contributions Receivable 3 2,043,380$        2,043,380$         
 

 
The Foundation recognized a decrease in the amount of $678,277 in level 3 due to the 
decrease in contributions receivable during the year. 
 
Certain financial instruments and all nonfinancial instruments are excluded from the fair 
value disclosure requirements.  Accordingly, the aggregate fair value amounts presented do 
not necessarily represent the value of the Foundation. 
 
The Foundation recognized $100,982 in unrealized gains resulting from changes in fair value 
during the period.   
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5. Contributions Receivable 
 
 Unconditional promises to give as of June 30, 2017 are due as follows: 
 

  

Within one year 946,084$            
One to five years 1,252,676           

Total 2,198,760           
Allowance for uncollectible pledges (10,993)               
Present value discount (144,387)             
Contributions receivable, net 2,043,380$        

 
 The discount to net present value was calculated using the estimated earnings rate of 3.94% 

as of June 30, 2017.  
 
  
 
6. Temporarily Restricted Net Assets 
 
 At June 30, 2017, temporarily restricted net assets are available for the following specific 

program services: 
 

  

Periods after June 30, 2017 43,394$      
Specific programs 2,661,572   

2,704,966$ 
 

   
During the year, temporarily restricted net assets were released for satisfaction of the 
following restrictions: 
 

  

Total program restrictions released 285,466$    

Time restrictions released 10,993$      
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7.  Related Party Transactions  
 
The Foundation exists to provide support of educational programs at Midlands Technical 
College.  All of the Foundation’s expenditures are for the operation of the Foundation, 
scholarships for Midlands Technical College students, or other support of Midlands Technical 
College.  Midlands Technical College provides office space and support services to the 
Foundation at no cost.  Total payments to the College for items such as salary supplements, 
legislative support, travel and other costs totaled $471,501 during the 2017 fiscal year.  Total 
payments to the College for items such as scholarships and grants, and other support for the 
students totaled $230,527 during the 2017 fiscal year.  Additionally, the Foundation paid the 
College a total of $3,000 for administrative services during the year.  
 

 
 
8.  Classification of Endowment Funds 
 
 The Foundation’s endowment funds consist of the following at June 30, 2017: 
 
 

Funds Total
Unrestricted Temporary Permanent Total Not Meeting Reported
Endowments Endowments Endowments Endowments The Definition Net Assets

Donor Restricted -$                     1,151,887$   6,849,826$  8,001,713$ 2,744,477$   10,746,190$ 
Board Designated 634,038          -                       -                     634,038       -                       634,038          

Total 634,038$       1,151,887$   6,849,826$  8,635,751$ 2,744,477$   11,380,228$ 

 
 
 
 From time to time, fair market value assets associated with individual donor-restricted 

endowment funds may fall below the level stipulated by the donor or required by state law 
to be retained as a fund of perpetual duration.   

665



8.  Classification of Endowment Funds (Continued) 
 

The following table presents changes to the Foundation’s endowment funds for the year 
ended June 30, 2017: 
 

Unrestricted Temporary Permanent Total
Endowments Endowments Endowments Endowments

Endowments at June 30, 2016 613,554$    1,033,607$ 6,553,779$ 8,200,940$ 

Reclassification by management -                  -                  6,837          6,837          
Investment Returns 16,767        77,016        -                  93,783        
Market Gains 26,104        119,898      -                  146,002      
Net Earnings 42,871        196,914      6,837          246,622      

Contributions -                  -                  289,210      289,210      
Appropriated for expenditures (22,387)       (78,634)       -                  (101,021)     

Endowments at  June 30, 2017 634,038$    1,151,887$ 6,849,826$ 8,635,751$ 
 

 
During the year ended June 30, 2017, management reclassified certain net assets for UPMIFA 
reporting purposes only.  These reclassifications resulted in a net increase in UPMIFA net 
assets of $6,837 as noted above.   

 
 
9.  Subsequent events 

 
Subsequent events were evaluated through September 13, 2017, which is the date the 
financial statements were available for issue. 
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Permanently Temporarily Unrestricted 2017 2016

 Restricted Restricted Designated Total Total
Accounting Program Support -$                        684$                  -$                        684$                      205$                  
ADN Alumni Scholarship -                          95                       -                          95                          95                       
ADN Program Support -                          4,655                 -                          4,655                    4,524                 
African American Male Leadership Institute -                          12,560               -                          12,560                  12,389               
AITP Scholarship Endowment 10,322               2,504                 -                          12,826                  12,772               
Albin Johnson Memorial Endowment 126,857             53,587               -                          180,444                173,637             
Allied Dental Program -                          25                       -                          25                          25                       
Alumni Association Endowment 30,555               1,420                 -                          31,975                  30,173               
Alvin J. & Shanita T. D'Angelo Grant Fund -                          5,000                 -                          5,000                    -                          
Ambassador Assembly Support Fund -                          1,218                 -                          1,218                    1,342                 
Area Hospitals Endowment 814,193             469,669             -                          1,283,862            1,247,576         
Arts & Sciences Endowment 9,844                 1,899                 -                          11,743                  11,715               
Auto Equipment -                          25,807               -                          25,807                  23,736               
Bank of America QuickJobs -                          13,105               -                          13,105                  -                          
Bank of America Veterans QuickJobs Fund -                          60,356               -                          60,356                  -                          
Barbara & Lester Reed Development Endowment 13,659               10,041               -                          23,700                  22,967               
Beatrice Lindau Endowment 30,803               9,941                 -                          40,744                  39,653               
BFS Automotive Support -                          15,625               -                          15,625                  15,625               
Bill Hayes Memorial Endowment 10,960               2,898                 -                          13,858                  13,769               
Bill Lind Memorial -                          3,626                 -                          3,626                    3,626                 
Bill Lind Scholarship Endowment 28,555               8,754                 -                          37,309                  34,770               
Blair Park Rivers QuickJobs Scholarship -                          1,267                 -                          1,267                    1,172                 
BN Life Skills Center Endowment Fund 712,500             50,704               -                          763,204                747,910             
BN QuickJobs Endowment Fund 712,500             40,554               -                          753,054                747,910             
Bridging the Gap Endowed Grant Fund 111,269             -                          -                          111,269                -                          
Bridging the Gap Scholarship Fund -                          18,693               -                          18,693                  27,299               
Burkett Burkett & Burkett, CPA, P.A. Endowed Scholarship 26,250               6,019                 -                          32,269                  31,437               
Burroughs-Wyman Endowment 12,633               2,745                 -                          15,378                  15,300               
Burt Friday Scholarship -                          10                       -                          10                          10                       
Call Me Mister Program Support Endowment 11,698               5,142                 -                          16,840                  16,212               
Carl Hammond Memorial Scholarship -                          950                     -                          950                        -                          
Carpentry Framing -                          19,752               -                          19,752                  18,745               
Carr Family Scholarship Endowment 8,333                 1,944                 -                          10,277                  8,297                 
Cayce-West Columbia Rotary Club Don H. Morris Scholarship -                          540                     -                          540                        255                     
Charles Palmer Communities in Schools Endowment 44,685               25,656               -                          70,341                  67,943               
Christine Hipp Endowment 14,105               3,509                 -                          17,614                  17,657               
Christopher Conner QuickJob Scholarship Fund -                          1,928                 -                          1,928                    1,928                 
Clinical Board Program -                          30,280               -                          30,280                  30,462               
Col. Pete Sercer Irmo High School AFJROTC Scholarship -                          3,914                 -                          3,914                    3,485                 
Colonial Life IT QuickJobs Program Fund -                          3,982                 -                          3,982                    -                          
Commercial Graphics Department -                          22,247               -                          22,247                  18,769               
Continuing Education Support Program -                          23,857               -                          23,857                  23,857               
Corrine P. Rogers Scholarship Fund -                          1,754                 -                          1,754                    -                          
Coursepower (Applied Computing Minor/Certificate) Scholarship -                          1,425                 -                          1,425                    1,425                 
D.L. Scurry Foundation Endowment 90,318               19,111               -                          109,429                108,386             
Darcel & Candacy Sanders Scholarship -                          1,967                 -                          1,967                    1,967                 
Dental Support -                          42,862               -                          42,862                  41,734               
Dental Support - Nitros -                          3,847                 -                          3,847                    -                          
Derrick Family Endowment Scholarship 10,275               3,991                 -                          14,266                  13,715               
Developmental Studies Loan -                          4,936                 -                          4,936                    5,018                 
Division Support -                          -                          -                          -                             9                         
Division Support - Library -                          4,371                 -                          4,371                    -                          
Division Support - Math Meet -                          993                     -                          993                        -                          
Dixon Durham & Julia Durham Miller -                          9,518                 -                          9,518                    9,518                 
Dogs Offering Military Support Fund (DOMS) -                          41,499               -                          41,499                  31,600               
Dorothy Smith Endowment Scholarship 30,664               5,478                 -                          36,142                  35,899               

Midlands Technical College Foundation, Inc.
Combining Schedule of Permanently Restricted, Temporarily

Restricted and Unrestricted Designated Funds
as of June 30, 2017

(with comparative amounts at June 30, 2016)
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Permanently Temporarily Unrestricted 2017 2016

 Restricted Restricted Designated Total Total

Midlands Technical College Foundation, Inc.
Combining Schedule of Permanently Restricted, Temporarily

Restricted and Unrestricted Designated Funds
as of June 30, 2017

(with comparative amounts at June 30, 2016)

Dr. James R. Morris, Jr. Leadership Development Endowment Fund 23,750               -                          -                          23,750                  -                          
Dunbar-Tompkins Distinguished Lecturer Endowment 15,728               4,514                 -                          20,242                  19,898               
Early Childhood Development -                          12                       -                          12                          12                       
Engineering Equipment -                          1,659                 -                          1,659                    1,659                 
Engineering Technology Endowment 19,559               5,745                 -                          25,304                  24,254               
English Department Bonner Endowment Fund 18,709               3,589                 -                          22,298                  21,116               
Equipment -                          3,168                 -                          3,168                    3,111                 
Ernest F. Hollings Endowment Scholarship 64,926               -                          19,013               83,939                  82,955               
Ernie Dennison Memorial Scholarship Endowed Fund 28,778               12,205               -                          40,983                  41,189               
Eunice Primus-Robinson Endowment Scholarship 16,475               2,671                 -                          19,146                  13,288               
Excellence in Technology Endowment 309,014             -                          167,656             476,670                460,087             
Faculty and Staff Development Endowment Fund 28,482               22,662               -                          51,144                  50,023               
Faculty and Staff Endowment Scholarship 37,488               3,557                 -                          41,045                  26,790               
Faculty Council -                          2,682                 -                          2,682                    2,682                 
Fairfield Electric Cooperative Scholarship -                          1,900                 -                          1,900                    1,500                 
Ford Addison Weeks Memorial Nursing Endowment 141,606             38,471               -                          180,077                179,178             
Friends of the College Dinner Endowment 48,317               -                          18,396               66,713                  75,106               
Fund the Gap Endowment Fund 475                     -                          -                          475                        -                          
Gene Haas QuickJobs Scholarship -                          40,670               -                          40,670                  30,000               
General Scholarship Endowment 95,493               14,638               -                          110,131                101,896             
George Wooldridge Scholarship Endowment 15,100               3,305                 -                          18,405                  18,243               
Greater Columbia Dental Association Endowment 24,107               6,797                 -                          30,904                  30,902               
Harbison Theatre Endowment Program Fund 3,562                 -                          -                          3,562                    -                          
Harbison Theatre Support -                          84,003               -                          84,003                  59,569               
Harriet Gardin Fields Fund for Needy Students -                          1,663                 -                          1,663                    2,335                 
Health Information Technology Program Support -                          50                       -                          50                          50                       
Henry A. & Pauline H. Goodall Scholarship Endowment 27,849               7,104                 -                          34,953                  34,258               
Human Services Support -                          1,395                 -                          1,395                    1,395                 
Humanities Department Studio Arts Scholarship -                          574                     -                          574                        455                     
HVAC Endowment 16,350               6,337                 -                          22,687                  21,787               
HVAC High School Program -                          2,561                 -                          2,561                    2,561                 
HVAC Program Support -                          11,700               -                          11,700                  11,700               
Industrial Division Student Needs -                          3,132                 -                          3,132                    3,132                 
Industrial Technology Equipment -                          1,109                 -                          1,109                    2,913                 
Infiltration Anesthesia -                          940                     -                          940                        940                     
International Paper QuickJobs Funds -                          5,036                 -                          5,036                    -                          
IST Endowed Program Fund 26,600               -                          -                          26,600                  -                          
IST Program Support -                          25                       -                          25                          25                       
Jake Salley Endowment 8,707                 3,391                 -                          12,098                  12,131               
James L. Hudgins Scholarship Endowment 35,004               7,129                 -                          42,133                  41,515               
Janice and Bob Broom Success Scholarship -                          -                          -                          -                             95                       
Jimmy Jones Scholarship -                          33,424               -                          33,424                  25,996               
John Courson Endowment 12,818               2,991                 -                          15,809                  15,821               
Joseph Mallini Paralegal Program Endowment 12,085               3,199                 -                          15,284                  15,336               
Judith Litman Lindau Scholarship Endowment 53,366               14,603               -                          67,969                  67,605               
Jules W. Lindau Memorial Engineering Endowment 36,366               10,853               -                          47,219                  46,768               
Kirby Able Scholarship Endowment 17,561               4,519                 -                          22,080                  22,137               
Lasenta Lewis-Ellis Scholarship Fund -                          5,700                 -                          5,700                    -                          
Lloyd A. Harris Endowment 10,431               3,461                 -                          13,892                  13,333               
Louise Frye Memorial Health Science Scholarship -                          475                     -                          475                        475                     
Machine Tool Technician -                          6,535                 -                          6,535                    6,535                 
Management & Marketing Program Support -                          609                     -                          609                        609                     
Margaret Kelly Cubbon Endowed Scholarship Fund 25,682               5,012                 -                          30,694                  29,316               
Maria Marchant Endowment 10,200               2,717                 -                          12,917                  12,869               
Marion & Rachel Knox Endowment 72,591               13,622               -                          86,213                  85,587               
Mark Wildermuth T-Com Memorial Scholarship Endowment 16,293               3,986                 -                          20,279                  20,093               
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 Restricted Restricted Designated Total Total

Midlands Technical College Foundation, Inc.
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Restricted and Unrestricted Designated Funds
as of June 30, 2017
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Marshall (Sonny) White Endowed Fund for Excellence 52,608               10,473               -                          63,081                  55,742               
Mary Leitner Memorial Endowed Scholarship 8,352                 3,432                 -                          11,784                  11,336               
Maxie S. Gordon, Sr. Memorial Endowment Scholarship 11,974               3,501                 -                          15,475                  15,332               
Michael Parks Airs Scholarship Fund -                          3,606                 -                          3,606                    5,106                 
Midlands Human Resource Association Scholarship -                          1,012                 -                          1,012                    1,512                 
Mot & Malcolm Little Scholarship -                          23,605               -                          23,605                  15,927               
MTC Cares Faculty Service-Learning Award -                          5,348                 -                          5,348                    5,348                 
MTC Center for Entrepreneurial Success Program Fund -                          190                     -                          190                        -                          
MTC Emergency Fund for Youth in Transition -                          13,450               -                          13,450                  12,500               
MTC Life Skills Center Fund -                          31,002               -                          31,002                  30,603               
MTC Retiree Scholarship -                          988                     -                          988                        966                     
MTC Student Veterans Operating Fund -                          -                          -                          -                             11,130               
Nicole Goin Service Learning Scholarship -                          210                     -                          210                        210                     
Nursing & Health Science Endowment 59,200               54,531               -                          113,731                115,144             
Office Systems Technology Scholarship -                          443                     -                          443                        295                     
Operation Santa Claus Support -                          -                          -                          -                             1,931                 
Palmer College Corporation -                          141,176             -                          141,176                141,176             
Palmetto PC Club Scholarship -                          6,550                 -                          6,550                    7,550                 
Patricia Mogel Coogler Dental Sciences Endowed Scholarship 55,123               2,550                 -                          57,673                  47,828               
Paul B. Vann Memorial Nursing Endowment Scholarship 13,157               2,685                 -                          15,842                  15,886               
Paul J. Boan Art Education Scholarship -                          168                     -                          168                        418                     
Permanently Restricted 54,372               1,759                 -                          56,131                  30,753               
Physical Therapist Assistant Program -                          2,908                 -                          2,908                    2,953                 
President's Excellence Endowment 39,549               1,983                 -                          41,532                  37,349               
QuickJobs Scholarship -                          147,976             -                          147,976                245,463             
Radiologic Technician Mentorship Program -                          8,247                 -                          8,247                    8,747                 
Ralph D. Levine Scholarship Endowment 14,366               4,958                 -                          19,324                  18,553               
Respiratory Care - Camp Catch Your Breath -                          770                     -                          770                        367                     
Respiratory Care Support -                          1,868                 -                          1,868                    2,264                 
Respiratory Therapy Loan -                          2,350                 -                          2,350                    2,350                 
Restricted -                          4,495                 -                          4,495                    7,049                 
Richard Craig Pitts Memorial Scholarship -                          660                     -                          660                        232                     
Richard T. Boan Endowment for Excellence in Health Sciences 10,661               871                     -                          11,532                  4,487                 
Richard W. Riley Endowment 79,741               -                          20,421               100,162                99,433               
River's Kids (Art, Clark, Blair & Grier) Scholarship -                          4,650                 -                          4,650                    900                     
Robert C. Hughes Endowment Scholarship 14,593               5,108                 -                          19,701                  18,383               
Robert E. McNair Development Endowment 122,999             -                          37,744               160,743                156,142             
Ronnie Scott Memorial Endowment 24,985               7,455                 -                          32,440                  32,140               
Rosi Mary McLeod Human Services Scholarship Endowment 17,213               3,708                 -                          20,921                  20,183               
Sarah Rhames Book Fund for Business Students Endowment 47,532               7,414                 -                          54,946                  46,263               
SC Physician's Care Charity Fund -                          320                     -                          320                        320                     
SC Society of Medical Assistants -                          1,150                 -                          1,150                    184                     
SC State Fair Endowment 13,906               3,772                 -                          17,678                  16,932               
SCE&G Nuclear Systems Technology -                          472,851             -                          472,851                417,851             
Schneider Electric/Square D Endowment 59,321               23,361               -                          82,682                  79,499               
SCT Professional Development -                          5,837                 -                          5,837                    5,837                 
Semih Ulgen Scholarship Endowment 10,406               2,657                 -                          13,063                  13,104               
Senior Nursing Student Assistance -                          1,058                 -                          1,058                    1,058                 
Shirley M. Knox Endowment 63,190               15,165               -                          78,355                  78,564               
Shirley Weeks Development -                          -                          -                          -                             3,514                 
Sisters of Charity -                          212                     -                          212                        212                     
Solomon Jackson, Jr. QuickJobs & Technical Ed. Endowment Fund 1,187,500         15,932               -                          1,203,432            1,187,500         
Spencer T. Jones Memorial Scholarship Fund -                          1,550                 -                          1,550                    2,000                 
Steven L. Ball Memorial Scholarship Endowment 16,415               3,706                 -                          20,121                  20,041               
Strom Thurmond Endowment 76,931               -                          22,321               99,252                  98,124               
Student Success Endowment 71,156               -                          34,984               106,140                102,075             
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Surgical Technician Program -                          3,215                 -                          3,215                    2,987                 
Teaching Excellence Endowment 26,538               -                          14,020               40,558                  39,134               
Temporary Restricted -                          37,140               -                          37,140                  9,655                 
Unrestricted Endowment -                          -                          299,483             299,483                299,384             
Virgil C. and Vera B. Summer Endowment Scholarship 17,024               3,159                 -                          20,183                  20,168               
Water Environment Association of SC Legacy of Learning -                          1,575                 -                          1,575                    2,075                 
Welding Program Support Fund -                          10,749               -                          10,749                  6,434                 
Wells Fargo QuickJobs -                          23,377               -                          23,377                  -                          
Wells Fargo Scholarship Endowment 10,298               2,402                 -                          12,700                  12,645               
Wilkins Family Endowed Scholarship 52,250               1,275                 -                          53,525                  23,750               
William C. Goodwin IV Memorial Endowment 9,016                 3,586                 -                          12,602                  12,119               
William Jerry Wood Life Skills Center Endowment 475,000             33,803               -                          508,803                498,606             
Total 6,849,826$       2,704,966$       634,038$          10,188,830$        9,601,471$       
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County of Lexington 
Accommodations Tax Fund 

FY 201812019 

APPLICATION 

Name of Proj ect/Event: Kinetic Derby Day 

Sponsoring Organization: City of West Columbia 

Mailing Address: PO BOX 4044, West Columbia, SC 29171 

3. EventRroject Director: 

Name Kelli Ricard Title Events Manager 

Telephone 803-939-8623 Alternate Telephone 803-521-7765 

5. Event/Project Category (Check One): 
Q Tourism, Advertising/Promotion - see #I0 for advertising/promotion sources 

q Tourism Related Expenditures: 

6. Project Timeline: Beginning date 4/21/19 End date 4/21/19 

7. Location of Project/Event: Meeting Street and State Street in West Columbia, SC 

8. Number of employees: #Full-time 3 #Part-time We will have over 100 
volunteers - not including 
a planning committee 9. Do you advertise outside a 50-mile radius? NYes ONo 

10. If yes to #9, please check all that apply to advertising sources outside of Lexington County: 
P Rack Cards - # distributed-30,000- 
IBI Brochures - # distributed 20,000 

Posters - # distributed 
@! Magazine Ads - # ads 1 (list ads and distribution range on separate sheet) 

Newspaper Ads - # ads 3 (list newspapers and distribution range on separate sheet) 
El Television Ads - # ads (list stations and viewing range on separate sheet) 

Radios Ads - # ads (list stations and listener range on separate sheet) 
P Billboards - # ads 3 (list number and location of billboards on separate sheet) 
eJ Websites - # web pages other than primary website # 4 (list on separate sheet with target 

audience) 
O Other than listed above: (list on 

separate sheet with target audience) 
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10. Advertising Sources outside of Lexington County 

Magazine - I-South Carolina Living - 573,000 subscribers 

Billboards - 3 Digital Billboards Charlotte and Augusta 

Newspapers - The State Newspaper - 4-114 page ads with 140,000 in distribution 

The Lexington Chronicle - 4-114 page ads with 22,000 in distribution 

The Charlotte Observer -2-114 page ads with 1.1 million in distribution 

Websites- 
City of Nest Columbia - 
ColaDaily.com 
WestMetroNews.com 
Greater Cayce West- Columbia Chamber 
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1 1. How many people do you expect to attend? 2000 - 3000 

12. Of this number, how many are tourists? 1000 - lSo0 (Tourists: "People taking trips outside of 
their home communities for any purpose, except daily commuting to andflom work.") 
[SC Code of Laws, Chapter 6, Section 6-4-5 (4) ] .  

13. List the methods used to track tourists: 
I l l  Web page inquires - estimated inquires per month 1000-20  

q Phone call inquiries - estimated phone calls per month 
13 Brochure mailings - estimated brochures mailed per month ~OIOOO 

q Event ticket sales - estimated tickets sold per event 
El Event registration - estimated registrants per event 150 

q Hotel sales - estimated sales per evendper month 
q License plates - estimated count per event 
El Surveys - estimated number of responses per survey 1500 

Other than listed: Social Media hits - 15,000 

14. Must complete: County accommodations funds are generated from the hotels in the unincorporated 
areas of the County. Please list the hotels and number of room nights you have used or plan to use 
for your evendproject located in the unincorporated areas of Lexington County only: 

Wingate by Wyndham - 108 Saluda Point Court 
Days Inn Lexington - 1015 South Lake Drive 
Woodspring Suites Columbia/Lexington - 4920 Augusta Road 

We will link these hotels to the sites for accommodations. 

15. Please indicate you have read: Chapter 6 ,  Sections 6-4-5 (4)  and 6-4-10, SC Code of Laws, 
1976? Elyes ONo - 

16. Project Budget - Request for funds must meet the requirements of Chapter 6, Section 6-4-10, SC - 
Code of Laws, 1976, as amended. 

a. Estimated total cost of Project: $67,620.00 
b. Amount of Accommodations Funds requested for this Project: $ $18,000.00 
c. This request equals what percent of the total ProjectlEvent Budget: 26-6 % 
d. List specifically what the funds will be used for and the estimated amount i.e. brochures - 

$1,500, etc. 

17. Has your project or organization previously received Accommodations Tax Funds? 
Dyes  ONo 

a. If yes, state year 2017 , amount $ $11,000 , source City of West Columbia , and 
purpose: to ~romote Solar ecliwe event and ~rovide u~arades to am~hitheater 

b. For each award year, did you expend 100% of the Accommodations Tax Funds you received? 
@Yes ONo 

c. If no, please explain: 674
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18. Type of Organization: 
Please check one: 

County 
Municipal 
Non-profit Organization 
Community service club, church, etc. 
501(c) 3 ~. 

Other: 

Note: For-profit organizations are not eligible for Accommodations Tax Funds 

19. Project description - please attach a report with the following information needed by the Tourism 
Expenditure Review Committee to be sure that the eventJproject was in accordance to Section 6-4- 
10 of the S.C. Code of Laws (Use separate sheetfor Project Description ifneeded): 

a. General description 
b. State the benefit that this project will serve toward promoting tourism and the Lexington 

County Community 
c. Total attendance to the evendproject versus the number of total tourists in attendance 
d. Economic impact generated by tourism to the evendproject 
e. Overall description of how the evendproject attracts and promotes tourists to the area and 

specifically how the Accommodations Tax Funds were used to accomplish this 
f. Additional comments: 

PLE4SE NOTE: Applicant andlor representatives must be present during review process by the 
Accommodations Tax Advisory Board in order to be considered for funding. 

Signature of Eventproject Director: 

Kelli Ricard Events Manager 

Print Name Title 

Signature Date 
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BOBBY E. HORTON 
Mayor 

TEMUS C. 'TEM" MILES 
Mayor Pro-Tern 

BRIAN E. CARTER, ICMA-CM, AICP 
City Administrator 

LWCHELLE M. DICKERSON, E s ~ .  
Deputy City Administrator 

JUSTIN BLACK, CPA 
City Treasurer/Asst. City Admin. 

CRYSTAL BOUKNIGHT 
City Clerk 

Citv of Wat Columbia 
~ & n ~  pac t ,  Presenr and Future 

R. TREVOR BEDELL 
JIMMY BROOKS 

MIKE GREEN 
CASEY JORDAN HALL?MAN 

BOYD J. JONES 
ERIN PARNELL PORTER 

TEDDY WINGARD 

Council Members 

January 5,2018 

FY 2018/2019 Accommodations Tax Fund 
Lexington County Council 
212 South Lake Drive, Suite 601 
Lexington, SC 29072 

Dear Honorable City Council: 

The City of West Columbia is delighted to host an event unlike any other in the region on April 
21, 2019. The "Kinetic Derby Day" will be a signature event for the city, and for Lexington 
County. This event will be a unique celebration - a tribute to gears, wheels, sculptures, and 
gravity. A parade featuring kinetic sculptures (human-powered, handmade floats) and an 
afternoon of adult and kid soapbox derby racing. Everyone is invited to express their creativity 
and be a part of the festivities. 

The event goers and participants are invited to build a float, create a costume, or just come by 
to cheer on participants as they careen down Meeting Street into a giant, messy grits finish line. 
All attendees will be able to browse the booths featuring local artists and vendors selling and 
displaying arts and crafts. Live music, food trucks, face painting, a kids' area with hands-on 
demonstrations to teach children about the science behind derby car racing, and art will be part 
of the Kinetic Derby Day experience. The city strives to provide an engaging, creative, family 
friendly event that is free to attend, and will draw people from all over the region to participate 
in this very unique event. 

The city will compile demographic information with zip codes from attendees, and registration 
entries. We anticipate a large draw from surrounding states since the closest similar events are 
in Pennsylvania and Florida. The city is requesting $18,000 in Lexington County Accommodation 
Tax Funds to help market the event regionally, and purchase supplies for the artists and kidsJ 
areas. 

The City of West Columbia is situated along eight miles of the beautiful lower Saluda and 
Congaree Rivers. Known for being friendly, welcoming and affordable, the city also has top-level 
schools and a myriad of dining and shopping options, as well as exemplary health care options 
that are within a three-mile radius. The area is ideal for commerce, thanks to its business- 
friendly attitude, low taxes and utility rates. The City is concentrating on economic 
development and is eager to attract business start-ups and/or relocations. Additionally, major 
interstates, highways, the airport, and Columbia are just minutes away. 676



When it comes to recreation, West Columbia offers kayaking, canoeing, tubing, parks, 
waterfront concerts, 8.5 miles of walking and biking trails, and much more, including access to 
the renowned Riverbanks Zoo, Botanical Gardens, and Waterfall Junction. 

Thank you for your consideration. 

Sincerely, 

Kelli Ricard 
Events Manager 
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County of Lexington 
Accommodations Tax Fund 

FY 2018119 

FUNDING SOURCES 

Page 4 of 6 

List of Funding Sources 

TOTAL 

- 

$67,620.00 

Lexinglon Counry Accommodorions Tax Funding FY 2018/19 
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County of Lexington 
Accommodations Tax Fund 

FY 2018119 

EXPENDITURES 

Organization Name: Ciw of West Columbia 

I Actual E u r r e n t  I Estimated 
List of Expenditures FY FY FY 

2016117 2017118 2018119 

Production & Marketing Service $25,000.00 

Artisan Consultant $S,OOO.OO 

Marketing 
~~ 

BBQ Logistics $1000.00 

Kinetic Derby Logistics $2300.00 

Construction Workshops $2OOO.W 

I Derby Day Logistics 
- - -  - 

Artist Area on State Street 

Kids Area 

**Please see attached sheet for breakdown 

TOTAL $67,620.00 

Lexington County Accomm&tions Tar Funding FY 2018/19 
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Production & Marketir (GoCo Events) 
Artisan Consultant 

Marketing 
Flyers 
Website Registration 
Social Media Ads 
Image purchases 
Promo Cards 
Billboards 
Display Cars 
TV ads 
Regional Ads 
Holiday Light Parade 
window decals 
brochures 

BBQ LoglRia 
Volunteer Meals 
Tables &Chair rentals 

Kinetk Derby Logbtks 
Signage 
Registration kits 
Check in station 
Trophies 

Contructlon Workshops 
Supplies 
Ads 

k r b V  Day Loobit- 
Bleachers 
Trash 
security 
Finish Line Software 
Race Tower 
Start Ramp 
Racing video & Software 
Awards 
Restrooms 
Signage 
Lego chalk/stencils 
Finish line tentfchairs 
Audim system 
Volunteer shirts 
flags/whlstles 
radios 
Pit crew staging area 

Artist Area on State 
tents & chairs 
stage 
bands 
audio 
signage 
restmoms 
trash cans 
voting buckers 

Kids Area 
Soapbox can 
inflatables 
arts &science 
signage 

Breakdown of Funding Projuctmns 

Sponsors 

Registration 
City Event Fund 
Lexington Cwnty A-Tax 

Total 
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BIDDEWENDOR APPLICATION 
LEXlNGTON COUNTY PROCUREMENT SERVICES 

212 S. LAKE DRIVE, SUITE 503 
LEXINGTON, SC 29072 

PHONE (803) 7858107 FAX (803) 785-2240 

ALL BIDS ARE POSTED ON OUR WEBSITE AT WWW-LEX-CO.COM 

NOTE: AU Answers Should Be Typed Or Prinrrd Incomplete Applleaions May 
be Rejected 

Vendor #: DateJBy: 
FOR COUNTY USE ONLY 

City of West Columbia 
Company Name (As Registered With IRS) D/B/A (i.e. John C. Smith, D/B/A Smith Business Forms) 

PO Box 4044, West Columbia, SC 29171 803-969-8623 
Mailing Address for Orders andlor Bids City, State Zip Code Area Code and Phone # 

PO Box 4044, West Columbia, SC 29171 803-969-8623 
Remittance Address for Mailing Payment City, State Zip Code Area Code and Fax # 

- ---- 

- 200 N. 12th ~ t r e k  West Columbia, SC 29169 
Street Address for Tax Reporting City, State Zip Code Toll Free Telephone # 

Email Address 

Federal Tax ID  Number (FEIN) (REQUIRED) or If Tax 1D Number (TIN) is Social Security Number, enter here 
NOTE: A Conpleied W-9 Form nuat be attached and returned wlth vendor cu,pIhtion. 

Auditing 

Major Construction 

Equipment 0 

South Carolina Sales Tax Registration # (If SC Sales Tax # not supplied, please state reason) 
NOTE: Any business with a location in South Carolina location and sells tangible g o d  musl have a SC Sales Tax # 

crtemrv lor Sarviecs Offered (Check Al l  That A D D I ~  

ArchiteetureIEngineering Minor Construction 

Consultant/Professional Environmental Remediation 

Information Technology Maintenance Repair 

Printing 

Medical Supplies 

Services 

Medical Services 

Supplies 

Other: 

(If applicable, provide commodity description) 

Organization Contact Name and Title: Brian Carter - Ciw Administrator 
Type of Organization (IndividuaUSole Proprietor, Partnership, etc...) : Government 

Certification: Under the penalties of perjury, I certify that the information provided in this form is true, correct and 
complete and that neither the applicant nor any person (or concern) in any connection with the applicant as principal 
or*, so far as is known, is not debarred or otherwise declared ineligible from bidding with Lexington County. 

GI-Y A&., I / S / ~  f 
Printed Name Title bate 
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County of Lexington 
TEMPORARY ALCOHOL BEVERAGE LICENSE FEE 

N2017118 

APPLICATION 

1. Name of Festival: 

2. Sponsoring Organization: 

Mailing ~ddress: PO h s t  91 aq G-&ho : SC. d90ci9 
3. Festival Director: 

Name Title T ~ w n  ~ P T  I( 
Telephone Xb?) - 1410 - ? q a ~  Alternate Telephone 

Fax Number So?) - 139  - 5 1 9 3  
Email 

4. Festival Website: c n a ~ b S C  . O r Q  

5. Event Category (Check A): 
dest ival :  

Cl Other - Pursuant to State Statute Section 6 1-6-20 10: 

6. Festival Timeline (Actual Dates of Festival): - D ll 117 
7. Location of Festival: 1 3\ . CM \ i \\ 4 .%fd 

8. How many people do you expect to attend? 2 ! 500 
9. Festival Budget: Request for funds must meet the requirements of Chapter 61, Section 61-6 

2010, SC Code of Laws, 196,  as amended. 

a Estimated cost for this project: $ 10 : Om 
b. Amount of h d s  requested for this project: $- 

c. This reqqest equals what percent of the total Festival Budget? 2 5 % 

10. Has your festival previously received Temporary Alcohol Beverage License Fee funding? 

d e s  UNo 

a. If yes, state year mount $ 3,.50 
purpose: Hz, , Gqi~ 

b. For each award year, did you expend 100% of the Temporary Alcohol Beverage License Fee 

funds you received? &es ONo 

c. If no, please explain: 

Temponuy Alcohol Beverage License Fee Funding Application FY20 1 711 8 
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1 1. Type of Organization: 

Please check one: 

0 County Government 

tWGiunicipal 

O Non-profit Organization 

0 Community service club, church, etc. 

0 Other: 

Note: For-profit organhations are not eligible for funding. 

12. Festival description - please attach a report with the following information: 

a. General description of the festival and brief history of the organization 
b. State the benefit that this festival will serve toward promoting tourism and the Lexington 

County Community 
c. Total attendame to the festival versus the number of total tourists in attendance 
d. Economic impact generated by tourism to the festival 
e. Overall description of how the festival attracts and promotes tourists to the area and 

s~ecificallv how the Tem~orarv Alcohol Beverage License Fee funds were used to 
accom~lish this, i.e. brochures - $300, etc. 

f. Additional comments: 

Signature of Festival Director: 

i 
Date 

ORIGINAL APPLICATION DUE BY: 
FRIDAY, JANUARY 6,2017 
FY 1711 8 Festival Application 

Lexington County Council 
2 12 South Lake Drive, Suite 60 1 

Lexington, SC 29072 
Temporary Alcohol Beverage License Fee Funding Application FY2017118 
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12a. The Gaston Collard & Barbeque Festival is held every year in the early to late Fall. This year it was 
held October 6 & 7,2017. Next year it will be held on October 5 & 6,2018. The festival consists of 
barbeque, collard greens, along with a variety of other food, games, rides or inflatable's vendors and 
crafters from different areas and entertainment for the community. The Town of Gaston was founded 
in 1894. The Town was incorporated into Lexington county in 1974. Population is approximately 1800. 

12b. The festival promotes tourism for the town and Lexington county. People come from miles away 
just to taste the collard greens and enjoy fellowship with our community. 

12c. Attendance this year was approximately 2400. Almost half were tourists. 

12d. The tourism brings income to local businesses and possibly interest from tourist wanting to move 
to Gaston, which would provide more income to all businesses. 

12e. The festival attracts and promotes tourists to the area with entertainment, many vendors from all 
areas come together. Funds from the Temporary Alcohol Beverage License Fee were used as income for 
advertisement, supplies and entertainment. 
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County of Lexington 
TEMPORARY ALCOHOL BEVERAGE LICENSE FEE 

N2017118 

FUNDING SOURCES 

Estimated 
2017118 

d,sc;n 
2wL 
aaoo 

Temporary Alcohol Beverage License Fee Funding Application FY20 1711 8 
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County of Lexington 
TEMPORARY ALCOHOL BEVERAGE LICENSE FEE 

N2017118 

EXPENDITURES 

List of Expenditures 

F lo& 
- 

- 
Actual 1 Current ( Estimated I 

Temporary Alcohol Beverage License Fee Funding Application FY20 1711 8 
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County of Lexington 
TEMPORARY ALCOHOL BEVERAGE LICENSE FEE 

FINAL REPORT 
CURRENT FY 2016/17 

L FESTIVAL INFO 
Organization Name: WQ ~6kf4\ 

I 

Festival Name: wn bC c ~ h  
Contact Name: n;& ~ O U \  phone :a . ?  -7'Ib-77.35 

11. FESTIVAL COMPLETION: 
Were you able to complete the festival as stated in your original application? 
If no, state any problems you encountered: 6 

I 

III. FESTIVAL SUCCESS: 
successes, problems enco 
cun -re FM 

IV. FESTIVAL ATTENDANCE: 
Record numbers in table below as requested by the Tourism Expenditure Review Committee. Numbers are to reflect 
attendance and funds received for festivals for cunent and previous ycar. 

V. METHODS: 

Total Budget of Festival 

Amount Funded by the Temporary Alcohol Beverage License Fee 

Amount Funded by the Temporary Alcohol Beverage License Fee h m  
all Somes 

Total Attendance 

Total Tourists* 

VI. FESTIVAL BUDGET: 
Attach a report indicating what festival expenses were paid for using Temporary Alcohol Beverage License Fee for the W l  
year. 

W. ORG-TION SIGNATURE: 
Provide signature of official with the organization verifying accuracy of above statements. 

*Tourists are generally defined as those who travel 50 miles or more to attend. 
1850 

Current Year 

I O , ~  
a soo 
a500 
23 50 

Previous Year 

\ o ; m  
asm 
2.5~1 
r lono 
1q Sn 

Title 
aer\< 

\ h b \  17 
Date 

Temporary Alcohol Beverage License Fee Funding Application FY2017/18 691



Statement of Cash &Debts 

Account 

BB&T General Fund 

BB&T Sewer Fund 

BB&T Collard Festival 

BB&T Pdice Dept Acct 

BB&T Municipal Court Acct 

Petty Cash- - - - - 

Total Checking 1 Savings 

YTD Actual as of 
09/30/17 

364,794 

General Fund Police Fund Municipal Courl 

Money in Bank at 06/30/2017 557,386.68 14,904.16 15,783.71 

201 8 Budget Expenses (255,668.00) (273,837.00) 

Adjustments for A/P, Defered Reveue, Etc (40,347.75) (10,398.1 1) 

Balance Remaining 261,370.93 (258,932.84) 5,385.60 

Total leftover money available $ 7,823.69 

Sewer Fund Collard Festival 

Money in Bank at 061301201 7 - - ---- 
- - i m , w ~ -  - ~32.e- 

201 8 Budget Expenses (25,660.00) (1 5,205.00) 

Adjustments for AIP, Defered Reveue, Etc 4,872.33 

Balance Remaining 78,094.44 

For Management Purposes Only 692



Town of Gaston 
Budget-to-Actual Comparison 2014-201 5 

General Fund 
Budget vs Actual 2016-2017 

YII) Actual 
2018 Budget 1 09130117 30-Sep-17 

Income 
Business License Income 115,000 1 4,525 11,187 
Building Permits &Inspections Income 6,000 509 
Franchise Fees 88.000 ) 303 
Distributions from the State 35,487 ~ 9,300 
Income Distributions fiom MASC 201,000 !560 5,121 
Tower Lease 9,125 
Other Income (Rentals, FaxesICopies, 1 

Total Income 27,039 

Expenses 
------- - 

Salaries and Wages 
Employees Fringe Benefits 
Health Insurance 
Employee Training 
Travel Exp for Training 
Employee &Council Mileage Reimburs 
Ofice Supplies 
Postage, Delivery &Public Notices 
Dues and Subscription 
Telephone 
Internet Services 
Cell Phone 
Electricity 
Electricity-Street Lights 
Water 
Audit 
Accounting Service 
Legal Fees 
Legal Fees - Ordaniance 
Building Inspector 
Building Inspector Supplies &Training 
Building Repairs &Maintenance 
DHEC - MS4 Permit 

l n u m r a ~ e u - v a f - -  
Cleaning Services 
Equipment Re pairs 
Computer System Repairs & Maint 
Property &General Liability Insurance 

Insurance - Bonding 
Community Events 
Community Development 
Planning &Zoning 
Miscellaneous Adjustments 
Bank Service Charges 

Total Expenses 

Income/Loss for General Fund 

(56,950) 10,717 
Under Budget 

For Management 
Purposes Only 
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Town of Gas ton 
Budget-to-Actual Comparison 2014-2015 

Sewer Fund 

Budget vs Actual 2016-2017 

Income 
Sewer Sales Income 

Total Sewer Fund Income 

I Actual a s  YTDActual 
2018 Budget ) 9 / 3 0 / 1  30-Sep-17 

Expense 
Electricity-Pump Station 
Supplies &Tools 
Sewage Volume Charges 
Li Station &Pump Repair 
Property &General Liability Insurance 
B a n k W i c e 4 & u g e - - -  

Total Expenses 
TOTAL Income or Loss for the Sewer Fu 

Under Budget 

Collard Festival 

Budget vs Actual 2016-2017 

Collard Festival Income 
Beauty Pageant 
Contest -Anything with Collards 
Contest - BBQ 
Sponsors 
Kitchen Plates 
Vendors-FoodICrafts~Etc 
Trf fkom Community Events 
Other Income 
------- - 

Grant 

Total Income 

YTI) Actual 
2018 Budget 30-Sep-17 

Collard Festival Expense 
Sales, Use &Other Tax 
BBQ - Contest 
Beauty Pageant 
Kitchen - Food for Plates 
Parade 
Other Festival Expenses 

Total Expenses 
TOTAL Income or Loss for Collard Festi 

For Management 
Purposes Only 
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Town of Gaston 
Budget-to-Actual Comparison 2014-2015 

Police Department 
Budget vs Actual 2016-2017 

YTD Actual 

Income 
Police Fines and Penalties 
Less Police Fines and Penalties to Stat 
Less Police Fines and Penalties to Vitc 
Police Seizure Income 
Donations &Other Income 

Grant Money Rec'd 
Interest Income 

Total Income (1,099) 
Expenses Under 

Police Salaries 
Magistrate Judge 
Police Fridge Benefits (FICA, SUTA, PC 
Health Insurance 
Mileage Re irn b 
Office Supplies 
Postage and Delivery 
Dues &Subscriptions 
Telephone 
Electricity 
Water 
Legal Fees 
Building Repairs & Maint 
Landscaping &Trash Removal 

Equipment & Computer Repairs 
Lawtrak &Computer Exp 
IT Work 
Magistrate & Admin Fees from County 

Juror Pay for Court Cases 
Police Building & Liab Insurance 
Police Uniforms 
Radio - Handheld 
Supplies, Tools &Equipment 
Vehicles -total equip &supplies 
Vehicle Purchase 
Vehicle Insurance 
Vehicle Repairs 
Vehicle Maintenance 
Vehicle Gas 
Police Training 
Travel Expense for Training 
Security 
Police Misc Adj 
Bank Service Charge 

Spending Grant Money 
Spending Donationstother Income 

Debt Service . Contingent Liabilities 
Total Expenses 13,820 

12,72 1 
Under Budget 

Collard Festival 

For Management 
Purmes Onlv 
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bfh COUNTY OF LEXINGTON 

DESCRIPTION 

I l  
A I  I A L I T I T V  I l h l l T  D D I P C  E Y T C h l C l A h l  1 
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Y P m D E  FLOAT3 L C  
www . Kirby PatadeF\oats.com 

783 Mud@ &wings Road 
Lexington, SC 230 73 

. Telephone: 883.359.3134 A. D. KMp, omer Fax= 803.528.6130 

- 
~ent.1 FU: . (UISTT'# 

(Jmifer Hoyt) 
~ i s a ~ ~ t  m P m d e F l 0 9 1 t s ,  U C  and QaflbirwI CQllar$ Festival 
for 1 tlObtt, on (Date) 1.047-2017 for (Parade) Festival, in (Location) Gaston. S.C. 

The fobwing informstion also applies: Parade Tim: 1Q:W A.M. Lim-up Number: 
LcmhawM-: 

Float- M E  READ FLOAT R U U S  C l l s k c ) l w y a r r r ~ a a s l ~  
1. Foodcthk.gum,allquidrofanyldndwenqclllaurdonIhelbst (WoBubbsSoap) 
2. U v e a n l n a h a r e R d t W w m d o n ~ ~  
3. All ~ ~ t g ) . o s t n m h p p d ~ m u s t b e ~ b y a r e a p o n s i b k , ~  
4. a l e ~ * ~ U l & f k a t i ~ b  - mEwR--4----) 
5. The renter is mpcWbb for dzmage 68 the float an ensuing that pwsengers ad a-riately end am@y with fkat Nks. (Kirby 

P a r a d e ~ U C ~ t h e ~ o f ~ o t ~ )  
f ~ t i m t d o o o t c o m p I y . m R e a r u l # . A i ~  notkalbnrcdtodclhcfloar.) 

6 T.PSt#??l be used to apply s@w. bumem, decorations, eta (Drk,er wiW bring a staple gun.) 
7. Riden kaQowedonthetloatl5~tespriortoperede~tbneandmustexlttheM 

a l l l m ~ t h . ~ ' e w r * .  # I & m r a b ~ a r n ~ a - g w a ~ b ~  
a. ~ d o n c r t ~ ~ ~ o n t t v e ~ .  
9. Ocrec the prsde has stated. ridm ore not at- on ar olfof ~ h c  float until the end of the par&. 

( P k u c 6 U ~ ~ p r c t r . ~ v I L d k r o f c L r I L u c , ~ , ~ ~ . 6 * r ~ ~ ~  

H w n a Q a , W ~ d ~ - ~ h & ~ d ~ d ~ w e n ~ a d a h l e .  
All special orders mu& b;e paid in full 3 months Ware parade date. 

U p o n ~ a f ~ ~ f Q e : ~ - ~ ~ ~ 1 C k d g c ~ 6 . t o P l s U  
MI -e the sgPged upon ffo&@] for requeeded parade. 

There wiU be a $35.00 charged for a l  returned checks. 

~ l d a a y ~ ~ ~ ~ ~ k a A s c a ~ ~ ~ f F o l R ~ t / L . ~ A O B t b b ) ~ 1 A B .  
d e ~ p a @ . e , c r ~ ~ v r l l l b t a s e n t t @ ~  # p u m ~ l a ~ f l a a r t r e n f a l a f f a r r e n t o l k o k b e M p s t d , y o u w i H  
nut be mbnbuned, unless the pande has bean canceled, (Parade must he canceled 24 hours bedore pa& sbrl time) In a 
~ ~ a s ~ , q p u r r l l l l o r # i v b a ~ ~  ~ ~ a n n s d ~ R o a e s ~ a n l h e w e b  
si2e: am subjad to color and prop changes. 
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Bill To: The Town of G a b n  
131 Nertb CIlSLde Street 
W n ,  SC 29653 

Invoice 

Date: October 7,2017 

Re: Entertainment from David Cooler 

Descriptioq 

Entertainment at 2017 Gaston Collard.& Barbeque Festival 

Thank you, 

David Cooler 
P0'Be;r 234 
Barnaberg, SC 29003 
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Re: 

The Town of Gaston 
131 North C&le Street 
Gaston,SC 29M3 

Invoice 

escri~tion 

Karaoke for 2017 Gaston Collard & Barbeque Festival 

Ihte. October 7,2017 

Thank you, 

Nancy Sioneau 
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Tm 
Town of Gaston 
Gaston, SC 29053 

INVOICE #: 17 10TOG 
INVOICE DATE: 101 12/17 

DES.CBIFFIW 

- ! I - ~ Y  

GPS Triangle News 
Collard Festival 118 page 
September 28 @ $62 each 

INVo.K3E TOTAL 

$62.00 

wm!m 
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PETTY CASH 
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Swansea High Freshman Academy 
. - - - - - - - - - - - - - - 

1195 NV Hutto Road, Swansea, sc zslrsu (au3) 4vu-awu tax: ao'dsvv-rsuu '. 
Town of Gaston 
131 N. Cartisle 'Street 
Gaston, SC 29053 

August 8,201 7 

Dear Supporter of Swansea High Freshman Academy, 
... 

swiim,a Y twa m t  m.-we wouw like to 
include the ninth grade students 'receive a yearbook at the end of the school year 
as a record of their experiences: 

We want to reward our students for their hard work with a quality memento, 
which is shared with family and friends. 

We are offering local businekes the opportunity to advertise in the yearbook and 
to join our ninth grade families in celebration of the passage to High School. This 
is also a gremt way to target Gaston and Swansea surrounding area customers 
for your business! 

Full Page Advertisement- 
% Page A d v m e n t -  
% Page Advertisement- 
118'" Page ~dvertisement-' $25.00 

To reserve your spa& contact S. Denise Myers at (803) 490-7008 ewt. 37309 or * .net. 

We know times are challenging and we do appreciate your support. 
1 --. -_._ -___ -._ _ _ -- ..- ..*-- - -  

Sinmly, 

Yearbook Committee 
Swahsea High Freshman Academy 
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, a T R W  BNENS 
TOWN OF GASTON 
Account Number: ###########I 9708 
Page 1 of 3 

BWCycle 
Days In Billing Cyck 
Previous B a b  
Purchaseg 

I 
Cash 

specla1 
Credits 
Payments 
-Charges 
Finance Charges + 0.00 

W EW BALANCE 

.WB 
TOaal Credit Uns $ 1O,OOO.00 
Available Credit Line v,%.z 
A W W  Ca& $0.00 
Amount Over Credi Line 0.00 

Amount Past Due 0.00 

Disputed Amount 0.00 

Call us at: 1.800.397.1253 

Go to vww.BBT.com 

pa M t e  us at PO BOX 698, WILSON, NC 27694.0698 

Payment Summary 
NEW BALANCE 

MINIMUM PAYMENT 

PAYMENT DUE DATE 

NO=: Gram to a W  a finam charge on pchases, pay 
enlie new balance by /mymen1 duo date. Finance chqp accrues an 
cash advances until peid and win be bikd on you next stelement. 

- - - - 
, i 

W7 06R8 PPLNO1 241084771789MX116M0013 LASER PRINTER CHECKS CORP 8457825837 NY 
06R8 06/29 PPLM)l 240662L71~7264OWO DANA SAFETY SUPPLY lNC COCUMBlA SC 
06R8 06/30 P W 1  248282471WX)17027909;?[n CANE AN3 CONNECTIONS - L Wesl Columlwa SC fl 1,337 50 
07107 07HO 066023309130 PAYMENT REC - T M  YOU 5,379 40 CR 

PPLNM 2482824719mj003289M22 W E S A L E  CROWNS 206.6223082 AL 
PRNO1 ' 244310671990837SX6799 BUllOASlGN COM WWO-9622 TX 

707



F R ~ E  SHIPPING on all orders!' 
- x  

My Order Deta~ls 

Corporate Pricing Calculate Prlces My Account My Carl 

Signs Magnetics . ~enners * St~ckers 8. Decals . itcense Plates Stakes 8 Frames Cusfetn Flags Shirts More 

Order Number: 73796176 
P l d :  7/18/2017 
Payment: Complete . 
Staius: On Hold 
~Umated  Delhrery: 7/28/2017 (view shtppcng deta~ls below) 

Billing Information Other Information 

Name: Town of Gaston Name: Town of Gaston 
Address Urn 1: 186 No* Carlisle Street Address Line 1: 131 North Carl~sle Street 
M d m s  Une 2: . Address Line 2: Emall: lahov170856amaii.com 
Cky: Gaston City: Gaston Telephone: 803-796-7725 
StrtelRovlReg: SC . StatelProvlReg: SC Shlpplng Method: Ground 
Up: 29053 Zip: 29053 
Country: United States Country: United Stales 

iri ,:I Cu8tomh.d Zlign 
: ,  CUS~CWII Sign ID: 848026697 

>,*? . 18- x 24': Cormgated Ptashc 
Double-Si Full Color 

I 

L - - .*A . -- Vtew Proof 

24% x 10"w Wire Stake , 

Paymem Information 

Card Type: Visa 
Card Number: XXXXXXXXXXXX9708 
Explmtion: 12 1 2019 

Payment Status: Complete 

Price 

Subtotal: $255.96 
Promo: ($38.39) 

Shipping: $0.00 
Tax: $0.00 

Shtpping Activ~tv 

Shlpplng Status: Pendlng 
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TRQY..BNENS . 
TOWN OF OASTON 
Account Number: #I#Y M #dH 9708 
Page 1 of 3 

I)Ya Write us at PO BOX 698, WILSON, NC 27894-0698 

. .  . . . '><, ,,,; $'., ' .  .$". ' .: 
, , , :. .<,;; , ,:;, 8: .,.q,:; ; ,, $:* ..$vj:, j 

- . !.: , .;.s.: ,.&y*.s:. ''Lb.:#f+< :.":.; 

NEW.- I $4,6m.w 1 
MINIMUM PAYMENT I)l,cI 
PAYMENT DUE DATE ~ 6 7 ~ 0 1 7  1 

Tobsl Credit Lhe $ 1O,OOO.00 
AwlbbbClsditLine $8,437.70 NOTE: Gmce penod to a& a finanoe drarge on p a ,  pay 

Caah $0.00 e m  new b6b.x by payment due date. F h m  charge 8cum on 
A m o r n t O w r M U n e  0.00 cash edvenoes until paid and wrll be billed on ycu next sfefement 

AmauntmDus 0.00 
0.00 

I 
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Shipping Address 

Gaston Town Hall 
TownofCastM 
832 trO: Carlisle st 

m 7 7 2 9  

ORDER #3'ljBW355 

Customer Information 

Gaston Town Hall 
tawnofgaston@gmail.com 

Phone# 8037967725 

1 : 
I ;  

5.00" x 8.00" Rectangle Skbr 
Quantiw. 4 

780" x 340" Bumper Sticker 
, 

QuslllSr- 

, 

§.OOn x 8.00" Sticker 
Quantity: 3 

Subtotal: 

US Mail Shipping 

muldTaQk 

14.00" x 8.00" Rectangle Sticker 
QuanW. 3 

Payment Method 

CILedit Card Online (Secure) 
****LC-* 9708 
Town of Gastan 

Credit card charges will appear on your statement as "GRAPHICSLAND, INC." 

$15.62 ($521 each) 

$2 1.40 ($7.03 each) 

$99.37 

free! 

I" 37 711
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a 

T R O Y B ~ ~ ~ ~ S  - 
TOWN OF GASTON 
Account Number: ### M #### 9708 
Page 1 of 3 \> 

WIn-Cyde 3 2  
~levlousmnoe $ 2.7ot.n 
Purchsses + 2,219.55 
Cash + 0.00 ' 

special + 0.00 , 

Credits - 0.00 . 
payments - , 2.791.73 CR - Charges + 0.00 
Financecharges + 0.00 

NEW BALANCE 

- 4  .. . '  , . -'.',"C> " ; .,,, i .;, ::.. i . ...* .' :.S!!qMq.; ,$$):pm,;.,:,<;; - 3j.::,&?,: !$.,.;*?.g,<$$j$j'j; 
Total Credit Une $ lO,OOO.00 
Available Credit Line 
Availebb cash 
AmOUntOVerC~Llne 
Amount Paat Due 
o i  Amount 

Call us at 1.800.3(17.1253 

Wib as at PO flOX 698, WILSON. NC 278ge0898 

NEWBALANCE 

MINIMUM PAYMENT 

PAYMENT DUE DATE 

NOTE:Grea,petktdtoawidafimdwgeonpuchasss,w 
entie new belance bv mvment due date. Finance dasiue ecaves on 

SAMSCLUB.COM 8887467726 AR 
PAYPAL 'WISCOMM COM 402-9357733 CA 
LOGMEHVLOGMEININC.COM LOGMEIN.COM MA 
RHINESTONE JEWELRY 71-88 NY 
'INT'L CODE COUNCIL INC 888422-7233 IL 
PAYMENT REC -THANK YOU 
ELITE K9 INC 2 2705645615 KY 
ELITE K9 INC 2 270-5545515 KY 
THE VILLAGE ENGRAV 248-71C9889 MI 
ALLENS CROWN AND TROPH 6015831178 MS 
SIGN11 INC 8887891050 GA 

t ' C - - ---- 
P k S E  DET& &F'& AND ~ T U R N  P A Y ~  hlNG THE ENCLOSED EWELOPE - AUOW 5 MYS -.lull DCUVER/ 5105 S& 1 

. 
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Order No fbnm *ff.cm 

Date: 2017-0818 11:51:28 
iuwE&p addmsd to: r ~ r T ~ ~ @ g m a i r  m 

THANK YOU K#i tXOOS& 1 g m U w  , 
" T t r i s e P B a i l i f ~ ~ t o ~ t h a t d ~ d m a r r P e t h a s b e e n s a ~ t o o u r ~  

>>>> c u m -  m UNPA#] URDERS ' 

~ ~ o u h a v a ~ h * ~ . b l r t h a s m t m a d a ~ p b a a v i i t a n h a r n e ~ d s 1 ~ ? ? m , a n d ~  
~ a c s i A i r r o i c c r a o b ~ * ~ l f f w U d # ~ & * ~ ~ ~ ~ f s # e w i c o g ~ & y .  

>>>> CUSTOMERS WlTH WID ORDERS 
Your order will he shipped within 1-2 business days. 
~ ~ a c k i ~ ~ w n b e r ; w i 1 t b e ~ 3 e i l d ~ l h e n t k p k e g e - ~ h ~  

====is==============___I=e=======================================G==== 

lWORX # : 0000630843 
INVOICE Date : 20174B18 11:51:28 
-------1------------------------------------------------------- -----------------------------------r----------------------------------- 

Ship To: 
GastDnTom Hall 
131 N. Carlisle St. 
Gaston, SC 29053 
m7987725 
tawno~aston@&mal .con? 
Speallasbuclfon: 
Need By : 8LBL2017 ------------------------- @ ----u~---.---.-----------,-------,,,--,,-------- 

Product:~St id<ers,Quanf i ty:4,ProduetS~:Ranged~,5X8in 
UnitPrice:~,SubTa4al:~.O 
Ptoaf Link : w k @ - M - . s m - - i  .ipg 
Product : Rectangle Stickers, Quantity : 3, Product Sue : Ranged size, 20 X 8 in 
Vnit Price : 1278, Sub Tdal : 38.33 
Prooftinlc: I h o 9 p ~ ~  
P d u d  : f%&q$e s k k ~ P ~ 3 / = - 1  .Jw 
Unit Prim : 1.00. Sub Total : 99.00 
Proof Link : M p d l ~ ~ . M m j ~ ~ ~ ~ d e ~ ~ g n - i  jpg 
~ : ~ ~ , ~ : 3 , R o & u d ~ : R a n g e d ~ 8 , 1 3 X 3 i n  
UnRWce:5.W,SubTatal: 1 W  
Proof Link : ~ . ~ r . ~ m ~ t ~ 2 ~ 3 0 0 0 ~ B ~ 3 I 4 l d ~ i g n ~ l  .jpg 

................................................. ....................................................................... 
Tow : 92.33 
.Sales 'kw (GA 6%) : 0 
Shipping M e M  '. UPS '=, Ground (for Bump= Stickers Only) 

ORDm T W  92.33 - w 
Thanks f ~ r  your.~rderH 

714
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Invoice 

400 Korth Mairr Strt?r~ 

Suite 203 

Milford. MI 48:38\ 

248-714-9889 

1'.111ilil: ~I~~~\illi~gt-t~~~g~~i~tt~~~~(l I.IIIIII.;I-~.III*~ . 

Invoice ,No. 

Date: 
Order No: 
Salea Rep 

% I ~ I I ~ ~ I I ~ :  H\v~\.IIIv\ i l l i ~ ~ ~ . t ~ t ~ g ~ ~ i ~ \ ~ . ~ ~ - . < ~ o ~ ~ ~  'I'ilx Hegis~l.t~riotr #: 13 4.S-IGO0578 

Bil l  TI): 511111 '1.0,: 

Tow11 of (;aston 

186 North Carlisle Stred 
Guton SC 2905.3 

Ship V~II 
<sl~il~\it~> 

Quat~lily Desirrip~ion 
1.00 BBQ 65015' BBQ TROPHY 

716



- -- . -- - .. - -. . . . . . . - -. - - - - - . . ,. -- 

/ 
A 

TROY B ~ S  - 
TOWN OF W T O N  
Account Number: W# ### #### 9708 
Page 1 of 3 \, 

Tdd C d i l  Une 
AvailabbCredltLbm 
Avanabk Cash 
A m o u n t O w r ~ U n e  
AmourrtPastDue * 

Disputed- 

Mite (rs at PO BOX 608, WILSON, NC 278960898 

,,>: s.: :. t.. \<,q'.$'~ ye:: ,n:!.li. &c. ' r  

;$,: .:. ,,#.<:"I ... c .;:,.,, .., 2 ,-,, ,,,:. .: :&.&>. "':g?,t:<,t:!J .: ,. '2; : , < :  . ,.. 'F; 

NEW BALANCE [ 8ua.W I 
MINIMUM PAYMENT 1 s%2l@m 1 
PAYMENT WE DATE I 09/18/2017 I 

sMnsc~uricQM8w4m726AR 
P A Y P A L ~ C O M m ~ 7 7 3 3 C A  
LOOMEWLOGWMNC.COM L00kElPd.COM MI\ 267.49 pa 
RHINESTOM JEWELRY 7104384700 NY 173.95 C F ~  
'IMn CODE COUNCIL INC 888-42-7233 L ~ e a ~ m - 4 ~  
PAVMMT REG - THAW YOU 2 . 7 ~  .n CR 
EUTE Kg INC 2 m)5645515 KY 
ELITE Kg INC 2 2705645615 KY 
THE VKUGE ENORAV 21871- MI 
AUENS CRW AND TROPH 8013t)31178 MS 
SKN11 INC 8887891050 GA 
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Gaston IGA Foodliner 

Town of Gaston: 

Select Pound C& 12-2802. Cakes. 48.00 - - 

X 7 cases 

Please send Payment to 
Gaston IGA #34 
P.O. Box 247 

. Gaston SC, 29053 

Thank You 
Gaston IGA #34 
(803) 794-3920 

718
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Invoice 

Bill To: 

Re: 

The Town of Gaston 
131 North Carlisle Street 
Gaston, SC 29053 

2017 Rides for Gaston Collard & Barbeque Festival 

Date: October 7,2017 

Balance due for Rides at 2017 Gaston Collard & Barbeque Festival 

Thank you, 

Fun For All 
PO Box 2319 
Lexington, SC 29071 

720



Fun For All 

One Thousand Nine Hundred Ninety-Five and OO/lOO""mm**hbmm*"~mmm,-mnm*-*' 

Fun For All 
PO Box 2319 
Lexington, SC 29071 

Fun For All 
Date Type Reference 
913012017 Bill 

Collard Festival - BB& 

Fun For All 
Date Type Reference 
91301201 7 Bill 

Original Amt. 
1,995.00 

Original Amt. 
1,995.00 

Collard Festival - BB& 

11/14/2017 
Balance Due Discount 

1,995.00 
Check Amount 

Balance Due 
14/3n1 

Discoun 
1,995.00 

Check Amount 

Payment 
1,995.00 
1,995.00 

Payment 
1,995.0- , 
1,995.0 

721



Fun For All 

One Thousand Nine Hundred Ninety-Five and O O / l O O ~ * * " m * m " * m * t a m ~ m c + b m * * * n  

Fun For All 
PO Box 231 9 
Lexington, SC 29071 

Fun For All 
Date Type Reference 
6/16/2017 Bill 

Collard Festival - BB& 

Fun For All 
Date Type Reference 
6/16/2017 Bill 

Original Amt. 
1,995.00 

Original Amt 
1,995.00 

611 51201 7 
Balance Due Discount 

1,995.00 
Check Amount 

Balance Due 
-"'m 

ount 
1,995.00 

Check Amount 

Payment 
1,995.00 
1,995.00 

Payment 
1,995.00 

Collard Festival - BB8 
722



I - Aliens Crown & Trophy - I ,  

mMc#ew 
lwe&ugl MS 39401-3492 

WToc (aabmerlDt23318) ship To: 

SU'J Q d r m C a r b e s t a n t ~  
[Nvnbersek:s€tdl-901 
[(luxlse Fart fa Main Tdk:Times h n  M] 
[OwKlee Cdw For Main TRk:Bhdc] 
[tikerliUein Ebx:MissGilstwr Pageant] 
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TROY BNEb 
TOWN OF GASTON 
Account Numk,  #I$## #### #### 9708 
Pwe 1 of 3 

I ', 

a Call us at 1 .MX).387..1253 

&to*mw.~~T'.com 

NEW BALANCE lxQmEl 
MINIMUM PAYMENT I -1- 1 
PAYMENT DUE DATE I WlslPsl7 I 

NOTE: @we period to emid e &am charge on pn;heses, pey 
~ l m W k d e n c e b v p s ~ 6 e d B f e .  Fk#ncs~e#ruesm 

t%MsuUB.CQM 8807- AR 
PAYPAL 'WlsmM COM ma-7733 CA 
~ O Q M E I N l N C . C O M  LOOMUN.COM MA 
M S T O P W  XWELRY 71843WM NY 
'INTL CODE COUNCIL INC aaa4a7233 IL 
PAyMEMFEC-TWYW 
ELITE Kg INC 2 m)3545515 KY 
ELITE K9 INC 2 270-5546515 KY 
THE VILLAGE E W V  248-71- MI 
ALLENSCRaWNkFlO TROPH6015831178~ 
SIGN11 IM 8887891050 GA 

724



Wholesale Crowrc 

725



Thank you for your business! 

726



. 1 TROY ENENS 
TOWN OF GASTON 
Account Number: ### ##if# #### 9708 
P e  1 of 3 

ACcgunt?pqykJ4q 2 ;$? 

Call us at: 1.800.397.1253 

oJ(I #ite us at PO BOX 098, WILSON, NC 278960698 

Payment Summary 
NEW BALANCE 

MINIMUM PAYMENT 

PAYMENT W E  DATE 

NOT€: Gram Graceprwrod to d e lFnence cherge on proheses, pay 
entie new belenca by pymenf due date. F h m  drerge e#xuw on 
ceshsdvances unhlpeidandw#lbeb&don yownexlstahml 

B m w @  07/21mt3 
Days In Bllllng Cycle 29 
Previous Balance $ 5,379.48 
Pwchases + 2,791 73 .' 

Cash + 0.00 

specla1 + p.00 
Cmdb - 0.00 

m n b  - 5,379.49 CR 

mcharses + 0.00 
FhwIceChMges + 0.00 

NEW BALANCE 2s7B1.7v 
Total Credit hne $ lO,ooO.00 
Availah Credit line $7,208.27 
A M i W  Cssh $0.00 , 
AmauntOverCrsditUne 0.00 ' 
AmauntMDue 0.00 
Disputed-t 0.00 

06RB PPI.NO1 2410LUn178900016700013 LASER PRINTER CHECKS CORP 8457825837 NY 
06'29 PWJOl 240562nI802W726.1()030 DANA SAFETY SUPPLY lNC COLUMBIA SC 
0600 PPLNOl 24828247180017027909202 CABLE AND CONNECTIONS - L West Cdumbre SC fl 1.337 50 

06502330900 PAYMENT REC - THANK YOU 
07/12 PPLNOl 2482&?4719203M)32890m WHolEsALE CRCWJNS 2C64223062 AL 
07119 PFl.NO1 ' 244310671W758506799 BUILDASIGN COM 800-30-9622 TX 
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klon*r Fq#mm 1.D. (CWD) 7520198 I 
~ ~ d M a n g  Pmcsrdns- --- T W t d e u d O s ~  
GASMN ~~m W18R017 

Typed- Deh#rym WeQht0la-m Evefy Door Dked Mail Barcods 

Max W e ( p ~  h3 wnma llllllllllHllll111111111111IllllHBB 

Route T w s )  Wmed ..-- ..... --.- .... ----....-.-.--- -- .... --- 
RUJ 

10000000000075201 9800000044 199045271 1 

Prbrscy #c4ke: For i rhmtkm warding ow Rhracy pdicy visn www.usps.c#n 
: m d w a & m  RiW Name of Mailer or A@nt Signing Form T- 
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+. 

OPOASTON 
#lH W# #### 9708 

Page 1 ot 3 

.M@gi!,F&ri.e ' C  <&;* +. &'? I .  Cis : &e$$y,qt!q . ,.> .;', ,.,,:+-ix$;y:i... , :+; . .&. . , . . , k2.. :. ,, , , , . 

I .  , I  , . .,. . . I  >,\.!!,. { A ,+. %, ., ?...&, ;kt* ;" .,.,ut! *i %! q .;::, : a .:;. ..z'#, %:. Chi. ..i, . ".' : 

- - 
- c w  + ~~ + 
N M  BALANCE 

a Call us at: 1.800.397.1253 

2 
Go to wm BBT. corn. 

I)Ya Wlib us at PO BOX 698, WILSON, NC 278940698 

;: RqYm*.rnmw .. .. ., ' , : ..,;;+.:(.. .>, . . .,.:. < ' , .; 'L~JI;;$<. " . . . .  - . ' <.'. ,,.; 

' .  NEWBALANCE I $l,662.m I 
MINIMUM PAYMENT l 3 G ! x 1  
PAYMENT WE DATE m41=1 

7----- 

24492157235894507173969 PAYPAL 'WESELLTONER r02-SS7733 CA # 
24692167236100194921~41 Narton 'APi234242034 877-294- CA 
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Brice Corbitt's Meat Market - 79V- oubs 

Invoice & 

Bill To: Gaston Collard and Barbeque Festival 
131 North Carlisle Street 
Gaston, SC 29053 

Date: October 7,2017 

Purchase: 10.3 Ibs. butts at $ I, 49 per lb. 
(12 w) 

Total - $, 

PAID IN FULL 

732
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To: Gaston Town Hall Office 

Lizard's Thicket, Inc. 
2240 Airport Blvd. West Columbia. SC 29170 

(803) 7967821 Fax: (866) 373-4841 
Catering@LizardsThicket.com 

Jason Wiggins, General Manager 
Michelle Walker. Catering Sales Director 

13 1 North Carlisle St. 

Contact; Jennifer Bellotti 

Date: 

Time: 

Payment Method: 

10/7/ 1 7 

10:15 A.M. 

Check 

Phone: 803-796-7725 

QmntjtY Deseriptioa Cost Extended Cast 

1 0.0 Pans of Cornbread (Sheet Pans) 10.00 $100.00 

- -  .- -- - 
1 54.99 $549.90 

.. . . -- 
b4 

L izard's Thicket 
Rea 1 

Coun-t ry' Cook i ng - - ---------------------------------------.-- --A -- - - ---- 

Check 10001 
Cashier 11 
Cashier: Cashier 11 Guests 1 
SAT 10/07/17 5 : 50am ---------------------- ---_ -- ----I --  _ -  _ _  _ ------------------------------------*----- 

1 Open Food 649.90 
----------.----------- ------------ ----_-_ ------------------------------------------ 

Sub/T t 1 649.90 
Tax 45.49 S~bTotal $649.90 

Total Due 695.39 
1645.49 

O r d e r  N u m b e r  1000 1 
-------------------I_ 

. Gaston T o w n  Ha11 Nun-Taxable Other 
--------------------- Charges (Credit~) 

Total mice 734
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K&K Printing Co., Inc. 
2562 FISH HATCHERY ROAD 
WEST COLUMBIA, SC 29172 

BILL TO 

TOWN OF GASTON 
PO BOX 429 
GASTON, SC 29053 

Invoice 
INVOICE # 

8/30/2017 45060 

SHlP TO 

A FINANCE CHARGE OF 1 112% PER MONTH WILL BE ADDED TO BALANCES AFTER 30 DAYS 
all cost or expenses incurred in the collection of the account including reasonable attorney fees and any cost incurred 

I 

PROJECT SHIP 

8/30/20 17 

VIA 

OUR VAN 

VENDOR # REP 

WRK 

P.O. NUMBER 

JENNIFER 

AMOUNT 

837.00 
58.59 

TERMS 

NET 20 

Total 

DESCRIPTION 

FLYER: 35TH ANNUAL COLLARD FESTIVAL 
Sales Tax 

QUANTITY 

5.000 

ITEM CODE 

FLY 
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h, ~iIbert Community d u b  
w Lexington County peach ~estivval ~iIbert Community park 

January 5,2018 

Ms. Judy Busbee 
Lexington County Council 
212 South Lake Drive, Suite 601 
Lexington, SC 29072 

Dear Ms. Busbee: 

Thank you for the opportunity again to submit a'funding request on behalf of the 
Gilbert Community Club for the Lexington County Peach Festival that will be held July 4, 
2018. Our request is in the amount of $5,000. ' 

For several years we have received a $2,500 grant which we greatly appreciate, but as 
the cost of putting on a quality festival increases each year, we would appreciate being 
considered for the full $5,000 grant for 201 7. We currently use the $2,500 grant to off- 
set our advertising costs which this year exceeded $10,789. If additional documentation 
is required in order to receive the additional funding, please let me know. - 

:5 - 
&,tiq: ' tr 

Again, we thank you for your approval of these funds in the past and look forward to 
hearing from you and working with you in the future. Should you need additional 
information or clarification on the enclosed documents, please contact me at  (803) 920- 
9904. Ako, notices for re-applications should be sent to me and Jennifer Stalvey (Board 
of Directors, Chairman) a t  shelba howard@vahoo.com and biffl263@yahoo.com. 

Sincerely, 

Shelba D. Howard, CFO 

SDH 

Enclosures 742
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County of Lexington 
TEMPORARY ALCOHOL BEVERAGE LICENSE FEE 

FY 2018l19 

APPLICATION 

1. Name of Festival: Lwfl6ylSrn? b h  Pmh 
% # I ~ W + -  & ~ ~ l i t q  Uub  2. Sponsoring Organization: 1 

Mailing Address: Pb @b)( lb3 &\bwk SL ~ s o f i  

Name Title 

Telephone 'do3420 4903 Alternate Telephone 

Fax Number 

Email Sh6( b a - h m ~ d  @ V U ~ O O I C ~  
4. Festival Website: \N\NW I \ @i n&)W, LO lJnh y)&C..h ksfi V& ( 1 C b - m  
5. Event Category (Check One): 

.Festiva~: kyinqbn bun9 k & ~ d  
O Other - Pursuant to State Statute Section 61 -6-201 0: 

6. Festival Timeline (Actual Dates of Festival): ~ O \ V  4, 2 0 1 8  
7. Location of Festival: & i 1 bwk b YC(YMUR i $I/ ~ U I L  dvld 6 b ~ ~ b l K d l ~  me& 
8. How many people do you expect to attend? '30, O O ~  
9. Festival Budget: Request for funds must meet the requirements of Chapter 61, Section 61-6- 

2010. SC Code of Laws, 1976, as amended. 
------- -- 

- - - 

a. Estimated cost for this project: $ %&bh b - 
b. Amount of funds requested for this project: $5 1 000 
c. This request equals what percent of the total Festival Budget? 5 3  % 

10. Has your festival previously received Temporary Alcohol Beverage License Fee funding? 

MYes ON0 

b. For each award year, did you expend 100% of the Temporary Alcohol Beverage License Fee 

funds you received? Byes  ONo 

c. If no, please explain: 

Temporary Alcohol Beverage License Fee Funding Application FY201849 
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Page 2 of 5 

1 1. Type of Organization: 

Please check one: 

O County Government 

C1 Municipal 

a Non-profit Organization 

O Community service club, church, etc. 

O Other: 

Note: For-profit organizations are not eligible for funding. 

12. Festival description - please attach a report with the following information: 

a. General description of the festival and brief history of the organization 
b. State the benefit that this festival will serve toward promoting tourism and the Lexington 

County Community 
c. Total attendance to the festival versus the number of total tourists in attendance 
d. Economic impact generated by tourism to the festival 
e. Overall description of how the festival attracts and promotes tourists to the area and 

specifically how the Tem~orarv Alcohol Bevera~e License Fee funds were used to 
accomplish this, i.e. b 

f. Additional comments: 

Signature of Festival Director: 

Name, Title 

Signature Date 

ORIGINAL APPLICATION DUE BY: 
FRIDAY, JANUARY 5,2018 

FY 20 1 811 9 Festival Application 
Lexington County Council 

2 12 South Lake Drive, Suite 60 1 
Lexington, SC 29072 

Tempormy Alcohol Beverage License Fee Funding Application FY2018D9 
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County of Lexington 
TEMPORARY ALCOHOL BEVERAGE LICENSE FEE 

N2018/19 

FUNDING SOURCES 

temp om^ Alcohol Beverage License Fee Funding Application FY201W9 

ist of Funding Sources 

132,3973b 71, Cut 66 744 a3 ,fib 
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County of Lexington 
TEMPORARY ALCOHOL BEVERAGE LICENSE FEE 

N 2018/19 

EXPENDITURES 

Temporcuy Alcohol Beverage License Fee Funding Application FY201W9 

ist of Expenditures 

73~d. I I 74, $7 b .  Ob 6, t5J 100 
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GILBERT COMMUNITY CLUB for LEXINGTON COUNTY PEACH FESTIVAL - 2018 

A. Description of Festival and History 

The Festival is a one-day event consisting of a parade, a local aviation business that 
provides an exciting air show before the parade, a peachy recipe contest, beauty contests, 
many art and craft vendors, and a program with parade awards, peachy recipe awards, and 
recognition of visiting dignitaries. There is also entertainment on three stages that begins 
around 9:30 AM and continues until around 6:00 PM. At that time music continues on one - 
- - - 

ppppp----------- 

stage untKaround 10:30 PM after the fireworks show ends. There is also a Peach Festival 
Auto Show, and Antique Tractor and Farm Equipment Show, a volleyball tournament, and 
a Revolutionary War Camp which al l  draw a large crowd. 

A luncheon is held in the Gilbert Primary School cafeteria immediately following the 
morning program. This is for invited guests and in recent years has also been a venue for 
honoring our soldiers and veterans. It is also when awards are presented for the Peachy 
Recipe Contest, the Parade, and the oldest and youngest in attendance. 

The Gilbert Community Club is responsible for food vending al l  day. Numerous booths 
provide peach ice cream, hot dogs, hamburgers, chicken sandwiches, barbeque 
sandwiches, sno-cones, peach cobbler, peach sundaes, peach tea, peach punch, peach 
slush, and peach-berry split (peaches and blueberries on ice cream). Barbeque chicken 
and pork plates are also available on the grounds. 

The Festival is a family event which prohibits alcohol on the premises. We feel that this is 
a very important aspect of our Festival We have a large number of people who express 
appreciation for our stand on this issue. We also ask that our arts and crafts vendors not 
sell ----- items that promote d u g s , & o h ~ t ~ h a c c ~  w pwhnity+n$ theyare rts-avr 

the festival if they refuse to cooperate. 

The Festival began in 1958 as a small community project to raise money for various 
community projects. The three goals were to promote the community, to promote the 
peach industry, and to promote our county. The peach industry was huge in Gilbert, South 
Carolina in 1958 and celebrating our country's independence and our local peach industry 
on July 4th seemed a natural thing to do. While the peach industry in Gilbert is not as large 
as in 1958, the support of the festival and what it stands for is s t i l l  a huge factor in this 
community. 

Over the years the festival has grown from a small local event to a huge event drawing 
crowds from all over. The addition of a web page seven years ago has put the festival into 
a position to be nationally recognized. 
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B. Benefit Festival Will Serve Toward Promoting Tourism and the Lexington County 
Community 

The Peach Festival brings in people from al l  over the state as well as many from out of 
state. The name Gilbert and Lexington County are synonymous with the Peach Festival to 
many people. It is one of the largest oldest and best known events sponsored in the 
county. A large number of people come to Lexington County to attend this festival each 
July 4fi making it a part of their Independence Day tradition. 

As previously stated, when we added a web page to our promotional events, we began to 
get inquires nationwide about the Festival We also had people from several states who 
made the Festival a part of their travel plans for the summer. In 2010 one family from 
Pennsylvania planned their trip to Disney World so that they could be in Gilbert on the 3" 
for the Festival Each year we get inquiries from more and more out-of-state people. 

C. Festival Attendance 

The estimated attendance of the Festival is around 40,000 with approximately 25,000 of 
those considered tourists. 

D. Economic Impact Generated by Tourism 

We have no records to indicate actual figures for economic impact. We do know that a 
large number of our attendees come from out of town spending the night in neighboring 
towns with hotel accommodations. We also have reports from our local businesses that 
business booms for them on the day of the Festival. In addition, several restaurants in 
nearby towns as well as in Gilbert are swamped with visitors who enjoy a meal with them 
before leaving the area. Several of our local stores express to us the large numbers of 
people that stop in to shop. One local sandwich shop has added breakfast to their menu 
on the day of the festival and has had great success with it. 

E. Description of How Festival Attracts and Promotes Tourists and How Funds are 
Used 

The Festival a t  this point attracts a large numberjust by our reputation acquired over the 
last 59 years. We have good promotions sponsored by W l S N  and other local TV, 
newspaper, and magazine producers. For several years Southern Living has done a story 
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about the Festival, and we were featured on the TODAY Show in New York on July 4,2008! 
We are members of the SC Festival Association and have our website linked to the PRT 
site, WISTV, the Festival Association site, as well as several others. 

Last year we spent $1 1,000 on entertainment and approximately $500 to drive and 
maintain a float for the Festival queens that represents us in many parades. These 
expenses alone would more than take care of the $2,500 grant that we receive. 

As evident by the receipt in the amount of $10,788 that was submitted to the County of 
Lexington for 2017 promotion expenses, the $2,500 grant that we received was used to 
offset the costs of printing and advertising for the Festival 

F. Additional Comments 

We have enjoyed a highly successful festival for 59 years and look forward to continuing 
this tradition into the next century. We have set up an advisory board to ensure that we 
are preparing leaders for the festival as years pass and our present generation who have 
worked with the Festival for the past 59 years are no longer able to carry out their duties. 

We receive many comments of appreciation from the attendees of the Festival about our 
"no alcohol" policy. Law enforcement also has expressed appreciation for this as it makes 
their job a much easier one on the day of the Festival. 

The Festival serves as a unifying factor in our community bringing people together from a l l  
walks of life. It is also a source of pride for our community as it is the major thing that has 
"put Gilbert on the map" so to speak! 

In 1983, the Gilbert Community Club, along with the Peach Festival, began giving 
scholarships to seniors who have worked for at least 3 years with the Festival, and to date 
have given over 300 scholarships. Today a large number of our festival workers, 
committee chairpersons, and several of the advisory members, are former scholarship 
recipients. 

We are proud of our reputation and the quality of our Festival and hope to be able to 
continue to promote Lexington County with a Festival of integrity and class for many years 
to come! 
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GILBERT COMMUNITY CLUB for LEXINGTON COUNTY PEACH FESTIVAL - 2018 

A. Description of Festival and History 

The Festival is a one-day event consisting of a parade, a local aviation business that 
provides an exciting air show before the parade, a peachy recipe contest, beauty contests, 
many art and craft vendors, and a program with parade awards, peachy recipe awards, and 
recognition of visiting dignitaries. There is also entertainment on three stages that begins 
around 9:30 AM and continues until around 6:00 PM. At that time music continues on one 
stage until around 10:30 PM after the fireworks show ends. There is also a Peach Festival 
Auto Show, and Antique Tractor and Farm Equipment Show, a volleyball tournament, and 
a Revolutionary War Camp which all draw a large crowd. 

A luncheon is held in the Gilbert Primary School cafeteria immediately following the 
morning program. This is for invited guests and in recent years has also been a venue for 
honoring our soldiers and veterans. It is also when awards are presented for the Peachy 
Recipe Contest, the Parade, and the oldest and youngest in attendance. 

The Gilbert Community Club is responsible for food vending al l  day. Numerous booths 
provide peach ice cream, hot dogs, hamburgers, chicken sandwiches, barbeque 
sandwiches, sno-cones, peach cobbler, peach sundaes, peach tea, peach punch, peach 
slush, and peach-berry split (peaches and blueberries on ice cream). Barbeque chicken 
and pork plates are also available on the grounds. 

The Festival is a family event which prohibits alcohol on the premises. We feel that this is 
a very important aspect of our Festival We have a large number of people who express 
appreciation for our stand on this issue. We also ask that our arts and crafts vendors not 
sell items that promote drugs, alcohol, tobacco or profanity, and they are asked to leave 
the festival if they refuse to cooperate. 

The Festival began in 1958 as a small community project to raise money for various 
community projects. The three goals were to promote the community, to promote the 
peach industry, and to promote our county. The peach industry was huge in Gilbert, South 
Carolina in 1958 and celebrating our country's independence and our Local peach industry 
on July 4th seemed a natural thing to do. While the peach industry in Gilbert is not as large 
as in 1958, the support of the festival and what it stands for is st i l l  a huge factor in this 
community. 

Over the years the festival has grown from a small local event to a huge event drawing 
crowds from all over. The addition of a web page seven years ago has put the festival into 
a position to be nationally recognized. 
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B. Benefit Festival Will Serve Toward Promoting Tourism and the Lexington County 
Community 

The Peach Festival brings in people from a l l  over the state as well as many from out of 
state. The name Gilbert and Lexington County are synonymous with the Peach Festival to 
many people. It is one of the largest, oldest, and best known events sponsored in the 
county. A large number of people come to Lexington County to attend this festival each 
July 4th making it a part of their Independence Day tradition. 

As previously stated, when we added a web page to our promotional events, we began to 
get inquires nationwide about the Festival. We also had people from several states who 
made the Festival a part of their travel plans for the summer. In 2010 one family from 
Pennsylvania planned their trip to Disney World so that they could be in Gilbert on the 3rd 
for the Festival Each year we get inquiries from more and more out-of-state people. 

C. Festival Attendance 

The estimated attendance of the Festival is around 40,000 with approximately 25,000 of 
those considered tourists. 

D. Economic Impact Generated by Tourism 

We have no records to indicate actual figures for economic impact. We do know that a 
large number of our attendees come from out of town spending the night in neighboring 
towns with hotel accommodations. We also have reports from our local businesses that 
business booms for them on the day of the Festival. In addition, several restaurants in 
nearby towns as well as in Gilbert are swamped with visitors who enjoy a meal with them 
before leaving the area. Several of our local stores express to us the large numbers of 
people that stop in to shop. One local sandwich shop has added breakfast to their menu 
on the day of the festival and has had great success with it. 

E. Description of How Festival Attracts and Promotes Tourists and How Funds are 
Used 

The Festival at this point attracts a large number just by our reputation acquired over the 
last 59 years. We have good promotions sponsored by WlSTV and other local TV, 
newspaper, and magazine producers. For several years Southern Living has done a story 
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about the Festival, and we were featured on the TODAY Show in New York on July 4,2008! 
We are members of the SC Festival Association and have our website linked to the PRT 
site, WISTV, the Festival Association site, as well as several others. 

Last year we spent $1 1,000 on entertainment and approximately $500 to drive and 
maintain a float for the Festival queens that represents us in many parades. These 
expenses alone would more than take care of the $2,500 grant that we receive. 

As evident by the receipt in the amount of $10,788 that was submitted to the County of 
Lexington for 2017 promotion expenses, the $2,500 grant that we received was used to 
offset the costs of printing and advertising for the Festival. 

F. Additional Comments 

We have enjoyed a highly successful festival for 59 years and look forward to continuing 
this tradition into the next century. We have set up an advisory board to ensure that we 
are preparing leaders for the festival as years pass and our present generation who have 
worked with the Festival for the past 59 years are no longer able to carry out their duties. 

We receive many comments of appreciation from the attendees of the Festival about our 
"no alcohol" policy. Law enforcement also has expressed appreciation for this as it makes 
their job a much easier one on the day of the Festival 

The Festival serves as a unifying factor in our community bringing people together from al l  
walks of life. It is also a source of pride for our community as it is the major thing that has 
"put Gilbert on the map" so to speak! 

In 1983, the Gilbert Community Club, along with the Peach Festival, began giving 
scholarships to seniors who have worked for at  least 3 years with the Festival, and to date 
have given over 300 scholarships. Today a large number of our festival workers, 
committee chairpersons, and several of the advisory members, are former scholarship 
recipients. 

We are proud of our reputation and the quality of our Festival and hope to be able to 
continue to promote Lexington County with a Festival of integrity and class for many years 
to come! 
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Budget for Gilbert Community Clul 
Fiscal Year January 1, 2C 

Art Arts & 
Contest Crafts Pageant Parade Prc 

1,500.00 1,200.00 5,500.00 800.00 ; 
1,380.00 905.1 1 4,399.43 256.80 1 

Administration Programs Fireworks 

6,000.00 1 3,500.00 6,550.00 
6,107.85 12,586.68 6,520.00 

20 14 Anticipated Expenditures 
2014 Actual Expenditures 

201 5 Anticipated Expenditures 
201 5 Actual Expenditures 

201 6 Anticipated Expenditures 
201 6 Actual Expenditures 

201 7 Anticipated Expenditures 
2017 Actual Expenditures 

201 8 Anticipated Expenditures 
201 8 Actual Expenditures 

201 9 Anticipated Expenditures 
201 9 Actual Expenditures 

Art Arts & 
Contest Crafts Pageant Grants R Sponsors Programs Fireworks 

2014 Anticipated Receipts 
201 4 Actual Receipts 

201 5 Anticipated Receipts 
201 5 Actual Receipts 

201 6 Anticipated Receipts 
201 6 Actual Receipts 

201 7 Anticipated Receipts 
201 7 Actual Receipts 

201 8 Anticipated Receipts 
201 8 Actual Receipts 

201 9 Anticipated Receipts 
201 9 Actual Receipts 
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1's Lexington County Peach Festival 
17 - December 3 1,201 7 

Recipe 
,motion Entertainment Banquets Construction Donations Rentals Labor Contest Concessions Totals 

!,OOO.OO 14,000.00 7,000.00 1,000.00 2,000.00 4,000.00 200.00 250.00 65,500.00 
i,539.90 1 1,865.00 6,734.93 5,701.46 22,606.78 3,297.43 831.00 250.00 1,800.00 88,782.37 

I Bound Books 
funds (promotion) Volleyball Totals 
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County of Lexington 
TEMPORARY ALCOHOL BEVERAGE LICENSE FEE 

FINAL REPORT 
CURRENT FY 2017118 

(SUBMIT WITH FINAL EXPENDITURES FOR FUNDING) 

Page 5 of 5 

I. FESTIVAL INFORMATION: 
Organization Name: (, \ r b ~ t  G)VIIWI~FI~L/~ Club 
Festival Name: 'h$\)?(\ ~DY) b~ VI h PZACLI @ ~ U A  I 
Contact Name: she 1 v& D h a ? v d  Phone: q Lo q 0) 0 4 

11. FESTIVAL COMPLETION: 
Were you able to complete the festival as stated in your original application? V S 
If no, state any problems you encountered: 

111. FESTIVAL SUCCESS: 
ssons learned, successes, problems encountered, etc.):- 

s O , f ~ ( + - l t q ~ f ~  tn 

IV. FESTIVAL ATTENDANCE: 
Record numbers in table below as requested by the Tourism Expenditure Review Committee. Numbers are to reflect 
attendance and funds received for festivals for current and previous year. 

FY 2017118 FY 2016117 
Current Year 

Total Budget of Festival 

Amount Funded by the Temporary Alcohol Beverage License Fee 

Amount Funded by the Temporary Alcohol Beverage License Fee from 
1 all Sources 

V. METHODS: 
Please d scribe the methods used to ca re the attendance data listed above (license plates,, surveys, etc.): ~ ~ f h  u 
~tbi~h~ih.\clLm ( ~ r n ~ ~ l f i l y \ * ~ ~ ~ ~ ~ ~ ~ ~ ,  ~ t b  au,c tc~lgnqacldpp 1, tah M S .  1 ~ u * :  en ArfsMfi* 

Total Attendance 

Total Tourists* 

VI. FESTIVAL BUDGET: 
Attach a report indicating what festival expenses were paid for using Temporary Alcohol Beverage License Fee for the fiscal 
year. 

VII. ORGANIZATION SIGNATURE: 
Provide signature of official with the organization verifying accuracy of above statements. 

*Tourists are generally defined as those who travel 50 miles or more to attend. 
ac 001) 

~ # d ,  00d 
25; doer 

% c ~ b ~  b- bwavd 
Name Title !Ax&tAk,t~ 1T-h wu 

Jh~bh- b. 
Signature Date 

Yd,000 

Temporary Alcohol Beverage License Fee Funding Application FY2018/19 
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2018 Gilbert Community Club (GCC) Officers 

President Ed Crout 
1210 Juniper Springs Road, Gilbert, SC 29054 

VP Lisa Mclntosh 
1120 Juniper Springs Road, Gilbert, SC 29054 

Secretary Lisa Smith 
917 Misty Lane, Gilbert, SC 29054 

Treasurer Monica Motes 
1445 Perry Taylor Road, Leesville, SC 29070 
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2018 Gilbert Community Club (GCC) 
Lexington County Peach Festival Committee Members 

Coordinator Shelba D. Howard 
325 Shady Branch Road, Leesville, SC 29070 

President, GCC Ed Crout 
1210 Juniper Springs Road, Gilbert, SC 29054 

VP, GCC Lisa Mclntosh 
1120 Juniper Springs Road, Gilbert, SC 29054 

Secretary, GCC Lisa Smith 
917 Misty Lane, Gilbert, SC 29054 

Treasurer, GCC Monica Motes 
1445 Perry Taylor Road, Leesville, SC 29070 

Past President, Tammy Harman 
GCC 130 Cotton Branch Road, Leesville, SC 29070 

Mindy Smith 
1204 Summerland Avenue, Leesville, SC 29070 

Jean Fallaw 
1011 Peach Festival Road, Gilbert, SC 29054 

Craig Finley 

Blake Amick 
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2018 Gilbert Community Club (GCC) Board of Directors 

Chairperson Jennifer Stalvey (2 years) 
1160 Windy Road, Gilbert, SC 29054 

V-Chairperson Fred Taylor ( 1  year) 
111 Juniper Springs Road, PO Box 294, Gilbert, SC 29054 

Secretary Billy Crout (3 years) 
141 Bridgewood Court, Gilbert, SC 29054 

Officer Tim Kyzer (4 years) 
904 Goldie Road, Leesville, SC 29070 

Officer Kelli Frost (5 years) 
105 Peachtree Street, Gilbert, SC 29054 

Treasurer, GCC Monica Motes 
1445 Perry Taylor Road, Leesville, SC 29070 
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County of Lexington 
TEMPORARY ALCOHOL BEVERAGE LICENSE FEE 

Page 1 of 5 

3. Festival Director: mrdj lorI b~ &&I J 1 

Title a - 
Alternate Telephone 603 - 42q - 51% 

Fax Number b3 - 33 2 - 19 h - 
Emai: br_i~,fr* . & ~ o @ = & Y L ~  &m hky,. 

4. Festival Website: ~h ?OLd f e s h ~ d .  
5. Event Category (Check One): 

e e s t i v a l :  100 1 000 
0 Other - Pursuant to State Statute Section 6 1 -6-20 10: 

6. Festival Timeline (Actual Dates of Festival): M AJ 10 - 12, 2& L@ 
7. Location of Festival: LKSV I \I e b i   US D ~ s  tWct 
8. How many people do you expect to attend? @6 \ mm 
9. Festival Budget: Request for funds must meet the requirements of Chapter 61, Section 61-6- 

2010, SC Code of Laws, 1976, as amended. 

a. Estimated cost for this project: $ 

b. Amount of funds requested for this project: $ 3- 
c. This request equals what percent of the total Festival Budget? 2- % 

10. Has your festival previously received Temporary Alcohol Beverage License Fee funding? 

d e s  ONo 
201'1 a. ~f yes, state year , amount $ 2 a  , source IAF Cooh tU , and 

purpose: ! h Ff~ti \ra I 
b. For each award year, did you expend 100% of the Temporary Alcohol Beverage License Fee 

funds you received? d y e s  ONo 

c. If no, please explain: 

Temporary Almhol Beverage License Fee Funding Application FY2018/19 
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Page 2 of 5 

1 1. Type of Organization: 

Please check one: 

I3 County Government 

::::it organization 

0 Community service club, church, etc. 

Other: 

Note: For-profit organizations are not eligible for fimding. 

12. Festival description - please attach a report with the following information: 

General description of the festival and brief history of the organization 
State the benefit that this festival will serve toward promoting tourism and the Lexington 
County Community 
Total attendance to the festival versus the number of total tourists in attendance 

d. Economic impact generated by tourism to the festival 
e. Overall description of how the festival attracts and promotes tourists to the area and 

specificallv how the Tem~orarv Alcohol Bevera~e License Fee funds were used to 
accom~lish this, i.e. brochures - 3 9, etc. 

f. ~dditional comments: % ~ d y \  &W&I I, wl ds h mbb 

1 11  1 I), 
Date 

ORIGINAL APPLICATION DUE BY: 
FRIDAY, JANUARY 5,2018 

FY 20 1 811 9 Festival Application 
Lexington County Council 

2 12 South Lake Drive, Suite 60 1 
Lexington, SC 29072 

Temporary Alcohol Beverage License Fee Funding Application FY2018/19 
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County of Lexington 
TEMPORARY ALCOHOL BEVERAGE LICENSE FEE 

FY2018119 

FUNDING SOURCES 

I 

List of Funding Sources 
I 
i 

Tempomy Alcohol Beverage License Fee Funding Application FY20!8/19 

I 
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County of Lexington k ~ M P O ~ Y  IILCOHOL BEVEWGE LICENSE FEE 

EXPENDITURES 

List of Expenditures 

S b ~ p ~ l ~ n  f I 9 0  8.700 0 3  
1 
i 

I 

! 

I 

1 

TOTAL #z I 1 lb(7" i 

Temporary Alcohol Beverage License Fee Funding Appi i~l ion M2018/19 
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Page 5 of 5 

County of Lexington 
TEMPORARY ALCOHOL BEVERAGE LICENSE FEE 

FINAL REPORT 
CURRENT FY 2017118 

(SUBMIT WITH FINAL EXPENDITURES FOR FUNDING) 

I. FESTIVAL INFORMATION: 
&ganiubion N-: Town of Chvin, SC 
~ 4 ~ ~ 1  N-: Chapin Labor Day Festival 

~ ( ~ t r c t  N-: Karen Owens, Director of Communications phone: 803-575-8039 

11. FESTIVAL COMPLETION: 
Were you able to complete the f d v a l  as stated in your original application? Yes 
If no, state any problems you encountered: 

111. FESTIVAL SUCCESS: 
PlesrPe share an comments regarding the festival (e.g., lessons learned, successes, problems encountered, etc.):- 
a! amxed  

IV. FESTIVAL AITENDANCE: 
RecoFd numbers in trMe Mow as requested by the Tourism Expenditure Review Committee. Numbers are to reflect 
attendance and fimds received for festivals for current md previous year. 

Total Budget of Festival 

Anmuat F d d  by the Teml~orery Alcohol Beverage License Fee 

Amount Funded by the Tempmy Alcohol Beverage License Fee from 
all Sowax 

I I 

V. METHODS: 
Please &scribe the metbods used to capture the attendance data listed above (license plates, surveys, etc.): 
Observation, traffic and parking: counts, number of vendors and vareade entries/participants 

Curreut Year 
$14,700.53 
$2500.00 

T d  Attendance 
I I 

VI. FESTIVAL BUDGET: 
Atlach a r e m  hdkating what festival expenses were paid for using Temporary Alcohol Beverage License Fee for the fiscal 
Ye= 

Previslls Year 
$15,909.62 

$2500.00 

Total T&ts* 

VII. ORGANIZATION SIGNATURE: 
Provide signahre of official with the organization verifLing accuracy of above statements. 

24,000 

Director of Communications 
Title 

Date 

22,580 

*Twists are g e n d l y  &fined as those who travel 50 miles or more to attend. 
10,000 

Temporary Alcohol Bevemge License Fee Fundhg Application FY2OIW9 

9,000 
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2018/19 Application Information 

12. Chapin Labor Day Parade and Festival Overview and Description 

a. The Chapin Labor Day Parade and Festival will enter its 3gth year in 2018, and continues to  

serve as Chapin's signature public event that brings thousands of residents and visitors to  this 
lakeside community for an extended weekend of activities. The weekend kicks off on Saturday 
morning with a 5K Race (Walk, Run or Ruck) coordinated by the Justin Pepper Foundation to  
benefit its youth volunteerism programs. On Sunday evening, we will once again host a free 
community blues concert that bring individuals and families to  the Beaufort Street area for fun, 
enjoyable entertainment. Then on Monday, the festival goes full throttle with 100+ street 
vendors lining historic Beaufort, Lexington and Clark Streets selling food, arts and crafts, and 
other novelties; a Children's Play area with games and activities for younger families; a Classic 
Car Show featuring a variety of late model automobiles; an annual book sale by the Chapin 
Branch library; model train display at the old Fire Station/American Legion Post; musical 
concerts by local artists; and the 100+ entry annual parade that has welcomed local, state and 
national figures over the years. 

b. This long-time annual festival is a popular destination for people throughout the Midlands, 
South Carolina and beyond, much like its fellow Lexington County festivals (Peach, Poultry, 
Collard, Okra Strut, etc.). An estimated 20,000+ people come out to  participate each year in this 
end-of-summer send off, which generates a huge impact on local restaurants, shops, and the 
participating vendors. Several of Chapin's local non-profit organizations and schools also raise 
vital funds that support their causes by serving as food vendors or providing essential festival 
services such as parking, festival set up and clean up, and public safety. And 50 % of the 
vendors come from outside of the Midlands and potentially stay in nearby hotels the night 
preceding the festival. 

c. Attendance estimates for 2017 were 24,000, with approximately 40% of attendees coming 
from outside the area. 

d. Vendors do not provide the Town with their sales information but a conservative estimate of 
minimum spending by individuals in attendance of $7 a person, would generate a minimum of 
$168,000 in revenues and additional sales generated after the festival is not tracked either. 
Whatever is generated, the impact is far greater than the money spent to  put the festival on, 
because it creates community pride, encourages a diverse group of people t o  work together for 
a common cause, generates new visitors to  our community as well as positive publicity for our 
town. 

e. The money ($2500) received from Lexington County through its Temporary Alcohol Beverage 
License Fee funds will be used to  support advertising and promotions as follows: 

Radio advertising with Lake Murray Radio (Z 93 FM) 
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of the $1800 for printing 1200 program books that were distributed in advance 
and at festival 

for online advertising with EC Publishing (Carolinas Festival Magazine), Facebook 
and Gardner Publications (Top 10 Things To Do eblast) 

f. We were fortunate t o  once again partner with Lake Murray Country Tourism Board to cross 
promote our Labor Day Festival with their activities to  promote lake tourism through the 

provision of 24 two-sided street bankrs  that were on display on the two main Chapin 
transportation corridors, Columbia Avenue and Chapin Road (Hwy 76) beginning in early June. 

This partnership helped save the festival more than $2500 in promotional expenses. We plan to  
partner with them again in 2018. 

2017-18 Final Report Recap 

Ill. Please share any additional comments regarding the festival (e.g., lessons learned, 
successes, problems encountered, etc.): We were fortunate t o  once again have another 
successful festival with increased attendance and several new features added to  the festival. 
The addition of the Saturday Farmer's Market was well-received and we had excellent weather 
throughout the weekend. 

We replicated the Blues on Beaufort Street concert with Anthony Charles and the Blues 

Dolphins performing a free outdoor concert on Beaufort Street. More than 400 people came 

out for the concert, which also featured a local food truck and the Tipsy Toad Tavern providing 

food, beer and wine t o  attendees. Chapin Liquor sponsored the Sunday night blues show, and 
Mid-Carolina Electric Cooperative sponsored the Monday concert, which featured local artist 
The Shelby Raye Band. Lexington Medical Center served as a presenting sponsor for the festival 
again in 2017. 

Attendance was up for the parade. We honored Dr. Ronald "Doc" Crawford, original owner of 
Chapin pharmacy and longtime community supporter on the week before his 100th birthday, as 
our Grand Marshall. We had our usual bumper crop of politicians, beauty queens, businesses, 
civic groups and churches participate in the parade. We continued t o  allow a limited number of 
professional food vendors t o  offer a wider variety of food options and more traditional festival 
fare. Because of this increased need and access for power, we purchased an additional 
electrical outlet equipment t o  a void some of the shortages we have experienced in the past. 
Publix and O'Leary Orthodontics sponsored the Children's play area, and Chapin Baptist's youth 
ministry helped set up four tents with activities and games that kids could play at no charge. 
The town paid for a face painting artist, and a new church provided free access to  a jumpy 
house that was also free admission. Families continued t o  appreciate that they didn't have to  
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wait in long lines or pay for their kids to  be entertained, thus keeping our family-friendly festival 

standing intact. 

VI: Festival Budget -The money ($2500) received from Lexington County through its Temporary 

Alcohol Beverage License Fee funds for 2017-18 was used to  support advertising and 

promotions as follows: 

Radio advertising with Lake Murray Radio (Z 93 FM) 

of the $1906.65 for printing 1200 program books that were distributed in 
advance and a t  festival 

of the $873.95 for advertising with EC Publishing (Carolinas Festival Magazine), 
IrmoChapin Life Magazine, Where the Shows Are and Gardner Publications 
(Top 10 Things To Do eblast) 
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-- SOUTH CAROLINA 
157 NW Columbia Avenue P.O. Box 183 Chapin, SC 29036 

November 16,2017 

Judy Busbee, Assistant Clerk to Council 
Lexington County Council 
212 South Lake Drive, Suite 601 
Lexington, SC 29072 

RE: FY18/19 Festival Application 

Dear Judy, 

The 2017 Labor Day Festival and Parade provided another awesome festival experience for locals and tourists 
visiting Chapin, and w e  look forward to continuing to build on that growth and momentum for the 2018 edition! 
Attached please find our application for FY 2018-19 with supplemental information and the final recap for the FY 
2017/18 grant. 

We fully beliwe the Labor Day Festival brings positive exposure not only to Chapin, but also Lexington County. It 
adds to our quality of life in so many ways, and the Town of Chapin appreciates the County's continuing support. 

Please let me know if you have additional questions. 

Director of Communications and Economic Development 

779



Page 1 of 5 

County of Lexington 
TEMPORARY ALCOHOL BEVERAGE LICENSE FEE 

FY 2018/19 

APPLICATION 

1, Name of Festival: Chapin Labor Day Festival & Parade 

2. Sponsoring organization: Town of Chapin 

Mailing Address: PO Box 183, Chapin SC 29036 

3. Festival Director: 

Name TBD 

Telephone 803-345-2444 

Title 

Alternate Telephone 

Fax Number 803-345-0427 

4. Festival Webite: www.chapinsc.com 

5. Event Category (Check One): 

Festival: 

0 Other - Pursuant to State Statute Section 6 1 -6-20 10: 

6. Festival Timeline (Achral Dates ofFestival): Sept 1- 3,2018 

7. hat ian  of Festival: Downtown Chapin 

8. How rrmny people do you expect to attend? 254330 

9. Fedvid Budget: Rqrest fw funds must meet the requirements of Chapter 61, W o n  61-6- 

a. Estimated m3t for this project: $ 15,000 

b. Am-t of funds requested for this project: $ 2509 

c. This request q d s  what pacent of the total Festival Budget? 16.67 % 

10. Has your festival previously received Temporary Alcohol Beverage License Fee bd ing?  

&yes ONo 

a. If yes, state year 2017 , amaunt $ 2,500.00 , Temporary Alcohd Fun,&d 

pupme: Marketing & Promotions 

b. For each award year, did you expend 100% of the Temporary Alcohol Beverage License Fee 

f i u h  you received? BllYes ONo 

If no, please explain: 

Tempomry Alws9rJI Bevmge License Fee Funding &ka&n FY20lWl9 
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11. Type of Organization: 

Please check one: 

O County Government 

IQ Municipal 

O Non-profit Organization 

Community service club, church, etc. 

0 Other: 

Note: For-profit organizations are not eligible for funding. 

12. Festival description - please attach a report with the following information: 

a. G e m 1  description of the festival and brief history of the organization 
b. State the benefit that this fatival will serve toward promoting tourism and the Lexington 

County Community 
c. Total &tendance the festival versus the number of total tourists in attendance 
d. Economic impact generated by tourism to the festival 
e. O v d 1  description of how the fmtival attracts and promotes tourists to the area and 

medfkrllv how the Ternwary Alcohol B e v m ~ e  License Fee funds were used to 
rrcom~lish this, i.e. brochures - $300, etc. 

f. Additional comments: See attached document 

Signature of Festival Director: 

Karen Owens Director of Communications 

ORIGINAL APPLICATION DUE BY: 
FRIDAY, JANUARY 5,2018 
FY 20 1 81 1 9 Festival Application 

Lexington County Council 
2 12 South Lake Drive, Suite 60 1 

Lexington, SC 29072 

Tunpwaty AlmboI Beverage License Fee Funding Appricarion FY2018h9 
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County of Lexington 
TEMPORARY ALCOHOL BEVERAGE LICENSE FEE 

FY2018119 

FUNDING SOURCES 

Sponsord Advertisers 

Lexington County Temporary Alcohol Grant I $2500.0( 
Vendors 1 $4295.0C 
Parade floats 

T shirt sales 

Temporary Alcohol Beverage Licerw Fee Funding Applicariwr FY2018/19 

- 
Current 
FY 

2017118 
$8375.00 

$2500.00 

$5195.00 

$2875M 

$910.0( 

Estimated 
FY 

2018119 
$9000.00 

$2500.00 

$5500.00 
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County of Lexington 
TEMPORARY ALCOHOL BEVERAGE LICENSE FEE 

FY 2018119 

EXPENDITURES 

Oqanization: Town of Chapin 
Actual Current Estimated 

List of Expenditures FY FY FY 
2016117 2017118 2018/19 

Advertising & Promotions $4538.81 $4296.66 $8400.00 

Custodial ((dean up) & porta johns 

Entertainment & Awards 

Program Design & Printing $1769.32 $208 1.65 $2 100.00 

Parade & equipment rentalsJpurchases $2587.57 $896.99 $1000.00 

Mischeous  supplies & expenses $249 1.98 $2470.68 $2500.00 

TOTAL 

Tempmy A I d d  Beverage License Fee Funddng 4pliuafiw FYN)I 8/19 
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County of Lexington 
TEMPORARY ALCOHOL BEVERAGE LICENSE FEE 

FY 2018119 

APPLICATION 

Name of Festival: 

Sponsoring Org 

Mailing Address: PO BOX JOG, 
Festival Director: 

Name Rb b d ~ d  

Telephone (~m) ?f/-36 

/ 
Title / ON/ k l d i ~ i &  
Alternate Telephone 

Fax Number f 803) i )  9- 2 W 3 
Email ~ ) o t o l ~ d  ~ I + & & ~ M O S C -  L'DM 

4. Festival Website: W d N .  bh&~)&#* COFf 

5. Event Category (Check One): 

g ~ e s t i v a l :  k&d@~ PuQde 
0 Other - Pursuant to State Statute Section 61 -6-20 10: 

6. Festival Timeline (Actual Dates of Festiva[): ~ e p k ~ h l l  28-29 %I 8 
7. Location of Festival: I& ! &..hJh 2%13 
8. How many people do you expect to attend? k/ccWJ /0 ,000  - ~S,OOO 
9. Festival Budget: Request for funds must mee4 the requirements of Chapter 61, Section 61-6- 

2010, SC Code of Laws, 1976, as amended. 

a. Estimated cost for this project: $ '?8,83 1. @ 

I 

b. Amount of b d s  requested for this project: $ 3 50 '* 
c. This request equals what percent of the total Festival Budget? 3 % 

10. Has your festival previously received Temporary Alcohol Beverage License Fee funding? 

&es ONO 

a. if yes, state year Zb 1 1 , amount $ %I- !@ , source , and 

purpose: o Y R ~  G W  R 9 4 b  
b. For each award year, did you expend 100°/o of the Temporary Alcohol Beverage License Fee 

funds you received'? *' sdyes PNo 

c. if no, please explain: 

T e m p m y  AI& Beverge Liceme Fee Fwding Applim'm FY201WI9 
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1 1. Type of Organization: 

Please check one: 

P County Government 

P Non-profit Organization 

O Community service club, church, etc. 

0 Other: 

Note: For-profit organizations are not eligible for funding. 

12. Festival description - p1easeAi.d ruepatwiththe f;QUewinginfbm&x 

a. General description of the festival and brief history of the organization 
b. State the benefit that this festival will serve toward promoting tourism and the Lexington 

County Community 
c. Total attendance to the festival versus the number of total tourists in attendance 
d. Economic impact generated by tourism to the festival 
e. Overall description of how the festival attracts and promotes tourists to the area and 

s~ecificallv how the Temoorarv Alcohol Beverage License Fee funds were used to 
accom~lish this, i.e. brochures - $300, etc. 

f Additional comments: 

Signature of Festival Director: 

%&-Mm --- &- 
Title 

Date 

ORIGINAL APPLICATION DUE BY: 
FRIDAY, JANUARY 5,2018 
FY 20 1 811 9 Festival Application 

Lexington County Council 
2 12 South Lake Drive, Suite 60 1 

Lexington, SC 29072 

Tempormy Alcohol Beve~age L i m e  Fee Funding Applicdion FY201W19 
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Town of Irmo 

The Town of Irmo has been incorporated since 1890 and currently has a population of 
approximately 12,500. The Okra Strut Festival is going into its 45h consecutive year and 
has been a mainstay event for the Irmo area. 

Annual Irmo Okra Strut Festival 

The festival always begins with a h e  concert on Friday evening that includes rides, food 
and a great time by all. The past several years has been national acts that have performed 
during this Friday evening concert. Saturday morning begins with the Okra Strut Parade 
that continues to be one of the largest parades in the state each year with an average of 
3,000 participants and twice that number lining the mile parade route. 

The remainder of Saturday until 1 1 :00pm at the main festival site includes an average of 
1 10 arts & craft vendors, rides, a large number of food vendors, local musical and 
dancing shows throughout the day and ending with another big concert beginning around 
9:00pm. 

Attendance Estimates 

The festival averages 10,000 -1 5,000 visitors (that includes the parade) and it is estimated 
that 65-80% are tourist. The numbers are derived through random question checks 
during the festival, collection of zip codes during the bus rides f?om the parking areas, the 
number of rooms being rented during the festival along with increases in food sales 
throughout the area. 

ABC License Fees spent in 20 1 7 

Last year the Temporary Alcohol Beverage License Fee Funds were used exclusively to 
promote the festival and tourism through a variety of media sources (billboards, flyers, 
TV and Radio stations along with area and regional print media). 

786



Page 3 of 5 

County of Lexington 
TEMPORARY ALCOHOL BEVERAGE LICENSE FEE 

FY2018119 

FUNDING SOURCES 

List of Funding Sources 

I TOTAL 

Tempomy Al&I Beverage Licerue Fee Fwding Appl~rm~on FY20jW19 787
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County of Lexington 
TEMPORARY ALCOHOL BEVERAGE LICENSE FEE 

FY 2018119 

EXPENDITURES 

List of Expenditures FY FY 
2016/17 2017/18 

1 1 ,  w1 
91 219 

Estimated 
FY 

2018119 

l +  OD0 

l0,oOo 
9, o w  

30.000 

Temporoly Alcohol Beverage License Fee Fund& Application FY201UI9 
788



Name of Festival:. 

County of Lexington 

Page 1 of 6 

APPLICATION 

TEMPORARY ALCOHOL BEVERAGE LICENS 
FY 2018/19 

Fun on the Ridge: Pine Ridge 6 0 ~  Anniversary 
Tow n of Pine hdge, SC 

- 

2. Sponsoring Organizatim . 
Mailing Address: 2757 Fish Hatchery Road, W. Cola. SC 291 72 

3. Festival Director: 

Name Floyd Dinkins 

Telephone 803-755-2500 

Title Chairperson, Parks and Recreation Comm 

Alternate Telephone 803-530-6708 

Fax Number 

J 
4. Festival Website: http://www.towno~ineridg;esc.com/ 

5. Even Category (Check One): 

X Festival: 60' ~nniversary ~estiual 

Other - Pursuant to State Statute Section 61-6-2010: 

6. Festival Timeline (Actual Dates of Festival): October 13,20 18 

7. Location of Festival: Lexington County Midland's Ballfield 

8. How many people do you expect to attend? 500 

9. Festival Budget: Request for funds must meet the requirements of Chapter 61, Section 61-6- 

2010, SC Code of Laws, 1976, as amended, 

a. Estimated cost for this project: $ 15,000.00 

b. Amount of funds requested for this project: $2,500.O@ 

c. This request equals what percent of the total Festival Budget? 16% 

10. Has your festival previously received Temporary Alcohol Beverage License Fee funding? 

a. If yes, state year 2015, amount $2,500.00, source Temporarv Alcohol Beverage License Fee , and 

purpose: to help fund festival 

b. For each award year, did you expend 100% of the Temporary Alcohol Beverage License Fee 

funds you received? )C Yes C)No 

c. If no, please explain: 
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1 1. Type of Organization: 
Please check one: 

0 
County Government 

X Municipal 

Non-profit Organization 

[II 
Community service club, church, etc. 

Other: 

Note: For-profit organizations are not eligible for funding. 

12. Festival description - please attach a reqort with the following information: 
-- 

----- 

a. General description of the festival and brief history of the organization 
b. State the benefit that this festival will serve toward promoting tourism and the Lexington 

County Community 
c. Total attendance to the festival versus the number of total tourists in attendance 
d. Economic impact generated by tourism to the festival 
e. Overall description of how the festival attracts and promotes tourists to the area and 

specifically how the Temporarv Alcohol Beverage License Fee funds were used to 
accom~lish this, i.e. brochures - $300, etc. 

f. Additional comments: 

Signature of Festival Director: 

---------- 
------------ 

T l o y d W I  T i i s  111 Chairperson Parks and Recreation Committee 
Name Title 

ORIGINAL APPLICATION DUE BY: 
FRIDAY, JANUARY 5,2018 

FY 20 1811 9 Festival Application 
Lexington County Council 

2 12  South Lake Drive, Suite 60 1 
Lexington, SC 29072 
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Pine Ridge 60th Anniversary Festival October 

Item 12: Festival Description 

a. General description of the festival and brief history of the organization: 
The festival is a one day event that draws visitors fiom around the area. The festival will begin 
Saturday morning with a 1 mile parade that includes town members and students fiom our local 
middle and elementary schools. 
b. State the benefit that this festival will serve toward promoting tourism and the Lexington 
County Community 
Lexington County municipalities use festivals to "market" themselves to the public; and Pine 
Ridge has found a unique way of contributing to our community by paying for the amusement 
rides so parents can focus attention on quality family time. This is just one -------  way that Pine Ridge - -  

- - p ~ e s i ~ l ~ f l a l i g n m e ~ W l t h T e Z n g t ~ n G ~ t y ~ a  fiiinmiry oriented community. As our 
town's commerciaVbusiness sectors grows, we are finding them more willing to step up and 
assume ownership of our community as well. The festival provides the businesses with a tangible 
means of reaching out to the community; bringing public and private sector together. 
C: Total attendance to the festival vs. the number of total tourists in attendance: 
The last time we held a festival, there were nearly 4000 people in total attendance. Of those, 
nearly 30% of attendees were beyond the 50 mile range of Pine Ridge. Our increased outreach to 
state wide craft vendors was partly responsible for the percentage increase; however our 
advertisement also contributed to the increase in total attendance. Data tracking tools included: 
survey questionnaires responses (fiom attendees at large), conversations with attendees, and 
license plate surveys. 
d. Economic impact generated by tourism to the festival 
Pine Ridge is only beginning to grow in commercial/business traffic, however the festival 
provides a way for our fledgling businesses to react and interact with the public. 
e. Overall description of how the festival attracts and promotes tourists to the area and 
s~ecificallv how the Temporary Alcohol Beveraee License Fee funds were used to 
accom~lish this, i.e. brochures - $300, etc. 
The town pays for the amusement rides which allows parents to spend money on craft and food 
vendor wares. Last year, we advertised in the local papers, radio, brochures (many delivered to 

- - r e ~ ~ ~ w f l ~  ~ ~ l m g m a j o ~ d w a y s i n ~ e a r e a . X 1 ~ 0 h ~  Eeverage l7icFnG - 
fee funds were used in all of these advertising scenarios. 
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County of Lexington 
TEMPORARY ALCOHOL BEVERAGE LICENSE FEE 

FY2018119 

FUNDING SOURCES 

Estimated 
FY 

2018119 

5000.00 

------ 

- 

15,000.00 

-- 

Current 
FY 

2017118 

5000.00 

--- 
- - - - - 

Organization: 

List of Funding Sources 

Town of Pine Ridge 

------------ 

-------------- 

TOTAL 

Actual 
FY 

2016117 

5000.00 

- 

- - - - 
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County of Lexington 
TEMPORARY ALCOHOL BEVERAGE LICENSE FEE 

FY 2018119 

EXPENDITURES 

Organization: 
Actual Current 

List of Expenditures FY FY 
2016117 2017118 

Clear Channel Radio (advertisement) 

Carolina Signs 
- - - - - - 

- - - - --- 

Jenkins Signs 

Columbia Flag and Banner 

Website page updates 

Town Brochure 

khafix Banners I I 
Festival Rides 

Security 

TOTAL 

Estimated 
FY 

2018119 

'60.00 
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County of Lexington 
TEMPORARY ALCOHOL BEVERAGE LICENSE FEE 

FINAL REPORT 
CURRENT PY 2017118 

(SUBMIT WITH FINAL EXPENDITURES FOR FUNDING) 

I. FESTIVAL INFORMATION: 
Organization Name: Town of Pine Ridge Parks and Recreation Committee 

Festival Name: Fun on the Ridge: Town of Pine Ridge 60" Anniversaw 

Contact Name: Floyd Dinkins Phone:803-530-6708 

11. FESTIVAL COMPLETION: 
Were you able to complete the festival as stated in your original application? 
If no, state any problems you encountered: 

111. FESTIVAL SUCCESS: 
Please share any additional comments regarding the festival (e.g., lessons learned, successes, problems encountered, etc.):- 

IV. FESTIVAL ATTENDANCE: 
Record numbers in table below as requested by the Tourism Expenditure Review Committee. Numbers are to reflect 
attendance and funds received for festivals for current and previous year. 

I I 

Amount Funded by the Temporary Alcohol Beverage License Fee 

Total Budget of Festival 

Amount Funded by the Temporary Alcohol Beverage License Fee from 
all Sources 

I Total Attendance I I 

Current Year 

I Total Tourists* 
I I 

I 1 

Previous Year 

I I 1 
*Tourists are generally defined as those who travel 50 miles or more to attend. 

V. METHODS: 
Please describe the methods used to capture the attendance data listed above (license plates, surveys, etc.): 

VI. FESTIVAL BUDGET: 
Attach a report indicating what festival expenses were paid for using Temporary Alcohol Beverage License Fee for the 
fiscal year. 

W. ORGANIZATION SIGNATURE: 
Provide signature of official with the organization verifying accuracy of above statements. 

Name Title 

Signature Date 

- 
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County of Lexington 
TEMPORARY ALCOHOL BEVERAGE LICENSE FEE 

FY2018119 

APPLICATION 

1. Name of Festival: Tartan Day South Highland Games & Celtic Festival 

2. Sponsoring Organization: The River Alliance 

Mailing Address: 420 Rivermont Dr. Columbia, SC 292 10 

3. Festival Director: 

Name John Banks Title Festival Coordinator 

Telephone 803-665-7620 Alternate Telephone 803-765-2200 

Fax Number 803-794-6505 

Email iohnbanks0,colurnbias~eedwa~ - .com 

tartandaysouth.com 4. Festival Website: 

gory (Check One): 

estival: 

0 Other - Pursuant to State Statute Section 6 1-6-201 0: 

6. Festival Timeline (Actual Dates of Festival): March 22nd - 25th 201 7 

7. Location of Festiva1:Historic Columbia Speedway. Icehouse Amphitheater and Riverwalk Amohitheater 

8. How many people do you expect to attend? 20,000 

9. Festival Budget: Request for funds must meet the requirements of Chapter 61, Section 61-6- 

2010, SC Code of Laws, 1976, as amended. 

a. Estimated cost for this project: $-99,000.00 

b. Amount of funds requested for this project: $ 4.000.00. 

c. This request equals what percent of the total Festival Budget? 4 % 

10. Has your festival previously received Temporary Alcohol Beverage License Fee funding? 

&s ONo 

a. If yes, state year-2017-, amount $ 2,500, source-Lexington Cty , and 

purpose: 

b. For each award year, did you expend 100% of the Temporary Alcohol Beverage License Fee 

funds you received? d ON0 

c. If no, please explain: 

Temporary Alcohol Beverage License Fee Funding Application FY2017/18 
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1 1. Type of Organization: 

Please check one: 

County Government 

%:::t organization 

O Community service club, church, etc. 

O Other: 

Note: For-profit organizations are not eligible for funding. 

12. Festival description - please attach a report with the following information: 

a. General description of the festival and brief history of the organization 
b. State the benefit that this festival will serve toward promoting tourism and the Lexington 

County Community 
c. Total attendance to the festival versus the number of total tourists in attendance 
d. Economic impact generated by tourism to the festival 
e. Overall description of how the festival attracts and promotes tourists to the area and 

s~ecificallv how the Temporary Alcohol Beverage License Fee funds were used to 
accomplish this, i.e. brochures - $300, etc. 

f. Additional comments: 

All answers for item 12 Attached 

Signature of Festival Director: 

John R. Banks Event Coordinator 
Title '- QA January 4.20 18 
Date 

ORIGINAL APPLICATION DUE BY: 
FRIDAY, JANUARY 5,2018 
FY 1 811 9 Festival Application 

Lexington County Council 
212 South Lake Drive, Suite 601 

Lexington, SC 29072 
Temporary Alcohol Beverage License Fee Funding Application FY2017118 
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County of Lexington 
TEMPORARY ALCOHOL BEVERAGE LICENSE FEE 

FY2018119 

FUNDING SOURCES 

Organization: The River Alliance 

I 

Cayce H Tax 1 24,000 

List of Funding Sources 
West Columbia A Tax 

Cayce A Tax 

Lex Beverage 

I 

Sponsors 1 7,040 

Actual 
2016117 
8,000 

5,000 

2,500 

Beverage Sales and Car Club Entrys 1 4,722 
I 

I 

Ticket Sales 1 44,747 

Vendor Fees 

Current I Estimated 

9,345 

Temporary Alcohol Beverage License Fee Funding Application FY2017118 

Program Sales 

Town of Lexington A-Tax 

900 

4,000 5,000 

1,000 

5,000 
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County of Lexington 
TEMPORARY ALCOHOL BEVERaGE LICENSE FEE 

~~2018119 

EXPENDITURES 

Organization: The River Alliance 
1 Actual I Current I Estimated I 

List of Expenditures 
Event Insurance 

Entertainment Athletics and Sound The Celtic Force 1 22,153 1 22,000 1 22,000 

I I I 

I I I 

Tents and Tent Rentals I 13,290 1 13,000 1 13,000 

2016117 
1,690 

I I 1 

Restroom Rentals and other Logistical Rentals 1 7,039 1 7,000 1 7,000 

3,000 

2017118 
2,000 

3,000 Printed Marketing Materials 

I I I 

Misc Labor 1 10,599 1 3,000 1 6,000 

2018119 
2,000 

2,569 

Advertising & Marketing 

Facility Rentals 

I I I 

SC Amusement Taxes 1 2,125 1 2,000 1 2,000 1 

29,889 

8,500 

I I I 

Contribution to TRA 1 6,948 

Lodging for Judges and Bands 

Security and Fire 

Awards 

32,000 

8,000 

Temporary Alcohol Beverage License Fee Funding Application FY2017118 

32,000 

8,000 

2,308 

1,020 

2,500 

1,500 

2,000 

2,000 
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Tartan Day South Answers to Question 12: 

a. General description of the festival and brief history of the organization 

Tartan Day South is a multifaceted multiday festival celebrating Celtic Heritage. We have stretched the 
festival to four days to encourage overnight stays from our visitors. We celebrate national Tartan Day, a 
holiday created by the US Congress to celebrate the contributions of Americans of Scottish and Irish 
decent. 

The Five days include: 

Thursday night is the "Celtic Kickoff Party" 

Friday's Celtic Commotion is a concert with three bands, bagpipe performances, Traditional Dancing, 
and other exhibits. This year the Friday night Concert will be hosted a t  the Lexington Icehouse 
Amphitheater. 

Saturday is the Main event with 10 hours of festival covering 9 acres. The event includes Highland 

Athletics, Traditional Dancing Exhibitions, Great Celtic Music, Mass Pipe Bands, Sheep Dog Herding 
Exhibitions, Birds of Prey Exhibitions, Traditional Foods & Drink, Genealogy, Classic British Car Show, 
Celtic Clans & Societies, Ax Tossing & Archery, Celtic Marketplace and Kids Rides and Play Area. 

The Festival Concludes on Sunday morning with a Kirkin' of the Tartans service. 

Brief history of The River Alliance: 

The River Alliance mission is the creation of community benefit from the region's rivers. We receive 
some support from our member governments but also rely on our private sector partners. We can 
affirm this support has a direct impact on our ability to continue operations and develop projects. We 
have been successful in creating a regional public policy of river access. We have then followed through 
with defining and resourcing projects. We have formed successful teams to design, engineer and permit 
these projects and we have managed their creation. Our success is measured in the thousands of people 
who routinely visit. Our web site, www.riveralliance.org has more details. For those who have not seen 
the Three Rivers Greenway, I suggest a weekend visit. A map can be downloaded from the site. The 
busiest portions routinely see 400-500 users per hour. 

b. State the benefit that this festival will serve toward promoting tourism and the Lexington 
County Community 

This themed festival draws a genre of people who follow these events around the country. The 
bands we bring in have international and regional followings that also brings tourists. We have had 
a tremendous success in drawing from outside our area. By collecting Zip Code at last year's event 799



we captured visitors from 196 Zip Codes from 25 states outside of South Carolina. cities and towns. 

We also captured zip codes from 73 South Carolina cities that are located outside 50 miles from 
Lexington County. This festival opens new eyes to what Lexington County has to offer. 

c. Total attendance to the festival versus the number of total tourists in attendance 

Our tourists attendance has grown each year. The total attendance grew to 10,661 in 2017. The 

event celebrated the Seventh year in April of 2017. Through the data collected we estimate that 

over 1,300 visitors were from out of state and another 2,340 South Carolina visitors were from 

outside of 50 miles from Lexington. This indicates over 30% of the attendees would be considered 

tourists. 

d. Economic impact generated by tourism to the festival 

The economic impact for the festival is far reaching from restaurants, hotels, pubs, and gas stations. 

Based on figures provided by SCPRT for estimating economic impact the festival conservatively 

provides over $1.34 million dollars on the main event day alone. A local business right down the 

road from the speedway states that it is their busiest day of the year over the last four years. 

e. Overall description of how the festival attracts and promotes tourists to the area and 
specifically how the Temporary Alcohol Beverage License Fee funds were used to 
accomplish this, i.e. brochures - $300, etc. 

We purchase billboards in Charlotte and Augusta at around $1,000. We purchase over $3,000 

dollars in state wide radio ads through 97.5 FM which reaches 75% of South Carolina's population. 

We receive $2,500 last year and that is where it was targeted. 
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TARTAN DAY SOUTH 2017 BY THE NUMBERS 

1,609 ZIP CODES WERE COLLECTED 
ONLY ON SATURDAYAPRIL lST, 2017 

ALL ZIP CODES WERE COLLECTED FROM PATRONS OF 
THE EVENT. (NO VENDORS, ARTISTS, OR EXHIBITORS) 

A ~ E N D E E S  FROM 109 CITIES AND TOWNS OUTSIDE 
OF SOUTH CAROLINA 

196 ZIP CODES COLLECTED FROM OUTSIDE OF SC 
ESTIMATED 1,300 PATRONS (TOURISTS) OUTSIDE sc 

TOURISTS FROM 109 CITIES IN 25 STATES AND THE DISTRICT OF 
COLUMBIA AND 2 GROUPS FROM SCOTLAND 

1,413 ZIP CODES WERE COLLECTED FROM 101 DIFFERENT 
CITIES IN SOUTH CAROLINA 

621 ZIP CODES FROM 73 CITIES IN SOUTH CAROLINA 
OUTSIDE OF SO MILES OF LEXINGTON COUNTY 

ESTIMATED 2,340 PATRONS (TOURISTS) OUT 
SIDE SO MILES OF LEXINGTON COUNTY 

TARTM DAY SOUTH 2017 ECONOMIC IMPACT 
$1 -34 MTT 1 T n N  l 3 n T  1 A R C  ON T H E  T T P A T  ~ P ~ ~ T ~ A A v  
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New Hampshire 

HOOKSETT NH 

WINDHAM NH 

LOUDEN NH 

CLAREMONT NH 

Rhode Island 

PROVIDENCE RI 

EAST PROVIDENCE RI 

Vermont 

SPRINGFIELD VT 

New Jersey 

CHERRY HlLL NJ 

HAMMONTON NJ 

New York 

Tartan Day South 2017 Cities by State 
West Virginia 

BECKLEY W 

CLARKSBURG WV 

North Carolina 

STOKESDALE NC 

SUMMERFIELD NC 

CHERRWlLLE NC 

FOREST ClTY NC 

HUNTERSVILLE NC 

MATTHEWS NC 

MOORESVILLE NC 

MOUNT PLEASANT NC 

RUTHERFORDTON NC 

WAXHAW NC 

CHARLOTTE NC 

SHALLOTTE NC 

HARMONY NC 

LENOIR NC 

COLUMBUS NC 

LEICESTER NC 

QUEENS NY 

SARATOGA SPRINGS NY Georgia 
LIVERPOOL NY 

BURT NY 

MARION NY 

Pennsylvania 

NEW FREEDOM PA 

LOVETTSVILLE VA 

District of Columbia 

WASHINGTON DC 

Maryland 

OCEAN ClTY MD 

Indiana 

SPEEDWAY IN 

MUNSTER IN 

MARIETTA GA 

KENNESAW GA 

LOCUST GROVE GA 

MOLENA GA 

ATLANTA GA 

DEWY ROSE GA 

APPLING GA 

EVANS GA 

GROVETOWN GA 

HARLEM GA 

HEPHZIBAH GA 

KEYSVILLE GA 

WAYNESBORO GA 

AUGUSTA GA 
MARTINEZ GA 

FORT STEWART GA 

HlNESVlLLE GA 

SAVANNAHGA 

BAXLEY GA 

MILLWOOD GA 

QUITMAN GA 

Florida 

PALM COAST FL 

JACKSONVILLE FL 

ATLANTIC BEACH FL 

PERRY FL 

PANAMA ClTY FL 

GRACEVILLE FL 

NAVARRE FL 

BIG PINE KEY FL 

DOVER FL 

LAKELAND FL 

PALM HARBOR FL 

STUART FL 

Michigan 

INDEPENDENCE MI 

JONESVILLE M I  

BELMONT MI 

GRAND HAVEN MI 

HUDSONVILLE MI 

LAKE ANN MI 

LETTS IA 

DAVENPORT lA 

Minnesota 
Alabama 

MINNEAPOLIS MN 

South Dakota 
Tennessee 

PIERRE SD 

KINGSPORT TN 

PINEY FLATS TN 

GREENBACK TN 

HARRIMAN TN 

KINGSTON TN 

LENOIR ClTY TN 

KNOXVILLE TN 

Mississippi 

BRANDON MS 

FLOWOOD MS 

Kentucky 

Illinois 

CHICAGO IL 

Texas 

CEDAR HlLL TX 

KILLEEN TX 

GRUVER TX 

Colorado 

FORT COLLINS CO 

GARDEN ClTY CO 
CALVERT ClTY KY 

Ohio 
Virginia 

VIENNA VA 

MAIDENS VA 

WILLIAMSBURG VA 

VIRGINIA BEACH VA 

FORT EUSTIS VA 

CHRISTIANSBURG VA 

SIMPSONS VA 

CHERRY VALLEY OH 
FAYETTEVILLE OH 

LOVELAND OH 
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Tartan Day South 2017 Cities in South Carolina 

BETHUNE SC 

BlSHOPVlLLE SC 

BLACKSTOCK SC 

BLAIR SC 

BLYTHEWOOD SC 

CAMDEN SC 

COLUMBIA SC 

CASSATT SC 

CAYCE SC 

CHAPIN SC 

CHAPPELLS SC 

DALZELL SC 

EASTOVER SC 

ELGlN SC 

GASTON SC 

GILBERT SC 

HEATH SPRINGS SC 

HOPKINS SC 

HORATIO SC 

IRMO SC 

KERSHAW SC 

LAMAR SC 

LEESVILLE SC 

LITTLE MOUNTAIN SC 

CHESTER SC 

LUGOFF SC 

MC BEE SC 

MANNING SC 

MONETTA SC 

NEESES SC 

NEWBERRY SC 

NORTH SC 

ORANGEBURGSC 

DUTCH FORK SC 

PEAK SC 

PELION SC 

POMARIA SC 

RIDGEWAY SC 

ROWESVILLE SC 

SAINT MATTHEWS SC 

SALUDA SC 

SANTEE SC 

SPRINGFIELD SC 

SUMTER SC 

SHAW AFB SC 

SWANSEA SC 

VANCE SC 

WAGENER SC 

WARD SC 

WEST COLUMBIA SC 

COLUMBIA SC 

SPARTANBURG SC 

BOILING SPRINGS SC 

JOANNA SC 

MOORE SC 

UNION SC 

NORTH CHARLESTON SC 

CHARLESTON SC 

DORCHESTER SC 

GEORGETOWN SC 

GOOSE CREEK SC 

LADSON SC 

MCCLELLANVLE SC 

MOUNT PLEASANT SC 

RAVENEL SC 

RlDGEVlLLE SC 

SUMMERVILLE SC 

WALTERBORO SC 

FLORENCE SC 

CONWAY SC 

EFFINGHAM SC 

HARTSVILLE SC 

LAKE CITY SC 

MYRTLE BEACH SC 

SENECA SC 

SIMPSONVILLE SC 

WESTMINSTER SC 

FORT MILL SC 

TEGA CAY SC 

LANCASTER SC 

ROCK HILL SC 

YORK SC 

AlKEN SC 

BLACKVILLE SC 

GRANITEVILLE SC 

MC CORMICK SC 

NORTH AUGUSTA SC 

BEECH ISLAND SC 

VAUCLUSE SC 

WILLISTON SC 

BEAUFORT SC 

PORT ROYAL SC 

RIDGELAND SC 

GREENVILLE SC 

EASLEY SC 

POWDERSVILLE SC 

GREENWOOD SC 

GREER SC 

PROSPERITY SC 

RIDGE SPRING SC 

BATESBURG SC 

804



BOBBY E. HORTON 
Mayor 

m s  C. '"EM" MILES 
Mayor Pro-Tern 

BRIAN E. CARTER, ICMA-CM, AICP 
City Administrator 

MICHELLE M. DICKERSON, Esq. 
Deputy City Administrator 

JUSTIN BLACK, CPA 
City Treasurer/Asst. City Admin. 

CRYSTAL BOUKNIGHT 
City Clerk 

Citv of West Columbia 
B&TI~ past, Present and Future 

January 5,2018 

R. TREVOR BEDELL 
JIMMY BROOKS 

MIKE GREEN 
CASEY JORDAN HALLMAN 

BOYD J. JONES 
ERIN PARNELL PORTER 

TEDDY WINGARD 

Council Members 

Lexington County Council 
FY 2018/2019 Festival Application 

t t % b g h m € ~ C - c r a d - - -  
212 South Lake Drive, Suite 601 
Lexington, SC 29072 

Dear Honorable City Council: 

The City of West Columbia is delighted to host "Fall Back Fest", on Friday, November 2,2018 
from 6-9 p.m. There is something magical about the City of West Columbia's Fall Back Fest, a 
simple celebration of the time change, the entrance of fall, friends, Friday, and amazing local 
artists. It is an experience where attendees can come to relax, enjoy the music in the air, the 
food and beverages of local restaurants, and the live mural painting in the street by local artists. 
The people come to enjoy the beautiful view of the city skyline, dine, shop, stroll, and immerse 
themselves in art. The city installs cafe lights on State Street for the event which creates a 
unique ambiance and attracts local residents as well as tourists from surrounding cities and 
counties. 

This will be the 3rd annual Fall Back Fest. The city strives to provide a creative, family and pet 
friendly event, ------- that is free to attend. -- Our goal is to attract peopleframsurtoding citiesamd - 
counties, making the State Street area the place to come for delicious food, great shopping, and 
amazing art. The local restaurants and a food truck that were open for previous Fall Back Fests 
reported record sales, and created new customers in the process. 

This year, the city will compile demographic information with zip codes from attendees and 
estimation. The 2016 Fall Back Fest brought in around 500 people, and the 2017 Fall Back Fest 
doubled in size. 

The city is requesting $5000.00 in Temporary Alcohol Beverage License Fee funds. The funds 
will be used to increase the marketing opportunities for the event promoting tourism and our 
Lexington County Community, increase the options for musical entertainment, and create a 
kids' area where children can create their own art, play with bubbles, and get their face 
painted. 

The City of West Columbia is situated along eight miles of the beautiful lower Saluda and 
Congaree Rivers. Known for being friendly, welcoming and affordable, the city also has top-level 
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that are within a three-mile radius. The area is ideal for commerce, thanks to i ts business- 
friendly attitude, low taxes and utility rates. The City is concentrating on economic 
development and is eager to attract business start-ups and/or relocations. Additionally, major 
interstates, highways, the airport, and Columbia are just minutes away. When it comes to 
recreation, West Columbia offers kayaking, canoeing, tubing, parks, waterfront concerts, 8.5 
miles of walking and biking trails, and much more, including access to the renowned Riverbanks 
Zoo, Botanical Gardens, and Waterfall Junction. 

Thank you for your consideration. 

Sincerely, 

Kelli Ricard 
Events Manager 

kricard@westcolum biasc.gov 
803-939-8623 office 
803-521-7765 cell 
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Page 1 of 5 

County of Lexington 
TEMPORARY ALCOHOL BEVERAGE LICENSE FEE 

FY 2018119 

APPLICATION 

1. Name of Festival: Fall Back Fest 

2. Sponsoring Organization: City of West Columbia 

Mailing Address: PO Box 4044, West Columbia. SC 29171 

3. Festival Director: 

Name Kelli Ricard 

Telephone 803-939-8623 

Title Events Manager 

Alternate Telephone 803-521-7765 

Fax Number 803-939-8607 

5. Event Category (Check One): 

[81 Festival: 

O Other - Pursuant to State Statute Section 61-6-2010: 

6. Festival Timeline (Actual Dates of Festival): November 3,2017 

7. Location of Festival: State Street in West Columbia 

8. How many people do you expect to attend? 2000 

9. Festival Budget: Request for funds must meet the requirements of Chapter 61, Section 

61-6-2010, SC Code of Laws, 1976, as amended. 

a. Estimated cost for this project: $ $10,000.00 

b. Amount of funds requested for this project: $5000*O@ 

c. This request equals what percent of the total Festival Budget? 50.00 % 

10. Has your festival previously received Temporary Alcohol Beverage License Fee fimding? 

OYes  NO 
a. If yes, state year , amount $ , source , and 

purpose: 

b. For each award year, did you expend 100% of the Temporary Alcohol Beverage License Fee 

funds you received? OYes ONo 

c. If no, please explain: 807



Page 2 of 5 

1 1. Type of Organization: 

Please check one: 

County Government 

81 Municipal 

O Non-profit Organization 

LI Community service club, church, etc. 

O Other: 

Note: For-profit organizations are not eligible for funding. 

12. Festival description - please attach a report with the following information: 

a. General description of the festival and brief history of the organization 
b. State the benefit that this festival will serve toward promoting tourism and the Lexington 

County Community 
c. Total attendance to the festival versus the number of total tourists in attendance 
d. Economic impact generated by tourism to the festival 
e. Overall description of how the festival attracts and promotes tourists to the area and 

specifically how the Tem~orarv Alcohol Bevera~e License Fee funds were used to 
accomplish this, i.e. brochures - $300, etc. 

f. Additional comments: 

Signature of Festival Director: 

Kelli Ricard Events Manager 

Name Title 

1/5/18 

Signature Date 

ORIGINAL APPLICATION DUE BY: 
FRIDAY, JANUARY 5,2018 

FY 20 1 811 9 Festival Application 
Lexington County Council 

2 12 South Lake Drive, Suite 60 1 
Lexington, SC 29072 
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County of Lexington 
TEMPORARY ALCOHOL BEVERAGE LICENSE FEE 

FY2018119 

FUNDING SOURCES 

n: City of West Columbia 
I Actual-- 

List of Funding Sources FY FY FY 
2016117 2017118 2018119 

City of West Columbia - Hospitality Funds $12,645.51 $4255.55 55,OW.OO 

County of Lexington -Temporary Alcohol Beverage License Fee $5000.00 

I TOTAL 
809
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County of Lexington 
TEMPORARY ALCOHOL BEVERAGE LICENSE FEE 

FY 2018119 

EXPENDITURES 

Free Times 

Discount School Supplies 

Grainger 1 $461.55 1 $435.02 1 $435.02 

Adobe Creative Cloud $0.00 I $9.99 I $9.99 

Lowe's $181.34 $9.05 $250.00 

Mural Artists for Temporary Street Murals $400.00 $1100.00 $llW.00 

Band 

Shealy & Sons Electric 

Silva, Inc. 

Ace Hardware 

Additional Paint Supplies 

Artist and volunteer lunches $57.72 

Facebook boosts, billboards and/or other forms of advertisin4 $1124.99 

Commercial outdoor high top tables $800.00 

Portajohns $600.00 

Kids' area - face painter, balloon artist, sidewalk chalk $lOOO.W 

810



BIDDEWENDOR APPLICATION 
LEXINGTON COUNTY PROCUREMENT SERVICES 

212 S. LAKE DRIVE, SUITE 503 
LEXINGTON, SC 29072 

PHONE (803) 785-8107 FAX (803) 785-2240 

ALL BIDS ARE POSTED ON OUR WEBSITE AT WWW-LEX-CO.COM 

NOTE: All Answers Should Be Typed Or Printed Incomplete Applicah'ons May 
be Rejected 

Vendor #: Datemy: 
FOR COUNTY USE ONLY 

T 

City of West Columbia 
Company Name (As Registered With IRS) D/B/A (i.e. John C. Smith, D/B/A Smith Business Forms) 

PO Box 4044, West Columbia, SC 29171 803-969-8623 
Mailing Address for Orders andlor Bids City, State Zip Code Area Code and Phone # 

PO Box 4044, West Columbia, SC 29171 803-969-8623 
Remittance Address for Mailing Payment City, State Zip Code Area Code and Fax # 

200 N. 12th Street, West Columbia, SC 29169 
Street Address for Tax Reporting City, State Zip Code Toll Free Telephone # 

- -  

Email Address 

Federal Tax ID Number (FEIN) (REQUIRED) or If Tax ID Number (TIN) is Social Security Number, enter here 
NOTE: A Coweted W-9 Form must be attached and returned with vendor applicaiiofi 

South Carolina Sales Tax Registration # (If SC Sales Tax # not supplied, please state reason) 
NOTE: Any business with a location in South Carolina location and sells tangible goods must have a SC Sales Tax # 

Cate~orv for Services Offered (Check All That ADDIY): 

I Auditing 

Major Construction [7 
Equipment 

Printing • 
Medical Supplies [7 

ConsultantlProfessional 

Information Technology [7 
Services 

Medical Services 

Minor Construction 

Environmental Remediation 

Maintenance Repair 

Supplies 

Other: 

1 (If applicable, provide commodity description) 

' Organization Contact Name and Title: Brian Carter - City Administrator 
Type of Organization (IndividuaUSole Proprietor, Partnership, etc ...) : Government 

Certification: Under the penalties of perjury, I certify that the information provided in this form is true, correct and 
complete and that neither the applicant nor any person (or concern) in any connection with the applicant as principal 
orflcer, so far as is known, is not debarred or otherwise declared ineligible from bidding with Lexington County. 

w E .  &mi+ GI-'t / I ~ H  lakJlPs7a f / ~ / ~ f  
Authorized Signature Printed Name Title bate 811
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County of Lexington 
TEMPORARY ALCOHOL BEVERAGE LICENSE FEE 

FINAL REPORT 
CURRENT N 2017118 

(SUBMIT WITH FINAL EXPENDITURES FOR FUNDING) 

I. FESTIVAL INFORMATION: 
Organization Name: 

Festival Name: 

Contact Name: Phone: 

11. FESTIVAL COMPLETION: 
Were you able to complete the festival as stated in your original application? 
If no, state any problems you encountered: 

111. FESTIVAL SUCCESS: 
Please share any additional comments regarding the festival (e.g., lessons learned, successes, problems encountered, etc.):- 

IV. FESTIVAL ATTENDANCE: 
Record numbers in table below as requested by the Tourism Expenditure Review Committee. Numbers are to reflect 
attendance and funds received for festivals for current and previous year. 

Total Tourists* 

Total Budget of Festival 

Amount Funded by the Temporary Alcohol Beverage License Fee 

Amount Funded by the Temporary Alcohol Beverage License Fee from 
all Sources 

Total Attendance 

*Tourists are generally defined as those who travel 50 miles or more to attend. 

V. METHODS: 
Please describe the methods used to capture the attendance data listed above (license plates, surveys, etc.): 

FY 2017118 
Current Year 

VI. FESTIVAL BUDGET: 
Attach a report indicating what festival expenses were paid for using Temporary Alcohol Beverage License Fee for the fiscal 
Year. 

FY 2016A7 
Previous Year 

VII. ORGANIZATION SIGNATURE: 
Provide signature of official with the organization verifying accuracy of above statements. 

Name Title 

Signature Date 

Temporary Alcohol Beverage License Fee Funding Application FY201 8/19 

812
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C I T Y  O F  W E S T  C O L U M B I A ' S  

F ~ L L  BOCK FEST 

BA Hohman. Lucas Sams. Kara Gunter, 
Karl Larsen. Sammy Lopez. Anthony Brown. 

"*el Cassidy, and Michael Krajewski 

ldk lhmytr: Pawleys Front Porch, 
Cafe Strudel. State Street Pub. 

116 Espresso + Wine Bar. Terra 

&t#wb: Featuring After 10 

(in conjuncfion with the 
State Street Art Crawl) 

City of Wm Columbia 
B*ng Part. Present and Future 

816
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West Columbia Brought the Magic to Friday 
Night's Fall Back Festival 2017 

Alicia Leeke 
- 

Tony Brown 
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I 
Sammy Lopez 

820



BA Hohrnan 

Dre Lopez 
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Karl Larsen 

Herman Keith 
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Michael Krajewski & Lucas Sams collaboration 

You couldn't have asked for a more beautiful night on State Street last Friday when West 
Columbia threw their second Fall Back Festival. With the help of the shop owners on State 
Street, and a strong influence from Frame of Mind owner Mark Plessinger, the night was warm 
and welcoming, full of music, food, drinks, and good and new friends. 

Among the artists creating street art -- literally art on the asphalt paving of State Street -- were 
ten of Columbia's top creators, and you could tell they were having a great time creating art for 
art's sake. As one artist said, "It was nice to be able to just come out and make some art without 
having to abide by too many rules or fill out too many forms and applications." The artists, 
whose works are pictured above, included Alicia Leeke, Herman Keith, Sammy Lopez, Karl 
Larsen, Michael Cassidy, Dre Lopez, Tony Brown, BA Hohman, and Michael Krajewski 
and Lucas Sams who collaborated on their piece. 

After 10 provided some great cover tunes, Pawleys food truck fed hungry bellies, and all the 
restaurants and bars had their doors open welcoming folks to come in and buy a drink to take 
back out on the street. 

Frame of Mind featured an innovative art show by IRL couple artists Bohumila Augustinova 
and Barry Wheeler. (Full disclosure: Barry Wheeler is the president of the board of directors 
for The Jasper Project.) 

823



Mandala by Bohumila Augustinova 
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Converge Above the Plane by Barry Wheeler 

Art for art's sake. Answering the need to create and share that creation. Music in the air. A happy 
little buzz fiom a Friday night drink. Friends, old and new, clasping hands, slapping one another 
on humid backs, giving good deep hugs. Celebrating Friday, fall, art, and one another. 

Keeping it simple. Preserving the joy. 
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